





DEDICATION

This project is dedicated to my two children, Eunice Njeri And Bedan Njoroge, whom 1 love so

much for their patience and understanding during the long hours of my absence. Thank you so

much.




































It is also worthwhile noting that in the more developed countries, long-term
business contributes more premium income than the general insurance
business as shown in table 2. When comparing the total business as a
percentage of the GDP in Kenya versus the other countries it is obvious that

the Kenyan rate is very low. In fact the life business contribution to the same

is less than 1%.

Out of a total number of 1266 academic staff of the University of Nairobi
only 97 members are in the insurance check off system as at the August 2003
payroll, though others may be having different payment arrangements. The
academic staff members travel a lot and some face great threats to their lives
as they carry out their duties, which warrant that they receive some risk
allowance. They are a unique group of people with diverse cultures,
professions, work ethics and outlooks towards different issues that include
insurance. They form good examples of reference and social groups that affect

purchase patterns.

In view of the above statistics and the uniqueness of the Life Assurance, it is
not possible to use the previous studies cited for the purpose of this study.
Thus the question that this study will address is “what are the factors that

influence an individual’s purchase of life assurance?

1.3 Objective of the study

To identify the factors that are important in influencing the university of

Nairobi academic staff in the purchase of a life assurance policy.







































































































































