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Seed marketing challenges in Kenya
Seed shortage

Monday, 25 April 2011

Why exactly is there a seed shortage?

------- Lack of rains two years ago in most
parts of the country is the major problem.
We also recorded a high demand of seeds
from farmers. Most farmers who were not
using certified seeds before changed
following education by Kenya Seed
[Company] thereby pushing up demand by
about 30 per cent---------
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Measures by Kenya seed to avert seed
shortage in future Y.

e Shifting to irrigation since we have
been depending only on rain-fed
production.

h

ay N »

e Construction of a six-acre dam to , \\\\
collect water to be used in seed N
breeding in Kitale.

* Talking with the National irrigation
Board (NIB) to help us in producing
maize seeds in places where they
have projects like in Hola, Perkera
and Yala.




Measures by Kenya seed to avert seed
shortage in future , ?B I
® Contracted more farmers ;,{ 3

both large and small scale \ .
farmers and we have W\
increased the price of

maize seeds so that we

get more farmers.
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 Seed companies may adopt a number of strategies to stimulate
seed sales through increasing farmer productivity such as

¢ The provision of improved varieties

e providing crop management information on . seed
packaging

* improved agronomicimanagement (use of manure and
NI 1L\ VidlllAaL vl 1100ILLULILN
“fertilizer, timely planting, weed control and pest

managdmitversity of Nairobi
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Marketing
requires

e An excellent and
extensive distribution
network,

* Appropriately sized
seed packs
* Seed price that relates
Mini- pack seeds

equitably with grain
. Affordable And Popular In
p rices West Africa
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