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ABSTRACT

The study set out to assess media campaigns camedn Uwezo fund in order to
determine the effectiveness of awareness creatédebgampaign in Lari Constituency.
This was prompted by the desire to ensure thaimibieey released for the youth is fully
utilized and that none goes back to the governndemet to failed uptake whereas the
youth are still struggling with unemployment in Km@n Interrogation from diverse
scholars and previous successful media campaigjegbsocasts light on how Media
campaigns are effected in creating awareness. Therdtical framework included
diffusion of innovations communications theory anéstep flow communication theory.
Data was collected through questionnaires and Vie®s. Contributions by key
informants were also looked at to give additionaispective on the project. The study
has identified the level of awareness created bycdmpaigns currently done on Uwezo
fund, the media tools that the government usedeatimg awareness among the youth

and the level of uptake of the fund by the youth.



CHAPTER ONE
INTRODUCTION

1.1 Background

1.1.1 Youth unemployment in Kenya
In his 1995 works on employment and unemploymeuoty®y defined unemployment as

a state of being without work, though actively sbarg for a job opportunity. To him, a
person who is currently available for work but able to secure search an opportunity
can be referred to as unemployed or jobless. bxdase we refer to the youth (18-35yrs)

according to the National Youth Council act of 2@0f@l the constitution of Kenya 2010.

According to the 2009 Kenyan census, youth popadatiistributed by age showed that
15-19 was at 31%, 20-24 at 28%, 25-29 at 23% arBU3&t 18% and in total 13,665,378

million (Kenya National Data Archive, 2009).

A research carried out by Kenya National BureaGtatistics (KNBS) of 2005/2006, an
estimate indicated that the open unemployment aateng the youth aged 15-24 was
24% compared to an overall open unemployment rate2’%. Open unemployment
rate in urban areas at 19.9% being more than ddbhlein rural areas; and the rate in

Rift Valley Province at 23.9% being the highest agnprovinces.

Unemployment among the youth in Kenya is a majorrti issue to the government of
the day. It has been for a long time to the exthat it has become one of the many
agendas championed during political campaigns.dtizational issue and affects youth
across borders. Majority of who qualifies to be &yed but have not. In his publication

titled ‘“Youth Fact Book’, Katindi Sivi Njonjo (20)0Gxplains that Kenya’s young people



are unemployed, underemployed or underpaid antharefore in the swelling ranks of
the working poor. He continues to state that langgortion of young adults and a rapid
rate of growth in the working-age population exae#es unemployment, prolongs
dependency on parents, and diminishes self-estedrfuals frustrations, which increase

the likelihood of violence or conflict.

In order to curb or reduce the percentage of uneynpént in the country among the
youth the earlier governments and the governmenhefday (Jubilee government) has
come up with various packages/policies meant te gie youth opportunities to startup
businesses and also come up with many other eeeatiys of creating income/ wealth.
Some of these packages include, the Uwezo fund, @@%urement opportunity in the
government which is to be split between the youtth the women, the previous youth
fund, Kazi Kwa Vijana(KKV) program that was initiated in 2011 by thdicé of prime
minister. KKV was meant to employ between 200,000 300,000 youths in Kenya both

in rural and urban areas through different projegtslifferent ministries.

Bloom, Canning and Sevilla (2003) states that weay in which a population is
distributed across different age groups at any rgigeint in time is very important
because people’s social and economic behavior eaedsnvary at different stages of life.
A country’s age structure therefore has a sigmnificempact on its socio-economic
development. A large population of children (0-%#nifies high child dependency and
the need to invest in child and maternal healttvelsas education opportunities. A large
working age population (15-64) signifies an urgeed for investment in gainful
employment opportunities while a large ageing pafpoih (65+) signifies high aged

dependency and the need to invest in health cateetinement income (UNDP, 2013).



According to Kenya open data survey (20Kégmbu Countys located in central Kenya,
it borders Murang’a County to the North and Norts& Machakos County to the East,
Nairobi and Kajiado counties to the South, Nakunuy to the West, and Nyandarua
County to the North West. It constitutes 5 constiities (Gatundu South, Gatundu north,
Juja, Githunguri, Kiambaa, Kabete, Limuru and Laatundu, Githunguri, Kiambu,
East Kiambaa, Kiambu West, Kikuyu, Lari, Ruiru, RéiEast and Thika West districts
were mapped to this county for the purposes of rgeimg county estimates. In 2007,
Kiambu District was subdivided in two: Kiambu Eastd Kiambu West. Kiambu West

district took Limuru, Lari and Kikuyu divisions viatLimuru as its district capital.

Youth comprise 29.1 % of the whole population toall,623,282 in Kiambu County
(KNBS, 2009) just like the rest of Kenya; youthskiambu are facing unemployment
challenge. The Uwezo Fund created by Jubilee govent will go a long way in

reducing unemployment and this study sought tobéstahow well youth have been

informed about the fund and the level of engagement

1.1.1.1 Causes of unemployment among the youth

According to an article written by Market analystdaresearcher, Biko (2011) who
expansively discussed various issues that haveghtatnemployment among the youth
in Kenya, some of the most outstanding causesdechigh population, capital scarcity,
capacity underutilization, global economic recessid education inadequacy as

expounded below.

Kenyan Census ( 2009) shows that the Kenyan papnldtas increased by a huge

percentage as we are now at 40 million with thettyaaking 60% share and being under



30.This high growth rate fails to match the empleytopportunities with the population

growth hence high rate of Youth unemployment in y&en

The scarce capital/resources fail to create enalgglelopment and constant creation of
income generating ventures leading to growth expans Kenya. This does not settle
very well with the otherwise skilled labor in Kengaming out of education institutions
each year in the age bracket of 18-35 years argitftneased unemployment among the

youth.

Most firms in Kenya produce below their capacityedo low technological knowhow,

inefficient capital, inadequate resources, and ploged markets for their supplies and a
greater need to cut costs. This is an occurrersmmceged with most third world countries
(under developed) that Kenya is a part of hencesasing unemployment among the

youth.

Agrawal (2009) notes that the recent global recesgihose impacts continue to be felt
to date all around the globe has had serious negatipact on many firms in the

country. Kenyan workers face massive lay-offs,dthitalary increments and a freeze on
employment as companies struggle to survive in & éi@nomy. The companies are
reportedly cushioning their rather small businesssetead of taking greater risks that
would lead to employment. This has had negativeaghpn the youth who may continue

being unemployed for a while longer.

In Kenya most available jobs especially for thethoare contractual. This include menial
jobs and especially in the rural areas. We all knmowest of the activities/jobs in rural

areas are a result of agriculture. You find thanynaf these jobs are seasonal due to



seasonal rains, seasonal markets of different ptedeading to seasonal demand for
labor. This renders many youth unemployed at a kirggch of months in a year causing

despair where most of the youths decide to engageme for survival.

The education system (8-4-4) inclines more on wbdkar jobs instead of self-reliance
education where ones talent, gift, strength anlil @@ identified and nurtured. This has
led to many youths graduating every year with regpectations of employment yet the
labor market has no capacity to absorb all of th&ms has created many desperate
young people flocking the market and demanding eymént. The end result has been a

disgruntled lot who feels left out and end up emggdn drunkenness and crime.

1.1.1.1.1 Past Initiatives and policies established to curb unemployment among the

youth

The previous government regimes over time attemfecurb unemployment problem
by implementing diverse policies and packagesralihe efforts of ensuring that more

Kenyan youths secured means of livelihood.

A study carried out by UNDP dubbed ‘Kenyan youttemployment challenge’ (2013),
indicates that Kenya has over time recognized xistence of youth unemployment. The
study further highlighted that the government aadous other stakeholders have come
up with policies to deal with the unemployment tdade, for example, from 1963 to
2011 seventeen (17) policies have been implemenmithdten (10) being used constantly
as a policy menu. These 17 measures have beerodaéepinto three types: Structural

policies, active labor policies and macroecononocshorizontal policies. The study



further noted that the measures were divided acogr time frames of three periods,

including 1963-1979, 1980-1989, and 1990-present.

1963-1979 saw the predominance of structural amyamzed policies whereas 1980-
present saw the predominance of both active laloticips with emphasis on micro
economic measures. There has been little said &valuations on this same policies and
perhaps that forms our basis for negating that nodsthis policies have not been
adequate to deal with unemployment challenge amibreg youth. These policies
emphasize on public works, entrepreneurial devetogmand skills enhancement
(UNDP, 2013).The most notable one has been theh&tyouth service (NYS) that was
established in 1964-1990.1ts main role was to offeung people with vocational,
technical and professional skills. It also actedaaserve force for the Kenya armed
forces by rehabilitating and training disadvantagedth like orphans and youth from
poor backgrounds (UNDP, 2013). It was a good itNtathat saw many youths become
absorbed in many public works projects until itdlajmse in the 90s.In 2010 Kenya
adopted a new constitution which brought in a negstesn of governance known as
devolution. Currently the Ministry of Devolution ©izevived the NYS which will absorb
the youth, train them and employ them in all depeiental projects across the country

hence creating more jobs for the youth.

Another policy has been the launch of Kazi Kwa WgaKKV) program in April 2009

under the office of the prime minister. It's a pgoblorks program that aims to employ
between 200,000-300,000 youths per year both imrudnd rural areas carrying out
labor- intensive public works projects ( Organiaatifor Economic Co-operation and

Development, 2011).Some of the activities includelding of dams and irrigation,



repairing access roads, clearing bushes, treeipjaninanaging water kiosks, waste
management etc. The launch of four year Kenya Y&umtipowerment Project (KYEP) in
2010 funded by the World Bank aimed at enhanciegkKV by providing internships
and trainings to the youth in relation to the ral&vprojects. This has gone a long way

into easing unemployment among the youth.

On the same note public works programs as a tempoghef to unemployment among
the youth. A case in point is the UNDP initiative Kibera dubbed “Road Works in
Kibera”. These same initiatives have proved sudukss Malaysia, South Africa and
South Korea where the youth are tasked with matal@r and to some extent the
technical jobs as part of trainings in all projedtsough on temporary basis its impact on
the lives of the youth is incredible and having i&ron the road of development and
expansion this will go a long way to easing themplyment statistics among the youth

in Kenya.

The formation and launching of the Kenya Nationadé&ration of Jua-Kali sector
(informal sector) is another notable achievement tiing to deal with youth
unemployment. Wealth creation programs initiatedsimall enterprises in Kenya have
great potential though not yet fully realized antlized in dealing with youth
unemployment in Kenya. The government of the daytha responsibility to ensure that

these SMEs are supported and used as channetsate employment among the youth.

Review of labor markets regulations in order tmwlladjustment of work force when
demand calls. The regulations should be flexiblé dynamic to suit the growing and

expanding economy not forgetting the advancingrieldgy which has become a part



and core of every function both in public and piévaector. Most of these changes have
been adopted by the youth at a good speed whdreasider generation is yet to adopt
them. What this means is that things or businessatabe as usual and hence changes
must be made to accommodate this dynamism by imguthe young tech savvy youth
in the employment sector. This calls for a changenen the employment regulations of

this country.

1.2 Uwezo Fund

1.2.1 Background on Uwezo fund

In the 2013, a special fund (Uwezo Fund) was cdehte Government of Kenya under
the Ministry of Devolution and Planning. The Presitlallocated 6 billion to the youth
between (18-35yrs) by giving them loans to engagdusiness enterprises meant to
create wealth and reduce unemployment The money bél distributed in all
constituencies under CDF (Constituency Developnkemtd) This fund is planned in a
way that the youth will not pay interests but #diservice fee of 3% and not as high as
usually required by the commercial banks hindetimgm from going for loans. The
wider intent of this fund is to engage the youtremterprises where they can grow their

abilities, talents, visions whereas making monay dimert their attention from crimes.

The Uwezo Fund is a flagship program for vision @@8ned at enabling women, youth
and persons with disability access finances to pterbusinesses and enterprises at the
constituency level, thereby enhancing economic trotowards the realization of the
same and the Millennium Development Goals whicluishe eradicating extreme poverty

and hunger, promote gender equality and empowenesio The Fund was launched by



His Excellency the President of the Republic of y@ron 8th September 2013 and
enacted through a Legal Notice No. 21 of the PUklhi@ance Management Act, 2014, and

published on 21st February, 2014.

The Fund seeks to expand access to finances amtbfgrovomen, youth and persons
living with disability led enterprises at the catstncy level. It also provides mentorship
opportunities to enable the beneficiaries take athge of the 30% government
procurement preference through its Capacity Bugdimogram. Uwezo Fund, therefore,
is an avenue for incubating enterprises, catalyzimgpvation, promoting industry,

creating employment, and growing the economy

1.2.1.1 Uwezo Fund objectives:

The objective of Uwezo fund is to allow access toney through grants and credit to
assist youth and women start and sustain businegs#ise constituency level hence
economic growth and realization of vision 2030. dlso establish self-employment for
Kenyan youth and women in the endeavor to addresgroblem of unemployment and
enhance wealth creation. Also to design alternatigsenework in funding community

development. The Uwezo fund provides a platformwdmch women and youth access
grants and interest-free loans which allow thenbéoable to participate in the 30%
government procurement slots allocated to themhemde reduce unemployment among

the youth in Kenya.

1.2.1.1.1 Principles guarding Uwezo fund
There are various principles that guard Uwezo fand how the fund is distributed

among the youth, women and persons with disalslitieirst and foremost is fair



representation/inclusion of all youth, women, passowith disabilities, elected
parliamentary representatives and respective gavemh officials as candidates for the
fund. Secondly principle of accountability by ensgrthat government maintains its
responsibility to its citizens for its decisionsdaactions. On accessibility it's done
through ensuring accessibility of resources atloinest level of engagement to a large
category of recipients using a simple, structured kast cost approach. Lastly on the
principle of economy, to use and have the bestdagt cost mechanism to achieve the

desired objective.

In relation to the funds objectives the fund crdategreat opportunity for the youth to
take advantage of and organize themselves witifuiheé on how well to exploit even
further opportunities like the 30% procurement sloeserved for them by the
government. This is the first policy of the currgvernment in easing unemployment
among the youth. As we have seen before, manyigslitave in the past been put in
place for the youth and we cannot quite explaiir theéccesses. Not allowing this to just
be another “attempt” to reduce unemployment, thiglys set out to examine whether
Kenyan youths were aware of the fund by seekingssess the media campaign used to
create awareness among them about the fund/orecraabreness of the funds’

availability and rate the level of intake by theutto

1.2.1.1.1.1 Role of Ministry of Devolution in implementing the fund

The Ministry of Devolution and Planning being thenltry responsible for youth and
gender affairs is tasked with the operations ofulaezo Fund as Oversight Board in the

implementation of the Uwezo Fund. The Ministry ésponsible for the development of
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policy measures relating to the Fund and providedejines on the fund allocations and

distribution at the constituency level.

The Ministry is working with local businesses amdporate enterprises to lobby for peer
mentoring engagements for all Uwezo Fund recipgnoups. Most importantly, the
Ministry is also responsible for capacity builditgg Uwezo Fund recipients on matters
relating to table banking, business entrepreneprahd public procurement as well us
the creation of awareness among the youth and iegstivat it works by having the

youths benefit from the initiative.

1.2.1.1.1.1.1 Uwezo Fund Requirements and Procedure

The fund has various set requirements that nede tmet before one is qualified for
the fund. First, one must be registered with theddenent of Social Services or
Registrar of Societies with membership of 5-15 mersb The youth group
membership must be between 18 and 35 years ofrajtha women’s group must be
made of women. Preference will be granted to grabpshave been in existence for
at least six (6) months. The groups must also medand operating within the
Constituency it seeks to make an application farswteration and operate a table
banking (chama) structure where members make mponthitributions according to
the groups’ internal guidelines (evidence of montidontributions will be a
requirement). Hold a bank account in the name ef dloup. The group must be
recommended by the Chief of the location signedantae form executed by each
member of the women or youth group individually coitting to repay the loan

requested by the group. Individual group membertrhase reference letters from

11



recognized leaders in business, religious organizsit national or county government
administration in the location validating the memderedibility. The procedures of
accessing the fund by the youth include signingfarpCapacity Building Program
once launched in the constituency followed by enguthat you meet the eligibility
criteria. Then fill the application form availakédé¢ the constituency level or on Uwezo
Fund website, submit the application form togetiwéh relevant documents to the
Uwezo Fund Management committee within constitueamy await notification of the

Uwezo Fund from the Management Committee.

1.3 Problem Statement

Unemployment in Kenya among the youth is a quicbalenge. With more than 70% of
those unemployed are between the ages of 15 amec@&wding to Raphael Obonyo,
member of UN Habitats Youth Advisory Board. In retg to this statistics
unemployment among youth needs serious addressing dll stakeholders in order to
contain the youth in meaningful engagements thgtosvers them and reduce crimes
they commit due to unemployment. With the introduttof Uwezo fund by Jubilee
government in 2013 and understanding how crucaliivezo Fund endeavor is for the
youth in Kenya and for the country at large itrigoerative to ensure that the youths in
Lari Constituency are aware of the fund and thatriedia campaigns have done their

part of creating total awareness to all the youths.

12



1.4 Objectives of the Study

1.4.1 Main objective:
Assess the media campaigns used by the governmerreate awareness among the

youth on Uwezo fund in Lari Constituency, Kiambuu@ty.

1.4.2 Specific Objectives:

a) Explore what media tools were used by the govermiaiemstry of
Devolution and Planning to create awareness amdegybuth in Lari
Constituency.

b) To assess the youth awareness level on Uwezo furldhii constituency,
Kiambu County

c) Find out if the youth are engaged in the processintgsnded by the

government

1.5 Resear ch questions

a) What media tools were used by the governmecrietate awareness of Uwezo fund
among the youth?

b) Are the youth aware of Uwezo fund?

c) Are the youths engaged in the process of agugssid making use of the funds?

1.6 Justification of the Study

Having understood the plight of many young peopleem it comes to effects of
unemployment, This project research acts as paatfoflow-up that needs to be carried

out by the Ministry of devolution and other minisf tasked with youth affairs in order

13



to ensure that none of these money returns to theergment without complete
utilization whereas the youth are still languishingooverty, crime and other antisocial

tendencies.

This research also adds to the body of knowledgading as a background on any
future campaigns or studies related to the youthain constituency. ‘Because people’s
economic behavior and needs vary at different stafjdife, changes in a country’s age
structure can [and do] have significant effectsitsneconomic performance’ (Bloom
2003). It's through this research that data and infororatgathered informs other

stakeholders on the target group being the youth.
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CHAPTER TWO: LITERATURE REVIEW

2.1 Introduction

This chapter reviews the background of Uwezo fundgdalities of accessing the fund
and diverse scholarly evidence that have beenenritin the effectiveness of media
campaigns in persuading a target group to conforihé message being put across for
their consumption and in this case the youths &edawailable funds to improve their
welfare. Journals, books, online materials ancalegiwill be reviewed. This section will
also look at theories relevant to the researchctibgs and used as guides to the
investigation as Singletons, Eichenbaum and Ha(%888) asserted that all empirical
studies should be grounded on theory. Criticismprivious research in this field will be

considered.

2.1.1 Media campaigns

Media campaigns refer to the universe related mewiasures used to fulfill a specific
objective (Bragt, 2007). He further asserted thi#éh wiedia campaigns the focus is more
on persuasive media as the target audience neadgicimg of the message, the media
campaign is broadcasting and in our case our tanggience is the youth. Bragt (2007)
agrees that most often media campaigns are caotigdby organizations powerful

organizations like the government. In our case Wnemnd is a governmental initiative

intended to empower the youth by lending fundskiesiness ventures and creation of
jobs. In this research more focus is on the awaefleaving knowledge of something)

aspect of media campaigns in relation to awarecresgion of Uwezo fund.
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According to Brian A. Day (2000), a media campaigfers to a varied, multifaceted,
highly planned and strategically assembled medimp$ypnies designed to increase
awareness, inform, or change behavior in targeticagds. Awareness refers to
knowledge/perception of a situation or fact. A wafbrmed interest in a particular
situation or development. In this case the researébcuses more on the awareness
aspect of the media campaign used to create aver@meUwezo fund among the youth

in Lari constituency.

A Media campaign in this regard refers to differergdia tools that the government has
used to create awareness of this opportunity antbegyouth. These include the
advertisements both on radio and TV, presentatiprist, billboards and more in the
hope that many young people will hear and know aiicand also seek to engage with

the process of the said opportunities.

Media campaigns are defined as campaigns with gefpbattempt to inform, persuade
or motivate behavior changes in a large audientieirwa given period of time (Rice &
Atkins, 2012). In the same regard they include potw that predispose, enable and
reinforce the target behavior (Nelson & Moffit, B)8 Green & Kreuter (1992) goes
ahead to define this factors as: predisposing fa@e factors that provide motivation for
behavior change and include attitudes, knowledgi&jes and beliefs. Enabling factors
allows a motivation to be realized (skills).Lastilye reinforcing factors provide a

progressive reward for a behavior (incentives).

Media campaign guidelines published by Internafidsyaion against Tuberculosis and

Lung disease (2007) states that media campaignsaakey part of any business
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opportunity awareness to not only inform them & tdpportunity but to also persuade,
encourage and change their mind to greater thindarhcreativity to be realized through

this opportunity.

Bragt (2007) posited that a media campaign refes aniverse of measures (messages)
created in order to fulfill a specific objective rflemed on a large scale and using
multiple media. It further explains that a good meid not only a good message but a
right message reaching the right person via thiet mgedium and at the right moment.
They are created to get a message to a target gralfluence them in a desired way.
Uwezo fund campaign has messages targeting theh yoeiant to both inform and
influence them to acquire the funds and use thermaabivities that will empower them

and reduce unemployment.

2.1.1.1 Effective Media Campaigns

According to Rice and Atkins (2012) on media cargpaieffectiveness the duo argues
that campaigns are capable of generating modeoattrong influences on cognitive
outcomes, less influence on attitudinal outcomes ewren lesser behavioral outcomes.
Those behavioral outcomes are in proportion witttdis like, dose of information,
gualitative potency of the message and integratbrboth mass and interpersonal

messages (Rice &Atkins, 2012).

Great creativity material in the campaign is a maogtedient for the effectiveness of the
campaign. This means a message delivered to thebks ability to motivate the youth
to engage with the fund for their greater good.t@al acceptance of the media

campaign means a campaign tailored for its targdieace and in this case we refer to
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the youth. Anything less appealing to the youth Midoe a waste of resources by the
government and hence much sensitivity and effatikhbe put in the preparation of this

campaign for its effectiveness.

Salmon and Murray-Johnson sheds more light on tgpeampaign effectiveness which
include definitional effectiveness, contextual effeeness, cost effective comparison and
programmatic effectiveness which this study soughtoutline in its findings. The
campaign ought to be an integral part of the greasson and policies of the government
in solving unemployment among youth in Kenya. lowld be meant to enhance,
increase, and expand the government’s long termsipslin dealing with unemployment

among the youth.

Successful media campaigns on awareness hugelylem@pts and leans onto use of
participatory communications which in sense empswenobilizes, initiates actions,
organizes and influences development process a@cdroas (Ayee, 1993). In this regard
for Uwezo fund to be of great influence among tbatl and the community at large the
media campaign used in essence ought to have {hebiity of ensuring that the
awareness of the fund is well done and that ideh#yyouths will be empowered. In one
of the presentations of the campaign (its launtheg, youths participated indicating
clearly that it is their fund and the appeals madefor the youths to take advantage and

apply for the funds.

Successful media campaigns on awareness dependheorbalance between goals,
resources, messages and strategies designed foficsped different objectives. This

being a governmental initiative to allow accesfuols to the youths, empower the youth
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through self-employment and as an alternative designfluence the community at large
by giving them a platform to empower themselveentavery resource available ought to
be used in order to make this initiative possifblee media campaign is one integral part

that links the goals of the initiative with the ybuhrough sensitization of the fund.

2.1.1.1.1 Uses of Media Campaigns

Mass media campaigns has been greatly used agegmainpart in promoting healthy
behavior and discouraging unhealthy behavior irargg to a variety of public health
issues e.g. healthy eating, safer sex practicssp@to smoking, responsible drinking,
responsible driving and more (Randolph & Viswan&®04). This is achieved through a
belief that the media campaigns influence a rangg@sychological factors such as
knowledge attitude and self-efficacy (Bertrand & hamg, 2006). There has been
evidence literature available in regards to sucadsmedia campaigns in promoting
public health in Kenya. This media campaigns inekidero HIV infections, malaria

prevention C-word, and more.

According to a study carried by William DeJong (29@t the Boston University School
of public health dubbedReducing high-risk drinking among the college shistethat
used three types of media campaigns namely infoomatampaigns, social norms
marketing campaigns and advocacy campaigns give alear picture of what a media
campaign is and how it is used to bring a changettwgeted population. The main focus
of the study was information campaigns which @eatareness of an existing problem
(unemployment) with the intent of motivating theuylo to engage in business activities
that will raise their living standards and also ridp their status from unemployment to

self-reliance. As much as media campaigns are ynos#d to not only create awareness
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but also to persuade for change as of the recommdenthtus it's pretty evident that
awareness (informational campaign) is the firsp steany success of media campaigns
and was very vital in this study in regards todnestions of whether the youth are aware

and if they are engaged with the fund..

A review of media campaigns on road safety cardetiby Delaney, Lough, Whelan,
Cameron (2004) in Sweden is another case in poattfurther explains both the use and
the effectiveness of the media campaigns as daoateating awareness and persuading
the target population on the perceived problemasttuctured solution to the problem.
According to this study various media campaignsnel@s are scrutinized in order to
give a clear picture of how effective media campaigre like. These elements include
the type of appeals used, the supporting activities duration taken, the intensity of the
messages, the timing and the exposure of medi@mlaat which all sum up to define a
successful campaign. Persuasive or emotional cgmgaire more effective than rational
or informational style campaigns thus the studygbbtio expansively determine whether
the media campaign used on Uwezo fund played peard role in creating awareness
among the youth about the provided fund and iftdngeted youth got to know about it

enough to apply for it and reduce unemployment.

In Kenya media campaigns have been used to tryhatplalter ill health habits among
the citizens over the past few decades. Thesedadhbacco use, use of drugs and illicit
brews, malaria prevention, HIV prevention and Crdecampaign in Kenya carried out
by a reproductive division in the ministry of héattubbed “Plan for yourself a good life
campaign” champions informed choices on contrageptand child spacing. Kotler and

Lee (2008) states that success of media campasgbased upon dispersing properly

20



designed behavioral focused messages repeatediyagveriod of time. And like most
campaigns the focus once again is on behavioralgehahere the alterations create the
desire to change the likelihood of realizing newdaors (Fishbein & Azjen, 1975). The
sole intent of this proposed study is to know tkteet of the awareness campaign on

Uwezo fund.

2.1.1.1.1.1 Challenges facing media campaigns

Hornik (2002) indicates that a media campaign na@ytd achieve its intended effect due
to audience resistance barriers that may arisdfferent stages during the campaign.
They include defensive responses, misconceptitmeatened consequences, denial of
applicability, counter arguing against persuasipeeals and rejection of unappealing
behavior recommendation. In line with this explamathere are different challenges that
were evident in regards to this media campaign lamd it has been received by the

young people in Lari.

The challenges include administrative challengesUsvezo fund cited by the youth

which included mandatory requirements, proceduieaniceptions, arguably incomplete
message in that it did not give ‘all’ informatios axpected by the youth in Lari and
hence a call for Uwezo staff on the ground. The datory requirements were cited as
unnecessary at some point. For example formatiogradips, registrations with other

offices and endorsements from different quartergwarantors, have adhered to other
rules that was set by other funds like payment rof arrears which may have been

accumulated with past funds.
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Technological challenges were also evident. If gompare the message that was heard
on the radio and the information given on the im¢iyou would see the variations. Most
people have learnt more on Uwezo fund from thermatieas it has more details on the
fund. In case of Lari, there are no centres whageglatform is stationed for the youth to
use for more information. This fails greatly in aeds to the fact that counties like
Nairobi would be named ‘more advantaged’ on thgtees This explains why most
young people in Lari would probably be very slowadopting the fund due to such

issues unlike their counterparts.

2.2 Theor etical Framework
2.2.1 Overview/introduction

A review of some of the related literature writ@md published on the media campaigns.
The purpose of this theoretical overview is to dive reader a general background into
media campaigns and its effectiveness in passings miaformation, its associated
terminology, and how media campaign theory rel&tesffective communication to the

youth.

2.2.1.1 Basic concepts of media campaigns theories and practices

There are a number of theories and theoretical lrodeegards to media campaigns as

discussed below:

2.2.1.1.1 Two step flow theory:
The 2 step flow theory implies that people formsam by the help of opinion leaders
who are then influenced by the mass media (KarRakil Lazersfeld, 1944).The theory

states that ideas generated by mass media flowitooo leaders who in turn interprets
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them to a wider population. The theory further exm that media effects are indirectly
established through the ‘personal influence’ ofnogm leaders. Personal influence
explains the process intervening between mediasctdimessage and the audience’s
reaction to that message.The leader supposediyemies others to change their attitudes
and behaviors. This theory exudes the ability ®dmt how media messages influence
audience behavior and also establishes why cert@dia campaigns do not alter

audience’s attitudes.

Lowery de fleur asserts that the theory was anrefointerpret and the authors drew
broadly from scientific study of small groups (hunmegency).Trodahl agrees that media
exposure is a®istep to introduce ideas/discussions and then pivéom leaders initiate
the second step flow that leads to interpretatidntlee message to the mass
audience.Deutchmann & Danielson asserts in cmtiad$ the theory asserts that initial
mass media information flows directly to peopletba whole and is not relayed over by

opinion leaders as exerted by Paul Lazersfeld.

Rogers accredits awareness to mass media and apinion leaders as claimed by Paul.
In his Diffusion of Innovation theory he states ttH&3 of population consumes

information directly from the mass media and hetexen the two step flow theory

inadequate in its claim of the flow of learning.

In summary most young people in Lari state thay theed more than they got from their
channel of communication. They repeatedly calledUwezo fund Secretariat to send

people on the ground to explain to them the proeednd the process required for one to
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acquire the fund. This means that they heard abwaitfund but needs someone to

interpret to them the message in order for theemgage with the fund.

2.2.1.1.1.1 Diffusion of innovations Theory:

This theory states that innovations, new ideasgyts or methods of doing things are
communicated, received and appropriated by a t@ygetp (Rodgers, 19957 he theory
focuses on four key areas namely the inventiorfusidn (how it spreads), period/time
taken and its effect. Different people adopt inrmres differently. A5-step process
explains how people receive information. Knowledggerson becomes aware of an
innovation and has some idea of how it functioregsR®asion a person forms a favorable
or unfavorable attitude toward the innovation, B&wmi a person engages in activities that
lead to a choice to adopt or reject the innovatibmplementation person puts an
innovation into use and confirmation a person eatglsl the results of an innovation-
decision already made. There are the innovators hihb the idea, then the early

adopters who are followed by the early majoritye laajority and lastly the laggards.

This summary of different adopters explains whytakes a while before ideas or
information is diffused within a society. The Uwefzmd cannot be relayed to the youth
without the use of media campaigns. The differgpes of adopters in Lari, Kiambu

affects how the fund will be distributed and ifntll eventually be a success or a failure,
hence a look at the theory to establish if the cagipdid it's part of creating awareness
and this factors explained in this theory couldheehindrance (if any) of adoption of the

funds.

24



2.3 Summary

Media campaigns are mostly carried out when mdssnmation is needed to be sent to a
large group of people informing them of a prodwetvice, or a pattern in regards to a
matter. The main purpose is to ensure large consomgpf the message (awareness) and
also a changed lifestyle in regards to the produdhe service being put across in our

study being Uwezo Fund.

In most of the cases presented and given as a yfarence, more emphasis is directed
to the behavioral change more than the other pdrs media campaign. As seen in
regards to the definition, it creates awarenesdnfiirms and also emphasizes on
behavioral change. This research project souglexpbore how great an impact media

campaigns have in creating awareness or in infarie mass of a product or a service.
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CHAPTER THREE
METHODOLOGY

3.1 Overview

This chapter describes the research design thatuged in conducting this study, the
target and sampled population, as well as the nde¢inaployed in collecting of the data.

The section also expounds on the data analysisothéitiat was used in this study.

3.2 Resear ch design

This study sought to assess media campaigns on dJfeerd among the youth, a
Government initiative that is meant to ease unegrpent among the youth. Since media
campaigns are used to create awareness and ats@@erthe targeted group to engage in
the recommended behavior, this study sought tormi@ie how the youth’s perceptions
have been informed by the campaigns and if theye havgaged in the process of
acquiring the funds. Those patterns will aid thendniin comprehending both a

guantitative and a qualitative study and its ingdii@ns.

3.3 Study Locale

The study was carried out in Lari Constituency, sl County

3.3.1 Background of the study area

Lari constituency is located in western part of ridiau district and was established in
1966 after the creation of the first assembly {parént) in Kenya. It is divided into 5
county assembly wards namely Kinale, Kirenga, KgjatbNyanduma and Kamburu.
According to the Kenyan 2009 Census, Lari has alladipn of 123,895.Lari is situated

40kms from the capital city of Kenya, Nairobi arldry Nakuru-Nairobi highway. It is a
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rural constituency and the main tribe is Kikuyu.idt mainly an agricultural region,

including tea farming, pear farming, vegetable fagtbeing among the largest producer
of kales in Kenya with about 1500 bags daily tedissn major cities in the country) and
daily farming. It is home to a few industries whikftlude Carbacid Kenya Ltd Plant,
Farmers Choice, Uplands Bacon factory, Sundale Mliocessors, Kinale Milk

Processors, and Wetlands Water Company. Lari beiognstituency in Central Kenya
we would not rule out the possibility of alcoholismd crime as vices to find with young
people especially the men in this area. There #rer @conomic hubs associated with
Lari Constituency associated with tourism whichude Rift Valley view points, Kereita

forest which is the home to Kereita caves and vatexhere tourists do hikes, Kamae

forest which is home to diverse wild animals.

3.4 Resear ch instruments
3.4.1 Questionnaires

O. Mugenda and A. Mugenda (1999) refer to questorr as research tools which give
detailed answer to complex questions/probleggestionnaires were the primary method
of data collection for the research. This was immfoof structured questions and

unstructured questions. The aim of the structuredstions was to ensure that the
respondents gave strict responses needed for ttieefance of the research. It helped
greatly in time efficiency and keeping irrelevamformation at bay. The use of

unstructured questions/open ended questions tageitieinterviews used gave the study

a chance to further discuss recommendations notatit study.
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The interview was also used in collecting data aseeondary tool. The information
gathered from the interview also formed the obygitstiof this study and helped in

coming up with qualitative reports.

3.5 Target population

According to Busha and Harter (1980), populatiom igroup of individuals, objects or
items from which samples are taken for measuremern entire group of persons, or
elements that have at least one thing in commopopulation is any set of persons or
objects that possesses at least one common ché&tictelhe population of the study
that was under consideration was the youths (18s35yable for employment in Lari,

Kiambu County.

3.6 Sample size and sampling procedure

A sample is a smaller group or sub-group obtaimechfthe accessible population (O.
Mugenda & A. Mugenda, 1999). Gay (1992) states thd&rge sample size reduces
chances of error, thus this study involved 250 gsdtom across the five wards in Lari
Constituency. The youth were randomly sampled dsal @duster sampling was used by
dividing it into five wards. Much attention was &k so as not to randomly select
subjects closer to each other .Various measurese wemployed to ensure
representativeness of the accessible populatissplsading the sample frame across the

entire region.

As earlier stated, Lari Constituency is made up fiek wards, thus to ensure
representativeness of the entire region, fifty fisutvere picked from each county

assembly from diverge age-groups and different gend he study also involved persons
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with different levels of education, including prilgaschool dropouts, high-school

graduates and dropouts, and college and univegsatjuates.

3.7 Pilot study

A pilot study is a small scale preliminary studydacted in order to evaluate feasibility,
time, cost, adverse events, and affect size intt@mat to predict an appropriate sample
size and improve upon the study design prior tdoperance of a full-scale research
project. In this study, a pilot study was condudtaelving 30 questionnaires in two of

the county wards in Lari Constituency in an endeave@valuate whether the instruments

of the study were effective in realizing the pugpas$ the study.

3.8 Reliability

Wiersma (1986) refers to reliability as consisteacy reliability of a research. Guided
by such an understanding, this research ensuresistemncy in data collection, analysis
and interpretation of the same. According to O. Bhap and A. Mugenda (1999),
reliability is a measure of the degree to whichesearch instrument yields consistent
results or data after repeated trials. Test re-tasthod was used to pilot the
guestionnaires, and which did not form sample ef study. Reliability was calculated

with the help of Statistical Package for SocialkeBces (SPSS).

3.9 Data collection procedure

Prior to embarking on data collection, | sought rappl from the county authorities.
Thus, a letter of approval from the university vadtained to accord me the mandate to
collect data on Uwezo Fund from the constituengsiths and was presented to the

office of Kiambu deputy county commissioner. Théea | obtained a letter from the
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Kiambu deputy county commissioner in order to hdérne= movement all over the
constituency as an administration requirement. &search assistants and | administered

the questionnaires and later wrote the report arfindings.

3.10 Method of Data analysis

Whereas descriptive studies aim at finding out 'wikg questionnaires were used to
collect descriptive data (Borg, Gall, & Gall, 2007This research method is considered
appropriate as it deals with many members of thaujation spread all over the county
where it is not possible to study all the populai@md hence calling for sampling in order
to come up with generalizations about the wholeutedon. In addition, Questionnaires
method is less biased compared to other desigasniklepth case study (Gilbert & Gips,
2000). Gay (1992) posited that questionaires gireespondents more freedom to answer

guestions and make sugestions than in any othdraahelue to anonymity factor.

An interview accorded to one of the wards admiatsir in regards to her views on the
youths in her area and her thoughts on how welythumg were conversant with the fund
and a youth involved in the process of acquirirgftind leads to our qualitative analysis

as exhibited in the findings.

Both quantitative and qualitative approaches weeduUor data analysis. The data from
interview was categorized into information for alijeity and the questionnaires was

subjected to data analysis, coded and enteredeircdmputer for descriptive statistics

ensuring inconsistencies were checked. Statigt@ekage for social science (SPSS) was
used to run descriptive analyses to produce freguerdistribution and

percentages.Tables, graphs and charts were usednimarize data frequencies and
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percentages. Responses given for free and an iewerwith one of the wards
administrator and a youth involved with the fundreveised to analyze and interpret the

information for reports.

3.11 Ethical consider ations

There are ethical standards that guide researsbdial science and that must be adhered
to. They include standards for the researcher wimclude misuse of privileges and
plagiarism, while to the subjects involve privacpdaconfidentiality of the given
information which also translates into making stivat anonymity is observed if one
desires so, and that the research will not leahyopsychological or physical harm to the
subjects. One should also make sure consent isitasiu There are also those that relate

to the research procedure to be used (Mauthne2)200

Mostly young adults and the rest of the youth t® #élge of 35years formed the sample
and therefore seeking consent was not of greatecondersonal question requiring
anonymity was also not being pursued in this reteaonfidentiality was exercised and
all requirements to carry out the research wernevwad. Academic freedom in research
was practiced and the findings of this research bal made available in all available
platforms as required by the institution. Academanesty and proper citations of the

sources used before, during and after the reseaprioperly shown.

3.12 Timdine

Fifteen days were used in carrying out this studg were distributed as follows: One
day was used in structuring the research questiomg.days were used in conducting the

pilot study to determine the effectiveness of theggions. One day was used in analyzing
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the pilot study findings and doing the necessareraments on the questionnaires
guided by the pilot study findings. Two days wesediin training the research assistants
followed by five days of data collection from amotige sampled population. The last

four days were used in writing reports, doing datalysis and writing the final report.

32



CHAPTER FOUR

DATA ANALYSISAND INTERPRETATION

4.1 Finding and data presentation

This chapter presents crucial/key regularities nmpieical data collection in the project
field. In understanding and for comparison purpgaesentation is in tabulated format
followed by a more detailed discussion of specdita collected within a selected

guestion and analysis of subjective meaning subdhitt line with the question.

4.2 Background infor mation about the respondent

Table 1: Distribution of respondents by age categories

Age Male Female Total
18-24 60 37 97
25-29 41 29 70
30-34 37 34 71
35<35 7 5 12

Total 145 105 250
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Figure 1: Responserate by age

Response rate per age

B 18-24 ®W25-29 W 30-34 m35

Response rate age by and gender

Majority of the respondents were youths 41% agedden 18 and 24 years while those
on the age bracket of 35 constituted the lowestgmtage at 5%. On gender, male
respondents represented the highest responset ra88ocawhile the female were 42% as

extracted from table 1 above.
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Responserate by education level

Table 2: Level of education among therespondents

Level of education ' Male Female Total
Primary 20 17 37
Secondary 68 54 122
College 36 26 62
University 19 7 26
Never attended 2 1 3
Total 250

Figure 2: Education level of respondents

Education level of respondents

B Primary M Secondary M College ™ University M Never

1%

Majority (49%)of the respondents had secondary education wlelenihimum number
has never attended school at 1 %. Those with UsityeiCollege and Primary education

constituted 10%, 25% and 15 % respectively.
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Table 3: Response Rate by Occupation

Employment status = Male Female Total
Student 32 18 50
Unemployed 38 50 88
Self employed 29 12 41
Employed 44 27 71
250 143 107 250

Figure 3: Response Rate by Occupation

Response rate by occupation

The table above shows that majority of the respotsd@ere unemployed at 31% while

Self-employed, employed and Students were at 20%, 2nd 22 % respectively.

36



M edia tools used by the audience to access infor mation on Uwezo fund:

Table 4: By Occupation

Media Student Unemployed Self Employed
Employed

Internet 35% 29% 17% 37%

Radio 30% 33% 39% 9%

TV 20% 17% 21% 23%

Newspapers 12% 11% 15% 29%

Other 3% 10% 8% 2%

Total 100% 100% 100% 100%

Table 4 above shows preferred media tools by occupation and how they got awar e of

Uwezo fund:

Table4: By Age
Media 18-24 25-29 30-34 35<35
I nternet 33% 28% 20% 30%
Radio 34% 32% 35% 22%
TV 21% 19% 22% 29%
Newspapers 9% 15% 17% 18%
Other 3% 6% 6% 1%
Total 100% 100% 100% 100%
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Table 5 above shows preferred media tools by age
Findings:
A) Uwezo Fund awar eness level

Table 5: Awareness Funding By occupation

Occupation % aware on | % Unaware
Uwezo fund

Student 17% 83%

Unemployed 29% 71%

Sef Employed | 33% 67%

Employed 21% 79%

Total 100% 100%

Figure 4. Awareness by occupation

Awareness by occupation

B Student M Unemployed & Self-Employed ™ Employed

Majority of those aware of Uwezo fund are the ssifployed at 33% while the least are

students at 17%. The employed and the unemployedta?1% and 29% respectively.
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There is a significant relationship between prefgrmethods of access to information
compared to how awareness reached the respondantdwezo fund. Data from
guestionnaires also reveals that a diverse commtioic mix was employed by Uwezo
fund secretariat to create awareness: Radio, NBegds, Websites, Social Media, Print
Media, TV and word of mouth. On how they accesa&mmation on Uwezo fund, most
respondents accessed it primarily on their preflermethods of choice as reflected in

table 4 and 5.

a) Effectiveness of the media tools and campaigns on Uwezo Fund

From table 6 above a large percentage of the tasggondents are unaware of the
Uwezo fund as reflected in different categories elgnStudent, Unemployed, Self —
Employed and Employed with 83%, 71%, 67%, 79% retspaly. This is also reflected

under the ages of 18-24, 25-29, 30-34 and 35 wb#b,773%, 53%, and 98% levels of
unawareness. This holds true by the fact that 6ftyof those who have heard about
Uwezo fund would state the objectives or explairaiddwezo Fund meant. In addition,
42 of the target population cited inadequate inftiam on procedures and 31%

mandatory requirements as the reasons why theyme¢r@ccessing the fund.
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Table 6: Access Efforts on Uwezo Fund

Category Number of | % of persons making an effort to access
people Uwezo Fund

Student 1 2%

Unemployed 6 7%

Self-Employed 5 12%

Employed 4 5%

Not access 74%

Figure5: Level of access

Level of access

Student
2%~ Unemployed
7%

Employed
5%
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The pie chart above illustrates how those who avara of the fund are utilizing it.
Majority of the respondents (74%) are not making effort to access the fund while
only 2 % of the students, 7 % of the unemployedp I the self-employed and 5 % of
the employed are. This could be attributed to évell of awareness created by the media

campaigns.

Table 7: Satisfaction

Level of satisfaction on the awar eness campaigns Number of | Percentage
people

Very High 23 9%

High 30 12%
Moderate 78 31%

Low 82 33%

Very Low 32 13%
Unknown 5 2%

Total 250 100
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Figure6: Satisfaction levels

Satisfaction Levels

M Very High M High B Moderate B Low M VerylLow M Unknown

2%

On the levels of satisfaction on awareness campaiged 33% had low satisfaction
while Very High, High, Moderate and Very Low attred 9%, 12%, 31% and 13%

respectively. However, 2 % of respondents had uwkrlevels of satisfaction.
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CHAPTER FIVE

SUMMARY, CONCLUSIONSAND RECOMMENDATIONS

5.0 Introduction

This chapter summarizes the main items of the stuagiuding its objectives, the
research questions, the findings, and highlightsesof the recommendations in relation

to media campaigns with particular attention todase study.

5.1 Overview of research objectives

The objective of this study was to examine theatffeness of the awareness created by
the media campaigns carried by the governmentrsitsee the youth on Uwezo fund.
Also the media tools that reached the youth in Camstituency. Finally the study sought
to identify the uptake of the fund among the yobyhassessing the response towards
registration or engagement of the youth in acqgitine fund. As shown in chapter 4
different age brackets and different occupatiorskegories posited different results in

regards to different questions that were posetemt

In the response rate the youth between 18-24 hadnihjority response in Lari

constituency with 97 out of 250 (41%) and the aj@5s was the lowest with 5% of the
sampled youths. The male respondents were morearechpo the women with 145 men
responding against 105 women. This is associatédthe fact that the study was carried
in the centers and not on homesteads. Responséyatelucation also varied in the
results posited. Secondary level took the majaritthe respondents with 122 out of 250

sampled youths. The lowest response came from thhbheehave never attended school
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with only 3 out of 250 sampled youth. Secondarelevas at 49% while others took the

rest.

Response rate by occupation equally posited vegrasting results as shown in table
3.Unemployed category were more with a total ob88of 250 (31%) youths who were

sampled in Lari Constituency. Self-employed toak fgmst with 41 out of 250 (20%).

On the question of preferred media tools or howy thet information on key issues
regarding them or not, the students category statemtnet as their most preferred
medium at 35%, Unemployed stated Radio as theit pre$erred medium at 33%, self-
employed too stated radio as their most prefertemhigel at 39% and the employed
mentioned internet as their most preferred toalhafice. Again on the preferred medium
by age category 18-24, Radio scored highest at 25%29 age bracket stated the radio at
32% against other mediums, 30-34 responded by tagsueg that radio was their best

medium at 35% against other mediums.

The age bracket of 35 preferred the internet madth 80% of the respondents citing
internet as their most preferred tool. In the goesbf preference and choice we can
categorically state that radio took the highestes@o both categories and also became the
answer as to how they became aware of Uwezo Fanegkgards to the reason for their
choice most cited accessibility while others talkédhe nature of their work. This can
fully be attributed to the fact that radio and mtt have a platform on their phones and

hence nothing was hindering their mobility.

Those who stated the nature of their work said tistgn to radio all day long through

earphones and those of internet said they wouldyswo online whenever even through
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the phone. This shows the relationship betweenrbdium of choice and the source of

awareness on Uwezo Fund.

In response to the question of awareness the rsspmas selected by occupational
category as shown in table 6 and 7.In this reseamghreness did not only mean hearing
about Uwezo fund, knowing the procedure but measpansiveness towards the fund.

This refers to what the youth know about the Uwiearal.

This would include information on the procedureg tibjectives and the benefits of the
fund to them and this would go ahead to show thatiomship between the level of
awareness and number of the youths who have maeé&anto get the funds. On the
response given, the students level of awarenesedcbr/%,Unemployed 29%,Self-
employed 33% and the employed was at 21%.0n thed tFwunawareness the students
scored 83%,Unemployed 71%,self-employed 67% and eimployed at 79%. It's
interesting to note that, the fact that the funthigeting the unemployed youth both the
students and unemployed who should be on the inentfanting to know more about the
funds still scored very low in terms of percentagieereas the opposite was and is
expected of them. This clearly indicates that m@eds to be done in terms of raising the

awareness among the youth in Lari constituency.

As indicated above the level of awareness amongdlighs in Lari directly correlates
with the level of engagement or efforts to accbssiiwezo fund. Again on this question,
the tarrying was by occupation and as indicatedlite 7 only 1student out of 250 youths
sampled is making an effort to access the fundstitating to only 2%.The unemployed

who were and are the main target of the Uwezo fonly 6 out of 250 (7%) of the
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sampled youth are making any efforts to accessum@s. Only 5 of the self-employed
youths in Lari have engaged in the process ofrggttie funds constituting to 12% of the
sampled youth. Only 4 of the employed category (8%dicated their effort to accessing
the fund. At this stage 74% of the sampled youthan constituency are yet to engage in
any process of getting the fund. More needs todme dn this regard if the youth in Lari
constituency are to fully benefit from Uwezo fukdnong the key issues highlighted as a
hindrance included the inadequate information @hpgfocedure to be followed in order

to get the funds.

This again reveals the direct relationship betwten levels of awareness during the
campaigns that was carried out to inform the yaand the effort to access the fund.
Other issues included the mandatory requirementsndisated in the Uwezo fund
application form, loan payments where most of tbatly indicated that they still don’t
know what happens when one gets the money. Do gpayras a group or in case of
money splits as a group does one pay as an indikMdRosing the fear of mistrust in case

one of the members was unable to repay.

This was in relation to the question of how thegareled the information they were
seeking from Uwezo fund as urgent, vital, or peaso®n vital, procedure to acquire the
funds scored was at 47%, On urgent, failure to héwezo fund personnel on the ground
to demystify Uwezo fund process scored 23% andesagmal, formational of groups got
a whole 30%.This is a direct explanation as tddkelevel of awareness on the fund and

maybe associated with the low level of intake @&f thwezo fund in Lari constituency.
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On the question of how satisfied the youth weretlaninformation passed to them in
regards to Uwezo fund, very highly satisfied scabp@o, high got 12%, moderate got
31%, low took the highest at 33%, very low had 1&8d finally we had those who did
not indicate their satisfaction level at 2%.Thisaiagshows clearly the relationship
between the satisfaction level on the awarenessterteand the level of uptake of the

Uwezo fund in Lari constituency.

On the part of proposals on how to make the infoionato be more useful to them the
respondents proposed an Uwezo fund personnel abmasimously on the ground (Lari

constituency) as the most viable way of understamthe process. Others included role
model (as persons already registered for the futndiy leaders like Mps to convene

meetings and explain to them and more.
Key Informant View

The key informant in this research was thssistant Chief who responded to the
guestions posed to her.She was selected for tbeviewv because according to Uwezo
fund secretariat the chief and his office are thdoesers/guarantors of the Uwezo fund

groupings.

First and foremost she acknowledged that she haditebdout the Uwezo fund. She also
acknowledged that she knew it was given by the gowent (President) to the youth to
help them in opening businesses and create wealdatse unemployment among the

youth.

On the question of if media Campaign employedetwsiize the youth about the Uwezo
Fund worked successfully in Lari Constituency, siffematively stated that she could
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not claim so because she did not know of any yquergon who were doing anything
related to getting the funds. She in fact confedbatl none of the young people had
approached her in regards to getting informatioouaftJwezo fund yet she was the first
administrative contact the youth had in the waite 8oncluded by arguing that it could
still be too early to gauge the campaigns sucdetsssapoint.

On the question of if she knew whether youths waweare of the Uwezo fund
opportunity again the assistant chief could notifglavith all certainty insisting the fact
that she knew no group that was pursuing the fundny young person who had
approached her in regards to the fund then shenatasure if they were fully aware. She
said they could have heard about the fund becawsasi all over but she was not certain
if they knew what it meant to them or if they urstend the process of accessing the
fund.

On the question of any initiative she had takem ésader to help the youth in realizing
this opportunity and benefit from the fund, sheretfglly indicated that she had done
nothing or better still had not engaged the yontany way in regards to Uwezo fund and
this she cited to having no knowledge of the precafsacquiring the fund from any
authority except knowing the existence of the fundact she confessed to know nothing
about the process of acquiring the fund thoughkstesv the fund existed and had a slot

for women too.

Lastly on the question of if she thought if thedumas of benefit to the youth in her area,
she responded by acknowledging that the fund wgreat initiative and would go a long
way in reducing unemployment issues among the ydguh in regards to the youth in

her area she noted if nothing more was done likeeathg them on how to go about it
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and how beneficial it would be to them and if theyuld be given ideas on how to invest
the money and be motivated to register for theterfund then the effort would be futile

to the youth in her area.

This interview was a better prove on the fact timatre needs to be done in terms of
practicality of the Uwezo fund. As much as the yokhew about the fund more was

required to create full awareness of what the fivad about and the process of acquiring
the fund. More was needed to motivate or persuade/outh to engage and give them
the challenge to go for Uwezo fund for their bendfispecially when one analyses the
response to this last question then one can coadhat only youths enlightenment was
needed through a training and youth based follos-apd the benefits would be

enormous. She mentioned dairy farming, tree plgrion sale, she talked of the modern
fish farming, poultry keeping, vegetable farminggairing motorbikes as the businesses

she would advocate for the youth in the area.

Resour ce person

The resource person interviewed was a youth inatiee bracket of 25-29 years and in
self-employment category who is set to benefit ftbinfund. He was selected in order to
demystify the process of Uwezo and through thiglystuelp us in analyzing the process
and procedure. He confirmed to have known aboutZdwend from the radio which is

his medium of choice that he uses to acquire in&ion on key issues in the country and

went ahead to shed more light on the process ofzoviend.

On the question of how he would rate the processcqtiiring Uwezo fund he cited it as

a bit fair though he confirmed to have been easierhim because of his earlier
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experience with such funds before, as he and bispghad benefited from similar funds
from the government earlier on. He understood thelg process and what it meant to

apply for the funds meaning he was fully aware wfeldo fund.

When asked on what motivated him to go for Uwezalfithe resource person indicated
that as a youth involved in self-employment he wesdy to take advantage of such
opportunities whenever they were available in otdegxpand and sustain his businesses.
His earlier experience with other funds was anogreat motivator as he explained how
lenient the government was on acquisition cond#i@md even repayment rules as
compared to other institutions. He went aheadt®slus group as another great motivator
to going for Uwezo fund seeing how successful tiveye on managing the previous
funds where they ended up with a clean name uwlikers who ended up as defaulters

and rendered ineligible of Uwezo fund.

On how he would advise the youth who are not ygagad in the process of acquiring
the fund, he categorically pointed at the young méo just roamed the centers jobless
as the people who should be on the front line ittirge the Uwezo fund. He cited

ignorance and lack of information as the greatéstirance to their engagement. He
confessed to have never seen any Uwezo fund pexsam the ground (capacity

building) in Lari constituency. He cited forming gfoups with people with the same
interest as a big plus because such foundationsadagger vision even beyond the fund.
He advised the youth to stop focusing on the unknésars and focus on the bigger

picture that of the opportunities that comes witbhsfunds as Uwezo fund.
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5.2 Conclusion

This study sought to evaluate the success of tharemess created by the media
campaigns through various media tools used by tvergment in passing the relevant
information about Uwezo fund. The study examinedethr the media campaigns
created to raise awareness on Uwezo fund weret@béalize their objective among the

youth with particular attention to the youths ie five wards of Lari Constituency.

The study revealed that the media campaigns comédbin increasing the level of
awareness about Uwezo fund among the youths, witereht categories sampled
population positing interesting results as discdseethe findings above. The radio was
the most successful communication media in Larigfiarency as it was responsible for
more than 60 percent of youth awareness on Uweazd. fHqually effective campaign
tool was the internet that was responsible for aln2® percent of the level of awareness
in the region. Newspaper, outdoor adverts and ist@v scored lower on the type of

media tools that created awareness about the éutiektyouths within Lari Constituency.

Although the level of awareness increased wittleeia campaigns on Uwezo Fund, the
study revealed that the youths were yet to engate thve fund majorly because they
were uninformed about the processes and procediaves/ed. This implies that the
awareness level affected the way in which the yoesiponded to the fund which was not
limited to increasing awareness but also encompaséleiencing the youths to take the
necessary measures in accessing and using the. filwischanges in attitude or
perceptions were witnessed in relation to Uwezodiuvhich further confirms that the
media campaigns were not successful in realizieggibvernment’s objective about the

fund. With less than 26% of the youths in Lari Qdgosncy showing interest towards

51



accessing and using the Uwezo fund, the campammsot be qualified as successful and
thus a number of recommendations have been higatigior improving the role of such

media campaigns.

5.3 Recommendations

From this study, it is apparent that much needsetalone in relation to improving the
level of awareness through media campaigns usddwezo Fund, and more especially
in realization of the objective of the fund. Whesege understand that a media campaign
is meant to not only create awareness but alsmftaence or persuade a behavior.
According toDiffusion of innovations Theoryhis theory states that innovations, new
ideas, products or methods of doing things are comicated, received and appropriated
by a target group (Rodgers, 1993he theory focuses on four key areas namely the
invention, diffusion (how it spreads), period/titeken and its effect. Different people
adopt innovations differently. A5-step process akyd how people receive information.
Knowledge a person becomes aware of an innovatimoh heas some idea of how it
functions, Persuasion a person forms a favorablendavorable attitude toward the
innovation, Decision, a person engages in actwiti@at lead to a choice to adopt or reject
the innovation, Implementation, person puts anwation into use and in confirmation a
person evaluates the results of an innovation-getialready made. There are the
innovators who birth the idea, then the early aeigpivho are followed by the early

majority, late majority and lastly the laggards.

In the research this theory confirmed how the amese levels have influenced the
adoption of the fund. As the theory states thdepends with if one is aware of how the

innovation works for them to adopt the idea. Thisams awareness forms a serious
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integral part of the decision they make towardsitim®vation. The government birthed
the Uwezo fund went ahead to create awarenessttatbet group and we can see the
level of awareness has led to early adopters wihm ur 26%.This is also evidenced by
the fact that Uwezo fund is a few months old andiffigasome youth in the process of
acquiring the fund is a plus for the Jubilee goweent. Those already engaged in the
process fits the early adopters who became awateediind and made the first move to

adopt the fund.

The study to a larger extent agrees with Zhstep flow theorythat states that media
introduces ideas and discussions which are lakentéy opinion leaders who interpret
them for the audience. According2cstep flow theory people form opinions by the help
of opinion leaders who are then influenced by thassnmedia( Kartz & Paul
Lazarsfeld,194% The results shows that most youth in Lari terrd@eezo Fund stuff as
their greatest need on the ground so that theyegafain the procedure to them. The
reduced level of uptake hence is as a result & ¢h@n opinion leader who can further
interpret the procedure and process required t&Jgetzo fund. These opinion leaders do
not necessarily mean the Uwezo fund workers aloné ds per some of the
recommendations given by the youth, the area lsadech as MPs and County
representatives were seen as better lot to explainpersuade the youth to partake the
fund as we have witnessed political leaders urtjregy youth to go for the fund in other

counties in the country by helping them with difiet interpretations on the fund.

To a lesser extent this theory fails to justifyegmrically to what extent or probably
percentage of opinion leader’s influence in messaysumption. This is due to the fact

that a section of the people acknowledged havirsgchabout Uwezo fund from their
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preferred media channels and also the awarenesBamashe same sources and not from
an opinion leader and yet they are already engagé#te process of having the fund in

Lari Constituency.

Through this research many issues were identifsed laindrance to the youth’s uptake of
Uwezo fund. This included the low level of awarenesregards to the fund. As stated
earlier the awareness includes the general vietherund, what the youth know about
the fund, what they know about the process of aitguthe fund and the benefits of the
fund. We find that the level of awareness had diretationship with the level of
satisfaction to the information that was passedugh the media and ultimately affected
the level of effort to acquire or not acquire thed. On the information passed there was
evidence that a gap existed. This is better expthiny the fact that the respondents
claimed procedure as a vital piece of informatioat twvas missing. On the same note a
number of respondents stated need for capacitgihgibat ward level as very urgent need
in regards to the information they were seekingofoare seeking for in regards to Uwezo
fund. This means they still require more clarity Owezo fund in order for them to

engage.

The awareness campaign needs to be reviewed ligtiieof the findings shown in this
research. More emphasis needs to be incorporatedyands to the information passed to
the youth. Let Uwezo fund personnel be on the gilcamd give the youth more direction
on what is supposed to be done. Before another aigmps carried out let Uwezo
Secretariat work with the youth on the ground beeates they have heard about Uwezo

but fails to go past knowing only. Officers on tgeund should work with the youth
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through focus groups, through leaders of the wards the youth know without a doubt

what Uwezo fund is and its benefits to them.

The secretariat may also need to review the mandegquirements in order to make the
fund friendlier to the young people. Many youth edit issues with mandatory

requirements like formation of a group for one &dtigible. Many asked why they need
to be in a group for them to acquire the fund thas meant to help them develop their

talents and their goals for a better life.

This research further recommends a qualitativecarashtitative study of the target group
by the government before launching another camp#@igmuch as this entire people are
the youth you can clearly see the differences imseof age brackets, education level,
occupation and gender variations to a larger exfigns would give a clear picture of the
needs of this categories, their preference of mexbés, their perceptions, their needs,
and their responsive rate to such ideas like Uwand. This would greatly help inform

the government on how to undertake an awarenespatgmwhenever they intend to

target the young people in Lari constituency. Chapthe most appropriate media to use
for the target group is a great step in achieviagaign goals. From this study we find
that radio worked for many youths in the area dntheé government ever considers
another campaign this is the way to go only thatould be good if they first identify

which stations in particular.

Integrated approach of campaigns and educatiomgrgms at community level would
be a plus for the government. In the research g wentified that only one capacity

building on Uwezo fund had been carried out in KianCounty. Not many got a chance
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to attend and it was not in Lari constituency luthe larger Kiambu County. Given the
number of youths in Kiambu County and the rest ehy@a one capacity building event in
a county is too inadequate. The government shaucase more logistics in regards to
Uwezo fund capacity building and make it closetht® youth. The research indicates that
the best level of engagement as suggested by tith would be at wards level and if not

affordable at least it should be on every constitye

When implored on the kind of methods of communarathey would want to be used to
reach the youths with information on procedure atier things and more clarity on the
fund most respondents still stuck with their cheioé medium but it's also important to
note other suggestions that came up. This includedia caravans as an option to
explore, during sports or other organized eventhefyouth in Lari constituency and as
earlier mentioned the personnel from Uwezo funtlil wts largely mentioned. If these
suggestions are not put into place then Uwezo foad fail to live up to its expectations
and end up as another un-successive initiativeinDutata collection some youth for
example expressed fears of having defaulted in plast allocations in youth

empowerment fund. This cannot possibly be ignofeahy progress is to be expected
with this new fund and the ministry should comewh modalities on how one can

make for the nonpayment in order for them to aegliwezo fund instead of a strict

closure on them.

The Government ought to improve infrastructure arilConstituency in order to better
engage with the youth. This would include creamdiHuduma centres where the youth
can engage government processes easily. Interraefalaility should too be on the

governments list of rural development initiativéss indicated in the findings more
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youths accessed information through internet pexiddy the phone platform. We all
know that as much as it's a good platform it hadiritations. If this was in place the

awareness level would have been more compareddbwds indicated in the research.

Initiatives that ought to be encouraged includeuth not limited to, viability of
exporting different labor categories to foreign kets and the latest example being the
announcement by the statehouse spokesman, MandgisuEthat 300 plumbers from
Kenya are required in the Middle East, a creatioimtergovernmental policies to help in
reducing the youth unemployment in Kenya. Moreopeoper regulations should be put
in place in order to ensure safety and good workiogditions for the youth once out
there. We have heard of exploitation and bad wagrlkérperiences in the past and it is
only when the government comes up with rules agdlations to curb the vice then will
our youth have a good chance to be exposed totémational platforms for the benefit

of the country.

5.4 Limitations of media campaigns

As much as media campaigns are designed to infparsuade or motivate behavior
changes in a target group it still remains a difticask of assessing change or level of
impact created by a media campaign. It's alsodliffito ascertain for sure if the media
campaign carried to create awareness is the oalgrfaontributing to the change or lack
of it which sums up as a limitation towards sucfidsmedia campaigns (Agostinelli &
Grube, 2002).This has been noted in Lari constdyém that the level of adoption of the

fund is still low.
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The possibility of other compounding factors thii¢éets outcome limits the success of a
media campaigns in creating awareness. For example case of Lari and other areas
many youths do not own land. What this means it ¢kan if they were to get money
and maybe desire to invest in things like farmingould still be difficult as they would

need to lease or buy. Other factors include polasiructure for example roads, failure
to have internet centers in place in the area,dggical problems affecting many youth
in the area like drinking and many more. Short tlanaof the campaigns (though still

ongoing but not with the same momentum as at fii@ty to change deeply rooted
cultural norms and values of a targeted groups\beha~or example as | noted earlier
the government needed to understand the need< ghotith and the background of the
regions before rolling out this fund as this alwaysders the view of the campaigner and

that of the respondent.

5.5 Possible solutions

Pilot studies should be carried out always befocarapaign to create awareness is rolled

out. This will help in determining the outcome bétproposed campaign.

Focus groups discussions prior to campaigns wiltdyg helpful in Lari constituency. As
the study has shown the different age variationfferdnt levels of education,
occupational differences and different choice ofdme of communication means that
even the perception of the campaign is differars.through this focus groups discussion
that the campaigner would understand different sieaadd incorporate them in the

awareness campaign.
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5.6 Evaluation

For future successful awareness campaigns the moeert should improve current and
future intervention by providing campaigners withpeces of information needs of the

target groups as this study has indicated in therteg (Valente, 2001).

5.7 To consider

The government may need to consider the elemerdssatcessive awareness campaign
as noted by Davidson, ( 2004) where he recommendsti@ have means of measuring
campaign outcomes, unique contribution of campaigm targeted group being youth in
Lari in this case, tracking of the progress as tgoes on, timing of evaluation (though
early may be erroneous/inefficient for conclusioaspecially on our case as the fund has
only been rolled out a few months ago and hencdseme to take root and lastly if the

desired results are as expected though therdlisasttinuity with Uwezo fund campaign.
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APPENDI X 1: QUESTIONNAIRE

This is a survey on how effective media campaigeated awareness on Uwezo Fund as
conducted by the Government of Kenya: Case StudyaonConstituency. Kindly fill as
reliably as possible. Most questions afes and No, some may require additional
information. Thank you.

SECTION A: (About the Respondent)

Gender (Tick where appropriate): Male Female

Nationality........ovvi i
(Kenyan/Other) ... ... e

County: (Name your
(070 11 117 PP

Ward: (Name your

Age Bracket (Tick where appropriate)

Age category Tick
18-22
23-26
27-30
31-35
Education

Kindly tick where appropriate:

Highest level of education Tick
Primary Education
Secondary Education
College education
University Degree
Never Went to School
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Occupation: Kindly tick where appropriate

Employment status Tick
Student
Unemployed
Self Employed
Employed

SECTION B: ACCESS TO INFORMATION ON UWEZO FUND

a) How do you usually get information about issue&@&mya? (Tick more than once
where appropriate)

Online (Website, Facebook,
Email)

Posters/Notice Boards

TV

Radio

Newspapers

Baraza

Other

b) What are your reasons for your choice above?

Areyou awar e of the Uwezo fund?

a. YES
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d)

If yes, what media did you accessit from?

RADIO

TV

WORD OF MOUTH

INTERNET

OUTDOOR ADVERTISEMENTS e.g. BILLBOARDS
NEWSPAPERS

BARAZA

Others specify

b) Kindly state briefly what you know about Uwezo fund

Areyou currently making any effort to benefit from Uwezo fund since you

heard about it?
YES

NO

If NO briefly state your reasons
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f) How can you describe the kind of information yousver would wish to seek for
on Uwezo Fund?

Urgent, Vital, Personal
g) Are you satisfied with how awareness is being edrout on the Uwezo Fund?

(Please tick where appropriate):
h)

Very High | High (4) Moderate(3) | Low (2) Very Lowl don’t
(5) (2) know

i) If No, what do you propose should be done to makeiiformation more useful
based on your experience (Describe briefly)

SECTION C: General Recommendations on Uwezo Fund

a) In your opinion, what methods of communication ddduwezo Fund Secretariat

use to build awareness on the youth?

68



APPENDIX I1: INTERVIEW SCHEDULE

County Ward Administration

Assistant Chief Kamburu Ward

» Did the Media Campaign employed to sensitize thettyabout the Uwezo Fund
work successfully in Lari Constituency, Kiambu Ctyih
* Are you aware if the youths are engaged in thege®of accessing and making
use of the funds?
* Has the fund been beneficial to the youth in yoeaa
What do you think should be done to make Uwezo famen more beneficial to the
youth in your ward?
Interview Schedule
Resour ce person-A youth who is engaged in the process of acquitivgUwezo fund
(self employed category)
How did you get to know about Uwezo fund?
How would you rate the process of acquiring Uwanaif?
What motivated you to go for Uwezo fund?
How would you advise the youth who are not yet gedan the process of acquiring the

fund?
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