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ABSTRACT

The wide spread diffusion of the internet, molmitenmunication, digital media and a
variety of social software tools throughout the rMlohas transformed the
communication system into interactive horizontatwoeks that connect the local and
global. New form of social media cater to the wflof messages from many to many.
They have provided alternative mediums for citizeosxmunication and participatory
pluralism. In my view diplomats are very good asewing the traditions of their
profession . Unfortunately despite changes of haigeificance to diplomacy that have
taken place in recent years the mechanisms oftivadl diplomacy have barely begun
to adjust. The cold war has gone out of diployjdaut in many cases diplomatic
behaviour remains loyal to it. This include amotigeo things thinking only in terms  of
power equilibrium. Methods of diplomacy are s8lrongly influenced by military
thinking. To become an efficient tool of good glbgavernance diplomacy needs first to
overcome the stereotypes of ideology and militavgfiontation. It's task today is to
search not for the balance of power but for theamze of interest. A partial and
balancing approach is an answer to the new geamblitand economic realities. The
objectives of this study were to establish the angnce of digital media as part of public
diplomacy, to determine the extent to which tecbgglcan be incorporated into the
practice of state craft, to show that social raeah a tool of public diplomacy can be
used to support foreign policy goals. To expldre paradigmatic shifts caused by
social media and finally to identify how culturapbmacy can be incorporated in public
diplomacy. The researcher noted there is adlagion between the theory of Agenda
setting and the role of media. Public diplomaayalg of winning the hearts and minds
of people need a powerful and well planned agemdarder to reach it's targets.
Therefore, setting the Agenda that suits the taagdience who receives the message is
one of the pillars the media practitioner skopiit in place. The researcher did a
desktop research where she collected a lot ofrnmdtion from secondary data. The
findings were that new media tools have substdyntaianged diplomacy and therefore
diplomatic practitioners should be techno- savvige Tonclusion made was that social
media is a vital tool in post —-modern diplomacyheTresearcher recommended that
governments should expand internet connectivitpufhout the world. The research
also recommends that government should stem thatime use of social media and
promote its positive function for protest organgzer
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CHAPTER ONE: INTRODUCTION
1.0 Background
Public diplomacy is a new field of practice anddalship. Its attracted attention in the
previous century when diplomacy fell under the 8oguof the media and public opinion.
It became a more substantive area during the calddeminated by campaigns to garner
support for the delicate balance of nuclear weapn the ideological battle for the
hearts and minds of people around the world.
A new phase in the development of public diplomatarted after the September, 11
2010 terrorist attacks in New York and Washingtgridlamic fundamentalist.
The new challenges and needs of public diplomadhé post cold war- post -9/11era
have been influenced by three inter- related reiaig in mass communication, politics
and international relations (Gilboa 2000, 200The revolution in communication
technologies created two major innovations; Therimet and global news networks,
such as CNN international, BBC World, Sky News aAHJazeera, capable of
broadcasting often live, almost every significaavelopment in world events to almost
every places on the globe. The internet and glolealvorks have become a central
source of information about world affdirs The internet provides states, non
governmental organizations (NGOs), communitiesndirand even individuals with
ample opportunity to exchange ideas about worldiaff Revolutions in politics have
transformed many societies from autocracy to deawycrgenerating growing mass
participation in political processes. The revauatiin international relations has

transformed the goals and means of foreign poliavourable image and reputation

! Gilboa, E. (1998) Media diplomacy: conceptual djence and application Harvard International jabirn
of press/politics 3(3): pp. 56-75
2 Fredrick, Howard H. (1993). Global communicatérd International relation Belmort, Wadsworth.



around the world, achieved through attraction angersuasion, have become more
important than territory, access and raw matertedslitionally acquired through military
and economic measures

Signizer and Coombs (1992) defined public diploynas the way in which both
government and private individuals and groups artilte directly or indirectly those
public attitudes and opinions which bear directly another government’'s foreign
policy’s decisions (p. 138).. Public diplomacy manoccupying a central place in foreign
policy. The rise of non-state actors, the diffigutif reconciling domestic and foreign
information needs, and the two way communicatiatigon of exchanging information

between statés

1.1 Public diplomacy takes on social mediain theU.S

The U.S department of social media presence exéeodnd the world, thanks to its
embassies, consulates and other missions. USnupso now receive social media
training called 21 century statecraft before they head out on assghm

21% century statecraft is a key initiative starteddegretary of state Hillary Clinton to
work with traditional foreign policy tools. Thead is to fully leverage the network
technologies and demographics of our interconnestatt. In other words, it's the state
department acknowledging the power and usefulneseaal media as a necessary part

of their diplomatic toolkit.

% Holbrooke , R.(October,2001). Get the messageWashington post , p. 307
* Signitzer, B., and Timothy C., (1992Public relation and Public diplomacy: Conceptuatetgence
public relations reviewl8(2): pp. 137-47



For the state department S2kcentury statecraft month (January2012) department
spokeswoman Victoria Nuland took questions from plblic selected from their 10
different twitter accounts using the hash tag #stake. She allocated twitter briefing on
every finding in January.

Example

Despite evaluating Syria for security issues, ttmintry US Ambassador, Robert Ford,
has contributed using face book and twitter to keepouch with and help shape the
contact with Syria citizens.

The US Ambassador to Russia Michael Mcfaul has lnserg social media to counter an
attacks from the Russia press, he also starredrioud ube video to introduce himself to
the Russia people. He tweets in Russia and Engtishcommunicate regularly through
facebook. In December 2011 the state departmemichmd a “virtual embassy” in
Tehran, Iran. The US hasn’'t had an embassy in dnace the country’s 1979 Islamic

revolution when embassy officials were held hosfagenore than a year.

1.2 Problem statement

To varyingdegrees people feel intellectually and politicdiberated by the technology
that enable them to be part of the larger worldhation that does not reach out through
public diplomacy today will not be considered alglbleader, and it will not be

adequately serving its own international interest.

® Fisher, A., Lucas, S., (20117Jrials of Engagement. The future of US Public Bipacy.Leiden:
Martinus Nijhoff Publishers.

® Pincus, W., (2007)Hybridity or the Cultural Logic of GlobalizationPhiladelphia: Temple University
Press.



The need for greater attention to public diplom&ypartly a function of globalised
communication, which has sharpened the point atchvipolice and public meet.
Proliferation of satellite television and the imtet means that people know more and
know it faster than at any previous time. This ganduce quick explosion, such as
during the Danish cartoon controversy of 2006 aasd imcreased volatility among the
denizens of “The Arab street”, “the Chinese stremtit other public. This restiveness

affects domestic politics in these countries andlccates the tasks of diplomacy.

Less dependent on government-tied media for infooma publics search for
information on their own and must be courted diyecather than exclusively through
their governments. The public to which public diplacy is directed is vast, curious and
less inhibited about challenging the informatioaytlare given. We have moved from an
“authority —driven” to an “experience- driven” wdrl

For public diplomacy practitioners, new media r&adi change the nature of their work.
The days of stately diplomatic process are longeg@amd a public diplomacy initiative
that lags too far behind the media flow may befastive.

Transparency, long considered annoying and evemedans by many diplomats is
increasingly expected by information consumers @and be driven by YouTube ,twitter
and other social media. As technological divideemas more of the world knows about

what is going on.

The diplomatic pouch has given way to the BBC, CNiNd Al-Jazeera, and more

recently, CCTV, Russia Today, and other internaicsatellite channels. The field is



further crowded by social media such as Facebouwkitdr, and You Tube. This means
that when policy determinations are made, the wankly learn about them within a
minute from a variety of sources that may featukamety of slants on the information.
To meet this wave of information, a parallel puldiplomacy plan must be ready for
implementation which means public diplomats musttigpate fully in the policy
making process. In addition to quickness, publiplathacy requires imagination in
devising ways to capture the attention of globabligs. Advancing women'’s rights,
facilitating micro credit programs, championing gommental protection, upgrading
public health and public education, and more suamttwres are essential in meeting the

needs of the publics that a country wishes to erfae.

The government is not competitive in informatiorssd@imination; also considering the
popularity of social media its adoption has beelatinely slow; some diplomatic
practitioners are resisting learning to use andempnting social media out of a desire to
cling to traditional methods and hold on to sembéaaf control over the messages about
their product and services. The research seekisaw that social media is an important
emerging tool of facilitating public diplomacy arnthe faster its adopted by the

practitioners the better.

1.3 Objectives of the Study
1.3.1 General Objective
The general objective of this study is to establighimportance of digital media as part

of public diplomacy.



1.3.2 Specific Objectives

i) To determine the extent to which information tedbgg can be incorporated
into the practice of statecratft.

i) Explain that social media as a tool of public dipbry can be used to support
foreign policy goals.

i) Explore how social media can bring about revoligian authoritarian
regimes.

iv) Identify how cultural diplomacy can be incorporategublic diplomacy

1.4 Hypotheses

i) Social media as a new communication tool remtsse paradigmatic shift in
the practice of public diplomacy.

i) The advent of internet has made public diplomacgrerpublic and more
prominent.

iii) Evolving internet forms have led to a  freer andrenopen flow of
information in the conduct of public diplomacy .

iv) New media tools are challenging public diplomatbeédechno-savvy.

1.5 Justification

For many governments, this new reality is a rudakaming. Social media demands

transparency. Loss of control is a risk we areimgllto take understanding how to

effectively use social media goes beyond awareoket®e current platforms. It involves

being flexible, fast, and nimble to easily adaphéw technologies. It also requires trust,

good judgment, and quick thinking for rapid resporend crisis management. In

Venezuela, former president Chavez’'s governmeragrized the potential for twitter to



reach the population and shape perceptibmthe Middle East, citizen activists realize
the power of social media to organize movementsdpark uprisings, as seen with Arab
Spring. In the us the state Department capitalmesinternet culture, using popular
memes and real —time chats to communicate withdtggal generation on the social
networks they visit. Most government have a choiisregard the current tools as part
of a passing trend, or embrace new technologiefuriner develop communication
programs® Using social media as a tool for public diploméyot an end to its self- it's
a means to a new beginning. Social media is shapmgvay billions of people interact
with each other, which, in turn, affects the wagibesses’ communicate with customers
and citizens communicate with governments. Detangithe appropriate digital channel
for your foreign ministries requires understandofgthe current environment and the
needs of your citizens and the host country. kb aégjuires a clear vision to set goals and
guidelines. The tools will evolve. Twitter and Faoek may or may not be around in 50
years, but either way, something new and entirelyrecedented will likely exist. Like
revolutionary mass medias have done before, tlenet has catapulted US into a new
era. As the old adage reminds us, change is ceprogress is not. It's up to us to use the
tools developed for this medium to aid diplomatifoes as we Endeavour to create a
better world.

The findings of this study will assist policy maken adopting change [may be borrow a

leaf from the US] while drafting policies that céorm the legal framework for the

" Eyrich, N., Padman, M.L., & Sweetster, K.D. (2008R practitioners’ use of social media tools and
communication technologyRublic Relations Review, 34, pp. 412-414.

8 Solis, B., & Breakenridge, D. (2009putting the public back in public relations: howcgal media is
reinventing the aging business of PBpper Saddle River, New Jersey: FT Press



participation of the social media in promoting pabtliplomacy internationally and
promoting the laying of the fibre optic cables.

As the researcher has relied on past scholarly sy@d the findings of this study would
be used by future scholars in their research wohe study finding also has formed a
basis for future research as future scholars asehrehers may use the results as a source
of reference in subject matters related to medidicy making and diplomatic practice.
The diplomatic practitioners will be the ultimateneficiaries when the findings of this

study are used to develop policies and prograntgtioanote their working conditions.

1.6 Literature Review

This section presents and discusses the literaglesant to this study. The literature
explored what other scholars wrote on the media imdole on promoting public
diplomacy.

1.6.1 The Impact of New Technologies on International Communication

Using social media, users construct their idergtitierough auto presentation and a
dialogue with other usefsTwitter allows monitoring the public opinion atte and
abroad to discover early signs of the coming crislee profile on Facebook expresses
the identity, and at the same time its interactivéveals the perception of the profile by
other users. It has been used to mobilize suppgontbile constructing issue alliances, to
create networks and turn them into real power. lb@ale has now more entrances than

Google (2011), which contributes to its growing plapity as a means of foreign policy.

° Smith, B.G., (2010)Socially Distributing Public relations: Twitter, aiti and Interactivity in social
Media“Public relations Review”, 36, p.330.



Text messaging anticipates real time meeting:dpgares to meeting with the country and
society. After the real time encounter, it follotye results — to preserve experiences,
acquaintances, memories. It means that the newcpdiplomacy, while involving social
media, stresses mutual benefits by the participahtie public diplomacy process. In
this regard, public diplomacy as a network agesdyetter understood in the frame given
by the global but not the international communmatiThe global dimension in respect to
communication means equal patterns of communicaifestate/ governments and non-
state actors. All participants of the process ld¢aradjust to network society and to the
logic of public relations and economize foreignipwl by conducting the foreign-image
policy.*® On the other hand, commercial entities learn josido the network society and

implement the Corporate Social Responsibility éffor

1.6.2 Public diplomacy, new media and gover nance

New actors of international relations such as natesorganizations like Multi National
Corporations, [MNC] have an impact which resultsnirthe shift of power from the
governments. Old and new non- state actors offiatemal communication participate in
the networks that incorporate the ability of modeommunication to interchange the
roles of communicators and receivers. All partioisa of networks are potential
communicators. This change of roles is hardly ad®e for officials, especially
ministry of foreign affairs [MFA] officers perceing international relations
hierarchically. Thus, social media give many opyoities for listening and engaging,

which did not belong to the traditional, classicskills of diplomats. Foreign

9 Hulsse, R., (2009). The notion of foreign imagéqyocomes from The Catwalk Power: Germany’s
New foreign image policyJournal of International Relations and Developmér®, 293-316.



audiences/consumers turn into stakeholders. Thieaages illustrate the specifics of
global communication as a continuation of the eranternational communication. It
should be borne in mind that the idea of M. Kraidpnstitutive for his critical
transculturalism, that “intercultural relations am@equal®! is still valid for global
communication.

The frame given to the analysis of public diplomdxy international communication
gives lot of significance to the role of the govwaent in public diplomacy. Changes in
the international environment described as thergemee of a noosphéfesignalize still
an important but changing role of the state botimternational communication and in
public diplomacy as its form. The growing partidipa and significance of non-state
actors in international relations (internationahgounication) weaken the position of the
state. The development of the sphere of media eefihe limits of the controlling
function of the state in public diplomacy. Howevidre same tools used by civil society
organizations, resistance / movements, terromgtgn implemented by the authoritarian

governments, enable them to keep the citizens wstdet surveillance.

Global communication as a frame for public diplognadds a new dimension, and new
activities: it adds value which governments candon. The use of the added value
depends very much on governments as actors of cpulghlomacy, but also on the
features characterizing other participants of mubliplomacy and the environment in

which it takes place.

1 Kraidy, M., Hydridiyt (2005)The Cultural Logic of GlobalizatiorRhiladelphia : Temple University
Press, p. 153.

2 Arquilla, J., Ronfeldt, D., (1999The Emergence of Noopolitik, Toward an Americanrintion
Strategy.RAND, Sant Monica p. 13vww.rand.org/pubs/monograph_reports/MR1033/Retdeve
31.07.2013.
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Public diplomacy of newcomers to the EU refleces tieed of government and non-state
actors to adjust to the logic of network societyl ajlobalization understood, after A.
Giddens, as an intensification of social relatiorsldwide!® Social media illustrate an
important step in the development of network sgcidihey provide NGOs, but also
governmental agencies, with tools which enable thienmitiate networks, coordinate
them and to create issue alliances. Following tlea iof globalization by A. Giddens,
social media give an insight into developmentseimote areas and give them relevance,
potentially affecting the life of distant commue#i Last but not least, they create
worldwide communities, contributing to the develapr of the global public opinion.
Ministries of foreign affairs, while adopting publdiplomacy, learn to accept the new
position of a “knot” in the network of global commigation.* The idea of knots and
networks, as developed by M. Castells, respondktavéte current situation of ministries
of foreign affairs conducting public diplomacy. Tihefficials and officers do not operate
any more in a hierarchical environment, but they qmeserve the co-coordinating
function in public diplomacy, serving as “knots’daprotecting this position. This change
might be explained by the “relational” turn in tapproach to public diplomacy, both in
theory and practice, derived from the writings of Zaharna. The new, symmetric,
dialogical public diplomacy tries to adopt the egg/ment and listening and accepts non-
state organizations as actors of public diplomaxy, it hardly suggests the patterns of
partnership. In this regard, studying the role @dial media within the body of public

diplomacy seems to make sense as it possibly britpsitself more stress on relations

13 Giddens, A., (1991)The Consequences of ModernByanford : Stanford University Press, p. 63
14 Castells, M., & Spolteczenstwo S., (200Me rise of the Network SocietWarszawa: PWN SA.
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than power. While adopting social media, the MFAsto join the digital network and at
the same time to play the role of the “knot”. Imional relations and international
communication as disciplines try to deal with teasequences of the development of the

global network society.

International broadcasting, is an important pagublic diplomacy, even if typical of the

cold-war understanding of the agency (asymmetricgifice the creation of Web 2.0,
diplomats have been making attempts to use theto@® and adjust to the logic

of network society by joining it. Building networkeas been implemented in diplomatic
agency for many years now. It was achieved by tengehe potential multiplicators and

engaging with niche publics. Early programs on walt diplomacy and academic and
student exchange had the aim to build networkseNbeless, they defined the ministries
of foreign affairs as the power deciding on thetipgrants of networks and their agency.
Nowadays, ministries try to join the existing netk®and to have an impact on them.
Therefore, media might be viewed also as new tobtdd networks or “knots” which, as

a result, produce new networks.

1.6.3 Digital Media
Social media is a group of internet based apptioati that allow the creation and
exchange of user generated content (UGC) Kaplah Harniein 2010 . Those

applications present tremendous opportunitiesetiorking, collaborating , sharing but

15 zaharna , R.S., (2011)he Public diplomacy challenges of strategic stakéér engagementin Trials
of engagement: The future of US Public diplomaited by Ali Fisher and Scott Lucas, pp. 201-229.
Leiden: Martinus Nijhoff Publisher.
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practices, communicating and connecting to all Igeanlimited pool of people with
similar needs and desires(Patton 2609)

The new genre of media are based on web 2.0 aused to describe a new way in
which software developers and end users use thiel wide web as a platform where
content and applications are continuously modifig all users in a participatory and

collaborative fashion( Kaplan and Haenlein 2010).

Employees discussing their organization online gassignificant risk to the company’s
reputation (Hath 2009). Social media not only\a#d public relations practitioners to
reach out to and to engage their publics in comtienss, but also provided an avenue to
strengthen media relations. Eyrich ,Padman, ande®ee (2008). Steyn Salehi samari
Pitt, parent and Berthon (2010) observed that sowglia release (SMR) is emerging as
a potentially powerful public relations tools metworld of social networking especially
when targeted at influential bloggers. In 2006 tlsecretary of state condoleeza Rice
declared her intention to set up “virtual posts’end people could visit a website and
chat online with US. Diplomats (Stockman 2006)eittihe state department officially
launched its own blog “Dipnote “, on public diplany"’.

Dale (2010) notes there is limited data to quardifig analyze the US governments new

media effectiveness and impact.

®Baron, R.M., & Kenny, D.A. , (1986). The moderakdediator variable distinction in social
psychological research: conceptual, strategic, stadistical considerationdournal of personality and
social psychology 51, 1173-1182.

7 Clinton, H. (2011).Internet rights and wrongs: Choices and challesn a networked worldU.S.
Department of State, February 15. retrieved one 8)r2013 from :
http://www.state.gov/secretary/rm/2011/02/15661f.ht
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Matt C. Armstrong (2009) is more optimistic and kxps social media has the capacity
to break through geographical, cultural and eveguistic barriers democratizing the
access to and distribution of informattin Abeer Al-Najjar (2009) notes that social
media is placing more power in the hands oizeits and therefore governments should
take a more pro-active approach in conducting tpablic diplomacy campaigns and

effortst®,

Comor and Bean (2012) argued that the Obamargstnation’s dominant concept in
public diplomacy is “engagement “, which essehtialms to leverage social media and
related technologies to persuade skeptical audgno empathize with American
policies.

Potter (2008) explains that government need to &y $elective about their online
representation, however. Hayden (2011) suggests ttiea confluence of president
Obama’s personal communication efforts and policgtegy and the global context of
Ubiquitous social media technologies indicates adpctive moment for US.  Public
diplomacy planners and policy advocates capitahzepresident’s popularity through a

reinvigorated strategy of engagenfént

8 Dale, H.. (2010).Public diplomacy 2.0: where the U.S governmenttsteew media Homepage of
Heritage foundation. Retrieved on February 20,320http://www.heritage,org/research/public
diplomacy/bg 2346.CFM

¥ Eyrich, N. Padman., M.L., & Sweetser, K.D (2008)R practitioners’ use of social media tools and
communication technologyublic relations review34,pp. 412-414.

2 Fouts, J. (2009). Social media , virtual worlds @ublic diplomacyworld politics review Retrieved on
February 24, 2013 at http://www.world politicsrevieom/article.
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Researchers have observed that new media , inglsdcial media tools as facebook
and twitter, took center stage in broadcasting fitetests in North Africa and Middle
East in 2011 (Leight Walton Ananian Cruz Enriqued &arwaharlal , 2011).

The practice or public diplomacy must attach greaportance to building and
maintaining credibility (Gass and Seiter 2009). a@npublic diplomacy requires an
understanding of the roles of credibility, seliticrsm, and civil society in generating
soft power (Nye 2008).

Early studies were that the web information wasgiged less credible than traditional
news media because the internet is rife with angmand misinformation (Kiousis ,
2001Y%

Mersham et al (2009), ‘social’ refers to (two-wapmmunication activities, and ‘media’
refers to the platform used for these activitien.tlis view, social media are interactive
and collaborative technologies, a “web of nevedieg and constantly shifting cluster on
conversations that have collapsed the traditionalindaries of space and time”
(mersham. Theunissen, and peart, 2009, P.148).

Solis and Breakenridge (2009) also see the riseocfal media as a shift from the
traditional ‘broadcast mechanism’ of communicattona ‘may-to may model’ of two-
way communication, defining the term as a “demazasibn of content and the shift in
the role people play in the process of reading disdeminating information (and thus
creating and sharing content)’ and “anything thaesu the internet to facilitate

conversations” (soils and Breakenridge, 2009, p).xv

2L Glassman, J. (2008pRublic diplomacy 2.0. policy innovation®Retrieved on February 18, 2013 from
http://www.policyinnovations.org/ideas/media/ videata/000094.

15



However, Giannini (2010) has the clearest and mostinct definition, labeling social
media as “all sites where participants can prodpcdlish, control, critique, rank and

interact with online content” (Giannini, 2010, &7)

1.7 Theoretical Framework

This study is guided by agenda setting theory.

The theory describes the “ability [of the news magdb influence the salience of topics
on the public agend&€®That is, if a news item is covered frequently anominently the
audience will regard the issue as more importagienla-setting theory was formally
developed by Dr. Max McCombs and Dr. Donald Shawairstudy on the 1968
presidential election. By comparing the salienotdassues in news content with the
public’s perceptions of the most important electissue, McCombs and Shaw were able

to determine the degree to which the media detersrublic opinion.

The theory of agenda-setting can be traced to itee dhapter of Walter Lippmann’ s
1922 classic, Public Opiniof® In that chapter, “The World Outside The PictuneOur
Heads,” Lippmann pointed out that the media dorematver the creation of pictures in
our head and memory; he believed that the pubdictsenot to the actual event produced
but the picture of the actual event in our memdargpmann argue that the mass media
are the principal connection between events instbdd and the images in the minds of

the public.

2| yengar, S; kinder, D.(198Mlews that matter Chicago: University of Chicago Press.
% Noelle- Neumann, E., (1977). Turbulences in fivaate of opinion: Methodological application it
spiral of silence theoryPublic Opinion Quarterly (2): pp. 143-158.
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The concept of agenda setting was launched by Md&Saamd Shaw during the 1968
presidential election in Chapel Hill, North Car@ainThey examined Lippmann’s idea of
construction of the pictures in our heads by comngathe issues on the media agenda
with key issues on the undecided voters’ agerideey found evidence of agenda setting
by identifying that salience of the news agendhighly correlated to that of the voter's

agenda.

Agenda setting occurs through a cognitive processvk as accessibility Accessibility
implies that the more frequently and prominentlg thews media cover an issue, the
more instances of that issue become accessibleudierece’s memories. When
respondents are asked what the most important grolfécing the country is, they
answer with the most accessible news issue in mgmdrich is typically the issue the
news media focus on the most. The agenda-settiagté$ not the result of receiving one
or a few messages but is due to the aggregate trapacvery large number of messages,
each of which has a different content but all ofickhdeal with the same general issue.
*Mass-media coverage in general and agenda-settipgriicular also has a powerful
impact on what individuals think that other peoate thinking?® and hence they tend to

allocate more importance to issues that have beengvely covered by mass media.

% Lyengar, S., (1990). The accessibility bias ifitips: Television news and public opinion”.
International Journal of Public Opinion resear@h 1-15.
% Dealing J; Rogers, E., (198%)genda-setting research: Where has it been, wisdteoing?.
2Ceommunication Yearbook 11: pp. 555-594.

Ibid
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1.7.1 Therelevance of agenda setting theory on how public diplomacy isinfluenced
by social media

This idea of mass involvement has become more mprembiwith the advent of the
Internet and its potential to make everyone a paet@ér’’ Increase in the role of
citizens in agenda setting sheds light on a neaction in the traditional agenda-building

research.

Kim and Lee? noted that the agenda-setting research on thenéttaliffers from
traditional agenda- setting research with respeat the Internet is in competition with
traditional media and has enormous capacity fotesds’ and users’ interactivity. Lee,
Lancendorfer and Le® argued that “various opinions about public issailesposted on
the Internet bulletin boards or the Usenet newsgioy Netizens, and the opinions then
form an agenda in which other Netizens can percthieesalient issue’. Scholars also
stated that the Internet plays role in forming in&t user’s opinion as well as the public
space. Kim and Ié&ound that a person’s opinion could be dissemingienligh various
online channels and could synthesize public opitian influences news coverage. Their

study suggests ‘reversed agenda effects’, meamhiaigdublic agenda could set media

2 Benkler, Y., (2006). The wealth of networkdow social production transforms markets and freado
New Heaven, CT: Yale University Press.

BKim, S.T., & Lee (2006). “New functions of Intenmediated agenda-setting: Agenda —rippling and
reversed agenda-setting<orean Journal of Journalism and Communication &s80 (3): 175-205

% ee, B., Karen and Lee (Mar 2005). “Agenda-sgtand the internet: The intermedia influence of
internet bulletin boards on news paper coveragheof000 general election in South Kore&ksian
Journal of Communicatioh5 (1): 57-71.

% |bid
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agenda. Maxwell McComb3 also mentioned “reverse agenda-setting” as atiitua

where public concern sets the media agenda.

Several real-world provide evidence that the Irdecommunity, particularly bloggers,
can push their own agenda into public agenda, thedia agenda, and eventually, into
policy agenda. For instance, in 2005 Eason Jortenchief news executive at CNN,
abruptly resigned after being besieged by thenentiommunity after saying, according
to various witnesses, that he believed the UnitadeS military had aimed at journalists
in Iraq and killed 12 of theri. Similarly, in 2002 senate majority leader TreottLhad
to resign due to his inappropriate racist remahet were widely discussed in the
blogospheré® However bloggers attract attention not only tostojournalists and
politicians. An online investigation on technicatoblems with electronic voting
machines started by an activist. Bev Harris in60entually forced traditional media
outlets to address issue of electronic voting pebrmance. This in turn made
Diebold, a company that produces these machineackaowledge its fault and take
measures to fix it

1.8 Methodology

1.8.1 Introduction

Research is a systematic inquiry to discover fag generate new knowledge.

According to Mugenda and Mugenda research is aetiti inquiry or a critical

¥ McCombs, Maxwell (2004)Setting the agenda: The Mass Media and Public idpirCambridge:
Blackwell Pub. P. 198 ISBN 978-0-7456-2313-9

¥ Seelye, K.Q. (2005) Resignation at CNN showsgtioeving influence of blogs
(http://www.nytimes.com/2005/02/14/technology/144nml). Retrieved 14 February 2013.

* Ibid

* Ibid
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examination of a given phenomendn. It implies exhaustive study, investigation or
experimentation following some logical sequence00Z 1) . Through research we
generate new knowledge that is constructed intorit®  Theories in turn help us to
interpret and to explain natural and social systema very systematic and explicit
manner. In this regard “the research result reiiker produce totally new theories or
lead to some change in the status of older thedridheories therefore, merely interpret
reality in a more systematic, coherent and explm#nner.

Researchers are, therefore people who are comsumge the search for facts and the
“truth”. Facts that support a particular theory aahing other than accumulated data
from which facts can be constructed. Thereforea daas particular and special
significance in the research processes. Accorttinrdugenda and Mugenda, “data refers
to all information a researcher gathers for hisver study” (2003: 12). Data can be of
use to a researcher only if the collected dataaecerate and reasonably objective. If the
collected data does not fulfill these two criterta,of no use and therefore should not be
used for research purposes. Collecting accullgective and relevant data requires not
only proper judgment but also the necessary teahslglls (Bryant and White, 1982) .
Research is conducted with a problem and policy igomind and is aimed at providing
a scientific explanation to a phenomenon. Accaydm Mugenda and Mugenda (2003)
the main objectives of research are to: (1) discamew knowledge; (2) describe and
explain a phenomenon; (3) enable prediction; @gbée control; and (5) develop a

theory.

% Mugenda, Olive M., & Abel G., Mugenda (20033esearch Methods: Quantitative and qualitative
Approaches.Revised Edition. Nairobi, Kenya Acts Press.
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According to Frankfort-Nachmias and Nachmi®s,” scientific explanations and
predictions involve relating the phenomenon to kglaned, defendant variable to other
phenomena/explanatory or independent variables &gns) of general laws or theories
(1996: 59). Thus, when conducting a researclearebers are interested in finding out
the effect of one variable on the other. The rtahip is then stated in a more
systematic and explicit form of causal relationshipThis causal relationship often
includes some phenomenon that is to be explainedaunted for (dependent variable)
as w ell as one or more factors (independentabba) that affect or influence the
phenomenon that is to be explained (Shively, 1980)By studying the relationship
between the dependent and independent variableigatifically proven relationship is
established . This relationship is then explaimea scientific systematic and explicit
way- a theory. The relationship between two vdesltould be positive meaning that as
the value of the independent variable increasesjoss the value of the dependent
variable. A relationship could also be negativenverse indicating that as the value of

the independent variable increases , the valueeofdependent variable decreases.

1.8.2 Study site

The research was conducted in the Jomo Kenyattanomia library in the University of
Nairobi. The reseacher also consulted variousitect from the University of Nairobi’s
Institute of diplomacy and international studiesowtere very resourceful because they

are experts in the field.

% Frankfort N., Chava and David N., (19963esearch method in the social sciencésed.). London: St
Martin’s Press.

21



1.8.3 Data collection Method

This research relied on desktop research wherendacpdata was collected from books,
journals , articles, Newspapers, periodicals aedrternet.

The researcher also made reference to researcjectsrowritten by former students at
Institute of diplomacy and international studiesiahihare kept at the Africana section of

the library . From these she got the format ofimg the project.

1.8.4 Data analysis

The study did an in depth descriptive analysissoicial media and public diplomacy.
The analysis allowed the researcher to examineirbegrelationships between the
variables; social media and public diplomacy araivdexplanatory inferences. In the
study the researcher sought to establish oth&wrfathat come into play like soft power,

cultural diplomacy ,foreign policy and how theyeat the said variables.

1.8.5 Scope and limitation

The scope of this research was based on the newarasdh strong determinant in the
promotion of public diplomacy. The main referemaes the United States of America as
a case study.

The research was limited to public diplomacy whatarted during the cold war and
more recently after the 9/11 attacks on the pemtagoing which information technology
developed immensely and brought about new dynamit¢se practice of diplomacy,
thus ushering in the advent of digital media aretlia diplomacy. It sought to bring
to the fore the efficiency of new media in the lats diplomatic practice and its effects
in the advancement of foreign policy which is aaimpillar of every nation in it's
promotion of international relations. Culturapiimacy was discussed in light of it
being a recommendation to the promotion of publxodnacy. The researcher also look
ed at the wave new media is causing especiadythoritarian regimes and how digital
media is changing diplomatic reporting.
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1.8.6 Ethical considerations

The researcher did her original work and wherersfered to other people’s work she
guoted them. The researcher borrowed books fr@rUniversity of Nairobi using her
school’ s identity card and returned them at #pecified date in perfect condition. She
also used the internet services in the Library mturihe specified times that is on
weekdays from 8.00 am to 4.00 pm.

The researcher had cordial relations with all theaty staff and formed good rapport
which made it easy to access all the sections.

Books were handled with utmost care and returmetihoe.

1.8.7 Challenges

The computer resources in the library are so fed @@ University has very many
students in need of them. So the time each studenaccess to the internet per day was
two hours which was hardly enough to accomplishtask. The books from the reserve
section of the library could only be borrowed ovght. To access the library one had to
have a valid school identity card so if one forgoat home they couldn’t enter the

library.

Sometimes the internet used to be down and the e@rgocould hang making research
impossible. The topic | was researching on wagalighedia which is a relatively new

field of study therefore there are very few puidid books and therefore | had to rely on
articles, periodicals and newspapers. The infdonain each article was very little and
that forced the researcher to look for numerousclest in order to get enough

information. This was quite tiring and time cansng.

Thus, the researcher encountered enough chadlebge for a worthwhile cause.
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1.9 Chapter Outline

The study is organized into five chapters

Chapter one is a presentation of the introductiothé study, literature review, problem
statement, objectives and methodology.

The second chapter is a discussion on the evolofigublic diplomacy and how culture

influences public diplomacy.

Chapter three entails the paradigmatic caused byndw media for example, the
democratic processes, civil movements and socrégts.

The fourth chapter is an explanation of how digmeldia in public diplomacy is a tool of

foreign policy and how modern technology has chdrdjplomatic reporting

The final chapter consists of conclusions, recontagans and suggestions for further

research.
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CHAPTER TWO
EVOLUTION OF PUBLIC DIPLOMACY
Public diplomacy (PD) is a new field of practicedastholarship. It attracted attention in
the previous century with the opening of diplomaoythe media and public opinion. It
became a more substantial area during the Coldd&fainated by the delicate balance of
nuclear weapons, and the ideological battle forhbarts and minds of peoples around
the world. PD became a critical element of naticealurity and foreign policy, following
the emergence of the information age, the end ®fGhld War and the September 11

terror attacks on New York and Washingfdn.

2.1 Definition and Historical Evolution

PD is a communication process used by states amdtate actors to influence a foreign
government by influencing its citizens. Originallgtates used PD in antagonistic
relationships in order to achieve long-term result®reign societies.

The assumption was that if public opinion in theyéh society is persuaded to accept a
favorable image of the other side, it will exerégsure on its government to alter existing
hostile attitudes and policy. Thus, during the Qoldr, both the US and the Soviet Union
extensively utilized PD to shape favorable pubtidwdes around the world toward their
respective rival ideologies. They primarily usetemational broadcasting, international

exchanges and cultural diplomaty.

$7Cull, N.J., (2006).“Public diplomacy: Taxonomies and Histories, fialliplomacy in a changing
World”. The ANNALS of the America Academy of Political cheocial science, pp. 31-54

¥ Gilboa, E., (2008). Searching for a Theory of Rubliplomacy.The Annals of the

American Academy of Political and Social Scienéa. 616 (March), pp. 55-77
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The US established radio stations such as Radie Etgope and Radio Liberty and
Britain used the BBC World Service in order to pda&vcitizens in communist countries
accurate information about events occurring inrtbain countries and in the West. The
Soviet Union and China used broadcasts in numdamggiages to spread their messages
around the world. Cultural diplomacy includes pap@tion in festivals and exhibitions;
building and maintaining cultural centers; teachan¢anguage and organizing musical
tours. The purpose is to cultivate admiration, tapon and good will. Many countries
maintain permanent cultural centers in major ciiesund the world so that citizens can
be directly exposed to the cultural world of thatstemploying cultural diplomacy.
Examples include the cultural centers of the Brit®ouncil, the German Goethe-Institute
and the Chinese Confucius Instituf8s.

International exchanges refer to programs desigoadaling overseas students, faculty,
intellectuals and artists to study or to work inivensities and scientific centers. The
assumption is that spending time, studying or teaghwill make foreign students and
scholars good will ambassadors for the host statamples include the US Fulbright

program and the German Academic Exchange ServidAQ).

2.1.1 The New Public Diplomacy
At the beginning of this century, scholars and ptiacers have adopted the term the
New Public Diplomacy (NPD). First, they wanted tistechguish between the PD of the

Cold War and the PD of the post-war era. Secoray;, Wished to adjust the classic PD to

¥ Gilboa, E., (2008). Media Diplomacy. In W. Donsb4€&d.).Encyclopedia of
CommunicationLondon: International Communication Associatidatkwell
Publishing, Vol. VII, pp. 2852-2857.
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the opportunities and challenges of the informatge. NPD includes the following
components: it is pursued by states and non-stabesait is based on "soft power," two-
way communication, strategic PD, information mamaget, nation branding and e-
image; it involves domestication of foreign poliagd it deals with both short and long
term issues. Contrary to popular misunderstandiregNPD is not propaganda and is not
just public relations (PR). It is a communicatioystem designed to create a dialogue
with both foes and allies. It requires a capabiiityeffectively use credible information in

an attempt to persuade actors to understand, asceppport policies and actioffs.

Contemporary public diplomacy is related to "sotiwer.” Power is the ability to
influence the behavior of others to yield the outes one wants. To achieve these
outcomes, an actor may employ hard power - thahilgary and economic means or soft
power, which entails attraction, seduction and yes®n. Soft power arises from the
attractiveness of a nation’s values, culture ankities. It causes people to act through
cooperation rather than coercion. The Vatican, memgrnational organizations and
NGOs possess only soft power. Critics suggestedatig "smart power"-- a balanced
combination of hard and soft power can yield thst besults. PD could be viewed as the

yielding of soft powef!

Classic public diplomacy was pursued only by najahe NPD is conducted by both

states and non-state actors, such as internatergahizations, NGO's, multi-national

“0Bascand, G., (2010)}ousehold use of information and communicationnieidgy 2009 Retrieved July
2013. from Statistics New Zealand.
http//www.stats.govt.nz/browse_for_stats/people_anchmunities/households/householuseofict_hotp
2009.aspx.

“ Zarrella, D., (2010)The social media marketing bo@ebastopol, California: O'Reilly.
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corporations, global media networks, terrorist aigations, military alliances and
prominent individuals. Classic public diplomacy wame-sided. Messages and
information were delivered to the masses, but there no effort to create a dialogue and
listen to the interests and wishes of the messagegients. The NPD utilizes two-way
communication, a central element in several modelaternational public relations and
public diplomacy, which requires serious listengmgd suitable responses to messages

from other nation&?

In this century, PD is likely to become the majastrument of foreign policy due to the
continuing decline of military force as a legitimanstrument of settling international
disputes, and the continuing increase in the inaoae of world public opinion.

New Public Diplomacy is not just about using théetnet. It's also characterized by

different types of actors, relationships and g8ls.

First, the tools for public diplomacy have changed that is related to the Internet and
information technologies. A lot of public diplomatyppens through new media now.
Exchanges have become much easier with cheapeiasteal modes of communication.
From e-mail to social networks, the Internet haangfed all communication and that of
course applies to public diplomacy. There is evaline playing games being used for
public diplomacy, such as Sweden setting up an sgyban Second Life .Additionally

most governments now use social media to furthéfipuiplomacy goals. This recent

*2Wright, D.K., & Hinson, M.D., (2008)How blogs and social media are changing public tielas and
the way it is practiced Public Relations Journal, 2(2)

3 Gilboa, E., ( 2009)Public DiplomacyIn George T. K. (Ed.Encyclopedia of Political Science
Washington, DC: Congressional Quarterly Press.
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report from the Lowy Institute covers all of theced media the U.S. State Department

utilizes, with a large focus on public diplomacy.

In terms of actors, public diplomacy is no longgastjcontact between a government and
another state’s people (Cull pg. 12). It has ewblte include many more actors,
including NGOs, international organizations andpooations. Even individuals can play
a part in public diplomacy. One reason for thishis technology that allows anyone to
have a voice via the Internet. But another reasatiat goals and objectives have also

changed.

Whereas as many might argue that old public dipymaad similarities with
propaganda, because it aimed to speak AT peoptmngey a message, New Public
Diplomacy is about speaking WITH people. It's abouteating dialogues and
conversations, which means more actors will naurbe involved in the process.
Practitioners of public diplomacy have found it em@roductive to focus on relationship-
building instead of top-down communication Cull@®) also emphasizes the importance
of listening and responding to what you learn,eastof just attempting to plow through
with your message. In the new information agesitmuch easier to communicate and
carry on these types of conversations as a todipddmacy. **

2.2 CULTURAL DIPLOMACY

The world is now beginning to recognize the impoect of cultural diplomacy as the

means of soft power, and it is important to implamand manage diverse cultural

* Cull, Nicholas J., Karen H., (201The Brezhnev Sydrome; Trial of Public Diplomacyasnestic
Performance. In Trials of Engagememhe Future of US Public Diplomacy, (Eds.) by Risher and
Scott Lucas, pp. 117-132.Leidin:Brill/Martinus Nt Publisher.
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exchanges and developing effective communicatiooutgh information technologies
since the Internet has been rapidly evolving andow affects our daily lives in some
way and social media services and bringing natamtspeople closer. It is hard to detach
cultural policy from the on-line environment; henpelicy makers need to apply extra
effort in developing effective strategies of promgt cultural diplomacy through

information technologies along with strategic cratypolicy frameworks

2.2.1 Culture

Cultureis complex whole including knowledge, belief, artprals, laws, customs and
any other capabilities and habits created by maa isha member of society where a
group of people is related to each other througisigtent relations, or a large social
grouping sharing the scarce geographical or vitteritory, subject to the same political

authority and dominant cultural expectatidns.

Culture in Public Diplomacys an international actor’s attempt to promote tlagonal

culture, to give impacts on public opinions of ctarparts and to build integrity and
credibility through cultural exchang&%.t is one of the different ways of practicing
public diplomacy such as media diplomacy, cybeidotifacy, aid diplomacy, cultural
diplomacy, sport diplomacy and so forth. Hencetuwelin public diplomacy implies that
cultural diplomacy can be practiced as a means uiflip diplomacy through the

multicultural events, the art exhibition, and thgbusarious international festivals.

5 Milton C., & Cummings, Jr. (2003Fultural Diplomacy and the United States Governmarfsurvey,
Washington, D.C: Center for Arts and Culture.

“®David H. (1951). The Cultural Approach To Inter-American Amiyorld Affairs, Vol. 114, No. 1,
pp. 11-13,
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2.2.2 Cultural Diplomacy

According to Milton Cummings (2003), cultural diphacy has been defined as “the
exchange of ideas, information, art and other aspafcculture among nations and their
peoples in order to foster mutual understandifi§st”explains cultural diplomacy is in
cultural activities that a nation’s idea of itsedf best represented so as to continue to

inspire people the world over despite politicafeliénces and cross borders.

Myung-sub Kim (2003) defines cultural diplomacy ssdf-interest strategies of foreign
policy chosen by a nation’s cultural interests. é¢tephasizes it needs to be considered
through stereoscope visions because diverse astmis as government bodies, non-

governmental organizations and individuals are s&bnduct cultural diplomacy.

Cultural diplomacy of the past has focusing on gebbn and propaganda of the own
national culture in the process of internationath@nge. Under the given accent of
globalization, however, the focus cannot be setlgaln the interest of nation states any
more. Conversely, international cultural exchangenot be separated from national
interests either. Therefore, the influence of pybprivate and regional actors in the
realization of concrete cultural exchange prograoubtlessly rising. Also the need for
an enhanced engagement in people-to-people diplpalang with a deep understanding

of international cultural exchange, has never beere significant®

*" Philip M., Taylor, (1934-1939). Cultural Diplomaand the British CounciBritish Journal of
International Studiesvol. 4, No. 3, 244-265.

“8 Hocking, B., (2005/7)Rethinking the ‘New’ Public Diplomacyn the new public diplomacy: Soft
power in International relationged.) by Jan Melissen,. New York and London:;gRale Macmillan
pp. 28-46
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2.2.3 History of Cultural Diplomacy

The link between culture and politics has evolvettes 1930s. France and Germany
focused. During the Cold War, the United Statesegoment supported exchange
programs for students and artists under the 193&/&€dion for the Promotion of Inter-

American Cultural Relations, the model for the numne exchange programs integral
public diplomacy. It helped the spread of Ameriéamowledge, skills, and ideas in the
war of ideas with Soviet Union. Especially the imf@tion and Educational Exchange
Act of 1948 was successful cultural diplomacy ppolie promote better understanding of
the United States. However, after Cold War, cultdiplomacy ceased to be a priority

until 1970s*

In 1980s, foreign policy has changed considerallycalture has been considered as
efficient tools of diplomacy. Mitchell(1986) chatadzes the cultural diplomacy by
saying it is essentially involved strengtheningoairdry’s cultural influence by funding
artists’ tour or by promoting the study of the ctiyis language and culture in
universities abroatf’

As the Information Age has arrived, scholars empleaghe importance of the
international cultural agenda because cultural ypetsl are increasingly swept into the
trans-national communication and economic flowsseduby globalization. Nye and

Owens(1997) stressed that “to be culturally powertw even culturally significant in

“9Bandos, & Arthur A.(2001). Public diplomacy: Aid Art, a New ProfessiotVirginia Quarterly
review77: pp. 424-437.
%0 J.M. Mitchell, (1986).International Cultural Relations_ondon: Allen & Unwin,
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today’s world, a country must exercise control averse flows,*which implies cultural

diplomacy can be defined as the politicization wfure by foreign policy.

2.2.4 Cultural diplomacy as a means of soft power

The relationship between culture and public diployia found in the concept of power.
According to Joseph Nye, who initiated the cona#oft power, defines power as “the
ability to achieve one’s purposes or goals” anc “dility to get others to do what they
otherwise would not do>®

Joseph Nye’'s term to indicate the ability to shageat others want, can rest on the
attractiveness of one’s culture and ideology or dbdity to manipulate the agenda of
political choices in a manner that makes actolstdagxpress some preferences because
they seem to be too unrealistic. Particularly, Imelanlines the significance of public
diplomacy since soft power grows out of culturet, @udomestic values and policies, and
out of foreign policy. Further he predicts a greatde for informational and institutional
power as a transition to a new ajede emphasizes short-term responses can be fine-
tuned through using broadcast capabilities andomaaisting on the Internet, thus
increase budget in soft power and public diplomacyecessary to raise a nation’s
profile. He also underlines “the most effective ecoamication often occurs not by distant

broadcast but in face-to-face contacts.” It isicaitto be aware of how soft power can be

*1 Louis B., (1999)Redefining Cultural Diplomacy: Cultural Securitycforeign Policy in Canada,
Political Psychology, Vol. 20, No. 4, pp. 677-699.

%2 Joseph S. Nye, (1990The Changing Nature of World Power, Political ScieQuarterly vol. 105, No
2, Academy of Political Science, pp. 177-192.

%3 Joseph S. Nye, (1990)he Changing Nature of World Power, Political SceQuarterly vol. 105, No
2, Academy of Political Science, p. 182.
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used as a means of public diplomacy enemies duhegCold War. When the US
assumed the mantle of global leadership after Wi 11, cultural diplomacy became a
central part of its strategy. Cultural activitiereign conferl950s, and the US
Information Agency was created during that periasithe Soviet Union collapsed down,
the US took it as an opportunity to disseminat@nmiation through educational and
cultural exchange. American Centers began to luplits values in positive perceptions
of the US abroad. They functioned as libraries pralided a venue for engagement

between visiting American experts and local audésnt

Especially cultural exchange programs, such as Rukbdright program and youth

exchange initiative called the American Field Seeyprogram are designated to cultivate
favorable impressions of the US since it has becthragreatest military power. The US
encourages foreign educational reforms, extendgiegiforeign exchange programs and

improves the access of foreign publics to Americetitutions and values.

Also the US encourages better cross-cultural utaleigng and revitalizes American

volunteerism abroad. In order to create the faderabages, the US is keen to conduct
cultural diplomacy by having skilled and committéglomats to educate the language,
culture, and history of their postings. Hence sitrequired that the government should
increase fellowship in the study of strategic laaggs and recruit young people with the

requisite language skills into the diplomatic seevi

¥ Finn, Helena K. (2003)Cultural diplomacy: Engaging foreign audiendereign Affairs, Vol. 82,
No.6

®5 Louis Belanger, (1999Redefining Cultural Diplomacy: Cultural Securityc@foreign Policy in
Canada,Political Psychology, Vol. 20, No. 4, pp. 677-699,
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2.2.5 US Cultural Diplomacy

In the United States (US), cultural diplomacy, faddby the CIA and the State

Department’s Division of Cultural relations, wasnsalered to be significant because
policy makers understood the link between engagemath foreign audiences and

victory over ideological enemies during the Coldn\X&hen the US assumed the mantle
of global leadership after World War I, culturdpbmacy became a central part of its
strategy. Cultural activities, foreign conferencasd intellectual publications were

continuously taken place until the 1950s, and tig Ibformation Agency was created

during that period. As the Soviet Union collapseevd, the US took it as an opportunity
to disseminate information through educational emtural exchange. American Centers
began to build up its values in positive perceiohthe US abroad. They functioned as
libraries and provided a venue for engagement kaiwasiting American experts and

local audiences?

Especially cultural exchange programs, such as Rukbdright program and youth
exchange initiative called the American Field Segyprogram are designated to cultivate
favorable impressions of the US since it has becthragreatest military power. The US
encourages foreign educational reforms, extendgiegiforeign exchange programs and
improves the access of foreign publics to Americetitutions and values’

Also the US encourages better cross-cultural utaleigng and revitalizes American

volunteerism abroad. In order to create the faderabhages, the US is keen to conduct

*Arndt, R.T., (2005). The first resort of Kingg&merican Cultural diplomacy in the twenties century
Washington D.C: Potomac Books.
*"Hellyer, D., (1951).The Cultural Approach to inter-American amity/orld affairs, Vol 114, No. 1.
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cultural diplomacy by having skilled and committéglomats to educate the language,
culture, and history of their postings. Hence sitrequired that the government should
increase fellowship in the study of strategic laaggs and recruit young people with the

requisite language skills into the diplomatic seevf

2.2.6 Cultural identity in theinformation age

Cultural policy makers should generate a fundanteeteefinition of the cultural identity,
not to state sovereignty but the identity of soegeto cope with enormous impacts on
culture caused by globalization.

Globalization has had notable effects on basicesmland beliefs. As a result of the
economic and cultural effects of globalization, thger with the impact of mass media
such as cable TV, the Internet and mobile phoneslenm society is faced with blending
identities.

People develop a sense of belongingness to a widddeulture, by adopting practices,
styles, and information that are part of the glotaature, which then creates a global
identity. However, in parallel, people continuehimld their local identity as well, based
on their socialization to their local culture. Aedimgly, individual identity is influenced
by both a local and global identity. Thereforasitmportant for cultural policy makers to
maintain a cultural identity by keeping culturalues, social group, and national identity

constant>®

*8 Helena K. FinnThe Case for Cultural Diplomacy: Engaging Foreigndlence Foreign Affairs, Vol.
82, No. 6, pp. 15-20, 2003.

¥ Nye, Joseph S., (2004).Soft Power and Americari§o Policy,political science quarterlyAcademy
of Political Science..
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Cultural identity can be considered soft power bseause it projects its values, culture
and perspectives into cyberspace. Emerging tecbresowill make it easier to blend
cultural activities with traditional diplomatic worby multiplying the opportunities for
connections between peoples; thus cultural policgkers should consider human
resource and operating procedures to develop allidentity through technological

improvement and innovatidti.

0 sampler, Jeffrey L., (1998). Redefining IndusttguSture for the information Agstrategic
management journalol. 19, No. 4, Special issue: Editor’s choice.
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CHAPTER THREE
PARADIGMATIC SHIFTSCAUSED BY THE NEW MEDIA
3.1 Social media support to democratic processes
Many claims are made about the democratizing pafarew media. Social media is
considered to contribute to government accountgpiliuman rights activism, the
development of civil society and practices of @tizhip. In terms of accountability and
transparency, it is increasingly difficult for gowmenents to hide or manipulate
information or to act inconsistently with citizearcern§®. The use of mobile phones and
the Internet, for example, allow for news of angppropriate government actions to
quickly reach the public and to be challenged. I$oaallows for people to follow
decision-making processes and discuss issues omoonconcern (Castells, 2007;

Garrett, 2006; Mékinen and Kuira, 2008).

3.1.1TheYouth Bulge

The internationally dominant cliché of an Arab sgrirevolutionary was a young,
network-savvy college-educated members of the raidiiiss. The “youth bulge” in the
middle East - where between 55 and 70 percentegptipulation of any given country is
under the age of thirty. * Previously dubbed thest generation”, and targeted as
potential source of recruits for Jihadist and Is&ngroups, the youth are now being

hailed as the * face book generation’, and thetetimet generation” and the “ miracle

61 “World Press Freedom Day (2005) Dakar DeclaratitiRESCQ accessed August 08, 2013,
http://www.unesco.org/new/en/communication-and-imfation/flagship-project-activities/world-pressdrom-
day/previous-celebrations/worldpressfreedomday20000/dakar-declaration/
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generation” because they have accomplished inthems two months in some places

what previous generation had not been able teegehn over thirty years.

The role of these communication technologies catm@otunderestimated in the Arab
Spring particularly when considering the populasotyouth bulge’. A demographic
analysis manipulated or used to repress, therenisowerall benefit from open
accessibility. Recently the United Nations, drawingm the Universal Declaration of
Human Rights, stated that all people have the rightseek, receive and impart
information and ideas through any media and regasdof frontiers. The conscientious
technology of social media should be embraced appated by all actors at all levéfs.
During the 2010 Egyptian uprising in Tahrir Squareggsses of people-primarily youth
and young adults-organized through Face book ahdratocial media platforms to
protest their government’s action or inaction sues that mattered to them, starting the
most powerful Arab political movement of this cemtuWell before the Tahrir Square
protests, similar movements employing social medig@rotest political leadership had
taken place in the Philippines, Iran, Belarus ahdilind.?® These cases reflect the social
composition and choice media options of today’segation. Sociological shifts in
demographics and power, which have coincided witiheased use of social media, have

resulted in movement-making with dramatic politizaplications.

62 “|nternational Covenant on Civil and Political Righ Office of the United Nations High Commission fomirun
Rights accessed August 16, 2013, http://www2.ohchr.ogjieh/law/ccpr.htm

63 “Media Play a Key Role in Senegal’s Electiolmiternational Center for JournalistdMay 07, 2013,
http://www.icfj.org/news/media-play-key-role-sentgzalection.
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For example in the uploaded videos on Facebook wifislan dissident Mohamed
Bouazizi's self-immolation prior to the overthrowf @en Ali in 2010. Tunisians’

membership to Facebook had increased from 28,0004tanillion users between 2008
and 2010. Due to the increasing access to sociaiamel8 percent of the total
population-young Tunisians were able to organize lanng national and international
attention to their resulting political upheavalfadgzing citizens in other Arab countries

to do the sam&'

Disruptions in information management happen inUhéged States as they do in China
and the Arab world. The Stop Online Piracy Act ($(QPa piece of online piracy
legislation that was proposed in Congress in 2&Ekmingly out of nowhere, a citizen-
based movement took root, and nine million citizerganized themselves indirectly and
contacted members of Congress. This movement iedatvillions of young citizens and
reflects a demographic shift in citizen-based pgudtion in the world of policy. Thus,
governments need to consider not only the shifinfloerarchy to networks of citizens,
but also the movement-making of younger citizen® e socially involved via the

Internet and social medfa.

The instances of technology, network and demogcaghifts in Tunisia, China and the
United States exemplify a basic need for governméatadapt to the changes and

challenges of the twenty-first century. Just likeDarwin’s theory of evolution to the

% Banda, F., Mudhai, O., and Tetty, W. (2009&w Media and Democracy in Africa critical
Interjection’, Introduction in African media and the digital pidosphere (Eds.). O. Mudhai, W. Tetty and
F Banda, New York: Palgrave Macmillan.

% Wasserman, H. (2011¥Mobile phones, popular media and everyday Afnicemocracy:
transmissions and Transgressions’, popular comgatian,” Vol 9. No. 2, pp. 146-158.
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nature of technology and diplomacy: “It's not thteoagest of the species that survive,
nor the most intelligent, but those that are mdsipsable to change.”

Technology has accelerated change, tighteningethetion time of diplomats to relevant

events and activities. Furthermore, diplomats mugstch the generation of young

technology users. These youth are increasing inbewusnin both developed and

developing countries and, despite their differenees able to connect with one another

through online communities.

3.1.2 Crowd sourcing for human rights

Within a week of the outbreak of violence in Kenyasmall group of concerned

Kenyans, located throughout the Diaspora, camethiegeo launch an online campaign

called Ushahidi to spread awareness about the ndeledevastating their country.

Ushahidi is part of a tradition of Kenyan digitalic projects dating back at least to

2006, when Kenyan lawyer Ory Okolloh teamed up \aithanonymous blogger known

as ‘M’ to create Mzalendo: Eye on Kenyan ParliamantVeb site dedicated to helping

hold Kenyan Members of Parliament (MPs) accountalite their vote$®

In the tradition of Mzalendo several groups of @@med Kenyans. Both in the country
and in the Diaspora, gathered in the immediaterrafith of the Kenyan election to

launch civic initiatives. These initiatives inclut&indraising campaigns such as the Help
Kenyans in Distress’ campaign, which leveraged SiMiéhey transfer technology to

support the Red Cro8§.Another notable example is the blog of Joseph Kamwho

wrote about a young boy who was left crying aftisrrhother was killed in Naivasha. He

¢ Mzalendo :Eye on parliament, http: www.mzalendamébout/.
" Clay S., (2008).HMere comes everybody: The power of organizingowitiorganizationsNew York:
Penguin, p. 22.
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organized donations for ‘Baby Brian,” and kept mxadof his blog updated on the
progress of one family affected by the violenceKienya. Far and away the most
prominent and successful digital civic campaign wéghahidi. On January 2, Orv

Okolloh provided the spark for the project:

Google Earth supposedly shows in great detail svitlee damage is being done on the
ground It will be useful to keep a record of this in the ldegn. For the reconciliation
process to occur at the local level the truth oawmappened will first have to come out.

A mashup of where the violence and destructiortésining using Google Maffs

David Kobia and Erik I-lersman, two technologistghamoots in Kenya, answered the
call. Leading a small group of designers, they gle=il and launched Ushahidi on
January 9. Ushahidi is a mashup, a blending of taternet applications to relay
information in a visually compelling way. The deasigeams combined Google Maps,
which allows users to zoom in and view satellitag®s of Kenya, with a tool for users,
via mobile phone or Internet browser, to reportideats of violence on the map, add
photos, video, and written content that documener@hand when violence occurs.
In the tradition of using Google Maps for humarhtgyawareness, Ushahidi follows the
Darfur Museum Mapping Initiative, a collaboratiori Google Earth and the U.S.
Holocust Museum launched in early 2087This platform allows the user to view
professionally collected photos, video, and writtestimony from Darfur, as well as

view images of destroyed villages and IDP camps.

% Update, January 3, 11.00Pm,Kenya Pundict, http Whvkenyapunict.com/2008/01/03/update-jan-3-455-
1100-pm/.
%9 Mental Acrobatics, http://www.mentalacrobatics.¢timk/.
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An interactive map is a remarkably effective naveatool for a transnational audience.
Tragic violence calls for empathy and action, Ibug difficult to feel a connection with a
place one cannot imagine. C.J. Menard’'s famous ah&apoleon’s march to Moscow is
often hailed as the best statistical graphic evadem because it is an emotive visual
presentation of the decimation of nearly half dionltroops in the frigid Russian winter

of 1812°

3.1.3 Civil movements and social protests

More recently, bloggers in Egypt were instrumeniml publicising human rights
violations through text and audio-visual mater@gdgumenting government and security
forces excesses. In Tunisia, bloggers were at ttheesnly sources for information in the
recent revolution.

(Ottaway and Hamzawy, 2011).Much of the literatore social media discusses the
contribution of social media more generally to thevelopment of civil society and
practices of citizenship. New communication tecbgas have become the infrastructure
for sharing and learning about diverse views and rfew approaches to political
representation and participation (Howard, 2011; iék and Kuira,2008). In Egypt, the
April 6 movement, which relies on Facebook and ofieeial media tools, has provided a
structure for a new generation of Egyptians to rasse virtually and communicate about

their grievances/!They fall outside of the small, traditional group activists and

O Menard’s C.J.Map of Napolleon’s March of 181Dpnoho Design
Group,http://www.ddg.com/LIS/infoDesignF96/Kelviajmoleon/map.html.

" Mékinen, M., and Kuira, M. W., (2008). Social Madind Post-election Crisis in Kenyihe
International Journal of Press/Politic¥,ol. 13, No. 3, pp. 32835
http://hij.sagepub.com/content/13/3/328.abstract
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opinion-makers in the country and represent a newm fof civil society organisation
(Shapiro, 2009). Howard stresses that new civio@aBons are emerging throughout the
Muslim world due to the supportive information etructure provided by information
and communication technologies. The formation ahsgroups is especially important in

these countries, where political parties can legél (Howard, 2011%

Citizens have also become involved in the publibesp as ‘citizen-journalists’. In
Kenya, for example, citizens who were dissatisfieith self-censorship of the
mainstream media during the crisis became repodrds digital activists. They used
blogs to challenge the standard narrative, whidulted in the broadening of views
(Goldstein and Rotich, 2008; M&kinen and Kuira, @00n Iran, the active blogosphere

is seen to resemble a genuine online civil sodigtgtay, 2010).

Social media is also considered to contribute tdifization and participation through
the development of a community and collective idgnt

Communication technologies can foster collectivenidy across a geographically
dispersed population. Individuals may get the setfseugh online discussion groups for
example, that they are members of a larger commuvith shared grievances (Garrett,
2006; Aday, 2010). This allows civic groups to fiadd attract new members and to
build affiliations with groups in other cities anduntries (Howard, 20115,

Relationships can be strengthened through the erante of networks across distance,

sharing information and discussion. The creatiorcahmunity and collective identity

2Howard, P.N., & Muzammil M.H., (2011). The ralédigital medigjournal of democracg2, No. 3
3 Howard, R., (2004)Media + Elections, an Election reporting handbpqMPACS Associate).
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can in turn facilitate mobilisation in support dfllective action (Garrett, 2006; Aday,
2010)"

Social media can also facilitate collective actibrough framing processeEhe creation
of particular group understandings regarding theamrey and significance of specific
events and politics can be crucial to support faravement. In Iran, for example, social
networking services and satellite television ciatetl videos filmed by mobile phone of
the killing of a young woman, Neda Agha-Soltan,iklgipost-election demonstrations in
2009. She became a symbol of the protests andnaldig the general public that the
protestors are “like them” (Aday, 2010). This fraugiwas particularly significant in an

environment where the government had attributeghtbeests to foreign agitators.

Effective organisation and leadership are thug stihsidered to be important to the
effectiveness of social media tools and to the esg®f organisations and movements
that rely on horizontal social media (Papic and Ngd011). While there is consensus
that the OrangeRevolution in the Ukraine would not have occurrathaut the Internet
(which allowed for outreach, training and awarern@ssing) centralised top-down
leadership of key pro-democracy groups was alsenéiss The leadership was
responsible for the organisation’s outcomes, dgetpthe culture of the organization

and controlling assets (Goldstein, 2007).

“ Aday, S. et al., (2010)Blogs and Bullets: New Media in Contentious Pdditi¢Jnited States Institute of
Peace, Washington, DC

http://www.usip.org/files/resources/pw65.pdf

& Goldstein, J. and Rotich, J., (2008he Role of Digital Networked Technologies in Kéng&07-2008
Post-Election CrisisThe Berkman Center for Technology and Societyyatal University
http://cyber.law.harvard.edu/sites/cyber.law.hahedu/files/Goldstein&Rotich_Digitally_Networked__
Technology_Kenyas_Crisis.pdf.pdf
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The way in which existing regimes respond to the afssocial media can also influence
the success of communication tools and the suafgestests and social movements that
relyon them. In some cases, regimes have been tatighuard by new media activism
(Ottaway and Hamzaway, 2011; A day, 2010; Howafil12. This was the case in
Tunisia in 2010-11, where mass protests that spva#d the help of Facebook and
Twitter and other new technologies caught the guwent off balance and eventually

resulted in the resignation of President Ben Alité®@ay and Hamzaway, 201%7).

3.1.4 External attention

Reliance on social media tools can also resultreatgr attention from external actors.
The perceptions of protests in the outside workel \aery often shaped by Twitter and
videos uploaded onto You Tube and Facebook. Intiems solidarity and political
sympathy can in turn create new opportunities toegete power internally (A day,
2010). Placing domestic issues on the internatiagainda can also have a significant
effect on domestic politics. Some activists beli¢lwat it offers them more protection
from the government as the regime’s actions cawié&ed globally (Radsch, 2010).
Further, Howard argues that one of the key outcomhélse protest movement in Iran in
2009 is that the world has seen interest in chaxgeessed from within the country. This

could prove to be the most destabilizing effedhef protests (Howard, 201%).

S Andy, W., Laura, M., & Freddy F., (2010Behind the digital campaigh.ondon: Hansard Society.
"Howard, P. N., (2011)The Digital Origins of Dictatorship and Democradpformation Technology and
Political Islam,New York; Oxford University Press.
http://pitpi.org/index.php/2010/08/24/sample-chapter-digital-origins/
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3.1.5 Gender, Media and politics

Women and men tend to be treated very differenglyhle media, worldwide. Similarly,
men and women tend to have vastly different expedas of participating in political
processes. Men are more visible and dominant ih bwdia and elections; and gender
stereotypes prevail in both. These differencesnaneually reinforcing in the sense that
less visibility of women in the media impacts thpolitical success; and less women

politicians means less news stories focusing on emtaders®

Women’s participation in politics — as voters, daates, politicians, civil society

activists, and in other roles — is important beeaiisallows women to exercise their
fundamental civil and political rights. It is alsmportant because it allows countries to
draw on the full range of human resources availableto progress; and helps to ensure
that women’s and girl's needs are adequately metoiicy-making processes. Gender
stereotypes and discrimination are damaging to bo#m and women because they

constrain individuals and society as a whéle.

The UN’s Special Rapporteur on Freedom of Expressicknowledges this problem,
saying: central to the issues of equal access éonem to rights, equal opportunities for
the enjoyment of rights, and equal treatment it grgoyment is the actual extent to
which women may exercise their rights to opinioxpression and information without

discrimination and the degree to which women abtueljoy the right to participation in

8«Factsheet: Women'’s political participatiomternational women’s democracy centre, accegsegust
21, 2013, http//www.iwdc.org/resources/factshest.ht

9 “Who makes the news(2010). (report highlights) Global media monitariproject , accessed August
23, 2013 http://www.medinstgenderstudies.org/wptentiuploads/highlights_en.pdf.
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public life. The Special Rapporteur states agamt the problem does not lie in the
manner in which international human rights stangldrave been elaborated but rather in
the restrictive and traditional interpretations applications of human rights law. The
Special Rapporteur emphasizes that it is not aabépfor women still to be dependent
on men to represent their views and protect tiarests nor is it acceptable that women
continue to be consistently excluded from decisiaking processes that not only affect

them but society in gener&?.

A number of factors continue to contribute to tlensprogress of women in politics. As
stated in a media monitoring manual by IDEA and WWNmen:

[s]several studies indicate that the citizens supwomen candidates, yet the failure to
promote their leadership in their own political anizations, the smaller sums of money
available for their campaigns, and the culturatdiboning factors that assign them a

greater responsibility in family tasks all standtie way of their full participatioft*

Gender discrimination is also compounded by theeggmews media. According to the
Global Media Monitoring Project, in 2010 men we4a of news subjects, and “[n]ews
continue to portray a world in which men outhumb@men in almost all occupational
categories, the highest disparity being in the ggsibns”, with obvious implications for
the visibility of women in politics. The media secthas improved in some ways,

however, with a growing number of female reportarall issue areas — including *hard’

8 “Report of the Special Rapporteur on the protectind promotion of the right to freedom of opiniardaxpression,
Mr. Abid Hussain”, (January 29JN Economic and Social Council

1999, http://www.unhchr.ch/huridocda/huridoca.nsff{Bol)/E.CN.4.1999.64.En?OpenDocument#lI1E

8L«Women in Politics: 30 Years in Retrosfiecf2006). Data sheginternational Parliamentary Unigraccessed
August 23, 2013, http://www.ipu.org/pdf/publicat&wmninfokitO6_en.pdf
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topics such as security, politics and economicsméfo reporters were 6% more likely
than male ones to have women as subjects in tilogies.

It is increasingly recognized that media have aikdg to play in women'’s participation
throughout political life. In 1994 the Inter-Parhantary Union stated that the media can
“help to instill among the public the idea that wamts participation in political life is an
essential part of democracy (and) can also take t¢aravoid giving negative or
minimizing images of women and their determinatemd capacity to participate in
politics, stressing the importance of women's mleconomic and social life and in the

development process in generi.”

New media has provided voice to segments of sogvbyse voices might otherwise not
be heard. For example in the UK, one pollster ddbibe 2010 election the ‘Mumsnet
election,” in which “the parenting website... was rb@g political debate. Mumsnet's
infamous web chats force politicians to addressemiar as equals, on issues of
Mumsnetters' choosing: with other social media as.hgiven ordinary women the
confidence to challenge politicians in new ways.e .thternet shapes the battleground
for female votes® This is an interesting example of the amplifyirifgets between new
and traditional media, in that interactions on asvie with a relatively small audience
were picked up by the traditional news media whitlen increased the online

interactions.

82vplan Of Action to Correct Present Imbalances In Paeticipation Of Men And Women In Political
Life,”(1994). Inter-Parliamentary Union, Http://Www.lrg/Wmn-E/Planactn.Htm

Beatriz, L., and Juana, N., (2011).Electoral Cogerfrom a Gender Perspectivemedia monitoring manual
Stockholm: International Institute for Democracyldfiectoral Assistance, p. 11.
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3.1.6 Gender neutrality

In cyber space, the social restrictions that exigeality in some places- such as gender
segregation- disappear, providing groups of peafle might otherwise never meet and
converse the opportunity to connect and recognizat they share in common. Some of
the most striking aspects of these uprisings, Isen these young revolutionists’ mix
of male and female leadership and participatiorw@men in conservative society where
public space is defined as male, Facebook, Twdted You Tube offer significant
avenues for public speaking and leadership.

3.1.7 New Media as Watchdog

New media has begun to play a key part in reinfgyciransparency in democratic
processes, including elections. Short Message &e(@MS), i.e. text messaging, is now
being used around the world by many election mamnigogroups for quick gathering and
disseminating of information on election irreguli@s, quick-count processes, as well as
other purposes. In Montenegro in 2005, an SMS-bgsaik-count process helped defuse
tensions regarding the integrity of the referendelection count, and thereby helped
persuade voters trust the official referendum t€%éul

Citizens use new media to monitor electoral frdndhe 2012 elections in Mexico, social
media networks were used to expose vote-buyindudnty video posted across social
media networks of a warehouse stuffed with groaggwme-away, allegedly intended to
bribe voters. In addition, “[a]t least three groupset up sophisticated websites where
citizens [could] upload complaints and videos otheot material to document

irregularities®® There [were] also social media sites for reportatigged fraud in real

84,
Ibid
& Larry, D., (2010). Liberation technologgurnal of democrac1 No. 3
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time.” As a further example, in the 2012 presidentiact@eas in Russia, activists
created a new social media platform ‘Citizen Cdhspecifically designed to bring all

social groups together to monitor the electiths.

Social media is also used to improve candidate \nehand improve candidate-voter
interaction. In Malaysia in 2012, Transparency rméional (TI) asked all elections
candidates to sign a voluntary ‘Election Pledge.5thted “[t]he purpose of the pledge is
to recognize that it is the responsibility of evegndidate to fight corruption, practice
good governance and uphold the rule of law. Thdg#ealso emphasizes the crucial role
citizens play in monitoring their politicians bygwiding a platform where the public can
monitor and comment on candidates’ performan&&&¥hat was unusual about this
pledge was that it actuallequired candidates to open Facebook and Twitter accounts

and to interact with voters on them.

Traditional media’s watchdog role is significan#yhanced by its utilization of new
media as both a source of information and a moet®pifor elections reporting. By
monitoring social media discourse, observing citiggirnalism postings, and by creating
new media of their own through blogs and micro-blam official media websites,
traditional media’s elections investigations haeedme faster, more diverse, and more

interactive.

86 Women in national parliamentsiter-Parliamentary Unionaccessed August 30, 2013, http://www.ipu.org/wmn-
e/classif.htm,

87 «Factsheet: Women’s political participatiorifiternational Women’s Democracy Centaccessed August 21,
2013, http://www.iwdc.org/resources/fact_sheet.htm
88 |1h;

Ibid
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Social media has also been utilized extensiveljnémitor hate speech, as well as social
media ‘buzz’ that might lead to or signify electsomiolence. It has also been used to
monitor and map on-going elections-related confllaols have been created especially
for this purpose. For example, the Ushahidi cloodrsing software gathers data from
SMS, Twitter and email and combines it on a mamaisboogle maps to show the
geographical spread and scale of violeficgimilarly in Zimbabwe, Sokwanale digitally

mapped reports of election violence and intimidaffb

3.1.8 New Media as Public Educator

The decentralized, multi-media, and interactiveuretof new media has opened up its
potential as a public education tool. For exampglectoral Monitoring Board (EMBS),
international democracy promotion organizationsjl gociety groups and others have
made extensive use of You Tube and other vides gitshare civic and voter education
videos?*

EMBs have Facebook profiles to attract new voteid grovide information to existing
ones, as well as to get feedback. Elections Newa#hda for example, has an active
Facebook page with 10,000 liRésind the Jamaica EMB's is also considerably active.

The UK Electoral Commission puts out almost dailyeéts on Twitter with

89 “Johanna , M., (2009)The role media literacy in the Governance Refogerala;Washington D.C. The
International Bank for reconstruction and Developme

% plan Of Action to Correct Present Imbalances In Paeticipation Of Men And Women In Political Life,
(1999). Inter-Parliamentary Union http://www.lpu.Org/Wmn-E/Planactn.Htm
o Marguerite, H., (2008)Empowering Independent media, US Efforts to Fdsterand Independent news Around
gge world Washington D.C: Center for International Medissistance.
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announcements of key dates, guidelines, highlifos reports, and so ofi.There are
also a few independent websites that promote vetgstration, such as Rock the Vote in

the US*

3.1.9 New Media as Campaign Platform

Creative use of new media for political campaignaogtinues to grow, and candidates
and parties now use a full range of tools to woters Many political parties and
candidates of course have their own more-or-lephisticated websites. British Prime
Minister David Cameron used the ‘Webcameron,’ aerhret video diary, to appeal to
voters in the 2010 UK elections and beydndAll the UK parties used ‘viral
advertisements, which spread through online sociablia, as a key part of their
campaigns in the same elections.[xiv] Barack Ob&amausly used social media to raise
funds and spread campaign messages for his suadic286B U.S. presidential campaign,
which some call the first ‘Facebook election’. Amtiog to one news article, 60% of
people preparing to vote in the 2012 US presiderdiactions said they expected
candidates to have an online preseride. addition, in some contexts the fact that new
media is cheaper for campaigning than traditionatiim means that smaller parties can
‘punch above their weight’ in terms of campaign @re. It has yet to be demonstrated
that this advantage equates to better elector&bnpesnce however. In the 2007 French
presidential elections, candidate Ségolene Royab, ran against Nicolas Sarkozy, spent

more money than any other candidate on a diverdena@ractive new media campaign,

93 Electoral Commission @Electoral CommUKIK Electoral Commissiofiwitter page, accessed August 24, 2013,
http://twitter.com/Electoral CommUK/

% Rock the Voteaccessed August 24, 2013, http://www.rockthevotalco

% Webcameronaccessed August 24, 2013, http://www.conservatbee/video/webcameron.aspx

% Gaby, H., Web 2.0: the new election super weaparhe ObserverApril 10,
2012,http://www.guardian.co.uk/politics/2010/apvHgw-media-election-campaign
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thereby generating a large amount of public onkkeévism which likely gave her a

higher profile than had she focused on traditionedia’’

However in the 2010 elections in the UK, social rmadonitors such as Tweetminster's
analysis fairly accurately predicted the winnersl dosers in the electoral debates.
Election campaign managers now use monitoring afatanedia (called sentiment
analysis) extensively to understand voter opiniatiggns. One commentator on the 2012
US presidential elections stated that “[tlhe 20&&paign may not beecidedby social
media...but those tools offer a wealth of informataiout the national mood....Twitter
[is] a focus group in the wild — hundreds of thauss of tweets, offering raw responses
to each debate or speech, as seen on cable®®*TVHe campaign led by Goodluck

Jonathan in Nigeria (2011) was credited with theceasful use of social media.

3.1.10 Media as Open Forum for Debate and Public Voice

In many countries, new media has become one ahtist vibrant platforms for people to
voice views, share information, interact with leagjeand debate key elections issues.
New media offers the advantages of being ‘demagtadilowing anyone to post their
opinions on blogs and micro-blogs, share linksdsamd forward emails, create websites,
and so on. It also has the advantage of workingahtime, thereby allowing people to
keep up with dynamic and ever changing developmé&imsilly, new media is also much

more difficult to censor or silence, as governmecasinot easily suspend blogger

" Election 2012: How Social Media Will Convert Followers into VoterBCMag January 30,
2012, http://www.pcmag.com/slideshow/story/2930&8bn-2012-how-social-media-will-convert-followergo-v
98 |0
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“licenses”, raid offices of Twitter users, or progge someone for posting links on
Facebook.

The use of new media in the Arab Spring uprisirsgan example of the contribution of
these new tools to political change. As some atmhysiting in mid-2011 put it: Seeing
what has unfolded so far in the Middle East andtiNédrica, we can say more than
simply that the Internet has changed the way irclvipiolitical actors communicate with
one another. Since the beginning of 2011, soctkgts in the Arab world have cascaded
from country to country, largely because digitaldmaehave allowed communities to
unite around shared grievances and nurture tratedperstrategies for mobilizing against
dictators. In each country, people have used digitalia to build a political response to
a local experience of unjust rule. They were nepired by Facebook; they were inspired
by the real tragedies documentexh Facebook. Social media have become the
scaffolding upon which civil society can build, andw information technologies give
activists things that they did not have beforeoinfation networks not easily controlled
by the state and coordination tools that are alfreamibedded in trusted networks of

family and friends?

New media continued to be important in the wavelettions following the Arab Spring
revolutions. one Egyptian commentator noted thainduthe lead up to the presidential
elections social media was dominated by electigisions and debate¥° He observed

that Facebook “users posted images with politicassages defending their own

% Thus far and no farther: The potential-and linofghe internet in political campaigninghe economistMarch 18,
2010, http://www.economist.com/node/15719160.

190 ara, F. A revolution and a presidential electidgypt’s social media manidMemeburn, march
07,2012, http://memebun.com/2012/07/a recolutioth-a-presidential-election-egypts-social-media-
mania/
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candidates or criticizing their opponents, addihgirt own commentary.” Meanwhile,
popular activists wrote opinionated blogs, reguews media carried out non-stop real-
time online coverage, speeches from presidentiatlidates were shared on YouTube,

and Twitter was buzzing with micro-debates on tleet®ns'®*

Uncensored debate on new media has started to tnglactoral outcomes. The
Malaysiakinionline journal in Malaysia is an example of new medhich provided an
alternative voice and has had a significant elettonpact. “In March 2008, the [ruling
party] made its worst showing at the polls in halfcentury, losing its two-thirds
parliamentary majority for the first time since emendence. Facilitating this was the
growing prominence of online journalism, which dmshed the massive advantage in
media access and “shocked the country” by documgngross police abuse of

demonstrators, particularly those of Indian dest&nt

New media has also allowed traditional media togdodensorship. According to an
article in Journal of Democracgyfor example, "[w]hen former Venezuelan president
Hugo Chévez forced Radio Caracas Television offainen May 2007, it continued its

broadcasts via YouTube."

The Internet poses a challenge to traditional viefvenedia conduct in elections. Pre-
polling blackouts on campaign coverage, for examate difficult to police because of

unregulated web sites. Meanwhile, in the 2012 Frezlections, an embargo on reporting

1014
102

“The Mumsnet Election’Mumsnetaccessed August 21, 2013 http://www.mumsnet.ca@tiamumsnet-election
Macedonia: Use of new media in election campaig@lobal Voicesposted May 23,
2008, http://globalvoicesonline.org/2008/05/23/mawed-use-of-new-media-in-election-campaign/
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results was ignored by online media in neighbou@wgtzerland and Belgium, which
published results 90 minutes eat!y.A characteristic of the Internet that makes it
difficult to regulate is its international naturgttempts by national regulators to close
down websites are met by the creation of mirrogssifreplicas) beyond the country’s
borders. Self-regulation by new media users is alsce difficult if not impossible, and
new media has sometimes ignored conventions tha¢ le&en widely accepted by

‘traditional’ media (for example by not reportingitepolls before voting has ended).

103«g0cial media monitoring for the presidential elens in Egypt 2012,(a report by Interact Egypt$lideshare
uploaded June 2012, http://www.slideshare.netéategypt/egyptian-presidential-elections-over-datiedia
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CHAPTER FOUR
HOW SOCIAL MEDIA ASA TOOL OF PUBLIC DIPLOMACY CAN BE USED

TO SUPPORT FOREIGN POLICY GOALS

4.1 Integrating Diplomacy and Social Media

In the period leading up to the overthrow of poéti authorities in the Middle East,

young activists used social media to spread dissidescourse, organize protests and
transmit live footage of revolutions across the ldioBimultaneously, stubborn autocrats
clung to political survival tactics by blocking theitizens’ access to social media sites
like Twitter and Facebook in order to disrupt trethggring momentum of a networked

people determined to change their governm#fits.

How can a new generation of diplomats across sgctorporations and states-use new
communications tools to advance their nation’sreggts? What institutions should be
responsible for managing 21st Century Statecraftawant of this discussion is taking
place in every government on this planet. It is newveryone no matter the age.

4.1.1 Foreign policy

The purpose of diplomacy is to promote the intasre$tthe state within the international
system. The U.S. government’s top national secyiiyrity, according to many veteran
diplomats, is to advance the interests of the Wnieates within a world made more

stable by effective and democratic governaiitén the new era, policymakers will need

1% Guile, B.R (1985). Information technologies and social transformatisashington, D.C: National
Academy Press.

195 Aday, Sean et al., (2010Blogs and Bullets: New Media in contentious polif” Peace works No. 65;
Washington, DC: United States Institutes for Pehttp:// www.usip.org/files/resources/pw65.pdf.
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to recognize that progress toward this goal will dfeected not only by what other
governments do, but also by the interconnectedaboetworks of global citizens. To get
their messages across, American leaders will needpeak directly to all people.
According to the White House’s 2012 “Update to Qasg on National Framework for
Strategic Communication,” executive leadership hasl out the framework for
interdepartmental cooperation in communicationtstna Alec Ross, Senior Advisor for
Innovation in the Office of the Secretary at th&lLDepartment of State, emphasized that
the U.S. State Department has become a frontruforeemploying technology in
diplomatic engagement. Two years prior, the “Quadia Diplomacy and Development
Review” (QDDR) set forth initiatives in influencingublic opinion, opening economic
possibilities and engaging women in the public aettrough the tools of technology.
With people worldwide sharing information easilydarapidly through communication
technology, Ross emphasized, the State Departneeaisrto stay ahead of the game and

“know about the revolution before everyone elsevikmabout it.**®

While the U.S. Department of State leads significgavernment innovation in the
domain of technology and diplomacy, policy and tsgg on engagement and
communications with other countries is not limitexd this department. Various other
government entities and agencies contribute toldpweents in this field including the

Department of Defense (DOD), the Intelligence Comityu(IC) and the Broadcasting

106 Nye, Joseph S. (1990). The Changing Nature of Wedder,Political Science
Quarterly,Academy of Political Science. Vol. 105, No 2. (2p®bft Power and American Foreign Polidolitical
Science Quarterly, Academy of Political Science.
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Board of Governors (BBGY’ Interagency planning and coordination has been

particularly useful in U.S. government efforts theeve its strategic goals.

Although the U.S. government has prioritized tedbgp across key agencies in
supporting global communication and policy, adaigibinvestment would help greatly to
advance its commitment to and use of communicatitethnology. Indeed, new
technological tools lead to disruptions in governimstructures. The U.S. government
and governments across the world will need to attagitese new challenges.

Keeping in mind the new challenges in diplomacygedlRoss, Senior Advisor for
Innovation in the Office of the Secretary at th&sUDepartment of State, outlined the
significant power shifts and ubiquitous disruptidagolitical systems caused by changes
in technology, networks and demographic shifts.e&scto technology and social media

has expanded the means by which citizens maka@nabaind global impact.

Over the past decade, the United States has adljissteiplomacy approaches to account
for the technology, frameworks and demographictheftwenty-first century. This new
phase in transformational diplomacy is referred a® “21st Century Statecraft.”
According to Alec Ross, the U.S. Department of &tifines 21st Century Statecraft as
a means of complementing traditional foreign poliogls with newly innovated and
adapted instruments of statecraft that fully legerdhe networks, technologies and

demographics of our interconnected wdfid.

107 ;i

ibid
198 \walter Laqueur, ‘Save Public Diplomac§oreign Affairs September/October
1994, vol. 73, no. 5, p. 20.
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4.1.2 New Opportunitiesin Diplomacy

With the advent of social media in the early tweltst century, diplomats and foreign
policymakers are now faced with new approachesgagng with publics abroad. The
world’s increased access to online media tools heitplications that extend beyond a
period of global access to advanced, personalizednwnications tools. A side :
effect is that the “street”-or, public opinion-hlascome virtually empowered. That is, a
foreign public’s collective voice can be emailedsted, tweeted-instantly transmitted-to
a global audience that can respond in kind. Dipksmall need to embrace and rethink
how new technology can accelerate political, somn economic change throughout the
world. For example, communications technology cdddstreamlined to maintain face-

to-face contact and file-sharing across distatices

Public diplomacy comprises the efforts of the statenfluence, inform and engage with
foreign publics. It is the state’s intended audestigat distinguishes public diplomacy
from traditional state- to-state diplomacy. Puldiplomacy’s origins as a foreign policy
tool consisted of efforts to counter German propdga during World War
Il. As a long-term strategy, public diplomacy leadsdecisions about which foreign
publics are being influenced and informed, i.e. tMoaeign policy the state is going to
present to them, and how the state plans to réech.t

In sum, public diplomacy consists of the state’forg$ to inform or influence the
population of a foreign state through direct (pabiheetings, media broadcasts) or

indirect communication (professional and educatianahanges, cultural exhibitions).

1%%Carpenter, Charli and Daniel, D., (August 2010delnational relations 2.0: The implications of New
Media for an Old professioimternational studies perspectitd:3 pp. 255-272.
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This public access to information, and the shiftiap of governments as gatekeepers of

information*°

Business diplomacig yet another form of diplomacy domain. The impade of public-
private partnerships in 21St Century Statecrafukhbe emphasized. These partnerships
bring to the table new stakeholders capable obthicing new ideas on trade and other

international political economy decisions.

Through their direct engagement with public autiesi private partners and consumers
abroad, businesses are effectively conducting their brand of diplomacy-one that can
affect the economic, social and political interedtshe state. Drawing on the concept of
business diplomacy, businesses have the capabitiidisten to private actors abroad
better than governments can. Former Secretary ait $fladeleine Albright added that
the leadership of multinational corporations shdwgdncluded in meetings on diplomacy
and statecraft in order to represent the varietgxasting stakeholders in the system.
Therefore, the roles of the business and publitoseare not necessarily mutually

exclusive!*!

This notion emphasizes the opportunity for publiwgie collaborations that focus on
managing the use of technology in the diplomatialme Former Secretary Albright
suggested that expanding public- private partnpsshiould mark a new beginning for

diplomacy, especially for partnerships in the Ma&ldtast. As seen during the Arab

110 30hn, N., (15 July 2003 ).Librarians are PubliplBinats National Journa) vol. 128, issue 12, 18.
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Spring-or as Alec Ross coined it, the “Great Watezhnologies of the private sector
such as Facebook and Twitter increase the scalacoéss to information. Indeed,
Facebook Vice President Elliot Schrage suggestatl uking social media from the
private sector would greatly enhance a number plochatic functions, particularly in

listening to the local populatiori&?

Modern technology has tightened the nexus conrgttiese diverse levels of diplomacy.
Citizens, business practitioners and politiciangv nfoave the ability to engage and
influence one another through various social media online platforms. Certainly, the
tension between the policies of world powers anegifim public opinion has been a
constant throughout the history of foreign affaiBut today, the agendas of citizens,
corporations and the state exist at omnipresenyaliloggerheads. This has created a
new set of demands for state and governing officiedditionally perceived to be the

most powerful decision makers throughout the wotfd.

Of course, the potential benefits of today’s comimaitions technologies are tempered by
a new set of challenges. On the one hand, the mgud of technological evolution has
prompted an information abundance that has madernmation dissemination and

correction a growing challenge to diplomats. Ondhbieer hand, diplomacy is a delicate

and time-consuming process that may take yearsdonaplish broad goals. As former

112 Comments during speech at the conference ‘Commtinicwith the World: Diplomacy that Works’, held a
Georgetown University, 30 April 2003.

113 Drezner, D.,(Spring/summer 2010). Weighing thelesz The Internet’s effect of state society ietat,Brown
Journal of World Affairsl6:2 pp. 31-44.
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Secretary of State Madeleine Albright quips, “Thivent of technology is almost the
opposite of diplomacy.***

Brought to the diplomats notice are three broad pmiéntially negative consequences
from increased use of social media technologiesigséve surveillance, cyber war and
loss of privacy. In terms of pervasive surveillagngevernments around the world have
sophisticated technology to create what some pemgky to as a total information
awareness environment. In the United States, tieraeed to safeguard her own
freedoms with a clear rule of law on how to tréegit own capabilities. While the United
States needs to be vigilant in safeguarding itedioens, it also needs to be concerned
about what is taking place in the 194 countries &in@ not the United States. As networks
of technology give capabilities to citizens, thdgoagive capabilities to government

officials who could use these technologies to se®their peoplé’®

Next is the challenges in cyber war. Cyber wamisnereasing concern as states legally
conduct offensive and defensive operations in tfecdomain; interstate conflicts and

cyber-attacks are both state-based and non-stagel i nature. As commercial and non-
commercial espionage threats are increasing, tlercgomain appears to be more
conflict-based than competitive. Its estimated thatannual loss of intellectual property

in the United States from commercial espionage 50$ billion per year.

The challenge for policymakers is balancing the mewns in information sharing while

114 The White House, “National Framework for Strategpgmmunication,” March 2012, 4 Available online:
http:mountainrunner.us/files/2012/03/president oesg to — NDAA-1055-0f-2009.pdf.

115 Jordan, A.(Eds.). American National security,( &th), Baltimore Maryland: Johns Hopkins Universtress,
2009, pp. 234-239.
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taking caution in protecting sensitive governmarfoiimation in the interest of U.S.
security.

The new technology age has a different set of @lltnorms around privacy and the way
people treat information. The generation of pe@ges 35 and younger are considered
“digital natives.” This generation is accustomedsharing what people once considered
private information via the Internet. The challerfigepolicymakers is balancing the new
norms in information sharing while taking cautian protecting sensitive government

information in the interest of U.S. security’

Information abundance has also led to challengesadoountability. Former U.S.
Ambassador to Iraqg and Dean of the University ohie’s Josef Korbel School of
International Studies Christopher R. Hill, for exae) expressed concern about the
problems associated with the lack of accountabibtythe outcome of a rapid spread of
information among populations using online netwotkack of accountability leads to a

host of problems that can impact the stability ations™*’

Thus, these movements are led by the collectiength of the networked citizenry. This
reflects the impact of networked public opinion gmvernment decision-making. Public
opinion matters a great deal to politicians in @m@s such as the United States, and the
world has already witnessed the outcome of masBcpdissidence toward authoritarian
regimes in the Middle East. The new paradox is #sainformation abundance persists,

governments become increasingly subject to pulgioion. How the world’s diplomats

118 Kaplan, A. & Michael, H., (January 2010). Usefshe world, unite The challenges and opportunitiesocial
media, Business Horizon$3:1, pp. 59-68
17 Keck, M., and Kathryn, S., (1998Activists beyond borderdthaca, NY: Cornell University Press
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deal with their home and host governments’ respeainderstandings and responses to
international networks of informed citizens prowdedditional impetus for the
integration of technology into diplomacif

As information abundance persists, governmentsrbecdncreasingly subject to public
opinion. But how can technology be integrated irte highly institutionalized
diplomatic realm? While technology could facilitateore transparent communication
between the diplomatic community and private sed¢ha world’s foreign ministries may
not always have the cultural, procedural or insbtal disposition or the abundance of
information derived from these tools to effectivelgtegrate them into policy.
Technology may enlighten diplomats about publicnapi, but diplomatic institutions

still lack protocol in absorbing this information.

4.1.3 Fundamental Shiftsin the Nature of Democracy

Institutions must be aware of the fundamental shift the nature of democracy over
time. This shift has significant policy implicatiosnfor incorporating the tools of
technology into policy. The technology revolutioendtes a shift from representational
democracy to direct democracy as politicians redponmediately to publicity. The
tendency towards direct democracy generates diigsu in compromise and
reconciliation, thus possibly hindering long-terracsion-making. Direct democracy...
makes the ability to achieve compromise exceedinmgjijicult. Diplomats should
consider the implications for promoting democratyngside this fundamental shift in

global communications “Isolated independence tlkreatcohesive community.” How

118 Misuraca, G.C., (2007E-Governance in Africa from theory to practice handbook on ICTs for local
GovernanceSection 3 and 4, New Jersey: Africa World Presgernational development research centre Ottawa.
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should officials in the diplomatic realm advoca@whdemocracies work? government
officials should deconstruct the impact of the tn&t on the government and focus on the
broader work of helping other countries adopt tools21st Century Statecraft, i.e.
advancing access to communications technology wihdating a new protocol to apply it
effectively.*®

4.1.4 New Foreign Policy

Mexican Ambassador Arturo Sarukhan affirmed thataasesult of social media,
considerations for new ways to conduct foreign qyebr even to create new foreign
policy-are essential.

There is a resistance to change from the top-dawmvery single democracy. For
instance, Twitter could potentially help ambassad@ach more citizens abroad, yet

currently, few ambassadors effectively use socidiar*

Foreign ministries should reform policy to allow leassies more independent
communication, specifically in regards to socialdme In order to allow a certain level of
discretion. Foreign ministries could also partnethvwprivate organizations. There is a
certain degree of risk associated with giving mordependence to embassies and
partnering with private organizations, but the nelplomatic realities within the

communications revolution may warrant such action.

In keeping with Secretary Aibright’'s observatiomtlyovernment is historically slow to

adapt to social change, there are considerabléeaolgals ahead for the world’s diplomatic

119 ivingstone, S.L., (2011). Africa’s evolving infystems: A pathway to security and stabiliResearch paper No.
2. Boulder Colorado: Africa center for stratedicdies.
120 |jai
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corps as they engage with an expanding “networkfoogign publics. While the current
State Department continues to pursue contempotaayegies through its Innovation
team, the bureaucracy of the department itself m@stilling to break hierarchy in order
to adapt to the disruptive pattern of technologatenge.

The U.S. State Department’s Innovation team cuiyrgarbvides social media training to
all newly appointed ambassadors. This training$iagrrow the void of social media and
tech use at U.S. embassies abroad. An ambassadatoels not use these technologies is
“out of the game.” There is need for smart commatidn in government in order for
more countries to achieve the third wave of tecbgyl To do so, government officials

need to understand the social dynamics beyonditadi engagements’

For example, when the publication of a cartoon dep the Prophet Mohammad in a
Dutch newspaper caused widespread Muslim protesEurope, U.S. Ambassador
Thomas Korologos created a local forum in Belgiwmdeople of all faiths to discuss the
issue. That kind of forum can now be expanded withne enhancements, e.g., blogs,
online debates and tweets. There are diverse pdsssbin which governments can
promote technology and leverage its power in canggh more traditional face-to-face

activitied?2

The challenge that arises, however, is identifythg cap for state-citizen relations

through social media and other tech tools. No doalgovernment wishes to remain in

2L Monroe, Haas & Drew, M., (2008). New Technolsgiad International Broadcasting: Reflections on
adaptation and transformation. “The ANNALS of thmérican academy of political and social science
161" quoted in Gregory, October 5, 2009.
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command over the information regarded as sendibivis missions abroad. But where is
the balance that permits a state to conduct itsdarpolicy effectively while maintaining
leverage with a more informed network of globalzeihs? This is an issue of trust that

deserves closer attention in the years to come.

The next generation of diplomats will introduce ewnculture of inherent use and
comfort with technology tools. Preparation mustiude updated etiquette and protocol
with headquarters, use of technology across buraadsdepartments, and social media
training introduced at the Foreign Service Inséitigarly and often throughout a
diplomat’s career. If the major interest of the tddi States in formulating Middle East
policy is consistent stability, then the Unitedt8samay pursue using technology to help
these societies resolve their internal challengethat these challenges do not become
overwhelming factors that lead to instability. Whilhese issues are technological in
nature increased access to information, accelesateidl mobility en masse, the dangers
of the government’'s pervasive surveillance theydhpolitical implications for U.S.-
Middle East relations. Simply, Middle Eastern youthnt to know why the United States
supports settlement building in Israel, Saudi Aaabicrackdown on the unfinished
Bahraini revolution, and drones in Yemen. Thesetematare all the more present in
Middle Easterners’ daily discussions within an emed information environment.
Simultaneously, the governments of the world hawee dpportunity to access Middle
Eastern public opinion like never befdf@The degree to which foreign public opinion is

considered, if at all, by the United States whemag the capabilities to do so, appears to

123 Morozov, E, (2011). Facebook and Twitter are plates revolutionaries GGuardian, 7 March Http://www.
Guardian.co.uk/commerntisfee/2011/mar/07 /faceb@aoker-revolutionaries-cyber-utopians.
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be of greater urgency in this context. Given th&sdors a populace with a virtual
omnipresence in their governments’ domestic andrmational relations the United
States will be forced to deal with a newly empowlezement in its foreign policymaking
equation. Building trust, therefore, will requiretronly the U.S. government’s attentive

ear, but also voice and action that respond in.Kfid

Sometimes the state is not always the best messehgeformation. An unofficial or

indirect approach may actually be more attractovéoteign publics. Part of an NGO’s
strength is that such organizations are typicaly linked directly to government.

Therefore, they often have more ability to gaintitust of publics abroad. There is often
considerable overlap in their respective efforts giomote stability and human
development and the U.S. State Department may soegetvork with these entities to
solve issues. This does not assume that State veapldit an NGO or business. Rather,
where there is consonance, it will sometimes beb&rate to let the NGO, for example,

get in front of an issué®

Social media online tools have already empowerkdrgieople and formed communities
of scale. These tools are in the hands of the madsd¢ormation tools have traditionally
rested in the hands of the world’s most powerfuislen makers in international affairs.
But they are now shifting to a network of privatézens and organizations around the

world. The State Department and other foreign rreis throughout the world should

124 Garetti, R.K., (2006) Protest in an information society. A review déiiture on social movements and
New ICTs’, information , Communication, and sogieol. 9, No. 2 pp. 202-224.

1% Riordan, S., (2005/7)Dialogue-based public diplomacy: A new foreignigpparadigm. In the new
public diplomacy: soft power in international rélans (ed.) By Jan Melissen, pp. 180-195 New York and
London: Palgrave Macmillan.
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incorporate social media and other technologiesaameans to strengthen public
diplomacy. On the other hand, diplomats must actieptconsiderable leverage of a
global citizen network. Diplomacy is no longer arggjust for the elites. There will be no
stopping these technologies and more and more membeociety will have access to

them.1?®

4.2 Diplomatic reporting

The internet is changing the way that countrieateslo one another. Diplomatic relations
and activities, whether sampling visas or takingtpa high level multinational
negotiations, are profoundry affected by onlineldo8ome tools are making it easier to
deliver better diplomatic services faster. Othamgehdiplomats watching what they say
and who they say it to.

Social media was bound to infiltrate warfare a¢ @oint or another, but the Israel army
has proven to be one of the most enthusiastic emoos in this space. When a botched
2010 Israeli raid on Gaza bound Flotilla left nhead the Army turned to YouTube to
carry out a real time propaganda war , releasidgos of what it claimed were acts of
aggression against Israeli soldiers that promphked violence. The video has over 2
million views %’

One of a diplomat key tools in analyzing the poéitiand economic climate of a country,
as well as negotiating on his home country behafinformation. Before the internet a
diplomat had to travel physically to a locationairtountry to determine the situation on

the ground, independent of host government’s ggapda. Now, he simplify needs to

126 Mary, M., (2010). United States Protocdlhe guide to official diplomatic etiquetteanham: Littlefield
Publishers.
127 hitp://www.haaretz.com/newa/national/premium-1 5BKL
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follow the right people on Twitter. A multitude gdress reports and government
communications, previously difficult to obtain iterm far —flung postings , are available

at the click of a mouse.

4.2.1 Security

The internet has had a profound effect on the sgard security inherent in diplomatic
negotiations and communications. One of the presiamples is wikileaks, the whistle-
blowing website. Since 2006, this website has ghklil sensitive documents provided by
activist in governments and private companies. Thahinated with the site’s release of
thousands of classified American diplomatic commations in 2010.

The communications detailed U.S diplomatic proceduand the comments of a
ambassadors about leaders and events in a vafiebuntries. Unlike a whistle-blowing
incident such as a reporter receiving a classifiecument from a source, wikileaks used
the internets to publish the documents to any oile avweb connection and to publish

thousands of the documents at otfCe.

4.2.2 Consular activities

Another main function of diplomats and embassietoisid the citizen of their own
country who are visiting the host country or wheelthere. Embassies can expedite this
process by providing basic visa information, emeoayenumbers and office hours on the
embassy’'s website. Diplomat can also use onlinésttm aid citizens better abroad by

having regular access to email, forum and web imefimes of crisis.

128 Fergus, H., (November 201®.digital DFAT: Joining the 2icentury,lowy institute for international
policy, http://www.lowy institute.org/publicatiorsp=1432/accessed 2 march 2013.
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4.2.3 Reduction of Bureaucracy

The ease of communication with home governmentadficials in home government is
made easier by the internet. Whereas in the pasimportant communiqué from a
diplomat needed to be passed physically up tlanabf command to a leader, emails
and electronic communications help to reduce thieducracy , previously in place in the
diplomatic system That means important informat@an more easily be passed to
decision makers in a home government, making dipt@rjobs easier and giving the
more of a voice in diplomatic operations.

One functional definition of diplomacy is that orestitutes interaction, among principals
working through emissaries or intermediaries. Thiagpals are state in the shape of
their political leadership. Diplomat are the emigsawhose primary responsibility is to
report directly to their principaf$®

The report that diplomat produce have a lot in camnwith report produced by
journalists and by academics. The challenge fodtplemat is to preserve a space where
the diplomatic report can be seen as adding speel@land foresight and the journalistic
narrative, while bringing relevant and immediacy tbe academic analysis.

In the way it is evolving internet forms part okethge- long contest pointing towards a
freer and more open flow of information. This expta why the recent wikileaks
exposure has on the whole garnered instinctive @tig the more popular level. It has

done so in spite of many questions and misgivinigis which the event is surrounded.

129 30hn, D., (April 2011)Government 2.0 The challenge of social media inanmodiplomacyFCO
global conversations, http://blogs.fco.gov.Uk/rddancan/entry/government-20-the challenge- of
(accessed 09/04/2011)
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And in spite, perhaps even because of, the gedesapprobation even condemnation at
more official levels .Diplomats have been particlyl&ngaged with the latest wikileaks
exposures. This partly because this leaks haveded/an inner sanctum of diplomacy-

the area of reporting.

In diplomatic reporting a number of issues can beswiered in this connection. One

issue relate directly to the question of the fltew fof information.

If the historical trends is for freer flow of infmation, what could be wrong with the

disclosure of the reports produced by diplomats?hke issue mainly a question of

timing? Access to diplomatic archives dealing wigsues on the past is a matter of
routine. Reports dealing with current issues amgawer out of bounds. Who should draw
the line, and how? Do the diplomats themselves, prioduce the report, have a say in
the matter? In the diplomatic field one of the miostnediate and visible aspects relates
to the way the drafting process has been affe®egorts today are quicker to produce,

richer in content, and more susceptible to colectiorking together than ever befdre.

This has improved the timeliness and quality. Tlesid® tools required for these
improvements — especially word processors and lsegrgines — are within reach of all.

The collaborative facilities provided by the imet have also invaded diplomatic life. In
many respect the use of blogs, facebook and twithestitute a natural and legitimate

extension of the public dimension of diplomacy.

130Khson M, Lord and Richard Rvlanaging 2% century diplomacy: lessons from global corporagion
center for a new American security <http://www.coag/node/54367
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CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS

5.1 Summary

Social media is one of the fastest growing toolsnmafdern public diplomacy. The
advantage of social media provides the opportunitgach citizens of other countries in
near real time. Social media platforms also mlevspaces for interaction increased
engagement and thus furthering the goals of pubptomacy. The potential ease with
which social media an be assessed and the lowitagsimparison to other methods
make it an attractive tool for many embassies, el & other government offices, that
are facing budget cuts and demands to increasegemgat. Numerous platforms allow
for the use of more dynamic content, such as vidpbstos and links, than traditional
methods of giving lecturers or passing out pamphldh addition social media are key
channels in reaching youth populations, a majot gbeurrent public diplomacy efforts.
Public diplomacy not only reaches a youth aucheh listens and understands young
publics, their thoughts aspirations informationkseg and sharing behaviors along with
the actions they take as a result. With thisgimsithere is greater potential to engage
and collaborate with key communities rather thayadcast to a target audience.

Social media change the way governments condudicpdiplomacy and has impact on
foreign policy because it helps publics communicatilh leaders about the issues that
matter the most to them. It allows governménmtssten more effectively to the crowd.
The goals of public diplomacy are:- to inform tvacate, to listen to connect, to engage
and best case scenario to build capacity that emlsanternational relations and foreign
policy implementation.

with constant digital presence authoritarian rexgm are forced to become more
transparent and accountable. A good example octuFebruary this year when China
was pressured to address its environmental stdsdarThe U.S Embassy in Beijing
operates its own evolution monitor, releasing hofigures by twitter. In the past two
years, citizens noticed large discrepancies betweerfficial Chinese figures and the
U.S ones and the public began to question whetherGhinese statistics had been
fulfilled.
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Without digital outreach, Beijing may not hav&da emergency action; shutting down
factories and taking a third of official cars offfetroad. Because of the U.S embassy
broadcasting directly to foreign audiences, Bgijis now vowing to cut air pollution
by 15 percent over the next three years, somethisig citizens may not have been able
to do without the online forum. Social media hteen the world by storm. Citizen
journalists are increasing pressure on diplon@tetiver timely and accurate reporting
of what is happening on the groutfd. The biggest impact social media has in terms of
diplomatic reporting is making it more immediateddess formal. With the post 9/11
move in the U.S government from a ‘need to know’at ‘need to share, the US
Department of state became an example of one dgdgmachine that has embraced
social media and is seeking to maximize existiogls to promote the sharing of
information.

With public diplomacy coming more and more to tfare front as an international tool
of engagement, social media has a huge partalp ipldiplomatic use Twitter to get
instant updates about what is happening on thetstreto float an idea in cyber space to
informally sound out public opinion, this microblging tool is rapidly becoming part
of the diplomats reporting tool box.

Social media gives the policy makers numbers that distinctly say what people are
feeling and how they are communicating about issuepuntries, international politics
and these numbers mean more than simple pollsubedts truly what people feel and
believe and talk about with their most valued aots.

The researcher thought it of necessity to lookcaltural diplomacy as a means of soft
power because cultural diplomacy has been refdoeas  The “Linctipin of public
diplomacy” hence cultural activities have the pb#ity to demonstrate the best of a
nation. In this way, cultural diplomacy and pulidiplomacy are intimately linketf?
Cultural diplomacy a type of public diplomacy andfts power that includes the

“exchange of ideas, information, art and other etspef culture among nations and their

131 Rawnsley, Gary D., (2009¢hina talks back public diplomacy and soft povezrthe Chinese century.
In Routledge handbook of public diplomacy, New Y.-ofRoutledge pp. 282-291.

132«Cultural diplomacy, political influence and integed strategy,” in strategic influence: Public
diplomacy, counter propaganda and political warféed.), Michael J. Walker (Washington, DC Ins#tut
of World Politics Pres, 2009), p. 74.
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peoples in order to foster mutual understandiigThe purpose of cultural diplomacy is
for people of a foreign nation to develop an usténding of the nation’s ideals and
institutions in an effort to build broad support feconomic and  political goald
Cultural diplomacy can and does play an importate in achieving national security
aims'® Cultural diplomacy can create an environment hiclv a nation is received as
basically good, which in turn can help frame it§@ns in a positive light. Participants
in cultural diplomacy often have insights into dmn attitudes that official embassy
employees do not. This can be used to better atadet a foreign nation’s intentions and
capabilities. It can also be used to counter lptiopaganda and the collection of open
source of intelligence . Overall cultural diplagy has the potential to demonstrate
national power, create an environment conduciveuggport and assist in the collection
and interpretation of information. This in tyraids in the interpretation of intelligence,
enhances a nation’s prestige and aids in gamedpport for policies abroad. All of
these factors affect a nation’s security , thustucal diplomacy has an effect on and a
role to play, in regards to National Secufit§.

From the perspective of public diplomacy social metbols could not only be deployed
on issues such as cultural exchanges but alsbeototigh questions such as engaging in
direct diplomacy with authoritarian regimes.

Hence, social networking tools should be used amby as a way to support opinion
leaders but can also be used as a powerful toadrigaging in the dialogue of nations.

It's a trajectory form o f public diplomacy whidountries should be heading towards.

5.2 Conclusions
Public diplomacy has been an essential elementhaérican foreign policy for decades.

It was an important tool in influencing public omn during the Cold War with the

133 Mary N., Maack, “Books and Libraries as instrunsenit cultural diplomacy in Francephone Africa
during the cold war,” Libraries & Culture 36 No(dinter 2001) p. 59

134 United States Department of State advisory coremitin cultural diplomacyliplomacy report of the
advisory committee on cultural diplomagy,3.

135 «Cultural diplomacy, political influence and intedged strategy,” in strategic influence: Public
diplomacy, counter propaganda and political warfeck) Michael J. Waller (Washington , DC: Indtu
of World Politics Press, 2009), pp. 78-79
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former Soviet Union. Since the attacks of Septenider2001, the term has come back
into vogue as the United States government workisnfwove their reputation abroad,
particularly in the Middle East and among thos¢hm Islamic world. Numerous panels,
including those sponsored by the Council on For&lghations, have evaluated American
efforts in public diplomacy since 9/11 and havetten reports recommending that the

United States take various actions to improve ffeceveness of their public diplomacy.

Standard diplomacy might be described as the wayswhich government leaders
communicate with each other at the highest levlésglite diplomacy we are all familiar
with. Public diplomacy, by contrast focuses on weeys in which a country (or multi-
lateral organization such as the United Nationghmoonicates with citizens in other
societies. A country may be acting deliberatelynadvertently, and through both official
and private individuals and institutions. Effectipeiblic diplomacy starts from the
premise that dialogue, rather than a sales piscbften central to achieving the goals of
foreign policy .

The rapidly increasing rate of internet penetration middle East and North
Africa(MENA) region —consequent availability of salc media- did bolster existing
popular engagement; with anti-regime sentimentd aansequent participation in
protests. Social media can best facilitate propesticipation when it builds upon
existent social ties, such as those created @viksy group.

Political participation, a key aspect of democrd@s recently become an important facet
of Internet activity. This new “participatory Intest” has shown the greatest potential for

institutional political change in revolutionizing@r-to-peer communication. The Internet
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has eliminated the challenge imposed by the prowbicosts of other forms of

communication. Any individual can now become a reggo a :pundit, or an organizer
through the web and blogs, especially, have beaameeof the key source of individual
expression in the Middle East and are beginningdose alarm within authoritarian
regimes.

There is no doubt that the state still holds th¢ontst of power, but the tools of power

have diversified and advanced. In a globalized dvonarked by constant transnational
flows of information the power of the citizen joalist and the online dissident, the
power of framing and the power of the audience Ehowt be underestimated. Nor
should the role of ICTs and media be downplayeds lthey that make these powers

possible and strengthen civil society at the cosyrants.

Social media served to boost international attentm particular events by facilitating
reporting from places where the traditional media hmited access to, and by providing
a bottom-up, decentralized process for generatevgsrstories. Second, the positive use
of social media by many protesters during the Afing to discuss ideas and plan
protest activities is being increasingly countetsdits use by governments eager to
repress the activities of protesters and to stemodeatic movements.

Attempt should be made to stem the negative ugkisftool, and promote its positive
function for protest organizers. Social media eesllctivists to connect in the same way
as they would via membership in civil organizatioS®cial media’s ability to offer
membership in virtual civil society groups boospadticipation in protests, highlighting

the importance the tool played in facilitating sdainrest. Social media also increased
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international attention to local events in MENA, ialh may have raised morale and
increased pressure on local governments. Thougkhe th increased exploitation of social
media by governments- to repress the activitiespuitesters fighting for change;
underscoring the double-edged nature of the ral@bmedia.

5.3 Policy Recommendations

However, given the great potential of social mddide an effective tool in facilitating
social unrest by changing how people interact, eshenformation and organize
themselves, the following policies can help to t#esn environment that would elicit the
maximum potential of social media in bringing absatial unrest that would be aligned
with U.S. interests.

Social media sites should postpone planned upgradesaintenance that may cause
service interruptions during periods of particutarigh protest activity.

Because social media facilitates the spread ofrmétion, is a tool for organization of
unrest, and makes it harder for regimes to opptess people with impunity, the U.S.
Government (USG) should request that social medibsites maintain service during

periods of protest activity.

Where social media was used extensively to mob#im organize protests, authoritarian
governments often responded by shutting down drieBeg access to social media.
Although there is much debate on the effectivemésbese restrictions, such disruptions
certainly did not help the population to achieveittgoal. Therefore, the USG should

attempt to minimize the disruption of communicatioy investing in mechanisms and
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tools to circumvent such censorship. This will beeoincreasingly necessary because
authoritarian regimes are becoming more adeptretorehip and cyber warfare.

While the Obama administration is “leading a gloétibrt to deploy “shadow” Internet
and mobile phone systems that dissidents can usadermine repressive governments
that seek to silence them by censoring or shudmgn telecommunications networks,”
Despite possible diplomatic concerns and the app#aek of use of such tools currently,
the U.S. should promote and provide tools to cineaimh Internet censorship to those
struggling against authoritarian regimes, such w$aSthat are committing egregious
human rights violations against their own people.

Accelerate the effort to expand Internet acceswdier to increase the number of people
with access to social media.

In order for the U.S. to expand the access to theal platforms for sharing information,
stimulating discussions and organizing politicalv@ment, it is meaningful that the USG
divert greater efforts in expanding the Internehreectivity throughout the world. In
many countries across MENA, the low Internet peaigin rate could potentially have
been one of the factors that explains why the sowoglia’s role in affecting the course of
social unrest was much less pronounced than sothexXpected. Hence, it makes sense
to strengthen its effort to enhance communicatiorisastructure through its foreign
assistance, such that people worldwide would ga&tieb and cheaper access to the
Internet. This can include efforts such as prowgdiechnical assistance for developing IT
system or providing computers to Least Developedn@ies. These efforts may not bear
fruits immediately but patient and firm effort tggand the number of people connected

to Internet, especially in those countries thatehauthoritarian regime, can help prepare
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an environment that would tap the latent strendtthe social media in bringing social
changes.

However, merely having the infrastructure to conirieche Internet is not sufficient in
mobilizing its full potential. In reality, there @many repressive government that extend
their control over the Internet through means sashmonitoring, filtering and in the
worst case through outright censorship. Hence, s WSG has been repeatedly
reiterating, it should continue to strengthen ftergé to achieve greater Internet Freedom.
This could include efforts such as taking initiasvin strengthening the existing
international normative frameworks like Interna@bielecommunication Union (ITU)
that sets standards on global Internet Freedom.

With the arrival of the information age, informatitechnologies are having a sweeping
effect on cultural policy makers and their interactwith the public. Also it influences
national identity because a new culture has beendad in cyberspace and both the local
and individual identities are affected. Accordingtyltural identity of a nation has been
blended due to rapid evolution of information teclogies.

Information technologies are transforming diplomactynany of the same ways that they
are transforming societies. In accordance with tifa@sition, cultural policy makers
should provide advanced training and professioeakebpment opportunities for public
affairs officers having responsibility for publiciptbmacy and cultural diplomacy
throughout their careers, with particular attentiomesearch, polling, and the use of new
media.

It is necessary to have information technology t®anside embassies to effectively

respond and obtain international goodwill, politiadvantage and business opportunities
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given that over a billion of the world’s citizenave access to the Internet. The expertise
of diplomats at posts can be harnessed in viresit with links across the globe and
apply emerging technologies fully. The use of infation technology is to help conduct
international relations. With the arrival of thddrmation age, information technologies
are having a sweeping w cultural policy makers wauateract with the public. Also it
influences national identity because a new culhae been formed in cyberspace and
both the local and individual identities are aféett Accordingly, cultural identity of a

nation has been blended due to rapid involvingrinftion technologie§®’

5.4 Suggestionsfor further research

The influence of new media and social media inipaldr is only starting to emerge.
There are plenty of opportunities for further resban the area of new media and its
effects on the individual, on intergroup relatioas,collective action, on regime policies,
on external attention, and on grassroots polibcghnization. The researcher was merely
able to give an overview, but the trends she ceslisuggest that in the struggle between
Twitter and tyrants, the former might prove to berenuseful than many scholars and
observers want to give it credit for. As the evantthe Middle East continue to unfold,
we will have to stay tuned in to find out.

Nonetheless, social media remain vitally importaodls- in our collective arsenal to
promote democracy and fight tyranny. By grantindividuals unprecedented power to
voice their opinions and leverage the power of fspeech to catalyze change, social
media are revolutionizing the ways in which citigesmape and define the world in which

they live and the world the next generation witiénit.

37 bid
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Another question for the future will be how new naedan be used not only for having a
revolution, which is the “sexy” part that the mdamream media usually focuses on, but
also for the hard challenges that follow — for mcibation and peace-building, for
establishing democratic state institutions, forgaring an active civil society, and for
strengthening human rights. In the Arab world all a®in other places, it is likely that
new media will be one important factor in transforghand stabilizing countries, just as

they were one important factor out of many durimg tevolutions.
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