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ABSTRACT

Financial literacy plays a critical role in influging the positive financial behaviors’ and
member participation in pension schemes in addiioreducing debt loads, knowledge
gains and accumulating wealth and managing it g¥fely. Financial literacy enhances
the development of new financial products, the demity of financial markets, and the
changes in political, demographic, and economidofac However, in developing
countries like Kenya, the informal markets domintite economic scene, yet rarely do
the self-employed receive any formal training oaficial literacy programmes to assist
them on how to run their businesses in order ttdbdaiowledge and capacity, as well as
to minimize failure in running a business. Thisdstisought to establish the influence of
financial literacy training on self-employment argorthe youths in Thika Town
constituency by investigating the extent to whicdurse of capital, creation of new
ventures, access to markets training as well aanéial management behavior have
contributed to self-employment. To achieve the diyjes, the study adopted a
descriptive survey design. The study targeted 4@2hyentrepreneurs who have received
financial literacy training by Mercy Corp Internatial (Mercy Corp International 2013).
The study used simple random sampling techniqueelect a study sample. Data was
collected using questionnaires and an intervievdguilhe researcher administered the
guestionnaire through a drop and pick later mettadther, the researcher personally
administered the interview guides to the interviesveThe data collected was then
analyzed using descriptive statistics. The studyckamles that financial literacy training
programmes had a positive impact towards youth'gagement in self employment
activities. The study found out that new ventwesation training, financial management
training, venture capital financing training andiming on access to market were very
important among the young people entering in tle&l fof entrepreneurship and those
who were already in business. The study estaldigha&t through these training, youths
are able to develop and articulate their busindsas, identify areas that have not been
adequately ventured into, give their financial esta¢nt, and develop confidence of
marketing their products and services among othErem these findings, the researcher
hoped that the new and the existing entrepreneutdame able to generate more business
opportunities and enact them in ways that expaat ttwn capabilities, thus remaining
competitive in the field of entrepreneurship. Itherefore recommended that government
and other stakeholder should ensure that youtimdiahliteracy programs are carried out
on ongoing basis to ensure that the youths aretalstart busines, develop new products
and expand their businesses; this would go a lagiwensuring financial independence
of the youths.
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CHAPTER ONE
INTRODUCTION

1.1 Background to the Study
Financial literacy trainings has in recent yearm@a the interest of various groups

including governments, bankers, employers, commgumierest groups, financial
markets, and other organizations, especially inetigped countries. The importance of
improving financial literacy has increased due dotdrs including the development of
new financial products, the complexity of finanamaérkets, and the changes in political,
demographic, and economic factors. Financial ltgnalays a critical role in influencing
the positive financial behaviors’ and member pgréiton in pension schemes in addition
to reducing debt loads, knowledge gains and acatingl wealth and managing it
effectively (Agnew, Szykman, Utkus and Young, 200Tusardi, Mitchell and Curto,
2010). According to Worthington (2005) financideliacy has been defined as: the ability
to make informed judgments and to take effectiveigiens regarding the use and
management of money. Remund (2010) on the othed Wefines it as a measure of
understanding key financial concepts. The autharggest that financially literate
population is able to make informed decisions ala tappropriate actions on matters
affecting their financial wealth and well beingn&ncial literacy requirements change
over the life time of an individual in responseth® changing financial needs and is
therefore important in the private pension’s fidlee to the unique nature of the financial

products supplied which are complex, long-term laaeke wide social coverage.

Evidence from both developing and developed coesitindicates that many individuals
do not know where to get trustworthy and imparéidvice about financial issues for
instance, in the United States of America, whereskbolds have a wide array of
financial products, low levels of financial litesaprevents consumers from making good
decisions on financial products (Lusardi and Mit;H2006; OECD, 2008; James, 2009;
Lusardi et al, 2010). According to Kefela (2010ahcial knowledge is directly

correlated with self-beneficial financial behavard so financial education should take a



wholesome perspective to include the fundamentdis fimance since without
understanding the basic finance principles, pensducation would be ineffective. In the
words of Kefela (2010), “ participants who are l&sancially literate are more likely to
have problems with debt, are less likely to save,more likely to engage in high cost
mortgages and are less likely to plan for retirethand by extension are less likely to

make better choices for their business growth.

Financial literacy levels in developing countries guite low. For instance, DFID (2008)

shows evidence that only half of the adult popatatknew how to use basic financial

products. The same study found that in seven Afraauntries only 29% of adults had a
bank account and that approximately 50% used reméial products whatsoever, not
even informal financial products. In Kenya, accoglio FIN access National Survey
2009,( FSD 2009) reported that 59.5% of the popmratvas excluded from the use of

formal financial services. According to FSD (2008xclusion decreases as the level of
education increases from 55.9% for those with nacation to 8% for those with tertiary

education.

According to Worthington (2005), financial literatyas been defined as: the ability to
make informed judgments and to take effective dewess regarding the use and
management of money. Financial literacy trainingger to trainings aimed at

accelerating and extending access to financial kedge to enable recipient of the
knowledge have enhanced access to financial predunct services. financial literacy and
capability increasingly focuses on not only incregsthe financial knowledge and

information consumers have (their financial litggabut also the skills, attitudes and
especially behaviors needed to make sound finadetzkions and be financially capable.
This combination of skills is also known as finaiaapability which can be enhanced
through financial literacy trainings. This expamsaf products and services brings with it
multiple risks, many of which are difficult for eweexperienced consumers to handle,

much less for new market entrants.



Rather than offering easy solutions or merely prbomgo new product options,
governments and other civil society and privatedmeactors are looking for the most
effective ways to develop the financial capabilifythe people they serve and promote
positive financial behaviors. Research repeatedlyfions that many people across
countries, income and education levels - find it very difficult to consistently take sound
financial decisions, understand the terms and ¢@mdi of financial products and act in
their own self-interest. For governments there igogentially significant payoff from
increasing the financial literacy and capabilitycoihsumers. Research suggests that the
returns on financial literacy and capability traigiand outreach are greater for the least
sophisticated or experienced financial consumernso \are less likely to have the
resources to privately purchase these trainingsatiolg another rationale for public

involvement.

Data on financial literacy and capability levelsKianya from 2009 indicate that there are
significant gaps in basic knowledge and concerrib mianaging money are widespread.
These data were developed from the 2009 FinAcaas®s for Kenya which included
guestions designed to evaluate financial capabilibe financial behavior data included
in the report also illustrates the need for progrdmincrease financial capability across
the socioeconomic spectrum in Kenya. A signifigamttion of Kenyan population is still
unbanked, after abandoning rural branches in t®94 %anks are now expanding their
rural presence with new branches, mobile bankso#imer touch points linked to mobile
phones and point of sale devices. This new suppbgKvices, technologies and products

calls for financial education to help consumersigate through the options.

Financial education in Kenya is offered by governtnagencies, Non Governmental
Organizations (NGO) and other institutions. Kenyantinercial Bank Foundation has
partnered with VISA International and the worldsdest student organization, AIESEC
to run a financial literacy project dubbed ‘MindiYgur Money’, aimed at giving youth

an opportunity to learn how to effectively manabeit money. Further, Equity Group
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Foundation and The MasterCard Foundation have @adnto offer free financial
education and entrepreneurship program targetimglibon women and youth across the
country by 2014. The MasterCard Foundation conteiduJnited States Dollar (USD)
10.8 million towards the program that leverage€qgnity Bank infrastructure in Kenya
to reach out and train youth and women. The programown as FiKA (Financial
Knowledge for Africa) is empowering youth and wonwith the knowledge, skills, and
attitudes they will need to adopt good financialnagement practices to ultimately
transform their lives and livelihoods. FIKA is ging the beneficiaries a pathway to
greater financial access (financial literacy tnagniand access to savings and loans
services) as well as providing financial advisceywgces to help develop, strengthen, and

grow participants’ microenterprises.

NGO'’s such as Mercy corps that have been operatifidpika in the last two years have
trained over 300 youth groups and individuals omrficial literacy as well as provision of
seed capital to a few individuals to start on airess. Kenya’'s Vision 2030 (strategic
plan to achieve key economic milestones by 203Qudmnts the importance of
achieving economic growth and faster developmerheffinancial markets. In the long
term therefore, the population should be empowéseshake financial decisions which
will in turn contribute to reduction in old age moty as the population will be
empowered to make rational financial decisionstifi@ir interests in both the short term
and the long term (Kafele, 2010).

Thika town constituency is in the County of Kiamliuis approximately 217.60 square
kilometers. It is located about 70 Km from the talpcity of Kenya, Nairobi. According
to Census data (KNBS, 2009), its estimated poparais 165,342. Out of these
individuals, roughly, 30% of them are youths adnested by Census data of 2009.
Majority of the population in the constituency #&me/n dwellers. Even though, there are a
numbers of industries in the constituency, unemplenyt is still high which has

prompted youth to try their luck in self-employmelttis estimated that about a third of
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the population of youth are entrepreneurs takirmge fruit venders, matatu operators,
shop keeper, ICT businesses among others.

With Youth Enterprise Development Fund (YEDF), mystith have been able to expand
their businesses in the region. A major conceri wits is that most of the youth lacks
formal entrepreneurship skills and training andef@e their businesses fails to prosper.
The researcher will therefore seek to establishrttheence of financial literacy trainings
on youth self employment through evaluation of dgrowf businesses owned by the
youths in the constituency who have benefitted fthentraining.

Youth represent 30 percent of Kenya’'s populatiod #reir unemployment is twice the
country’s average. Almost one third of Kenyans laeéwveen 15 and 29 years, and the
total reached almost 11 million people in 2006 (paned to 8.5 million in 1999). Youth
in Kenya face serious challenges, including highesaof unemployment and
underemployment. The overall unemployment rateyéarth is double the adult average,
at about 21 percent. Statistics on joblessness estigthat the magnitude of the
unemployment problem is larger for youth with 38geat of youth neither in school nor
work (aggregating the rates of reported unemploynaeal inactivity).The violence in
early 2008 highlighted the critical importance ofdeessing the problem of poverty and
inequality, and in particular the increasing problef idle youth. In addition, the Country
Social Analysis (World Bank, 2007) found that ydstinemployment, especially among
males, is a major contributor to frustration andsten, in particular in urban areas.
Clearly, unemployment among the youth has now becammatter of serious policy
concern in the country. Evidence from previous il work shows that lack of action
on the challenges that affect youth will escalatéhlthe social and economic costs of
development in Kenya (Edwards, 2007).

Therefore, it is expected that financial litera@irting on the youth would help the youth
to utilize government and donor funds such as YEBffactively and therefore create
self-employment opportunities.



1.2 Statement of the Problem
Globally young people are on average nearly thirees more likely than adults to be

Unemployed. Four out of every ten unemployed woidigwis a young women or man,
hence the need to focus on encouraging the youtheormportance of self-employment.
The field of financial literacy training is broaddathis research deliberately focuses on

only its role in creation and expansion of self-&sgment among the youth.

In Kenya, the informal markets dominate the ecomostene, yet rarely do the self-
employed receive any formal training or financigdriacy programmes to assist them on
how to run their businesses in order to build kremigle and capacity, as well as to
minimize failure in running a business. Gormairal., 2007 noted that failure to offer
financial literacy trainings or in effective finaatliteracy programs have seen many of
youth business setup close before their third tayh However, despite the key
importance of effective financial literacy trainingnost youths do not receive effective
training which in turn limits their ability to staand operate business ventures profitably;
they therefore fail to have skills to manage timeimey (Karlan and Valdivia, 2011). The
comprehensive study revealed a lack of clearlynéeffior widely accepted standards of

the role of effective youth financial educatiorcreation of employment.

Therefore the need for this study is to establglueénce of financial literacy training on
creation of employment opportunities for the yoatid increasing their efficiency, to
sustain themselves and guard against factors batitrg to failure. This study therefore
set out to investigate if the financial literacgitiing has equipped the participants with
adequate skills to; source for capital from theegament and private sector, open new
business ventures as well as improve the finamimhagement behavior and skills in

order to encourage economic diversification in ahiwn constituency.



1.3 Purpose of the Study
The purpose of the study was to establish theenfte of financial literacy training on

self-employment among the youths in Thika Town ttumsncy by investigating the
extent to which source of capital, creation of nemtures, access to markets training as

well as financial management behavior have corteibto self employment

1.4 Objective of the Study
The study was guided by the following objectives.

1. To investigate influence of new ventures creatioaining on youth self-
employment in Thika town constituency.

2. To establish influence of financial management knaraining on youth self-
employment in Thika Town constituency.

3. To determine the extent to which venture capitafiicing training influences
youth self-employment in Thika Town constituency.

4. To assess the extent to which training on accessartet influences youth self-

employment in Thika Town constituency.

1.5 Research Questions
This research sought to answer the following resequestions;

1. How does training on new ventures creation inflégepouth self-employment in
Thika town constituency?

2. How does training on financial management behawdluence youth self-
employment in Thika town constituency?

3. To what extent does training on venture capitahrcing influences youth self-
employment in Thika town constituency?

4. To what extent does training on access to markéteinces youth self-

employment in Thika Town constituency?



1.6 Significance of the Study
The research identified the components of finandiacy training that are essential in

self-employment and their overall importance ani@ctiveness. The researcher hopes
that the results obtained would be used to devielstpument as a framework in assessing
current state of financial literacy programs inatigin to alleviation of poverty and
unemployment among youths in Kenya and therebyra#self-employment among the
youths in Kenya.

The stakeholders may also get an insight that wbeld them in the formulation of rules
and regulations regarding financial literacy tragiin Kenya to produce wholesome
candidates who can also practice on their own emgwsurvival of their business.
Government agencies and policy makers may use dhelts to formulate positive
national policies on a framework that is relevamtl gensitive that will guide financial
literacy training to achieve great success on thieject. The results are also hoped to be
helpful to researchers and practitioners alike ¢ttdp understand the components of
successful financial literacy training. Such an enstanding would be useful for
individuals who would like to start their own bussses, as it will assist them to

determine strategies to ensure survival of themtwes.

Further, this study is also significant in thata@demically it adds to the existing
knowledge of effective financial literacy traininthus forming part of academic
reference. The research also sought to identify @ioritize gaps in knowledge that
need to be explored about youth financial literareyning as well as contribute to the
industry’s knowledge base regarding the influenicBnancial literacy training on youth
self employment. This study results is hoped to arhpknowledge on potential
entrepreneurs exposing to them the benefits indoindinancial training thereby aiding

them in making training program attending decisions

1.7 Delimitations of the study
The study was conducted in Thika town constituembgre the target population for this

study was the 432 youth entrepreneurs who havevestdénancial literacy training by
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Mercy Corp International. The study used descriptiesearch to describe the
characteristics of the target group. The aim wasotlect data from the respondents with
an aim of establishing the influence of financigerbcy training on creation of

employment among the youth in Thika town constityen

1.8 Limitations of the study
The study was however hindered by a number of ebcamces, like uncooperative

respondents who would fear of exposing their ltgréevels. However, the researcher
assured the respondents that the study is for pgizd purposes only and that the
information given by the respondents would be &eéatith utmost confidentiality and
that all respondents would be treated anonymousiyther, the researcher obtained an
introduction letter from the university indicatindpat the study was for academic
purposes only.

Also, other respondents did not have adequatetonteke part in the study as a result of
their busy schedules. This posed a serious ch&]easyyouths with business enterprises
were the key respondents to the study. Proper pri@ngements were therefore done
with the respondents to avail themselves for stédso, the researcher administered the
guestionnaire through a drop and pick later metbmdhat the respondents can fill the

guestionnaires at their own time



1.9 Assumptions of the Study
The researcher made the following assumption imgoting the study.

1. The respondents would have undertaken financehldty training and that would
be knowledgeable on the influence of the same uttyeelf-employment in Thika
town constituency.

2. The respondents would be cooperative and willingive correct and truth

information as sought by the study.

1.10 Definition of significant terms
Financial literacy —the ability of people to make financial decisiongheir own best

short and long term interests and the ability te keowledge and skills to manage
financial resources effectively for a lifetime afidncial well-being

Financial Management —planning, organizing, directing and controllifge tfinancial
activities such as procurement and utilizationusfds of the enterprise

Ventures Creation—establishment of new business opportunities

Growth of youth owned enterprise — the following factors will be considered as
indicators of growth; profitability, customer basearket share, business turn over, stock
levels and number of employees

Youth — is taken to mean the collectivity of all indivals that have attained the age of
eighteen years but have not attained the agenty five years

Self Employment a situation where a person works for himself/eérsistead of an

employer, but drawing income from a trade or bussrt@at they operate personally
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CHAPTER TWO
LITERATURE REVIEW

2.1 Introduction
This chapter presents a review of past literatarempirical review, theoretical review,

as well conceptual framework. It attempts to reviewhat past researchers have
contributed that is relevant to the current studh\a focus on contribution of financial
literacy training to youth self employment. Thislivenable the study to develop new
knowledge from the gaps identified in the literatueview. The independent variables of
the study will be focused on and their contributtonyouths self-employment which is
the study’s dependent variable. A conceptual fraomkwvill be used to demonstrate the

relationship between variables.

2.2 Overview of Financial Literacy
According to Perks and Smith (2006), through tragnand education skills are acquired.

Skill is knowledge demonstrated by actions or thaitg to perform in a certain way.
Education and training create circumstances in whiperson can acquire and apply the
skill that will help him/her achieve the objectie¢ the business especially create new
business venture. Skills development can be acthi¢hrough training and education
(Erasmus, 2005). Erasmus, (2005) further indicatieat with the high levels of
unemployment, financial literacy programs are adstémed with objective of achieves
self-employment for the participants. The differerietween education and training is
that education prepares the individual for life Mhiraining prepares him or her to
perform specific tasks. Such financial literacyidehcies can affect an individual's or
family's day-to-day money management and abilitgawe for long-term goals such as
buying a home, seeking higher education, or fimageetirement or even one starting

their own business.

Lusardi and Mitchell (2006) in their study to asséBe preparedness of retirees on
entering self-employment after financial educatiodicated that financial education

equips participants with the skills and knowledgeenhter self-employment. Kozup and
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Hogarth (2008) argued that worthwhile financial eation programs start with a
participant-defined goal (e.g., becoming a homeowneducing debt, or saving for
retirement or even creating their own business emering self employment). Many
employers have instituted financial training semsnto help employees assess their
needs and evaluate their options for the futurer alitirement so that they can get into
self-employment instead of relying entirely on pengLusardi and Mitchell, 2006).

The Bordenet al. (2008) study of a seminar-based financial edungpimgram (Credit
Wise Cats) administered to college students shotied “the seminar effectively
increased students’ financial knowledge, increassgponsible attitudes toward credit,
and decreased avoidant attitudes toward credit fpostest to posttest and most of all

increased their engagement into self employmeat atthool.

At posttest, students reported intending to engagenificantly more effective financial
behaviors and fewer risky financial behaviors (Roreet al., 2008) these behavior were
indicated to include rational investment decisiotisough self employment and
expansion of business for the ones who were alreadglf employment. This study is
typical of current research in that it charts vagueasures of improvement based on a
pre- and posttest model of assessment. It alsgpisdl in that it relies on self-reported
and/or intended, rather than actual, behavioralngba and does not include any
longitudinal follow-up to determine “stickiness” perceived improvements in financial
knowledge and/or behaviors. Borden al. (2008) indicated that financial literacy
program for the students were aimed at enhancirandial self-reliance through venture
creation. Further, it was indicated that indicateat after the financial literacy programs,
participants were expected to make rational investsndecisions, have knowledge on

access to credit and good market analysis skilismére necessary for self employment

Closer home, Kinyua, (2012) indicated that finahdiéeracy programs provides
participants motivation, knowledge, and skills essé for launching and managing a

successful venture company. Also, Mungai (2012nébevidence to suggest that the
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teaching of entrepreneurial and small business gemant skills aided new venture
creation and success. Further, in Kinyua, (2018fystto establish the relationship
between entrepreneurship training and self-employnre owners of Gikomba Market
Business Enterprises found that respondents bdligvat “while personality traits are
difficult to influence, the vast majority of qualiknowledge required by entrepreneurs
can be taught and therefore the study concludetl fihancial literacy programs

influenced participants’ decisions to enter selpyment.

2.3 Influence of New Ventures Creation Training orself employment
Hiscocks (2005) identified that interactions betwegniversities and the business

community are recognized increasingly as being figakto all the parties involved.
The focus of these interactions was originally loa benefits deriving to the universities,
businesses and individuals that are involved. Mepently there has been an increased
interest in the potential for these interactiongdal significant value to the regional and
national economy. The universities provided finahditeracy training to the local
businessmen who intern advanced their business\ardcreated new business ventures.
The lack of knowledge of financial management dbaotes to the low prevalence of new
venture creation, and ultimately the high failuegter of South African Small and
Medium-sized Enterprises (SMEs), as most entrepirgnare intimidated by financial
management (Timmons & Spinelli, 2007). The Globair&preneurship Monitor (GEM,
2005) confirms the fact that there is a very lowidence of entrepreneurial activity in
areas with low financial literacy. Limited accessfinance has been cited as one of the
main factors influencing the low level of entreprarship. One of the answers to this
dilemma could be to provide financial educatioretopower individuals to effectively
manage their personal finances (debt and savingsslein an attempt to increase

entrepreneurship and decrease new venture failures.

Research has theorized that the supply of entreprercan be increased by developing a

positive perception about the feasibility and dssiity of entrepreneurship through

13



educational preparation at an early age (Kourild895). Financial education rooted in
solid learning theory will develop entrepreneurs ibgreasing business knowledge,
money management and promoting psychological ateg associated with
entrepreneurs such as self-confidence, self-estemmd, self-efficacy (Walstad &
Kourilsky, 1999). There is also empirical evidemetated to financial education as an
intervention tool for impacting adult attitudes &na entrepreneurship (Ede, Panigrahi, &
Calcich, 1998) and on youth awareness and attitathesit the social and economic
desirability of entrepreneurship as a career optinore so in business venture
establishment (Walstad & Kourilsky, 1999).

According to Hansemark, (2003) effective finan@ducation focuses on knowledge of
small business ownership and self-employment, a$ ageentrepreneurial skills and
attributes important in financial management andt caanagement. Formal financial
literacy programs have been found to affect atdtudf college students toward
entrepreneurship as a career option, as well agridpensity toward entrepreneurship by
adults (Gorman, 2007). Further, the managemernitiskilarted have been demonstrated
to steer businesses to prosperity and ensuredsiin@ival (Walstad & Kourilsky, 1999).
Bradford (2007) observed that financial educatiesids in the transformation of an
innovation into a sustainable enterprise that gemervalue. Bradford stressed that it
assists an entrepreneur in “any entity, new ortexgsthat provides a new product or
service or that develops and uses new methodsottupe or deliver existing goods and
services at lower cost. This training helps an esrgneur to innovate new ways of
manipulating nature, and new ways of assembling @uadinating people to ensure
profitability and sustainability (Brooket al, 2007).

Mungai (2012) in a study to establish the effecffin&ncial literacy programs on the

survival of women entrepreneurs in Kawangware ia@did that a quality financial

training should provide participants with opporties to gain the knowledge and skills
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needed to generate a business concept, deterrsirfeasibility, launch and operate a

business, and develop exit strategies.

2.4 Influence of Financial Management Training on alf employment
A business must have the necessary resourcesdiptssal if it is to function efficiently.

In order to accumulate the resources, funds aseddrom the investors and lenders and
invested in fixed and current assets. Once reseunege been raised, operation starts.
During the operation, funds are earned and expearsgsaid. From the time of inception
throughout its lifespan, the business uses fundsckl there is a continual flow of funds
to and from the business. The management of thesks fis called financial management
(Badenhorst-Weiss, Brevis-Landsberg, Cant, Du Eridasmus, Kruger, Machado, Marx,
Mpofu, Rudansky-Kloppers, Steenkamp, Strydom, Vri#010). The financial
management function is distinguished from otheririass functions such as marketing,
human resource and operation management but simmaldbe seen in isolation from
them. All other business functions have finanamplications for the business (Conradie
and Fourie, 2002). In a business organizationnfird management is performed by a
financial manager. Marx, De Swardt, Beaumont-Sraitd Erasmus (2010) summarize
the duties of the financial manager as follows:estment decision-making; financing

decision-making; management of cash flow; and emguarofitability.

According to Nieman et al. (2006), investment decis making as financial
management aspect involves capital budgeting anthgesment of networking capital.
Further, as noted by Atrill and McLaney (2006) @itman (2010), financing decision-
making involves knowledge of various sources ofdfsjncalculating the cost of capital
and selecting optimal capital structure. Finanamnagement also involves cash-flow
management which according to Niemenal. (2006) and Gitman, (2010) involves
preparation of cash budget and management of caskersion cycle. Financial
statement analysis is another aspect of financiahagement; it entails collecting,
analyzing and communicating financial informatiatr{ll and McLaney, 2006). Walker
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and Petty (2001) indicated that planning, contrad aeporting are important aspect of
financial management and they include profit plagrand cash planning.

According to Timmons and Spinelli (2007), the laafkskills in financial analysis and
management could be viewed as the entrepreneutsillés heel. Entrepreneurs and
management teams find the concept of financial gament intimidating. Even highly
educated individuals admit to feeling uncomfortablgimidated and even terrified
because of their lack of financial management diggerThe transition from being an
entrepreneur to becoming an entrepreneurial manafgarventure can be exceedingly
risky if there is little or no confidence in managifinances, as financial management is
listed as one of the critical managerial compe&sdn new venture creation and

development (Timmons & Spinelli, 2007).

Personal and venture financial management skifigitidy influence the creation of new
ventures (Kim, 2001), and the lack of financial mg@ment knowledge may result in
possible failures (Simcock, 2007). Excessively higdbt levels, low saving rates,
becoming targets of investment fraud, delinquentyci@dit cards and bankruptcy have
all been found to be related to financial illiteyaion individuals (Kim, 2000:1). Even
many developed countries have excessive debt lermds diminishing savings, even
though they have abundant wealth and literacy &ir tidisposal compared with

developing countries (Anthes, 2004).

Kidwell and Turrisi (2004) point out the strong Kirbetween the accumulation of
personal debt and a distinct lack of skills in mpmeanagement. Old-fashioned values
concerning financial management, such as budgathdgsaving, are lost in the pursuit of
instant gratification, and consumers tend to sp@de than they earn. Streeter (2003)
adds that consumers tend to be confused and irgigddy the complexity of the finance
industry and that they are embarrassed to admitthies struggle to understand certain

terminology or practices. These individuals willtio® able to select the most effective
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financial choices available to them, because thgestiis unknown to them and therefore
seems threatening. It is necessary for individt@lacquire knowledge about personal
financial issues in order to be able to evaluatefthancial options available to them,

manage their finances effectively and gain finalrgggurity (Anthes, 2004).

Locally, studies revels that financial literacy grams influences financial management
of the participants. For example, Nelson and Warub{2§08) found out that financial
education provides a foundation for managing mowndych is an indispensable skill in a
world where microfinance products and servicespaodiferating at the same time that
overly aggressive financial services providers erer ready to pressure the consumer.
Further, Nelson and Wambugu (2008) found that Eeipployed Women who attended
financial literacy classes took out twice as mamgnk as women who did not. Mungai
(2012) further highlighted that the financial maeament aspect of financial literacy
programs influenced the women’s debt-management sadngs behaviors. Also,
Njuguna, Matanu, Otsola and Thuku (2010) indicatieat financial literacy plays a
critical role in influencing the savings behaviardamember participation in pension
schemes in addition to reducing debt loads andrmagtating wealth and managing it
effectively. To this end, Njuguret al., described financial literacy as the ability to mak
informed judgments and to take effective decisimuarding the use and management of

money.

2.5 Influence of Venture capital financing on youthself-employment
In view of the fact that personal savings represiemfrincipal source of funding used by

entrepreneurs to start and grow their entrepreakeuventures, the extremely low level of
savings, combined with the excessive debt levelsdiZiduals, is a cause for concern.
Personal debt and savings are two key variablesletermining effective personal
financial management. Healthy personal financiahagement will be based on good
financial knowledge or literacy (Timmons & Spingl#007). Anthes (2004) concludes

that financial literacy is the ability to read, &, manage and communicate about
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personal financial conditions that affect matexadll-being and the ability to discern
financial choices, discuss money and financial @sswithout (or despite) discomfort,
plan for the future, and respond competently @ éifents that affect every day financial

decisions, including events in the general economy.

It is critical to understand whether financial ediion affects saving behavior and what
types of educational programs are most effective @mpirical evidence of the effect of
financial education and the provision of information saving behavior is mixed
(Lusardi, 2004). Moreover, even if studies findgngicant impact of financial education
on savings, we usually do not have much informabonthe channel underlying this
effect. Studies on the impact of financial literaty example, are typically not able to
disentangle the consequences of an increase imcfadlaknowledge, if any, from
behavioral effects due to the provision of inforimat—retirement seminars being part of
a more comprehensive initiative to increase finalnaivareness—or the importance of

peer effects in raising saving rates (Duflo & S&€X)3).

Bernheim (1998) was among the first to note thdicpmakers and researchers might
have overlooked the importance of financial litgré@ explain savings and differences in
saving behavior. Since then many studies have esiggth the role of financial
knowledge but in the absence of specific literacgasures, resort to crude proxies
(Calvet, Campbell and Sodini, 2007). The disadwgataf these proxies is that there is no
way to disentangle the effect of financial literdcym the effect of the proxy variable.
For example, by using education as a measure ahdial literacy, one is not able to
separate the independent effect of financial kndg#efrom the impact of the education
level, per se; in many regressions, education s¢sees as a proxy for lifetime income.
Bernheim, Garrett and Maki (2001) found positivéeets of financial education during
high school on long-term savings, but these fingihgve been contradicted by more
recent work.
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Many researchers have cited limited access to dmams one of the main factors
influencing low level of entrepreneurship. Accomlito Duflo and Saez, (2003), one of
the answers to this dilemma could be to providearfolial education to empower
individuals to effectively manage their personakfices (debt and savings levels) in an
attempt to increase entrepreneurship and decreasevanture failures. Recently, a
number of studies have examined the factors thauve capitalists and bankers consider
in awarding venture capital. Shilit (2007) foundittiventure capitalists' decisions about
financing a business start-up depend on the leVelisk, the potential return, the
experience of the management team, and whethevethieire capitalists could recover
their investment should the business go bankrupérd@fore an effective training will
therefore put these matters clear and thereforadilliduals will seek after the finances

to create business venture as well as to grow businesses.

Mungai (2012) in the study to investigate the dffafcfinancial literacy programs on the
survival of women entrepreneurs in Kawangware, bwut that financial literacy
programs that were offered included possible andase the women could access credit.
However, the study established that only a 47%hefwomen interviewed would go for
credit from commercial banks. Similarly, Kinyued(2) indicated that financial literacy
programs created awareness to the participantsepayment method to finances

accessed from financial institution and therefdi@ased more individuals to take loan.

2.6 Influence of Access to Markets on youth self gstoyment
According to Mccrathy and Perreault, (2003), marikgts a key activity in any business.

Marketing concept means that an organization aimtsaefforts at satisfying customers
at a profit. Managers who adopt a marketing origararecognize that marketing is vital
to the success of the organization. This realipai® reflected in the fundamental
approach to doing business that gives the custtimeehighest priority. The marketing
concept also emphasizes customer orientation amdlioation of market activities so as

to achieve the organization’s performance objestivEherefore, Rosenbloom (2003)
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indicates that marketing is of utmost importanceun global economy because it is used
in all organizations to make either goods or sewiavailable to consumers, literacy

programs should be conducted to achieve this obgect

Dibb and Smikin (2000) suggested that financiaréty programs should include an
aspect of marketing. Dibb and Smikin indicated tma&rketing lessons given to
entrepreneurs ensures that the entrepreneurs hesssato market for their products and
services. Therefore, they suggested that marketiixgshould be a key component of
financial literacy programs. CIM, (2001) definesrkeging mix as a tactical toolkit of
product, place, price and promotion that marketeasipulate in order to satisfy their
customers and implement their target market stegedhese elements are commonly
known as the 4 Ps and they are very useful in &ie sf a product. They may be
enhanced, deducted or combined in order to crbatestrategy necessary to effectively

and efficiently sell a product.

Belch and Belch, (2000) highlights that the markgtimplication of the mix is that it is
important in the development and management obdyat that will ultimately satisfy a
customer’s need. It also focuses on making theymtoavailable in the right place and at
an acceptable price to buyer. It requires commtiniganformation that helps customers
determine if the product will satisfy their needsdais also important in marketing
planning where these activities are planned, orgahiimplemented and controlled so as
to meet the needs of the customer within the tangatket. The primary goal of any
marketing strategy should therefore be to creatk raaintain the right mix of these

elements so as to satisfy customer needs for aagreduct type.

To this end, Rosenbloom, (2003) indicates finandi®racy programs aimed at
enhancing self-employment should focus on prodagetbpment. The product should be
designed to meet and surpass customer expectaiwrtharefore guarantee customer

satisfaction. Some basic questions that would heé learners would be; does the
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product appeal to target market needs? What isatfget market? The literacy program
should train the learners to be marketers of {@ducts. Marketers consider three levels
of a product — core, actual and augmented andypisally creates a brand identity for
their physical products and service products. Reb@asitioning, product name, quality,
packaging and associated customer services are @oifme issues that marketers need to

address related to product.

Since the main objective of the business is ts8athe customers, the products need to
be available at the right time and place and indésired quantities. The products also
need to be conveniently located for accessibilityhe customers who will then facilitate
an exchange process (Dibb and Smikin, 2000). Toerefiteracy programs need to
tackle distribution channels that the learners @age. Various distribution channels can
be used in order to make the product availablento donsumer. The most common
channel for most goods is - product comes from rfaurer, goes through the whole
seller, retailer and then to the consumer or difemin the manufacturer to the final

consumer.

Further, Belch and Belch (2000) notes that centralccess to market and marketing of
products is creating awareness to the final conssirabout the products and services.
Belch and Belch notes therefore that this shoulatitee center of any literacy program
with an objective to achieve self employment of plagticipants. It includes all forms of

communication used to relay the benefits of yoderafg to the client. Key promotional

techniques include advertising, personal sellingblip relations, sponsorship, sales
promotion, direct mail and the Internet. These some of the most costly marketing
activities undertaken by a business and must beagehto good effect (Belch and
Belch, 2000). It relates to the promotional mixattls, the types of communication that
are available to the market. These are: sales gromadvertising, sales force, public
relations, word of mouth and direct marketing. Tgremotional variable is aimed at

creating awareness, educating customers and halpsigstaining interest in established

products.
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A study by FSD on financial exclusion in Kenya coathg an analysis of financial

service use found out that, as the African markgpand, there is great need for training
and research activities to be highly customized slmalild include a pragmatic approach
to policy options and practical implementation peohs to allow for access of such
markets (FSD, 2008). Njuguna et al., (2008) hiditbgthat designing a financial-

education program begins with a good understanaliige market. This means knowing
the financial- literacy levels of the target popigda and the market opportunities that are
available. Therefore, the financial literacy pragrahould make the education relevant

and reinforces behavior changes since people have.

2.7 Theoretical Framework
This study will be based social learning theorye Hocial learning theory of Bandura

emphasizes the importance of observing and modehegbehaviors, attitudes, and
emotional reactions of others. Bandura (1977) stdlieearning would be exceedingly
laborious, not to mention hazardous, if people teacely solely on the effects of their
own actions to inform them what to do. Fortunatehgst human behavior is learned
observationally through modeling: from observingests one forms an idea of how new
behaviors are performed, and on later occasiossctided information serves as a guide
for action." (p22). Social learning theory explamgnan behavior in terms of continuous
reciprocal interaction between cognitive, behavjoaa environmental influences. The
component processes underlying observational legrrare: Attention, including
modeled events (distinctiveness, affective valermmamplexity, prevalence, functional
value) and observer characteristics (sensory ctgmcarousal level, perceptual set, past
reinforcement); Retention, including symbolic cagicognitive organization, symbolic
rehearsal, motor rehearsal, Motor Reproductionluding physical capabilities, self-
observation of reproduction, accuracy of feedbarild Motivation, including external,

vicarious and self-reinforcement.
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Therefore, for the purpose of this study, this tigeghows that youth in Thika Town
Constituency would reciprocate to the financiadriicy programs with decisions to open
their own business ventures. It is expected tlaatitrg received on new venture creation,
financial management, venture capital financing andess to market would equip the
youths with the business management knowhow redjuveopen and run a business
profitably.

Social learning theory has been applied extensit@lthe understanding of aggression
(Bandura, 1973) and psychological disorders, paerity in the context of behavior
modification (Bandura, 1969). It is also the theioa foundation for the technique of
behavior modeling which is widely used in trainipgpgrams. Social learning theory is
extensively used in financial literacy programkaliln financial literacy programs, its
components of motor reproduction, motivation, rétenand the attention paid by the
trainees are of key importance to produce desiedlts. However, critiques have it that
it is debatable whether money management charsiitsriare innate, recent findings
support the idea that psychological attributes @ased with money management can be
culturally and experientially acquired (Gorman et #997). Therefore, as far as financial
literacy training is concerned, studies that shavesmiey management, as talent tends to

invalidate this theory.
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2.8 Conceptual Framework

The framework below graphically explains the relaship between the variables of the study.
The presumption is that the independent variabke dieect relationship with the dependent

variable. Figure 1: presents a diagrammatical segr&ation of the conceptual framework.

Independent Variables

New venture creation

* Business diversification
» Opening new branches
* New product development

/Financial

Behavior

» Record keeping

» Improved saving

» Debt management/defaulting
 Budgeting

-
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-
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* Customer base

* Market share

* Customer satisfaction
* Customer oriented
marketing methods
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Figure 1: Conceptual Framework
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2.9 Summary of literature reviewed
Researches reviewed reveal that lack of knowleddmancial management contributes

to the low prevalence of new venture creation, altichately the high failure rate. It has
been noted that there is a very low incidence tlepreneurial activity in areas with low
financial literacy. Formal financial literacy pr@gns have been found to affect attitudes
of college students toward self-employment as aaraoption, as well as the propensity
toward entrepreneurship by adults. Further, theagament skill imparted have been
demonstrated to steer businesses to prosperity emsdred their survival through
profitability and sustainability. Further, as notbg Mungai (2012) financial literacy
programs equipped participants with knowledge tgage in self-employment for
women in Kawangware. Financial literacy programipged the women with knowhow
to operate the businesses profitably. Limited axtedinance has been cited, as one of
the main factors influencing the low level of epteneurship. The solution to this has
been established as providing financial educatierpower individuals to effectively
manage their personal finances and business firahtdact literature has it that poor
financial management influences success of busse$zersonal and venture financial

management skills definitely influence the creattbmew ventures decisions.

Financial literacy programs has been linked withgtmd financial management skills,
and influences investments decision which coulthaadly aid access to credit to startup
self employment ventures. Nelson and Wambugu (2@08)d that Self-Employed had a
better access to credit than those who did nosoAh Kawangware, Mungai indicated
that financial management aspect of financial dicgrprograms influenced the women'’s
debt-management and savings behaviors. There isrieahpevidence that financial
literacy programs influences money management bacefore access to finances for
business operation. Lusardi (2004) indicated thadntcial literacy influenced saving
behaviors and also educated participants on atteensources of credit. This is more so
important in for individuals who are intended toibeself-employment. Researchers have

cited limited access to finance as one of the nfagtors influencing low level of
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entrepreneurship. Studies on women from Kawangwaendicates that the literacy
programs “Fika” offered to them by Equity Bank Highted to the women area where
they could access credit to run their businessemnEial literacy program should be
rooted in solid learning theory in order to devekyrepreneurs by increasing business
knowledge, money management and promoting psycloalbgttributes associated with
entrepreneurs such as self-confidence, self-esteah,self-efficacy. This is because

social learning theory is founded on behavior mogel
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CHAPTER THREE
RESEARCH METHODOLOGY

3.1 Introduction
This section outlines the procedures and technidas were used in the collection,

processing and analysis of data. Specifically teowing subsections were included;
research design, target population, data collectisttuments, data collection procedures

and finally data analysis.

3.2 Research Design
The research design is a blueprint for conducting tesearch that specifies the

procedures necessary to obtain the informationevtéal structure and solve the research
problems (Cooper and Schindler, 2003). This stutthypted a descriptive survey design
which according to Churchill (1991) is appropriatkere the study seeks to describe the
characteristics of certain groups, estimate thepgmtmn of people who have certain
characteristics and make predictions. The studyedimt collecting information from
respondents’ on the influence of financial litera@inings on youth self-employment in
Kenya with specific reference to Thika Town Consdiicy. Khan, (1993) recommends
descriptive survey design for its ability to produwstatistical information about aspects of
education that interest policy makers and reseasciitie study used descriptive survey
design as they are important in describing, expigior exploring the existing status of
two or more variables (Mugenda and Mugenda, 199@&Yher, descriptive survey design
were deemed appropriate for the study as surveysveny appropriate in the case of
social and behavioral sciences because many typedselmavior that interests the
researcher cannot be arranged in a realistic geffihis study sought to establish the

influence of financial literacy trainings on youthget into self-employment.

3.3 Target Population
A population is the group that the research focuseqCooper & Schindler, 2003).

Target population in statistics is the specific wagon about which information is

desired. The target population for this study wees 432 youth entrepreneurs who have
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received financial literacy training by Mercy Cormternational (Mercy Corp
International 2013).

3.4 Sample Size and Sampling Technique
This section presents the method used to deterthmestudy sample size from which

data was collected. It also describes the sampdicigniques used in selecting elements to

be included as the subjects of the study sample.

Cooper and Schindler (2003) define sampling ascsege a given number of subjects
from a defined population as representative of fgagiulation. The study used simple
random sampling technique to select a study sandile. major criterion used when
deciding on the sample size is the extent to whiehsample’s size is representative of
the study population. A sample of 205 youth enegapurs was selected using Krejcie
and Morgan (1970) Table of Sample determinatioe @&ependix V). This sample size
was considered adequate based on Cooper and SmhirfdD03) proposition that

statistically, in order for generalization to tglace, a sample of at least 30 must exist.

3.5 Research Instruments
The study used primary data. Kothari (2004) tetms questionnaire as the most

appropriate instrument due to its ability to cdlleclarge amount of information in a
reasonably quick span of time. Primary data wakec@d using questionnaires and an
interview schedule. An interview schedule with oerled questions was used to collect
in depth information from the staff of Mercy Corgdhis enabled oral administration of
guestions in a face-to-face encounter therefo@vatly collection of in depth data. A
semi-structured questionnaire was used to collaotgry data. The Questionnaire had
five main sections; the first section collected dgnaphic information while the others
sections were as per the study variables. In dadensure uniformity in response and to
encourage participation, the questionnaire was képtt and structured with mostly
multiple-choice selections in a Likert scale. Aating to Mugenda and Mugenda (2003),
guestionnaires are commonly used to obtain impbit#ormation about a population

under study.
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3.5.1 Validity of Research Instrument
According to Bridget and Lewin (2005), validitytise degree by which the sample of test

items represents the content the test is desigmedetasure while Cronbach, (1971),
indicated that validity refers to results that hahe appearance of truth or reality.
Therefore, validation of the research instrumenrd waportant to this study, as it ensured
that the study collected relevant information tewer the research questions. Mugenda
and Mugenda (2003) contend that the usual procedwssessing the content validity of
a measure is to use a professional or expert iarécplar field. Therefore, to establish
the validity of the research instrument the redsarsought the opinions of experts in the
field of study especially the researcher’s supervasd lecturers. Results of pilot testing
obtained from a youth group in Ruiru were useddlidate the instruments especially in
adjustment of language and modification of questiofhis facilitated the necessary

revision and modification of the research instrute¢hereby enhancing validity.

3.5.2 Reliability of Research Instrument
Reliability refers to the consistency of measureinad is frequently assessed using the

test-retest reliability method. Reliability is ieased by including many similar items on
a measure, by testing a diverse sample of indilgdaad by using uniform testing
procedures. Reliability gives the internal consisteof data collected. This ensures that
the data has certain internal consistent pattetmeWwio pattern is found in the responses,
this indicates that probably the questionnaire do@smake sense and as a result the
respondents just guess the answers randomly.

To enhance reliability of the research instruméme, research instrument was pretested
among youth entrepreneurs who had been trainedopisdy by Mercy Corps in Ruiru

town selecting a pilot group of 10 respondents.

3.6 Data Collection Procedure
The researcher prepared a research project propgseh was presented to a panel

appointed by the University of Nairobi for approvahd permission to collect data.

Research permits from the Ministry of Higher Ediaratthrough the National Council
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for Science and Technology and also from Mercy sohpternational office were
obtained. The researcher together with Mercy Cdagditators collected quantitative
data using a researcher-administered questionn@he. researcher administered the
guestionnaire through a drop and pick later methblde researcher informed the
respondents that the instruments being administeseifor research purpose only and
the responses from the respondents would be kepttsand confidential. Further, the

researcher personally administered the intervidvedale to the staff of Mercy corps.

3.7 Data Analysis Technique
Completed questionnaires were edited for complste@ad consistency. The data was

then analyzed using descriptive statistics. Therj@s/e statistical tools (SPSS V.20.0)
helped the researcher to describe the data. Liypet scale was used in the analysis of
mean score and standard deviation. The findinge wersented using tables and graphs
for further analysis and to facilitate comparisdrhis generates quantitative reports
through tabulations, percentages, and measure nifatdendency. The data collected
using interview guides which is qualitative in matuwas analyzed using conceptual
content analysis which is the best suited methodralysis. Content is defined by
Creswell (2003) as a technique for making inferenwg systematically and objectively
identifying specific characteristic of messages amsthg the same approach to relate
trends. Further, Pearson’s product moment coroglaginalysis was used to assess the
relationship between independent variables (newtuves creation training, financial
management behavior training, venture capital fivam training and training on access

to market) and dependent variable (youth self-egrmpknt).

3.8 Ethical Considerations
The researcher held a moral obligation to assuzerélspondents of confidentiality of

their names and responses. The researcher alscedsthe respondents that their
responses would only be used purely for pedagoguegloses. Each questionnaire was
coded and only the researcher would know which grersesponded. The coding

technique only be used for the purpose of matchétigrned, completed questionnaires
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with those delivered to the respondents. A covierldrom the University was taken
along to enable the administering of the questioerand also to assure the respondents

that the information collected through the questaire was for academic purposes only.

31



3. 9 Operational Definition of Variables
Table 3.1: Operational Definition of Variables

Study objective Variables Indicators Measuremen | Analysis Type  of| Tools
Dependent/ t scale Analysis
independent
Effects of new New venture Business expansion Ordinal percentage| Descriptive | Questionnaire
ventures creationcreation(Indepe g siness diversification Ordinal and statistics
training on youth ndent variable) No. of b h d| Nominal frequencies
self employment o. of new branches opene omina
No. of new products developedNominal
Effects of| Financial Frequency of record keeping | Nominal Mean, Descriptive | Questionnaire
financial Management(Ir Types of records kept Ordinal stangrd statistics
management dependent Level of d keeni ordinal deviation
training on youth variable) cevel ot record keeping rdina and
self employment Improved saving Ordinal frequencies
Are you servicing your debts | Interval
Frequency of your budgeting | Ordinal
Financial decision making Nominal
Investment decision- making | Nominal
Cash-flow management Nominal
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Planning, control and reportingNominal

Extent to which Venture capital Personal saving Ordinal Mean, Descriptive | Questionnaire
venture capital financing Family and friends Ordinal percentage| statistics

financing training| (Independent _ _ and

influences youth variable) Loans from financia frequencies

self employment institutions. Ordinal

Extent to which Access tg Increased market share Ratio Mean, Descriptive | Questionnaire
training on accessmarket Increased customer base Ratio standard | statistics

to market| (Independent ) deviation

influences youth variable) Enhanced customerOrdinal and

self-employment

satisfaction
Adoption of customer oriente
marketing methods
Coordination of

activities

dOrdinal

market Ordinal

frequencies
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CHAPTER FOUR
DATA ANALYSIS, PRESENTATION AND INTERPRETATION OF FINDINGS

4.1 Introduction
This chapter provides an analysis, presentatiderpretation and discussion of the data

collected from the respondents. The study seedestablish the influence of financial
literacy trainings on youth self-employment in Kanyaking a case of Thika Town
Constituency. The information obtained was on tifeiénce of new ventures creations
training, financial management training, venturpi@ financing training and training on

access to market on youth self-employment in Thidan constituency.

4.2 Response Rate
The study targeted a total of 205 youth entreprenguThika Town constituency who

had received financial literacy training by Mercgr@ International. Therefore, a total of
205 questionnaires were distributed. Out of the @0&stionnaires that were distributed,
only 177 were returned full filled in. This contuted to 86.34% response rate as
indicated on Table 4.1. This response rate wasllerntend adequate for data analysis
and conforms to Mugenda and Mugenda (2003) stijpmdhat a response rate of 70%

and over is excellent.

Table 4.1: Response Rate

Response rate Frequency Percentage
Response 177 86.34
Non-response 28 13.66
Total 205 100.0

4.3 Demographic Information
The study also sought to establish the demogragtacacteristics of the respondents. In

this section the study sought to establish the genage, highest level of education
qualification and duration in self employment.

34



4.3.1 Gender of the Respondents

To start with, the respondents were required ticatd their gender. This was aimed at
establishing the level of gender representationsetf-employment in Thika Town

Constituency. The results are as presented on fable

Table 4.2: Gender Distribution of the Respondents

Gender Frequency Percentages
Male 99 55.9
Female 78 44.1
Total 177 100.0

Majority of the respondents 99 (55.9%) were maidsle the rest 78 (44.1%) were
females. This depicts that there are slightly mgryeth males in self-employment than
there are youthful female entrepreneurs in selfleympent. This therefore necessitates
campaigns and training that will be driven towarchiaving equality in gender

representation in youth owned enterprises.

4.3.2 Age of the Respondents

The respondents were further asked to indicatec#tegory in which their ages fell. It
should be noted that age was an entry criterionordg the youths were required to

participate in the study. The data findings arprasented on Table 4.3.

Table 4.3: Age Bracket of the Respondents

Age Frequency Percentages
20 Years and below 13 7.3
21to 25 Years 44 24.9
26 to 30 Years 53 29.9
31 to 35 years 67 37.9
Total 177 100.0
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The respondents who were aged between 31 to 35 yeae 67 (37.9%), 53 (29.9%)
were aged between 26 to 30 years and 44 (24.9%@ hbetween 21 to 25 years of age.
Also, 13 (7.3%) indicated that they were 20 yeard below. It therefore indicated that
the study targeted only youthful respondent andefoee results obtained were relevant
to the study which sought to establish influencdimdincial literacy trainings on youth

self-employment in Kenya.

4.3.3 Highest Level of Educational of the Responden

The respondents were also required to state thmghebt level of educational
qualification. Table 4.4 indicates the percentadeth®e respondents by education

gualification.

Table 4.4: Highest level of Education Qualification

Education qualification Frequency Percentages
Primary 13 7.3
Secondary 33 18.6
College 67 37.9
University 41 23.2
Others 23 13.0
Total 177 100.0

On the highest level of education qualification,was established that 67 (37.9%)
respondents had college education as their higtthstation qualification, 41 (23.2%)
had university education as their highest, while(88.6%) had their highest level of
education as secondary school. Further, while 13%y had primary school as their
highest level of education qualification, 23 (13%ad other qualifications like
postgraduate as their highest level of educatidms Tlustrates that majority of the

respondents 54 (74.1%) had education qualificaibave secondary school education
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illustrating that they were knowledgeable and cagilce relevant information as sought

by the study.

4.3.4 Duration in Self-Employment

The study also sought to find out the duration thspondents had been in self-
employment. This would help to show the suitabibfythe respondents to give relevant

information as sought by the study. The resultifigd are indicated on Table 4.5.

Table 4.5: Duration in Self-Employment

Experience in years Frequency Percentages
Below 1 year 17 9.6
1-5year 53 29.9

6 -10 year 86 48.6

11 year and above 21 11.9
Total 177 100.0

From the Table 4.5, 86 (48.6%) respondents had imegglf-employment for a period of
6 to 10 years and 53 (29.9%) had been in self-eyndot for a period between 1 to 5
years. Further, 21 (11.9%) had been in self-empéntnfior 11 year and above while 17
(9.6%) had been in self-employment for a period mn 1 year. The results illustrates
that majority of the respondents, 107 (60.5%), hadn in self-employment for more

than five years.

4.4 New Ventures Creation Training on Youth Self Employment
The first objective of the study was to establisfluence of new ventures creation

training on youth self-employment in Thika Town Gtituency. The objective focused
on influence of training on youths business expansdeas, business diversification
ideas, knowledge of opening new branches, developofenew products and services,
identification of areas that has not been adeguatehtured into, business investment

decisions, entrepreneurial creativity, preparatbdrbeing a risk taker, pre-empts risks
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involved in any business and finally skills in wri of the business plan. To address this
objective, study respondent were asked to indittee agreement or disagreement levels
on 10 statements measuring the influence of newuves creation training on self

employment. The results of this analysis areutised below.

4.4.1 Influence of New Venture Creation Training orBusiness Expansion Ideas

One of the aspects used by the researcher to isktafifluence of new ventures creation
training on youth self-employment was business egioa ideas. To ascertain this, study
respondents were asked to indicate their agreeamehtlisagreement levels in relation to
influence of new venture training on business egan ideas. Table 4.6 illustrates

results obtained.

Table 4.6: Influence of training on business expar ideas

Levels of agreement/Disagreement Frequency Percega
Strongly agree 111 62.7
Agree 33 18.6
Neutral 23 13.0
Disagree 7 4.0
Strongly Disagree 3 1.7
Total 177 100.0

As shown in Table 4.6, 81.3% of the respondent®welagreement with statement that
venture training equips youths with business expansdeas once they enter self
employment, 13.0% were neutral while 5.7% disagmeithd the statement. This research
finding concurs with that of Erasmus (2005) whabkshed that skills development can
be achieved through training and education. Erasmotsd that education and training
create circumstances in which a person can acamdeapply the skill that will help

him/her achieve the objective of the business ealhecreate new business venture.
According to Krueger et al., (2000) and Shook et(@003) all new business formation
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by single individual, or team of individuals outsithe proper background of prevailing
businesses, to some extent initiate with plannethavier. At the same time,
entrepreneurs are learning about their entrepreldgatent only by starting a new firm
and observing their subsequent performance (Staat.,e2008). Not all new business
opportunities that are lurched upon result in nénnd because, as Krueger (2007)
stresses, "behind entrepreneurial act are entreprah plans,” and not all individuals
will have such intentions, either before or afteey discover by coincidence a new

business opportunity.

4.4.2 Influence of New Venture Creation Training onBusiness Diversification ideas
after entering Self Employment

Indentifying growth opportunity is said to be largart of the success in new venture

creation (Megginsomt al. 1991). In this view, the second aspect that wasl l/ the

researcher to establish influence of training omitlyoself employment was business

diversification ideas. The researcher sought mesp® from the youths on the influence

of training on business diversification ideas aéatering self employment. Presented in

Table 4.7 are the results of this analysis

Table 4.7: Influence of training on business diveification ideas after entering self

employment

Levels of agreement/Disagreement Frequency Percegea
Strongly agree 97 54.8
Agree 39 22.0
Neutral 10 5.6
Disagree 17 9.6
Strongly Disagree 14 7.9
Total 177 100.0
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Of the 177 respondents, 136 (76.8%) agreed withsthgeement that venture creation
training equips youths with business diversificatideas after entering self employment,
10 (5.6%) were neutral while 31 (17.5%) disagresti the statement. This shows that
majority of youths who had attended venture trajnivere in a position of introducing
new products and services in their business emeyrand therefore success of the set
goals. These findings were in agreement with #selts by Mungai (2012) who found
out that teaching of entrepreneurial and small iess management skills aided new

venture creation and success.

4.4.3 Influence of New Venture Creation Training onKnowledge of opening new
branches

Acquired knowledge and skills of opening new bracis vital to healthy economy. As

such the researcher sought to establish from théhgovhether venture training had any

influence on their knowledge towards opening neanbhes. Table 4.8 reflects results

obtained.

Table 4.8: Knowledge of opening new branches

Levels of agreement/Disagreement Frequency Percegia
Strongly agree 99 55.9
Agree 42 23.7
Neutral 12 6.8
Disagree 13 7.3
Strongly Disagree 11 6.2
Total 177 100.0

As depicted in Table 4.8, 79.7% of the respondevdse in agreement that venture
creation training equips youths with the knowledgfeimportance of opening new
branches, 6.8% were neutral while 13.5% disagre#u tve statement. These findings
corroborated with the report gathered from therinésvees who indicated that financial

literacy increases business knowledge, money mamagfeand promoted psychological
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attributes associated with entrepreneurs such lasmsdidence, self-esteem, and self-
efficacy. Consequently, this influenced particigperception about the feasibility and
desirability of self-employment. This is an img@lion that financial literacy had a great
impact towards youth start up of new businessé&ke findings concurred with the result
by Kim, (2001) who established that personal andgtuwre financial management skills
definitely influence the creation of new venturaad the lack of financial management

knowledge may result in possible failures (Simc&d)7).

4.4.4 Influence of New Venture Creation Training onDevelopment of new products
and services

Development of new products and services emergednasher aspect measuring

influence of new venture creation training on yausielf employment. To establish this,

the researcher requested the respondent to inditegther they agreed or disagreed with

the statement that venture creation training hgtpgh’s development of new products

and services which would ensure success in selfayment. Their responses were as

shown in Table 4.9.

Table 4.9: Development of new products and services

Levels of agreement/Disagreement Frequency Percega
Strongly agree 96 54.2
Agree 42 23.7
Neutral 15 8.5
Disagree 11 6.2
Strongly Disagree 13 7.9
Total 177 100.0

Results in Table 4.9 illustrate that 77.9% of thspondents agreed that venture creation
training helps youths development of new productd services which would ensure

success in self employment, 8.5% were neutral wilé% disagreed with the statement.
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These results were in line with the findings by Bru& Zia (2011) who found out that
entrepreneur with higher financial literacy did shgome improvements in business
performance and sales. Similarly, Bradford (200Byevved that financial education
assists in the transformation of an innovation mtsustainable enterprise that generates
value. Bradford stressed that it assists an emnepr in “any entity, new or existing, that
provides a new product or service or that devebops uses new methods to produce or
deliver existing goods and services at lower cobts training helps an entrepreneur to
innovate new ways of manipulating nature, and newayswof assembling and

coordinating people to ensure profitability andtaumability (Brookset al, 2007).

4.4.5 Influence of New Venture Creation Training oridentification of areas that has
not been adequately ventured into

Another element that was used to establish inflaeont training on youths self

employment was their ability to identify areas thas not been adequately ventured into.

Respondents were asked to agree or disagree vétistdtement that venture creation

training helps youths to identify areas that haee lmeen adequately ventured into and

thus lead to self employment. Table 4.10 shows tiesponses.

Table 4.10: Identification of areas that has not ben adequately ventured into

Levels of agreement/Disagreement Frequency Percega
Strongly agree 118 66.7
Agree 21 11.9
Neutral 15 8.5
Disagree 14 7.9
Strongly Disagree 9 51
Total 177 100.0

From Table 4.10, it can be observed that 78.6%hef respondents agreed with the
statement that venture creation training helps tydatidentify areas that has not been
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adequately ventured into and thus lead to self eympént, 8.5% were neutral while
13.0% disagreed with the statement. This was ar dleication that after training,
majority of the youths could develop a mindsetdentify a business opportunity and be

able to implement it on a highly competitive enwineent.

4.4.6 Influence of New Venture Creation Training orBusiness Investment Decisions

To establish the influence of training on investindghe researcher asked the study
respondents to indicate their levels of agreemerdisagreement on the statement that
venture creation training enables participants &xerbusiness investments decisions that

lead to self employment. Table 4.11 illustratesrtresponses.

Table 4.11: Business investment decisions

Levels of agreement/Disagreement Frequency Percega
Strongly agree 103 58.2
Agree 19 10.7
Neutral 18 10.2
Disagree 22 12.4
Strongly Disagree 15 8.5
Total 177 100.0

As reflected in Table 4.11, 68.9% of the resporslemere in agreement with the
statement that venture creation training enablescgeants to make business investment
decisions that lead to self employment, 10.2% wezatral while 20.9% disagreed.
Through interview, the researcher noted that fireriteracy programs had helped many
youths who had patrticipated in the training to aghifinancial knowledge and be able to
start new business ventures. This way, they wele &b make wise investments
decisions. This according to them was evidencethéyhumbers of youth owned venture
which has come up in the area especially the 5 gedod preceding the study. These
results were in line with the findings by Remun@®1@) who found out that financially

literate population is able to make informed dexisi and take appropriate actions on
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matters affecting their financial wealth and weditiy and therefore are able to make
informed business decisions. Bordeh al. (2008) indicated that financial literacy
program for the students were aimed at enhancirandial self-reliance through venture
creation. Further, it was indicated that after financial literacy programs, participants
were expected to make rational investments dedsibave knowledge on access to

credit and good market analysis skills which areeseary for self employment.

4.4.7 Influence of New Venture Creation Training orEntrepreneurial Creativity
Entrepreneurial creativity is an ability to rapidigcognize the associations between
problems and their purported solutions by iderdiflen of non-obvious associations
and/or by reshaping or reforming available resaarcea non-obvious way (Ray and
Cardozo, 1996). In this regard, the researcher lgotgy investigate from the youths
whether new venture training had any influence otnepreneurial creativity required in

self employment. Table 4.12 shows results ofdhiglysis.

Table 4.12: Entrepreneurial creativity

Levels of agreement/Disagreement Frequency Perceg@a
Strongly agree 85 48.0
Agree 48 27.1
Neutral 23 13.0
Disagree 13 7.3
Strongly Disagree 8 4.5
Total 177 100.0

As shown in Table 4.12, 133 (75.1%) youths who tpak in the study agreed with the
statement that venture creation training enhaneescipants entrepreneurial creativity
required in self employment, 23 (13.0%) were néuifale 21 (11.8%) disagreed with
statement. This shows that venture training greatiffuences youth’s level of

innovativeness.
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4.4.8 Preparation of Being a Risk Taker through Newenture Creation Training
Preparation of being a risk taker was another agpat was used to find out whether
training had an influence on youths self employmeht address this, respondents were
asked to either agree or disagree with the statemiat venture creation training
enhances participants to be risks takers necessabusiness start ups. Their responses
were as shown in Table 4.13.

Table 4.13: Preparation of Being a Risk Taker

Levels of agreement/Disagreement Frequency Percegia
Strongly agree 69 39.0
Agree 80 45.2
Neutral 19 10.7
Disagree 5 2.8
Strongly Disagree 4 2.3
Total 177 100.0

Table 4.13 above shows that 149 (84.2%) respondegitsed that venture training
prepares participants to be risk takers necessarlgusiness starts up, 19 (10.7%) were
neutral while 9 (5.1%) disagreed with the statement

4.4.9 Influence of new Venture Training towards Yoths Ability to Pre-Empts Risks
Involved in any Business

Youths Ability to Pre-Empts Risks Involved in anydness was another element used to

measure influence of new venture training towaraistlys self employment. Table 4.14

presents results of this analysis.
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Table 4.14: Pre-Empts Risks Involved in any Businas

Levels of agreement/Disagreement Frequency Percegia
Strongly agree 59 33.3
Agree 92 52.0
Neutral 15 8.5
Disagree 5 2.8
Strongly Disagree 6 3.4
Total 177 100.0

The findings presented in Table 4.14 shows thaB%5of the respondents were in

agreement with the statement that venture cregtmegempts risks involved in any

business and therefore guides participants in mecimaking, 8.5% were neutral while

6.2% disagreed.

4.4.10 Influence of new Venture Training towards Witing of Business Plans among

Youths

Business plan is very essential tool that is usegctjuire youth enterprise development
funds (YEDF). In this view, the researcher wartieinow whether youths were able to
write their own business plan after attending trajn Presented in Table 4.15 are results

of the analysis.

Table 4.15: Skills in Writing of the Business Plan

Levels of agreement/Disagreement Frequency Percega
Strongly agree 67 37.9
Agree 72 40.7
Neutral 34 19.2
Disagree 2 1.1
Strongly Disagree 2 1.1
Total 177 100.0
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As depicted in Table 4.15, 139 (78.6%) respondegseed that training equips
participants with business plan writing skills tocass funding, 3 (19.2%) were neutral
while 4(2.2%) disagreed with the statement. Thsaghthat majority of the respondents
had skills of writing business plan after the tnagn The implication of this was that
these youths were expected to have an easy aaedsuth Enterprise Development

Funds (YEDF) to start their own income generatingects.

4.5 Financial Management Training Behaviour on Yout Self employment

The second objective of the study was to estaliishnfluence of financial management
behavior training on youth self-employment in Thikawn Constituency. To address this
objective, the study looked at the influence offinial management training on youth’s
savings capability, debt management skills, budgeskills, financial decision making,
investment decision making, cash flow managemerilts skplanning, control and

reporting skills, and record keeping skills. Thédaing are results of the analysis.

4.5.1 Influence of Financial Management Training or¥outh’s Savings Capability

In view of the fact that personal savings represiemfrincipal source of funding used by
entrepreneurs to start and grow their entrepreakewentures, the study sought to
establish whether financial literacy had any infloe on youth’s financial savings. Table
4.16 presents result of this analysis.

Table 4.16: Saving capability

Extent Frequency Percentage
Very great extent 95 53.7
Great extent 43 24.3
Moderate 15 8.5
Low extent 11 6.2
Very low extent 13 7.3
Total 177 100.0
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Table 4.16 shows that 78.0% of the respondentsateti that financial management
training influenced saving capability of the youthsa great extent, 8.5% indicated that it
influences to a moderate extent while 13.6% saat flmancial management training
influenced saving capability of the youths to alditextent. This shows that financial
management training had a positive impact towamisths saving behaviours. These
findings concurred with the results by Njuguna, &mat, Otsola and Thuku (2010) who
indicated that financial literacy plays a criticale in influencing the savings behavior
and member participation in pension schemes intiaddio reducing debt loads and
accumulating wealth and managing it effectivelyimitarly, Lusardi (2004) indicated
that financial literacy influenced saving behavi@sd also educated participants on
alternative sources of credit. This is more so irtgpd in for individuals who are
intended to be in self-employment.

4.5.2 Influence of Financial Management Training onYouth’s Debt Management
Skills

The study sought to find out the influence of ficiah management training on youth’s

debt management. To ascertain this, study resptsdere asked to indicate the extent

to which financial training influenced their debtanagement skills. Table 4.18 shows

their responses.

Table 4.17: Youths Debt management skills

Extent Frequency Percentage
Very great extent 76 42.9
Great extent 88 49..7
Moderate 6 3.4
Low extent 3 1.7
Very low extent 4 2.3
Total 177 100.0
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Table 4.17 illustrates that 168 (92.6%) responderdgated that financial management
training influenced debt management skills by thatlis to a great extent 6 (3.4%) were
of the view that it influenced them to moderateeextwhile 7 (4.0%) stated that it
influenced them to a low extent. According to Muin@2012), financial management
aspect of financial literacy programs influencee@ twomen’s debt-management and
savings behaviors. There is empirical evidencefthancial literacy programs influences

money management and therefore access to financbagdiness operation.

4.5.3 Influence of Financial Management Training orYouth’s Budgeting Skills
To find out whether financial management trainiragl lan impact on youth’s budgeting
skills, the researcher asked the respondents toaitedthe extent to which the training

influenced their skills. Presented in Table 4.f8their responses.

Table 4.18: Financial Management Training on Youth$ Budgeting Skills

Extent Frequency Percentage
Very great extent 42 23.7
Great extent 98 55.4
Moderate 14 7.9
Low extent 14 7.9
Very low extent 9 51
Total 177 100.0

As shown in Table 4.18, 140 (79.1%) youths staked financial management training
influenced their budgeting skills to a great extelt (7.9%) indicated to a moderate
extent while 23 (13.0%) stated to a low extentisT$ in line with Nieman et al. (2006)
and Gitman, (2010) who indicated that financial agement training involves training
on cash-flow management which involves preparatiotash budget and management of

cash conversion cycle and maintenance of apprepeabrds.
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4.5.4 Influence of Financial Management Training o Youth’s Financial Decision
Making

Youth’s decision making is an indicator that canused to measure the influence of

financial management training. The researcher Igotg find out from the study

respondents whether training influenced their fai@ndecision making. The results of

this analysis were tabulated in Table 4.19.

Table 4.19: Financial Management Training on Youth$ Financial Decision Making

Extent Frequency Percentage
Very great extent 80 45.2
Great extent 65 36.7
Moderate 14 7.9
Low extent 11 6.2
Very low extent 7 4.0
Total 177 100.0

From Table 4.19, it can be observed that 81.9%hefyouths indicated that financial
training influenced their financial decision makitoga great extent, 7.9% indicated that it
had moderate influence whereas 10.2% indicateditti#ftuenced them to a low extent.
This confirms findings by Njuguna et al. (2010) wtescribed financial literacy as the
ability to make informed judgments and to take @ffe decisions regarding the use and
management of money. The findings were also in Viftd Borden et al. (2008) who
highlighted that financial management training léadnore effective financial behaviors
and fewer risky financial behaviors that includéiam@al investment decisions through

self-employment and expansion of business.
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4.5.5 Influence of Financial Management Training onYouth’s Investment Decision
Making

Financial literacy programs has been linked withgtmd financial management skills,

and influences investments decision which couldhadly aid access to credit to startup

self employment ventures. In this regard, the stsoyght to find out from the study

respondents whether financial management trainimftuenced youth’s investment

decision making. Table 4.20 illustrates resultsaotad.

Table 4.20: Financial Management Training on YouthS Investment Decision

Making

Extent Frequency Percentage
Very great extent 82 46.3
Great extent 67 37.9
Moderate 11 6.2
Low extent 11 6.2
Very low extent 6 3.4
Total 177 100.0

The findings presented in Table 4.20 illustratest 84.2% of the respondents approved
that financial management training influenced ysutlecision making to a great extent,
6.2% of them felt to a moderate extent while 9.8%idated to a low extent. This shows

that financial training had a great impact towardsth’s investment decision making.

4.5.6 Influence of Financial Management Training on Youth’s Cash Flow
Management Skills

Youth’s cash management skill was another aspeat Was used to measure the

influence of financial management training. Frons,tithe researcher asked respondents

to indicate the extent to which the training infiged the cash management skills. Table

4.21 shows results obtained.
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Table 4.21: Financial Management Training on Youths Cash Flow Management

Skills
Extent Frequency Percentage
Very great extent 98 554
Great extent 48 27.1
Moderate 19 10.7
Low extent 8 4.5
Very low extent 4 2.3
Total 177 100.0

Results in Table 4.21 indicate that 82.5% of thgpoadents reported that financial
management training influenced youth’s cash flownagement skills to a great extent,

10.7% stated to a moderate extent while 6.8% inelitto a low extent.

4.5.7 Influence of Financial Management Training onYouth’s Planning, Control
and Reporting Skills

Other important aspects in financial managementewglanning, controlling and

reporting skills. Table 4.22 demonstrates resoittained from the respondents on the

extent to which financial management training iaeflaed their skills in planning,

controlling and giving out of the financial reports

Table 4.22: Financial Management Training on Youth$ Planning, Control and

Reporting Skills

Extent Frequency Percentage
Very great extent 87 49.2
Great extent 75 42.4
Moderate 8 4.5
Low extent 3 1.7
Very low extent 4 2.3
Total 177 100.0

Out of the 177 youths who participated in the sfuB?2 (91.6%) were of the view that
financial management training influence youth’snpliag, control and reporting skills to
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a great extent, 8 (4.5%) indicated to a moderatengéxwhile 7 (4.0%) stated to a low
extent. These results concurred with those by Wadind Petty (2001) that planning,
control and reporting are important aspect of fai@nhmanagement and they include
profit planning and cash planning and thus an itgmraspect that should be included in

a financial literacy program.

4.5.8 Influence of Financial Management Training onYouth’'s Record Keeping
Skills

Record keeping in any business enterprise is venyortant, as such the researcher

wanted to establish whether after financial managgntraining, youths were able to

keep business records. Table 4.23 shows resultssodinalysis.

Table 4.23: Financial Management Training on Youth$ Record Keeping Skills

Extent Frequency Percentage
Very great extent 62 35.0
Great extent 43 24.3
Moderate 34 19.2
Low extent 23 13.0
Very low extent 15 8.5
Total 177 100.0

As indicated in Table 4.23, 105 (59.3%) respondegperted that financial management
training influenced youth’s record keeping skillsa great extent, 34 (19.2%) stated to a
moderate extent while 38 (21.5%) indicated to a kwtent. These findings further
corroborated with the information gathered from ihterviewees that financial literacy
training influenced financial youth’s ability to &p records and access to capital for

venturing into self-employment.
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4.6 Extent to which Venture Capital Financing Trainng Influences Youth Self
Employment
The third objective of the study was to the extentwhich venture capital financing

training influences youth self-employment in Thikawn constituency. To address this
objective, the study first sought to find out wlestlventure capital financing training
influences youth’s self employment. In responsejonity of the respondents (79.1%)
were of the opinion that venture capital financirajning influences youths’ decision to
be in self-employment while 20.9% felt otherwiséisTtherefore indicates that venture

capital financing training influences youths’ setfiployment decision.

4.6.1 Sources of Start Capital for Youths in Self-Baployment
Table 4.24 illustrates main sources of start chfotayouths in self-employment.

Table 4.24: Main source of start-up capital for yoths in self-employment

Sources of start up capital Yes No

f % f %
Micro-finance institutions 135 76.3 42 23.7
Personal Savings 105 59.4 72 40.6
NGO'’s 87 49.2 90 50.8
Friends & relatives 42 23.7 135 76.3
Government ministries 107 60.5 70 39.5
Others (Saccos and youth groups) 121 68.4 56 31.6

The study required that the respondents indica® thain source of start-up capital for
self-employment. According to the Table 4.9, theimmsource of start-up capital was
loans from micro-finance institutions as indicalsdmajority of the respondents, 76.3%,
others forms of financing like loans from Sacco godth groups was rated second as
shown by 68.4% of the respondents, government trigssfollowed with 60.5% of the
respondents indicating it as where they had obdiagtart-up capital. Further, 59.4% of
the respondents indicated that they had financedhess start-up from personal savings,
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49.2% said that they had obtained start-up capivah NGO’s, while 23.7% indicated
that they obtained start-up capital from friendd aglatives contributions. This therefore
indicates that the main source of start-up capia$ microfinance loans, followed by
loans from Sacco and youth groups while contributieas the least common way of
financing business start-up.

4.6.2 Venture Capital Training Helps Youths to savéMoney to start a Business

In view of the fact that personal savings reprefiemfprincipal source of funding used by
entrepreneurs to start and grow their entreprealewentures, the study sought to
establish whether youths were able to save monstatb business after venture training.

Results are shown in Table 4.25.

Table 4.25: Training help in saving of money

Levels of agreement/Disagreement Frequency Perceg@a
Strongly agree 74 41.8
Agree 41 23.2
Neutral 35 19.8
Disagree 18 10.2
Strongly Disagree 9 5.1
Total 177 100.0

From the data findings, 65.0% agreed that afteturercapital training they were able to
save money to start their own business, 19.8% weunéral while 15.3% disagreed. This
finding concurs with that by Duflo and Saez, (20@Bat venture capital financing
provide financial education to empower individutdseffectively manage their personal
finances (debt and savings levels) in an attemptdeease entrepreneurship and decrease
new venture failures. Similarly, Bernheim, Garrattid Maki (2001) found positive

effects of financial education during high schoollong-term savings.
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4.6.3 Venture Capital Training Enhanced Youth’s Coffident to manage business
well
The study sought to identify from the youths whetlenture capital training influenced

their confidence to manage a business. Table A@&sresult obtained.

Table 4.26: Training Enhanced Youth’s Confident tomanage business

Levels of agreement/Disagreement Frequency Percega
Strongly agree 70 39.5
Agree 59 33.3
Neutral 18 10.2
Disagree 17 9.6
Strongly Disagree 13 7.3
Total 177 100.0

As shown in Table 4.26, majority of the respond€i£s9%) indicated that after venture
capital training, they got confident to manage beass well. This implies that venture
capital training instilled business managementisikaimong the youths which helped

them to get confident to join the job market.

4.6.4 Venture Training Helps Youths’ Articulate Busness ldeas Well and Can
Easily Access Loans

Results presented in Table 4.27 shows responsasebttfrom the study participants on

the influence of venture training on youths’ commeation of business ideas and access

to loan.
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Table 4.27: Training Helps Youths’ Articulate Business Ideas Well and Can Easily

Access Loans

Levels of agreement/Disagreement Frequency Percegia
Strongly agree 86 48.6
Agree 66 37.3
Neutral 16 9.0
Disagree 6 3.4
Strongly Disagree 3 1.7
Total 177 100.0

Table 4.27 shows that 152 (85.9%) respondents dgril the statement that training
helps youth’s articulate business ideas well ana easily get loans from financial
institutions, 16 (9.0%) were neutral while 9 (5.16éltagreed with the statement. This
shows that majority of the youths were able to camicate their business ideas after
training and also were able to access loans fraxantiial institutions. These findings
were in line with the results by Mungai (2012) whstablished that financial literacy
programs that were offered included possible andase the women could access credit.
Another study by Kinyua (2012) indicated that fio@h literacy programs created
awareness to the participants on repayment methdihances accessed from financial

institution and therefore allowed more individutgake loan.

4.6.5 Venture Capital Training Helped Youths to Se¢lBusiness ldeas to Family and
Friends

Another important aspect that the study looked as the ability of the youths to sell

business ideas to family and friends after attepdienture capital training. To establish

this, the researcher asked the study respondestatetheir agreement or disagreement

levels on the statement which stated that traihieiped me to sell my business idea to
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family and friends and | was able to get finanaasdusiness start up. The findings of

this analysis were as shown in Table 4.28.

Table 4.28: Training Helped Youths to Sell Businesisleas to Family and Friends

Levels of agreement/Disagreement Frequency Percegea
Strongly agree 48 27.1
Agree 55 31.1
Neutral 45 254
Disagree 17 9.6
Strongly Disagree 12 6.8
Total 177 100.0

As reflected in Table 4.28, 58.2% of the responslagteed that training helped youths to
sell ideas to the family and friends, 25.4% weratrad while 16.4% disagreed with the

statement. In relation to the findings, Lusardi Q2D highlighted that venture capital

financing training has positive relation on longatesavings by participants of such

training.

4.6.6 Financial Training Gave Youths Confidence t&tart a Small Business
Entrepreneurial mindset is another important aspectinancial training. The study
sought to establish whether youths were able td 8tair business after going through

financial training. Table 4.29 shows their respanse
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Table 4.29: Training Gave Youths Confidence to Stdra Small Business

Levels of agreement/Disagreement Frequency Percega
Strongly agree 99 55.9
Agree 43 24.3
Neutral 27 15.3
Disagree 3 1.7
Strongly Disagree 5 2.8
Total 177 100.0

Of the 177 youths, 142 (80.2%) agreed that findrtczganing gave them confidence to
start a small business, 27 (15.3%) were neutralenw8i (4.5%) disagreed with the
statement. This clearly indicates that througlarimial training, majority of the youths

acquired knowledge to start up their own businessheence creating a self employment.

4.7 Extent to which Training on Access to Market Ifluences Youth Self
Employment
The fourth objective of the study was to assessitent to which training on access to

market influences youth self-employment in Thikavhaconstituency. To respond to this
objective, respondents were required to give tbeinion regarding access to market
training and self employment. A likert scale coming of five levels that is strongly

agree, agree, neutral, disagree and strongly agaseused. The results of the analysis

were as follows.

4.7.1 Overall Influence of Access to Market Trainig on Youths Self Employment
To address the above stated objective, the resaficst asked the respondents to give a
general rating on the influence of market trainioggards youth’s self employment. The

results of this analysis were as shown in Table.4.3
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Table 4.30: Extent access to markets training inflences youths’ self-employment

decision

Levels of agreement/Disagreement  Frequency Percentage
Very great extent 7 4
Great extent 101 57.1
Moderate extent 45 25.4
Low extent 11 6.2
Very low extent 13 7.3
Total 177 100

From Table 4.30, majority of the respondents (6).i8dicated that access to markets
training influences youths’ decision to be in s&ifiployment to a great extent, 25.4%
stated to a moderate extent while 13.5% indicateal low extent. This shows that access

to markets training influences youths’ decisioméoin self-employment to a great extent.

4.7.2 Access to Market Training Influences entrepneeurial intentions

The study further sought to establish how accesmatket training influences youth’s
entrepreneurial goals. To meet this objective, rdsearcher asked the respondents to
indicate their agreement or disagreement levelshenstatement that access to market
training informs youths on ways of increased madtedires on the business. Responses

obtained in this analysis were tabulated in Talbdd 4

Table 4.31: Access to Market Training and Self-Emmyment

Levels of agreement/Disagreement Frequency Percega
Strongly agree 93 52.5
Agree 54 30.5
Neutral 14 7.9
Disagree 9 5.1
Strongly Disagree 7 4.0
Total 177 100.0
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Majority of the respondents (83.1%) were in agregtméth the statement that access to
market training informs youths on ways of increasearket share in the business they
are in and hence influence entrepreneurial intastio/.9% were neutral while 9%

disagreed.

4.7.3 Access to Market Training Influences Youths Gstomer Satisfaction

Customer satisfaction represents an approach fatitguenterprises and serves the
development of a truly customer-focused managerrefusiness enterprise. In this
view, the study sought to find out whether youthsrevable to meet their customers’

satisfaction after attending market training. Tah@2 shows results of this analysis

Table 4.32: Training equips youths on ways to impree customers’ satisfaction

Levels of agreement/Disagreement Frequency Percegea
Strongly agree 52 29.4
Agree 54 30.5
Neutral 43 24.3
Disagree 15 8.5
Strongly Disagree 13 7.3
Total 177 100.0

Table 4.32 illustrates that 59.9% of the resporglerre in agreement with the statement
that access to market training equips youths onsvi@ayimprove customers satisfaction
and hence increased customer base, 24.3% weralnetite 15.8% disagreed with the

statement.
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4.7.4 Access to Market Training Influences youthsroways of developing products
and marketing methods

Developing products and marketing methods was andty element that was used to

measure the influence of market training amongythehs. Table 4.33 illustrates results

of this analysis.

Table 4.33: Training prepares youths on ways of deoping products and

marketing methods

Levels of agreement/Disagreement Frequency Percegea
Strongly agree 67 37.9
Agree 91 514
Neutral 8 4.5
Disagree 3 1.7
Strongly Disagree 8 4.5
Total 177 100.0

From Table 4.33, it can be observed that 89.3%hefrespondents were in agreement
with the statement that access to market trainneggres youths on ways of developing
products and marketing methods that are customented and thus assures business

success, 4.5% of them were neutral and 6.2% disdgvéh the statement.

4.7.5 Influence of Youths Market Training on Coordnation of Market Activities to
Ensure Business Sustainability and Profitability

Business sustainability is a goal in an enterpritsapplies at all levels and functional

areas of any business and can be measured throofitalglity. In relation to this, the

study sought to investigate whether youths were &blcoordinate market activities to

ensure business sustainability and profitabilitferafaccessing market training. The

following table presents their responses.
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Table 4.34: Youth’s coordination of market activites to ensure business

sustainability and profitability

Levels of agreement/Disagreement Frequency Percegia
Strongly agree 45 25.4
Agree 69 39.0
Neutral 41 23.2
Disagree 13 7.3
Strongly Disagree 9 51
Total 177 100.0

Results in Table 4.34 shows that 64.4% of the medpots were in agreement with the
statement that with access to markets trainingthy@an coordinate market activities
ensuring business sustainability and profitabil®g.2% were neutral whereas 12.4%

disagreed with the statement.

4.7.6 Influence of Market Training on Youth’s Confidence towards the Market for
their Products and Services

The study sought to find out whether youth’s acepliconfidence to market their

products and services after attending market triginiTo answer this, respondents were

asked to agree or disagree with the statementitlataccess to market training, youths

become confident of market for their products aedvises. Table 4.35 reflects their

answers.
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Table 4.35: Influence of training on youth’s configénce towards marketing of

products and services

Levels of agreement/Disagreement Frequency Percegia
Strongly agree 86 48.6
Agree 47 26.6
Neutral 39 22.0
Disagree 4 2.3
Strongly Disagree 1 0.6
Total 177 100.0

Table 4.35 illustrates that 75.1% of the resporglerdre in agreement with the statement
that with access to market training, youths becoardident of market for their products
and services and thus influence their entrepreakunientions, 22% were neutral and
2.8% disagreed with the statement. The intervieviredisated that self-employment was
increased by access to market training. They furthighlighted that the training
equipped participants with knowledge to determiriegs for their products and services
as well as to identify market especially untappetkats. This gave the youths confident
that their products and services would meet a reaaiket and therefore they had no fear

to venture into self-employment.

4.7.7 Influence of Market Training on Youths Undersanding of Market Needs
Necessary in Satisfying Customers

Meeting of all the customers needs is an elemeattdan be used to measure customer

satisfaction and positive effect of market trainihgthis regard, the study sought to find

out whether market training influenced youths ustlerding of market needs necessary

for satisfying customers. The results obtained asshown in Table 4.36
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Table 4.36: Youth understanding of market needs nessary in satisfying customers

Levels of agreement/Disagreement Frequency Percega
Strongly agree 46 26.0
Agree 59 33.3
Neutral 45 254
Disagree 23 13.0
Strongly Disagree 4 2.3
Total 177 100.0

As depicted in Table 4.36, 59.3% of the respondewvgse in agreement with the
statement that training on market access and magkkelps youths understand market
needs necessary in satisfying customers hence rjaasasuccess in self employment,
25.4% were neutral while 15.3% disagreed with tladesnent. To verify these findings
the researcher conducted an interview with theystadpondents and noted that access
to market training enhanced customer satisfactiorth@ participants learnt skills to
analyze market needs and therefore offers goods sandces as required by the
consumers. This concurs with Dibb and Smikin (30800 indicated that access to
market training should involve training on marketistrategy to create and maintain the

right mix that is customer focused.

4.7.8 Influence of Market Training on Youths Marketing Positioning Skills of their
Products and Services

To determine the influence of market training oruths marketing positioning skills,

study respondents were presented with the statetfmsrdiccess to market training equips

the youths with marketing positioning skills of ithproducts and services. They were

required to either agree or disagree with the state and their responses were as shown

in Table 4.37.
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Table 4.37: Training equips the youths with marketng position skills

Levels of agreement/Disagreement Frequency Percega
Strongly agree 68 384
Agree 42 23.7
Neutral 51 28.8
Disagree 8 4.5
Strongly Disagree 8 4.5
Total 177 100.0

As reflected in Table 4.37, 62.1% were in agreemmdtit the statement that access to
market training equips the youths with marketingiponing skills of their products and
services thus improving self employment intentio28,8% were neutral while 9%
disagreed with the statement. Through interviewe tkRsearcher further noted that
interviewees indicated that access to market trgimnabled participants to carry out
thorough market analysis and therefore are abtiotmarket positioning perfectly well.
The interviewees indicated that access to marling trained the youth no how to
build brand loyalty and create a positive perceptbthe products and service and there
was excellent in determination of market positigniffhis is in line with Belch and
Belch, (2000) who highlighted that marketing trampiis important in the development

and management of a product that will ultimatelysépa customer’s need.

66



CHAPTER FIVE
SUMMARY OF DISCUSSIONS, CONCLUSIONS AND RECOMMENDATIONS

5.1 Introduction
This chapter presents the summary of the reseanctings, conclusions and

recommendations on influence of financial liter&@mnings on youth self-employment in
Kenya, taking a case of Thika Town Constituencyhe Thapter also gives areas for
further research.

5.2 Summary of Findings
The purpose of the study was to establish theenfte of financial literacy training on

self-employment among the youths in Thika Town ttumesncy by investigating the
extent to which source of capital, creation of nemtures, access to markets training as
well as financial management behavior have coribtio self-employment. The study
was based on social learning theory by Bandura@l9he study adopted a descriptive
survey design to target 432 youth entrepreneurs dne received financial literacy
training by Mercy Corp International (Mercy Corpdmational 2013). Simple random
sampling technique was used to select 177 youthgattcipate in the actual study.
Questionnaires and an interview guide were usettheasnain tools for data collection.

Given below is the discussion of the study findings

5.3 Discussion of the Study Findings
This session contains discussions drawn from taydindings.

5.3.1 New Ventures Creation Training on Youth SelEmployment

The study established that over 70.0% of the youagroved that venture creation
training equips youths with business expansionsdaae they enter self-employment;
and that it helps youths to identify areas that inatsbeen adequately ventured into and
thus lead to self-employment. Further, it was fowud thatventure creation training

prepares participants to be risk takers necessatyusiness startups, equips youths with
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the knowledge of importance of opening new branchekps youths development of new
products and services which would ensure successlifemployment and that it equips
participants with business plan writing skills tocass funding. In agreement with the
findings, Erasmus (2005) established that skillsettyment can be achieved through
training and education. Erasmus noted that educatial training create circumstances in
which a person can acquire and apply the skill thak help him/her achieve the
objective of the business especially create newnbss venture. Similarly, Remund
(2010) found out that financially literate poputatiis able to make informed decisions
and take appropriate actions on matters affectmegr financial wealth and well-being
and therefore are able to make informed businesisidas. This therefore, shows that
financial literacy programs aimed at enhancing-esiployment should focus on product
development (Rosenbloom, 2003).

5.3.2 Financial Management Training Behaviour on Yath Self employment

In relation to this objective, the study found dliét training on financial management
has enhanced planning, control and reporting skdiébt management skills, and cash-
flow management skills by the youths. These resuéiee in line with those by Walker
and Petty (2001) that planning, control and repgrtare important aspect of financial
management and they include profit planning andh gdanning and thus an important
aspect that should be included in a financial diegrprogram. The study also revealed
that training on financial management enhancessinvent decision- making by the
youths, financial decision making by the youths aading capability of the youths. This
confirms findings by Njuguna et al. (2010) who désed financial literacy as the ability
to make informed judgments and to take effectiveisiens regarding the use and
management of money. Similarly, Borden et al. (3008hlighted that financial
management training lead to more effective findrimgdnaviors and fewer risky financial
behaviors that include rational investment dectsidhrough self-employment and
expansion of business. Training on financial mansge enhances budgeting skills and

record keeping skills by the youths. This is irelimith Nieman et al. (2006) and Gitman,
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(2010) who indicated that financial managemenning also involves training on cash-
flow management which involves preparation of chatdget and management of cash

conversion cycle and maintenance of appropriaterdsc

5.3.3 Extent to which Venture Capital Financing Traning Influences Youth Self
Employment
The study established that financial training géhee youth confidence to start small in
hope that in future they would expand their busnfiesm the business proceeds, helped
them articulate their business ideas well and ttaidd easily get loans from financial
institutions and gave them confidence to manage lsiness well. This finding were in
agreement with the results by Duflo and Saez, (R@0® found out that venture capital
financing provide financial education to empowaeatiwduals to effectively manage their
personal finances (debt and savings levels) inti@mat to increase entrepreneurship and
decrease new venture failures. It was further &stedal that the training facilitated the
youth’s ability to save money to start their bussmand helped them to sell their business
idea to their family and friends to get finances lusiness startup. In relation to the
findings, Lusardi (2004) highlighted that ventusgpital financing training has positive
relation on long-term savings by participants affstraining.

5.3.4 Extent to which Training on Access to Marketinfluences Youth Self
Employment

The study established that market access traimifigences decision to be in self-
employment by the youth in Thika Town constituemnaya great extent. It was further
indicated that access to market training informstlge on ways of increased market share
in their business hence influences entreprenemt@htions, increases youths confidence
of market for their products and services and plepares them on ways of developing
products and marketing methods that are customented and thus assures business
success. The study showed further that market adcaming equips the youths with

marketing positioning skills of their products arsérvices thus improving self-
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employment intentions, improves the ability to aboate market activities ensuring
business sustainability and profitability, helpsutits understand market needs necessary
in satisfying customers hence guarantees successlfiemployment and equips them
with information to improve customers satisfactiomd hence increased customer base
for success in their business. These findings asedwith Dibb and Smikin (2000) who
indicated that access to market training shoulaliestraining on marketing strategy to
create and maintain the right mix that is custofoeused. The study showed further that
market access training equips the youths with mixgepositioning skills of their
products and services thus improving self-employmetentions. This is in line with
Belch and Belch, (2000) who highlighted that marigettraining is important in the

development and management of a product that Withately satisfy a customer’s need.

5.4 Conclusions of the study
Considering the findings of the study as summariabdve, the study concludes that

financial literacy training programmes had a pesiimpact towards youth’s engagement
in self employment activities. The study found thét new venture creation training,
financial management training, venture capital iciag training and training on access
to market were very important among the young peophtering in the field of

entrepreneurship and those who were already imbssi The study established that
through these training, youths are able to develog articulate their business ideas,
identify areas that have not been adequately vedtunto, give their financial statement,
and develop confidence of marketing their prodwatd services among others. From
these findings, the researcher hoped that the meMthee existing entrepreneur would be
able to generate more business opportunities aadt ¢énem in ways that expand their

own capabilities, thus remaining competitive in tieéd of entrepreneurship.
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5.5 Recommendations of the study
Based on the study findings, the following recomdsions were made:-

The study recommends that the government throughrelevant stakeholders
should ensure that the youths are trained on newuxe creation. This training

should be aimed at helping the youth to identifywremeas that have not been
exploited, help them develop new product and tanbevative to develop the

existing products.

The study further recommends that forums shouldhbde across the country to
ensure that the youths receive financial manageinainting. This would go a

long way in assisting the youths who venture inteibess to manage their
finances well and therefore steer their businesspsosperity.

Venture capital financing training should be cortddcto youths in group and

individuals; this form of training ensures that repteneurial intentions by the
youths are not hindered by lack of finances as thilyidentify areas to source

for funds for start up.

The study also recommends that the government thed elevant bodies should
undertake training on access to market. This ismecended to be carried out in
all parts of the country to alleviate the fear atk of market for products and

services produced by the youths.

5.6 Suggestions for Further Study
The focus of this study was to investigate on tifeience of financial literacy trainings

on youth self employment in Kenya. The study wathidrefore suggest that a study on

other constituencies to augment the results irbeskang whether influence of financial

literacy trainings on youth self-employment in Kanwre similar across all the

constituencies.
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APPENDICES

Appendix I: Transmittal letter
Elizabeth Wanjeri Wanja

P.O Box 3808-01002
Thika
August, £, 2013

TO WHOM IT MAY CONCERN
Dear Sir/Madam,

RE: REQUEST FOR PARTICIPATION IN A RESEARCH STUDY

| am a postgraduate student at University of Nairébam currently undertaking a
research project on “influence of financial liteydcainings on youth self-employment in

Kenya” taking a case of Thika Town Constituency.

| would be grateful if you could spare some tin@iryour busy schedule and participate
in the study. All the information provided will hesed purely for academic purposes and

will be treated with anonymity and utmost confidatity.

Thank you for your cooperation.

Yours faithfully,

Elizabeth Wanjeri Wanja

0721 511 582
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Appendix II: Questionnaire for the youth Entrepreneurs
Instruction

Kindly fill in the following questionnaire. Information obtained will be used for academic
purposes only and will therefore be handled with the highest level of confidentiality. Your
corporation will be highly appreciated

SECTION (A) Demographic Information

SECTION (A) Demographic Information

1. Please indicate your gender.
Male [ ] Female [ ]

2. Please indicate the age bracket in which your alie f

20 Years and below [] 21 to 25 Years []
26 to 30 Years [] 31 to 35 years [ ]
35 years and above [ ]

3. Please indicate your level of education
Primary [1] Secondary [ ]
College [] University [ ]
(011 SR (] 01T o1 1Y) PR
4. For how long have you been in self-employment?
Below 1 yr [ ] 1-5yrs [ ]
6 -10 yrs [ ] 11 yrs and above [ ]

SECTION (B) Influence of training on new ventures ceation on youth self-

employment

5. Using a scale of 1 to 5 where 1 = strongly disagPee Disagree; 3 = Neutral; 4 =
Agree and 5 = strongly agree; indicate your leviehgreement with the following
statements related to venture creation training godth intention to enter self

employment.
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Venture creation training equips youths with bussexpansion

ideas once they enter self employment

Venture creation training equips youths with busdiversification

ideas after entering self employment

Venture creation training equips youths with theowtedge of

importance of opening new branches

Venture creation training helps youths developnuémtew products

and services which would ensure success in selfayment

Venture creation training helps youths to identifgas that has not
been adequately ventured into and thus lead tesgifoyment

venture creation training enables participants taken busines

12}

investment decisions that lead to self-employment

venture creation training enhances participantstrepneneuria

creativity required in self employment

venture creation training prepares participantsbéo risk takers

necessary for business start ups

venture creation training “pre-empts risks invohmedany busines

Uy

and therefore guides participants in decision n@kin

Training in venture creation equips participantshwusiness plan

writing skills to access funding

Influence of financial management training on youthself-employment in Thika
Town constituency

6. Using a scale of 1 to 5 where 1 = to a very loweekand 5 = to a very great extent,
indicate the extent to which training on financrahnagement has enhanced the

following qualities necessary for self-employment.
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Saving capability of the youths

Debt management skills by the youths

Budgeting skills by the youths

Financial decision making by the youths

Investment decision- making by the youths

Cash-flow management skills by the youths

Planning, control and reporting skills by the yauth

Record keeping skills by the youths

7. In what other ways do you think financial managentexining has facilitated youths

in entering self-employment?

Extent to which venture capital financing training influences youth self-
employment in Thika Town constituency
8. Do you think venture capital financing traininglidnces youths’ decision to be in
self-employment?
Yes [ ] No [ ]
9. If yes, which of the following is the main sourcestartup capital among the youths
trained in financial literacy

Micro-finance institutions[ ]  Personal Savings [ ]
NGO’s [ ] Friends & relatives [ ]
Government ministries [ ]  others [ ]

10.Kindly indicate your agreement with the followingatements that are related to
venture capital training. Use a scale of 1 to 5emehl = strongly disagree and 5 =

strongly agree.
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After training | was able to save money to startbuoginess

After training, | got confident that | would manage/ business

well

After training, | could articulate my business ide®ell and thus

easily get loans from financial institutions

Training helped me to sell my business idea to lfaemd friends

and | was able to get finances for start up

Financial training gave me confidence to start §mahope that

U)

in future | would expand my business from the bessproceed

Extent to which access to market training influenes youth self-employment in

Thika Town constituency

11.To what extent do you think access to marketsitrgimfluences youths’ decision to
be in self-employment?

Very great extent Great extent [ ]

[ ]
Moderate extent [ ] Low extent [ ]
Very low extent [ ]
12.1n your own opinion, indicate your level of agreemwith the following statements
that regard access to market training and self-eynpént? Using a scale of 1 to 5

where 1 = strongly disagree and 5 = strongly agree.

Access to market training informs youth on waysirafreased
market share in the business they are in and haiceence

entrepreneurial intentions

Access to market training equips youth on ways nprove

customers satisfaction and hence increased custmamser

Access to market training prepares youth on wayseotloping

products and marketing methods that are custonented and
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thus assures business success

With access to markets training, youth can be @blordinate
market activities ensuring business sustainabilignd
profitability

With access to market training, youth become cemiidof
market for their products and services and thuliente their

entrepreneurial intentions.

Training on market access and marketing helps g
understand market needs necessary in satisfyirigroess hence

guarantees success in self employment

uth

D

Access to market training equips the youths withrketng

positioning skills of their products and servicasig improving

self employment intentions

Thank you for your cooperation!
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Appendix llI: Interview Guide for Trainers

1.

10.

What are the main objectives of the financial &tr training for the youth
offered by your institution?

Do you think financial literacy training offered byour institution influences
youth’s intention to get into self-employment? Iésy how do the financial
literacy training influence intentions by the yowthengage in self-employment?
Comment on success rate of financial literacy ingiin achieving the following.
Give a brief comment.

i. Financial knowledge;
ii. New venture creation;
iii.  Attitudes toward credit;
Iv. money management skills;
v. Market analysis skills

vi. Engagement into self-employment

In your own opinion, do you think financial litegadraining has increase
preference for new venture creation and ensuredesscof self-employment
ventures in Thika Town Constituency? Explain.

How has financial literacy training influenced pspton about the feasibility and
desirability of self-employment?

Comment on the success of financial literacy tragrin building self-confidence,
self-esteem, and self-efficacy necessary in newuwercreation.

How has financial literacy training influenced fir@al management skills for the
youth?

In your opinion, has financial management trainimtyenced youth intention to
engage in self-employment? Explain.

Has financial management training influenced yaudbility to keep records?
How has financial literacy training influenced asseo capital for venturing into

self-employment?
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11.
12.

13.

Comment on accessibility of venture capital befamd after training?
Do access to market training influence youth’s nsten to engage in self-
employment? Explain.
How has access to market training influenced tHeviing;
i.  Enhanced customers satisfaction;
ii.  Effective market positioning;
iii.  Ability by the youth to conduct thorough market lyses before engaging in

self employment;
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Appendix IV: Sample Determination Table

N S N S N S N S N S

10 10 100 80 280 162 800 260 2800 338

15 14 110 86 290 165 850 265 300( 341

20 19 120 92 300 169 900 269 350( 246

25 24 130 97 320 175 950 274 400(¢ 351

30 28 140 103 340 181 1000 278 4500 351

35 32 150 108 360 186 1100 285 5000 357

40 36 160 113 380 181 1200 291 6000 361

45 40 180 118 400 196 1300 297 7000 364

50 44 190 123 420 201 1400 302 8000 367

55 48 200 127 440 205 1500 306 9000 368

60 52 210 132 460 210 1600 310 10000 373

65 56 220 136 480 214 1700 313 15000 37%

70 59 230 140 500 217 1800 317 20000 377

75 63 240 144 550 225 1900 320 30000 379

80 66 250 148 600 234 2000 322 40000 380

85 70 260 152 650 242 2200 327 50000 381

90 73 270 155 700 248 2400 331 75000 382

95 76 270 159 750 256 2600 335 1000334

Note: “N”is population size  “S” is sample size

Krejcie, Robert V. Morgan, Daryle W., “Determinin§ample Size for Research

Activities”, Educational and Psychological Measuesin1970.
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APPENDIX V: Research Permit

NATIONAL COMMISSION FOR SCIENCE,
TECHNOLOGY AND INNOVATION

Telephone: +254-20-2213471. 9 Floor, Utalii House
2241349,310571,2219420 Uhuru Highway

Fax: +254-20-318245,318249 P.O. Box 30623-00100
Email: secretary@nacosti.go.ke NAIROBI-KENYA
Website: www.nacosti.go.ke

When replying please quote

rei: No. NACOSTI/P/13/8757/367

Date:

3" December, 2013
Elizabeth Wanjeri Wanja
University of Nairobi
P.O.Box 30197-00100
NAIROBI.

RE: RESEFARCH AUTHORIZATION

Following your application for authority to carry out research on “Influence of
Jfinancial literacy tfraining on youth self-employment in Kenya: A case of
Thika Town Constituency,” 1T am pleased to inform you that you have been
authorized to undertake research in Kiambu County for 2 period ending 31%
December, 2013.

You are advised to report to the County Commissioner and the County
Director of Education, Kiambu County before embarking on the research
project.

On completion of the research, you are expected to submit two hard copies
and one soft copy in pdf of the research report/thesis to our office.

A\
DR. M. K. RUGUTF; HSC.

DEPUTY COMMISSION SECRETARY
NATIONAL COMMISSION FOR SCIENCE, TECHNOLOGY & INNOVATION

Copy to:
The County Commissioner

The County Director of Education
Kiambu County.
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Permit No : NACOSTI/P/13/8757/367
Date Of Issue : 3rd December,2013
Fee Recieved : Kshs khs1000.00

Technology & Inndvat:on

v the Coi.mty Educaﬁson Officer of the arca before
embarkmg on your research. Failure to do that”
may lead to the cancellation of your permit

‘Government Officers will not be lntervxewed netomrn et
" without prior appointment. Josiiiegl and oy

. No questionnaire will be used unless it has been - . S
approved. " . b s
’Excavatmn, filming and collection of biological NACOSTI_ wlagyiind inr
’ specimens are subject to further permission from - ' e
- the relevant Government Ministries. -~ o
You are required to submit at least two(2) hard . . gratd
pies and one(1) soft copy of your final report. National Commission for Scienece, ' - -
¢ Government of Kenya reserves the right to Technology and Innevation .

mcdify ‘the‘conditions of this permit in¢luding
¢ anc‘e[latmn ‘without noﬁceﬂgg_@?{a i
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