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ABSTRACT

This study was designed to assess the determisactess of women entrepreneurial ventures in
small and medium enterprises in Kongowea market basa. In particular the study explored
how business networking, domestic chores, entrepirgad training and financial accessibility
affect women entrepreneurs in small businessesré@dearcher relied on both direct observation
and questionnaires to collect data. The study ésndel beneficial to different stakeholders since
it provides pertinent information useful in hypaieeformulation. The study provides relevant
literature for future researchers on other relatgacs; it would also of help to scholars who
undertake research on the same topic. A sam@é®ivomen entrepreneurs was chosen for the
study by means of stratified and simple random d$agpThe design for the study was
descriptive survey. Information from the participawas analyzed and translated into important
information with the help of percentages and diatispackage for social sciences (SPSS). Both
tables and frequency distributions and were utllie draw valid conclusions. From the study,
the major economic factors affecting women smalll amedium enterprises are inadequate
financial accessibility, elevated interest and ffisient savings. It was found out that many
women entrepreneurs did not member themselvesgsiofeal organizations or other networks
hence often found it complex to access informatiBducational training is seen as major
variable influencing the performance of women emeeeurial ventures where women lacked
entrepreneurial training and management skills. 8gtra commitment was a major challenge
where women on average spent more than five haumsusehold chores only at the expense of
their businesses. Many women lacked house helpsdist at home and only few women had
supportive spouses who could assist at hoBa&sed on the key results, the researcher
recommends that financial service providers shaolshe up with products and services tailor
made for women to bridge the gap of financial asib@égy among women entrepreneurs. There
is also a need to boast our technical and vocdtiwaiaing institutes so that they are able to
equip women with relevant skills and professionatrepreneurship. The researcher also
recommended on the need to boast women networksughr creation of women trade
association, women groups, mentorship programmesnaegrating women in the existing male
dominated networks
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CHAPTER ONE

INTRODUCTION

1.1 Background of the study

Women are the pillars of economic expansion in mdayeloping states. Global entrepreneurship
monitor (GEM) reports that women entrepreneurs ggrejobs, wealth and innovation across 37
countries surveyed. In many of these countriegdhe of growth of women creating new business is

greater than the rate of growth for men entrepremégReynolds, et al 2002).

Women constitute more than half of the total wartgbulation. While in the traditional societieseyh
were confined to performing household activitiesnadern societies, they have come out to partieipat
in all sorts of activities. Women have ventureddifferent spheres of activities such as academics,
politics, social work and they have started runritmgjr own enterprises. Therefore, it is appropriat
study the causes of poor performance among woniegpeaneurs.

Generally, women entrepreneurial ventures are smaihn that of their male counterparts in terms of
sales, revenue and assets. Recent evidence frordritted States suggests that on average men
entrepreneurial ventures are twice as large as wangepreneurial ventures in terms of both saies a
assets (Coleman 2007). It has also been shownothatverage employer-firms owned by women
generate only 78 percent of the profits generate@dmparable male owned businesses (Robb and
Wolken 2002). Also, women have been found to geadess sales turnover relative to men, even in

same industry comparisons (Loscocco and Robinseth)19

For example in Nigeria in spite of the support ameentive programs to micro business, Akabueze,
(2002) briefly stated that it would seem reasonablsuppose that small businesses would grow and
boom, but the speed of business breakdown conttouesse because of the shortcomings influencing
business performance which are: inadequate finbn@aources, poor location, insufficient
management experience, poor laws and regulatiersergl economic situation, together with critical

factors such as poor infrastructure, little deméordproducts and services, corruption, and poverty



Others include: shortage of raw materials, handicapbtaining finance, inadequate competent and

motivated personnel, lack of ability to control toand cheap foreign products dumped in the market

Notwithstanding the intrinsic problems related ke tgrowth of micro - scale businesses, women
entrepreneurs are increasingly venturing into osimerof small-scale enterprises either on their own
or in partnership with male entrepreneurs (ILO 200%is has been made possible primarily because
of ease of entry, limited access to other entegprend lack of employment opportunities in formal
sector of the economy. In addition, given the espam of entrepreneurship amongst women,

understanding the social, cultural and economitofadnfluencing their success is of vital impoxtan

In Ethiopia the idea and practice of women entrne@ueship is a recent trend. In the 1970’s vetielit
was known about women entrepreneurship in practinod research, focusing purely on men
enterprises. Scientific dissertation about wometnepneneurship and women owned organizations is
just a recent development of 1970s (ILO, 2006). Amand Admassie (2008), argues that more than
50% of all Ethiopian women entrepreneurs often fgeader related setback related to establishing
fresh businesses together with operating or expanekisting ones. Women are underprivileged due to
retrogressive culture, and traditions. For instant@ny women face difficulty in accessing credbinh

banks together with challenges of borrowing viaimal networking.

Kenyan women entrepreneurs are recently generampgloyment and giving input to economic
development in Micro and medium enterprises whimhtribute a high percentage of Kenya’'s GDP. In
spite of their input to the economic improvemehgit freedom to manage and make strategic business
decisions is greatly hampered by among other thaudgire, domestic commitment, financial status

and lack of entrepreneurial training.

Many researches indicate that countries that doaddtess gender disparity among entrepreneurs are

trailing down on noteworthy economic growth (WoBdnk).

Though there are differs research on the factodemumining performance of women entrepreneurs
there has been insignificant attempt to come watl solutions from the research especially on ssue

of inadequate skills and capital which calls fottée strategies, (Jennifer 2013). There are several
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collapses enterprises in the city calling for imimagésl solution if we need to achieve economic
sustainability in small and medium enterprises guty. Solving the challenges facing these projscts
a critical area for in-depth investigation sincetstdiailures leads to loss of a lot of resourceenya

economy has been represented by regional inequalitierms of small and medium enterprises

distribution as they tend to be concentrated inclitigs only.

Self-employment has proved to be the magic bullet,solve the ever increasing problem of
unemployment, low pay and job insecurity. The auirtguge international interest in entrepreneurship
as a magic bullet to end poverty reflects awaremésthe success of large-scale initiatives in the
developing countries. The small business sectoedegnized as an integral component of economic
development and a crucial element in the effortiftocountries out of poverty (wolfenson, 2001).
Small- Scale businesses are driving force for econgrowth, job creation, and poverty reduction in
developing countries. They have been the meansghravhich accelerated economic growth and rapid
industrialization have been achieved (Harris et2806; Sauaser, 2005). Furthermore small scale

business has been recognized as a feeder senlargde scale industries (Fabayo, 2009)

(Schuler and Hashemi 1994) indicated various benedf entrepreneurship to women such as
restoration of women’s confidence and dignity, irgstheir economic security, involvement in major
household decisions, ability to make purchaseslimdedn domestic violence and more usage of
contraceptives. Punitha et al92007) examined theblpms and constraints faced by women
entrepreneurs in the Pondicherry region. It is tvextamining the factors influencing the performance
of women small and medium enterprises and findioigtions so that women can benefit more from

their enterprises.

1.2 Statement of the problem

Whilst, women entrepreneurs in SMEs accounts farenttean half of total entrepreneurs in the country
as a whole and in Kongowea in particular, theraniieightened shortage of studies conducted with a
specific objective of analyzing the influencespefformance of entrepreneurial in relation to dstice
commitment, financial constraints, lack entreprei@training and networking.

There is a need to study women entrepreneurship separately for some reasons. The first reason is

that women entrepreneurship has been acknowledged during the preceding decade as an important
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unexploited spring of economic growth. Businesswomen create jobs for themselves and others
through providing society with different solutions to organization, management and business
problems as well as to the exploitation of entrepreneurial opportunities. However, they still represent
a minority of all entrepreneurs. Therefore, there exists gender gap discriminating against women'’s
prospect to become entrepreneurs and their opportunity to become successful entrepreneurs. This
market breakdown against women needs to be sorted out by government and policy makers so that

the economic possibility of this important group can be fully used.

Whilst without a doubt the economic impact of women is substantial, we still lack a reliable picture,
describing in detail that specific impact. Recent efforts initiated by the OECD (1997, 2000) are
responses to this lack of knowledge and have focused the attention of policy makers and researchers
on this important topic. In order to effectively and efficiently address this topic, policy makers need
more knowledge about women entrepreneurs. The aim of this study is to enhance knowledge about

the causes of poor performance among women entrepreneurs.

In addition, women in entrepreneurship has beagelgmeglected both in society in general and e th
social sciences (Brush & Hisrich, 1999). Not onlgpvé women lower participation rate in
entrepreneurship than men but they also generélbose to start and manage firms in different
industries than men tend to do (Franco & Winqv2§i02; Reynolds & White, 1997). The industries
(teaching, primarily retail, and other service istties) chosen by businesswomen are often or have
until just recently been perceived as being legsomant to economic development and growth than the
high-technology and manufacturing. As a end reg@hder parity between men and women from the

perspective of entrepreneurship is still a nighemar

According to Hisrich & Brush (1999) many women epteneurial ventures have failed to grow from
small to medium and have stagnated because of d&ckany shortcomings faced by Women
entrepreneurs. He adds that Unequal access toalahgbroperty means that women are incapable of
securing loans for their enterprises. Withouaficing, women are unable to grow their businesses,
and they remain stuck at the micro-enterprise levaus, in this study it is thought to assess the

different factors that influence the performancevomen entrepreneurial ventures in Kongowea.



Whilst the outcome of small enterprises to develepims generally accepted, women entrepreneurs in
this sector face numerous obstacles that hinder ldreg-term continued existence and development.
Many Scholars have pointed out that starting arass is a risky venture and advise that the
probability of micro business making it past theefyear birthday are very thin (ILO 2005). Some
researchers have also argued that the velocitgiloiré of entrepreneurial ventures owned by wonsen i
higher than that of men since they have variousdyar(Marlow, 2009).

Women’s entrepreneurship is mutually about womeulace in society and the responsibility of
entrepreneurship in the same society. Women emtneprs are faced with precise obstacles (such as
family responsibilities) that have to be overcomeider to give them access to the same opporsniti
as men. Also, in some countries, women may expegiebstacles with respect to holding property and
entering contracts. Increased participation of wommethe labour force is a prerequisite for imprayi

the position of women in society and self-employeainen. Hence there is need for this study that
aims to provide holistic view through empirical dguon the factors influencing the performance of

women entrepreneurial ventures in Kongowea, Kenya
1.3 Purpose of the study

The purpose of this study was to investigate tlil@ences of performance of women entrepreneurial

ventures in SMES in Kongowea market, Mombasa Kenya.

1.4 Objective of the study

The objective of the study were to:

1. Assess the extent to which entrepreneurial trainingluence the performance of women
entrepreneurial ventures.

2. To determine  whether business networking infb@erthe performance of women
entrepreneurial ventures

3. To establish whether domestic chores influencepdgrormance of women entrepreneurs in
small and medium enterprises.

4. To determine whether financial accessibility inflae the performance of women

entrepreneurial ventures.



1.5 Research questions
The study attempted to answer the following questio

1. How does entrepreneurial training affect the penmmce of women entrepreneurs in small and
medium entreprises?

2. How does business networking affect the performaf®gmen entrepreneurial ventures

3. What is the contribution of domestic commitmenttba performance of women entrepreneurs

in Small and medium enterprises?
4. What is the role of financial accessibility on tperformance of women entrepreneurial

ventures?

1.6 Research Hypothesis
The researcher attempted to test the followingothygsis:

1. H1: there is significant relationship between epteneurial training and performance of
women small and medium enterprises.
2. H1: Business networking have significant influermcethe performance of women small and

medium enterprises

3. H1: there is a significant relationship betweenrses of funding and the performance of

women small and medium enterprises.

4. H1: there is a significant relationship betweemestic commitment and the performance of

women small and medium enterprises.

1.7 Significance of the study

This study is of immense significance to womeneapreneurs as it has outline factors influencing the
performance women entrepreneurial ventures. Theystull be useful to alleviate the problems that
women entrepreneurs face in Kongowea and othes paworld.

To researchers and academicians, the study wél dagply reference material for future researchers
other related topics. In addition it will help othacademicians who undertake research on related
topics. The study covers a very essential areacon@mic development and hence it will be of
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importance since it will provide information thaarc be used to formulate policy. The financial
institutions will come up with products which awrElér made to fit into woman financial needs. In
addition through the financial institutions corperaocial responsibilities they will factor in woma

groups.
1. 8 Basic assumption
The study was built on the following assumptions:

The respondents were honest in answering questidres.women were willing to participate in the
study and .provide answers to the research quediorthe study

The sample size was representative and usefubinidg valid conclusions. The sample of 200 women

was used which enabled the researcher to comethmegurate conclusion.
1.9 Limitation of the study
The study was limited in the following ways:

Financial constraints: the research study requaddt of money to take of all logistic issues like
purchase of stationery, printing, travel and matmers. The money was not available hence the sample
size was small. The budget did not allow the regeto hire a qualified and highly motivated resbar

assistant.

Time limitation: a lot of time was required to lswt data, data analysis and presentation. Sortteeof

respondents required a lot of time to answer qoestieading to delay.

1.10 Delimitation of the study

This study only covered Kongowea market in Mombasd focused on women entrepreneurs. There
are different issues that can be researched iniael#o women entrepreneurs. But, this study is
delimited to the key socio-cultural, financial ass#ility, level of entrepreneurial training and
domestic commitment on the performance of womemeprgneurs in SMEs. In addition, the study
focuses only on assessing the major personal ajahizational characteristics of women entrepreneurs

in MSEs to check whether these characteristicxafifeir performance.
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1.11 Definition of Significant terms

Women entrepreneur. women entrepreneurs are those women who think lefisiness enterprise,
initiate it, organize and combine the factors addurction, operate the enterprise and undertaks risk

and handle economic uncertainty involved in runrarigusiness enterprise.

Characteristics: key personal and organizational features of wosr@repreneurs in

SMEs.

Culture: the sum total of ways of living built up by a gmof human beings and transmitted from one
generation to another.

Performance overall quality of activities and operations doiy women entrepreneurs in
consolidating their enterprises to make a highefitpr

Entrepreneurial training: the acquisition of relevant skills and competendresn institutions of

higher learning which are essential in improving gerformance of women entrepreneurs in SMEs

Factors: personal, organizational, economic, socio-culfuegal/administrative influences that affect

women entrepreneurs overall activities and opematio SMEs.
1.12 Organization of the study

The research project report is organized in fivaptars excluding the preliminary pages which
contains the title, declaration, dedication, ale$fracknowledgement, table of contents, list ofifes,

list of tables, abbreviations and acronyms. it wdhtain the references. The appendices will contai
letter of transmittal and the questionnaires usedHe study. Chapter one presents the backgrotind
performance of women entrepreneurs in SMEs, prolsiatement, purpose and objective of the study,
and the research questions as highlighted in tle #f@dependent variables. In addition, research
hypothesis, significance, delimitations, limitatsoand basic assumptions will be presented in timesa
chapter. Chapter two contains a review of releViggriature with a particular focus on overall farst
undermining the performance of women entreprenéurSMEs in Africa and other developing
countries. The chapter will present a conceptuaméwork outlining the relationship between
dependent and the independent variables and thecéaling and moderating variables. Chapter three
contains the research methodology. This includesrdsearch design, target population, sampling

procedure and sample size. The chapter also centa@thods of data collection, data validity, data

8



reliability, data analysis techniques, ethical esstaken into consideration. Chapter four prestrms
data analysis and finally chapter five presentssiimamary of the research findings, discussion ef th

findings, conclusion, recommendation and finallggestions for further studies.



CHAPTER TWO

LITERATURE REVIEW

2.1 Introduction
This chapter reviews the different literatures tent in the areas of entrepreneurship, women
entrepreneurs; women entrepreneurs in SMEs; thalgms of entrepreneurship; and factors affecting

the performance of women entrepreneurs in SMEs.

2.2 An overview to entrepreneurship

The dynamics of entrepreneurship is believed tartmrie immensely to the economic growth and
thereby helps to meet economic, social and enviemnah challenges. As society moves gradually
from under development to the phase of developnmaatket opportunities widen and individuals
acquire more finance, purchasing power, skills)itsgs and motives. As a result, the social and
economic environments tend to become more conducitiee growth as well as further expansion of

entrepreneurship.

Governments are increasingly considering entrepirsh@ and innovation to be the foundation of a
competitive national economy, and in most counteesrepreneurship policies are in fact closely
connected to innovation policies, with which théyase many characteristics and challenges. While
many countries are making serious efforts to supgarepreneurship, results appear to vary. Castri
want to understand the determinants of and obstaglentrepreneurship, and they need to analyze the
effectiveness of different policy approaches

Schumpeter (2005) stated, that In some countrigsggreneurship is linked to regional development
programs and the creation of new firms is stimaat® boost employment and output in depressed
regions. In others, entrepreneurship is a key elktwiestrategies designed to facilitate the pgyétion

of certain target groups, such as women or mims;iin the economy.

Countries want to understand the determinants dfcdostacles to entrepreneurship, and they need to
analyze the effectiveness of different policy apgttes. The lack of internationally comparable

empirical evidence has however constrained our ngtalading of entrepreneurship and many questions
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remain unanswered. Ultimately, policy making mustduided, as far as possible, by evidence and

facts.

2.3 Understanding the factors affecting entreprenenship

Even though entrepreneurship has its own advantégesnot free of problems. For this there are a
number of factors .Samiti (2006), Tan (2000) clesgithe basic factors that affect entrepreneuit® in
two broad categories —economic and social.

The economic factors include competition in the kagrlack of access to the market, lack of access t
raw material, lack of capital or finance, lack ofnketing knowledge; lack of production/ storage
space; poor infrastructure; inadequate power suppty lack of business training. The social factors
include lack of social acceptability; having lindteontacts outside prejudice and class bias; societ

looks down upon; attitude of other employees; atations with the work force.

2.4 Women entrepreneurship

Women'’s industrious undertakings empower them ecocally and enable them to contribute more to
overall development. They venture either in smallnedium scale production activities, or in the
informal or formal sectors and their activities aret only a means of winning bread but more
importantly a way creating sustainable developméltited Nations Industrial Development
Organization (UNIDO, 2001).

In the developing countries there is gender inatyualhich favors men at the expense of women. In
many transitional economies progress has been\athim opening doors to education and health
protection for women but political and economic ogipnities for female entrepreneurs have remained
limited. Concerted efforts are needed to enableaferantrepreneurs to make better economic choices
and to transform their businesses into competiéxeerprises, generating income and employment
through improved production (OECD, 1997).

2.4.1 Nature of women entrepreneurs

Different researchers have argued differently andharacteristics of male and female entrepreneurs.
Some groups of researchers agree that there addfeences. But some others state differences. For
example Green & Cohen (1995) stated, “An entreprergan entrepreneur is an entrepreneur,” and it

should not matter what size, shape, color, or kexentrepreneur might be. If so, good research on
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entrepreneurs should generate theory applicald#.tdvhile research shows similarities in the peedo
demographics of men and women entrepreneurs, #nerdifferences in business and industry choices,
financing strategies, growth patterns, and goveraatructures of female led ventures.

On the other hand there are those who give competitasons to study female entrepreneurship —
looking specifically at women founders, their vaes) and their entrepreneurial behaviors as a eniqu
subset of entrepreneurship. Just as we have fobad dinical trials conducted on an all-male
population do not necessarily provide accuratermégion about the diagnosis or treatment of female
patients, we see that scholarly research focuséd mnmale entrepreneurial ventures leaves many
questions unanswered for their female counterp&8dme argue that it is important to look at female
entrepreneurs who, though they share many chaistaterwith their male colleagues, are unique in

many aspects.

Observable differences in their enterprises reflecterlying differences in their motivations andlgo
preparation, organization, strategic orientatiamj access to resources. Birley (1987) stressedh@n t
differences even in their background and persomatacteristics. He found the female entrepreneurs t
be the first born; from a middle or upper classifgnthe daughter of a self employed father; ededat
to degree level; married with children; forty tatiefive at start-up; and with relevant experiernice
their desire in starting new businesses, reseaetientified a number of reasons for women to bexom

entrepreneurs.

2.4.2 Differences between women and men entreprensu

While gender was shown not to affect new ventundopmance when preferences, motivation, and
expectations were controlled for, the differencbsesved among men and women entrepreneurs were
observed by different researchers. Among these &S(E907) identified that men had more business
experience prior to opening the business and highpectations; women entrepreneurs had a larger
average household size; the educational backgrooindsale and female entrepreneurs were similar;
women were less likely than men to purchase thesiness; women were more likely to have positive
revenues; men were more likely to own an employer; ffemale owners were more likely to prefer
low risk/return businesses; men spent slightly maoree on their new ventures than women; male
owners were more likely to start a business to nm&aey, had higher expectations for their business,

and did more research to identify business opparesn male entrepreneurs were more likely to found
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technologically intensive businesses, businessasitise their competitive advantage more quickly,
and businesses that have a less geographicalljziedaustomer base; male owners spent more effort
searching for business opportunities and this bplavhen other factors were controlled for. Besiaes
this, Malaya (2006) tried to distinguish male aethéle entrepreneurs with respect to their success

indicators arranged in a sequential order from wagortant to least important.

2.4.3 Factors affecting women entrepreneurs’ perfanance

Although Women Entrepreneurs have grown in largalmer across the globe this does not mean that
the obstacles facing women in entrepreneurship haga done away with (Mahbub,2000).
In support of this The Centre for Women’s Busin@ssearch in the United States as sited in UNECE

(2004) and (Mahbub,2000).identified the followiragtors that affect women entrepreneurs.

2.5 Understating financial accessibility as a factof performance

Capital is a very important factor of productiondawithout it no business can succeed. Access to
finance is one of the obstacles hindering the dgrakent of women entrepreneurs. There are various
financial constraints facing women entrepreneursciwvhnclude high cost of credit, inflated bank
charges, lack of collateral and poor family backgib Credit inaccessibility and has hugely affected
the growth of women entrepreneurs in Kongowea dhergarts of the world. The credit constraint has

a gender perspective( Areuis and Minniti 2005).

2.5.1 Access to credit from financial institutions

Women are more likely to be constrained than metelims of accessing to capital. Fletscher (2008)
has identified some factors that contribute towar@slit constraints for women. These factors inelud
collateral requirement, the difficulty in findingguarantor, the requirement of the authorizatioriiey
husband or a male relative, financing preferencéhie activities that are operated by male by faian
institutions, risk averse characteristics for womesusehold work involvement, high illiteracy rated
lack of confidence about applying a loan. Wometegmeneurs experience a challenge in negotiating
with banks and other financial institutions ThegKaf financial confidence to argue for what theg a
entitled to, particularly for starting an enterpris?Vomen often have fewer opportunities than men to
gain access to credit for various reasons, inclydack of collateral, an unwillingness to accept

household assets as collateral and negative pemwspbf female entrepreneurs by loan officers
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(Mahbub, 2000). The women entrepreneurs are sunffefiom inadequate financial resources and
working capital. The women entrepreneurs lack actegexternal funds due to their inability to praei
tangible security. Very few women have the tangimeperty in hand. Women's family obligations
also bar them from becoming successful entreprengutboth developed and developing nations.
"Having primary responsibility for children, homadiolder dependent family members, few women
can devote all their time and energies to theinrmss" (Starcher, 2008,) The financial institutions
discourage women entrepreneurs on the belief ti@y tan at any time leave their business and
become housewives again . Differential accessddittmay of course be a reflection of differenaes i

the choice of sector, educational level or the amotiloan requested.

2.5.2 Family funding and its effects on women smadind medium enterprises

Women who are supported financially to start upirness tend to do well that those who are not. The
family usually provides advice and support to themthe start of a business enterprise, running and
growth and growth of the business in their earfgss of their life. However, many families prefer t
support men in business than women and only webéshed families will be able to offer financial
support for women. Many families in Kenya are sgjlirgy to meet the high cost of living and may only
give limited support to women in businesses (Breishl, 2009).

It is likely that people whose family and commuestihave lower earning power will be less able to
access informal source of support. The supporticaerms of money of or any other form that can
help the entrepreneur in times of need (MahbubQ200

Moreover, women who are used to internal fundingy rba fear to taking loans from financial
institutions who charge interest and this may diaathge the business. The business is likely to

stagnate since internal funds are limited.

2.5.3 Personal savings in women’s small and mediuemterprises

Women find a barrier in raising their own capitiatdugh personal savings especially young women.
They do not have access to any form of financing assult of not owning any assets and having a

limited credit history hence barring them from 8tay an enterprise.

Many women in remote areas rarely save money ik baoounts due to poor living conditions. The

problem has been exacerbated by lack of awareneskeoimportance of saving. The challenges
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women face when growing up deprives them of ang methe importance of saving, hence weakening

foundation of starting and running an enterprisei$B et al, 2009).

Women are disadvantaged compared to their maleteqarts given their nature they spent more.
Information asymmetry is a key factor contributitay poor saving by women. Inadequate saving
continues to be a barrier to women in small andiome@nterprises hence affecting them negatively.

2.6 Domestic commitments as a factor influencing p@rmance of women in SME.

Balancing a woman'’s role in the home and entezpgigectations is a major challenge especially for
women in traditional societies. Women are expettederform all domestic duties including taking
care of children, washing, cooking among otherwvifgano time for them to manage their own
enterprise. Women’s domestic responsibilities datls make it difficult to commit themselves inithe
businesses and sometimes they may be forced te ttles business.

Kenyan women give more emphasis to family ties @ationships. Married women have to make a
fine balance between business and home. More bedrusiness success is depends on the support the
family members extended to women in the businessegs and management. The interest of the
family members is a determinant factor in the mmsion of women folk business aspirations
(Stevenson and Jarillo, 2003).

2.6.1Work-Life Balance (WLB) Issues of Women Entrepeneurs

After overcoming many inherent disadvantages redl&dghe deeply embedded traditional mindset and
stringent etiquette, today we find Indian womenaagegl in different types of traditional (e.g., gantae
making, beauty care, fashion design) as well astraatitional (e.g., founding financial institutigns
educational institutions, entertainment companiesjrepreneurial activities. In addition to their
challenging entrepreneurial work, many of these wwnmust also perform several roles in their
families. These roles include being a spouse, akeetand parent; managing daily household chores;
and providing services to the community and socifgmen also must take care of their own health
and other personal activities, which are often eetgld because of role overload as well as time

limitations.
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In contrast, a study by CIBC (2004) revealed thaim&n entrepreneurs in such developed countries as
Canada are able to better balance their familywita work than those employed by someone else. The
demands originating from the work and personal éifevomen are quite often mutually exclusive,
rendering it very difficult to strike a balance Wwetn the role demands. Presently, even though the
topic of WLB issues among female entrepreneurs cana® urgent attention, studies pertaining to the
WLB of entrepreneurial women in India are extrensdgrce (Mathew & Panchanatham, 2009). In this
context, the current work is a step towards anatyzhe WLB issues confronted by the women

entrepreneurs of South India.

2.7 Understanding entrepreneurial training as a fie of performance

Women have limited access to vocational and teahriaining in the developing countries. In fact,
women on average have less access to educatiomiranand technical and vocational skills can only
be developed on a strong foundation of basic pgraad secondary education. Many African countries
are characterized by low enrolment among womerduca&tion, high dropout rates and poor quality of
education. This puts Kenyan women entrepreneuis disadvantage compared to men. While the
gender disparity in primary education has decreasszk the introduction of free primary education,
the gap remains large at the tertiary educatioelsev

Adequate skills are very important for the growfthsmall and medium enterprises. Both formal and
informal sector require practical skills which mamgmen are lacking and these has led to stagnation
of many business. Professional training is very artgnt for the success of small and medium
enterprises. Studies have indicated that womenrhtgher labour burden than men (Dejene, 2006), a
big limitation of access of professional skill reguin the business world.

Although statistical data are not available onghare of children attending early childhood edwarati
there is greater shortage of affordable child @@ preschool programs even in the urban settihgs o
Africa. Women responsibilities for child care aféea cited as reasons for women low participation i
skilled training and literacy programs which aresezgial for building management for female
entrepreneur. In addition the curriculum does mopleasize entrepreneurship skills and therefore does
not give women the requisite skills to venture ibtsiness.

2.7.1 Professional training as a factor in small alhmedium enterprises.

Today’s business environment requires great wedilkmowledge and skills that related to their tygfe

business and flexible to the changing businessr@mvient. Business education is a key tool towards
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solidifying the performance of women in small andedium enterprises and their economic
empowerment.

Amin et al, (2010) argues that in the developingintdes, young women and girls face various
challenges which affect their ability to acquire tlequisite skills for entrepreneurship. They need
prepared through education in meeting life eveett&viies such as marriage and birth to cope with
emergencies and take advantage of opportunity wWienpresent themselves.

Continuous improvement and innovation are paramoéoirguccess of business. Inefficient business
processes are expensive as they can bring busioeas, limiting ability to compete against more
established competitor. Men are more privilegedntare sources of information by virtue of their
network and position in the society. Skills shoetagmerges as significant variable to affect the
innovation decisions of women small and mediumrpniges (Demirbas & Matlay, 2011).

2.7.2 Management training as a determinant of perfonance of women Small and medium
enterprises

Management ability is one of the most influentiattbrs in the successful growth of new ventures
(Park & Bae, 2004). The ability to manage can deesed through experience or training both on the
job and in classrooms. Lack of access to trainimjadvisory services is one of the main reasomnoft
used to explain the underperformance of women iallsamd medium enterprises (Brown et al., 2002:
Brush et al, 2009).

Heilbrunn, (2004) adds that most women owned enga® show slow or no growth due to lack of
business managerial skills. Acquisition of bustnesnagerial skills is very essential to the suEoés
any business enterprises. It is considered as ldifyiblock for successful entrepreneurial venture
(Brush et al, 2009).

Training and capacity development in the managen@ntbusiness helps individual women
entrepreneur to develop key competencies essdatidhe growth of the enterprises. Bridge et al
(1998) describe the importance of technical andagament skills in adapting to and coping with the
changing environment, and identifying such learslalis as key determining factor for growth.

The nature of entrepreneurial training has a gepeéespective (sign& Vannicombe, 2003). Women
need more training to get the same business sldlimen since we are leaving in a competitive world

with scarce resource and everyone fighting forrtekare. Educational system for secondary, tgrtiar
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and after school programs should met the gap letvike skills required for small and medium
enterprises and women job seekers.

2.8 Access to networks as a factor of performancenavomen small and medium enterprises.
According to UNECE (2004) and Mahbub (2000) acdessetwork is major factor affecting women
enterprises. Having a good network with people wiatter is key in success of any business which is
lacking in many women entrepreneurs. Women haveirféwsiness contacts, less knowledge of how to
deal with the governmental bureaucracy and lesgalb@ng power, all of which further limit their
growth. Since most women entrepreneurs operate ©madl scale, and are generally not members of
professional organizations or part of other netwptkey often find it difficult to access infornarti.
Most existing networks are male dominated and somest not particularly welcoming to women but
prefer to be exclusive. Even when a woman doesuvermto these networks, her task is often difficul
because most network activities take place aftgulee working hours. There are hardly any women-
only or -majority networks where a woman could engain confidence and move further. Lack of
networks also deprives women of awareness and as@ts good role models. Few women are invited
to join trade missions or delegations, due to tmkined invisibility of women-dominated sectors or
sub sectors and of women as individuals within girgn sector (Mahbub, 2000).

Networking has long been praised as indispensalterf towards the survival of female-run ventures
(Boyd, 2005). Through networks women entreprenegas access to guidance and information
required for initiating and operating start-upsilgag hey also get information on where they can ge
cheap capital (Carter et al., 2006). Entreprenputgogether both social relations and social adata
as a conduit to gain access to customers, infoomaéind suppliers and to the sources of fundingyTh
utilize family networks to access emotional supp@ortl voluntary family work as well as. Literature
has it that support from personal network helpsprove growth, survival, and performance chances
of start-ups. Moreover, support from significanhers (parents, spouse, relatives and friends) i® mo
significant than support from other people in tilework for example business collaborators, former
employers, former co-workers, and acquaintancesgthwhave add weight on the success of new
business projects. Help and emotional support fspouse are more important for success in case of
the women entrepreneurs (Mutuku, et 2006). Women and men have dissimilar priorities in
establishing and maintaing networking relationshfs Man’s motives is more helpful (looking for
personal gain) while on the other hand women hawremaffective considerations in social
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relationships. Their management style is not seelpeang relevant and thus, women are tools, assets,
and chances than men in the small business arelmen \dbnfronted by a problem related to business,
women entrepreneurs look for help first from famtlyen from friends and lastly from knowledgeable
industry sources while men look for advice fromitheisiness networks. This can be explained as due
to lack of specialized experience in diverse saogvork needed for female entrepreneurs to fusly u
the information and resources provided (Mutukwgle2006).. This phenomenon appears to be relate to
women entrepreneurs in Kenya and other developicgnamies. It was reported that female
entrepreneurs had a shortage of peer support retworcontrast to men although various women
entrepreneurs and industry links have been forme@hvgenerally serve as a platform for women
entrepreneurs to establish networks and excharfgamation and experiences as well as to conduct
capacity building programmes, seminars and workshop leadership, entrepreneur development,
motivation, and to offer other way of support. Tlesdue to the fact that women may not join these
associations as they might be overloaded with lessirand family responsibilities. This limits the
women entrepreneurs’ ability to seek informal advand peer financing as well as the information
networks needed for survival and growth. This migbse a challenge to women entrepreneurs in
establishing networks which are helpful to the swatvof their businesses (De Tienne, 2007).

With respect to the impacts of social network dties on business start-up, both strong and weak
social network ties affect business start-up byigliag scarce but necessary information ( Davidsson
2003; Wagner, 2004). Weak ties stimulate entrepnestgp and facilitate the discovery of opporturstie
by exposing nascent entrepreneurs to new and eliffedeas, worldviews, and advice Strong ties also
assist nascent entrepreneurs by providing unpardlyfavork and emotional support . For example,
inexperienced nascent entrepreneurs are more ligedgpend on the advice of their close friends tha
someone unknown or not trusted, and their friendg offer opportunities or resources that influence
the nascent entrepreneurs’ choices (Casson, 20Mi@ho-entrepreneurs rely on the advice of friends
and relatives in order to maintain confidentialtyd control of the business.

There is enough evidence to prove that businesswomen are less involved in networks than their male
counterparts, and that they have different network. For trade it is as imperative to have both weak-

tie networks and strong-ties (Burt, 2000). The strong and personal networks that women traditionally
engage in are well suited to purposes linked to the family related tasks that may prove to be a

hindrance in the marketplace (Lin, 1999). Thus, women differ to men in the kind of networks they use
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and in the social capital available to them through the network. Women have therefore less access to
critical resources, support and information needed to successfully start and manage a new firm

compared to men.

The person’s social position determines and is determined by the social networks she has access to.
Social networks are both structures and processes; structures that describe how individuals are
connected to each other and processes describing the interaction between the individuals in the
network (Larson & Starr, 1993). The role of networks is that of providers of information, possibilities
and support (cf. Granovetter, 1973). The network structure is defined by the information and
resources that are available, but also by the interpersonal structures mediating the information and
the resources. The importance of the entrepreneur’s social network structure has been increasingly
acknowledged as one of the most important factors explaining the creation and the success of a new

venture.

Moreover, networks are important because our actions are shaped by our social context, consisting of
the system of individuals with whom we interact. Research has shown the importance of social
support through role models and close private relationships with people in the small business
community (Hansen, 2010) and through case studies has tried to describe the process leading to new
venture creation (Birley, 1985; Hansen, 1995; Larson et al., 1993). Hence, the individual’s network
provides the emotional support, social persuasion and vicarious experience, which are central to
whether or not a person engages in entrepreneurship and does so successfully. For example, some of
the most important impacts of the social network are the socialization process, the ability to practice
and observe small business activities at close range and the provision of positive (or negative) role
models with regard to entrepreneurial behaviour. These can serve to strengthen the sense of self-
confidence in behaviours related to the entrepreneurial domain. Furthermore, the social network
provides different useful resources for both the aspiring and practicing entrepreneur in the form of
instrumental and financial assistance; such as experience, know-how, encouragement, financing and

idea generation.
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Social network theory has tried to explain how class is attained in the community or how social
capital can be used to achieve individual goals (Adler & Kwon, 2002; Lin, 1999). The process by which
people mobilise and invest capital defines status attainment. This theory gives two essential types of
resources namely; personal resources enjoyed by the individual which they have freedom to use and
social resources, where ones accesses through direct and indirect network affiliations. combines they
form a individual’s social capital which s the sum of resources available to a individual through

either directly by use strong ties and indirectly by use weak ties.

The theory explains that two processes determieegdlationship between the status attainment of an
individual (e.g. succeeding in becoming an entrepreneur) and hiseorsocial resources. The first
process focuses on thecesdo social capital. The individual’'s human capitkgerience, education),
initial position (parental status, prior jobs) atie individual’'s social tiese(g. extent of ties) are
supposed to determine the extent of the resouraiable to the individual through his or her netiwor
The second process focuses onrtigbilisationof the social capital in the process of statusratiant,

in this case becoming an entrepreneur; the us@mélscontacts and the resources provided by the
network. The combination of access to social chpita the willingness to mobilise those resources
will determine the status of the individual

Networks are major sources of knowledge about wdnentrepreneurship and are increasingly
recognized as a valuable tool for its developmemd promotion. Policy makers must foster the
networking of associations and encourage co-operaand partnerships among national and
international networks and facilitate entreprersugndeavours by women in the economy. One major
reason, networks is that they provide a platfoomwomen to meet entrepreneurs (both women
and men) and to learn and gain knowledge aboutrbiacpand being an entrepreneur. By network we
refer here to exchange of valuable informationrikeo to become a more competent entrepreneur. That
is a person with a higher probability to identifydaexploit a valuable entrepreneurial opportunity.

2.8.1 Mentoring Women Entrepreneurs

Mentoring is a relationship, in which the more khedgeable person (mentor) provides business
guidance and support to the inexperienced persoaol@®& Washburn, 2010). Dragoo, National Chair
and Interim CEO of the National Association of Wanteusiness Owners (NAWBO) (2014), advises

choosing a mentor that the mentee looks up to, soenevho inspires them, offers smart solutions and
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fresh perspectives. It is equally important thahtoes hold the mentee accountable for their actans
indecisiveness to act.

According to Sandberg (2013), a women entreprengmtor needs to be confident in her skills to
serve the mentee. The key function of mentors Isetoole models for women entrepreneurs (Kickel &
Gundry, 2006). Soliciting the help of a mentor pd@s women entrepreneurs the opportunity and
personal growth experience of identifying and aekedging their need for help. Many of these new
mentees may not be able to articulate the typeetip they need in building and growth of their
business when speaking with a potential mentort@i2011). Learning from the expertise of a mentor
can help mentees avoid making errors in decisignstZ, 2011). Mentors as role models are valuable
because they counsel women entrepreneurs wheratbend help them decide where they want to be
in the future. Mentoring enables women entreprendar realize what is possible and attainable
(Aubert, 2014). Research conducted by JandeskaKaaidher (2005) confirmed role-modeling, by
women mentors, resulted in a higher level of casaéisfaction for women.

Through the mentoring relationship, women entrepues expect to develop as both business owners
and individuals (St-Jean, Audet, 2009). Cope & WE&DO00), posited how important mentor support is
in helping entrepreneurs to commit to learning frexperience. These learning experiences may help
them avoid or mitigate issues in the future (CopeWatts, 2000). Through mentoring, women
entrepreneurs can learn to be more objective whidmaging their company through a leadership
position.

2.8.2 Women business association

Business associations and chambers of commeraelat®nship organizations engaged in supporting
the commerce interest of their members (U.S. L§AR). Local Business Associations are distinct
from industry based organisations in that they roffpecific services to their members rather than
collective benefits. They tend to be small, witltagmented structure, where each business asswciati
tended to focus on one or a few services for tm&mbers (Bennett 1995; Bennett 1998). In England
local business associations were found to bridgeg#p between individual firms and the government’s
business support services (Edwards et al. 2002¢alLbusiness associations are recognized as
providing their members international, national aledal promotion opportunities; a register of

premises; general advice; advice for startups; arulisiness directory . By virtue of building and
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maintaining social relationships and networkingsalobusiness associations may be able to create
relational and social capital and therefore anvative milieu (Maennig and Olschlager 2011).

Local business associations work as knowledgeiloigston nodes, where they provide their members
with information about government programs and diadive requirements. Knowledge nodes are
defined as “a virtual artifact ... which provides@nmunication surface within people” (Christiansso
1996). They are a repository of information. Thesdes have links to the users of this informatian (
this case local HBB and other members. Local bgsiressociations generate their own knowledge
networks by their networking activity as describdatdr in this research. There is a dearth of academ
evaluation of the role of local business assoanatisupporting HBB, and no evaluation of their
knowledge distribution role in particular. This pagocuses on local business associations through
examination of their operation in a particular mygiCasey LGA.

Business associations play significant role notyanl assisting in funding, increasing number of
working places and decision-making with regard tovgte enterprises, but also in social policy
concerning private businesses. Created by voluteed governed by professional managers, such
associations became the essential institutionsypfaving economic, political, and social structuoés
their countries. Business associations of differemtintries conduct different activities and have
different operating procedures depending on exjsticonomic basis. In Kenya, like in other countries
with transition economies, private entrepreneurgdnéo represent their common interests in

Government, Parliament, and other state and lathbaties and society in general.

2.9 Competition from well established male countarts and its effects on women SMEs.

Some men are dominated certain areas in businekimgna niche for themselves. They also have
other advantages that women do not have that nheke bffer women stiff competition. Some of this
includes issues like, men can take greater risks tlaey are more capable of using uncouth means e.g
bribery, corruption among other which women shyrfro
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2.10 Conceptual Framework
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Figure 1 Conceptual Framework

This conceptual framework is a graphical represemtaof the causes which are leading to poor
performance of women entrepreneurs. The independeigbles are entrepreneurial training, cultural

practices, financial accessibility and domestic gotmment whilst the dependent variable is

performance of women entrepreneurs. The relatipnsdtween the independent and dependent
variables can be moderated by some other varidifdeseconomic factors, management skills and

knowledge of the market.
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CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Introduction

In this chapter the methodology that was used mdaoting the study is discussed. It explains the
research design chosen for the study, target ptpojsgsampling techniques, data research instrusnent

validity and reliability of research instrumentstal collection procedure and data analysis teclesiqu

3.2 Design of the study

Research design refer to the master plan thated us the study in order to answer the research
guestions (Nachmais & nachmais 1996) A descripgiveey research design was used in this study to
assess the key factors that affect the performaficgomen entrepreneurs in SMEs in Kongowea
market. A descriptive study design is deemed tls thesign to fulfill the objectives of the studpe

it enables to describe different factors that aftbe performance of women entrepreneurs in busines
A descriptive survey research seeks to obtain mé&bion that describes existing phenomena by asking

individuals about their perceptions, attitude, hédraor values (Mugenda and Mugenda 2003).

3.3 Target Population

A population can be referred to as the entireo$etlevant units of analysis, or data. It can diso
denied as aggregates of all cases that confornorte slesignated set of specification, Isidor Chein,
1982. Ngechu (2004) defined a population as a eeflhed or set of people, services, elements, syent
group of things or households that are being ingattd. This study targeted women entrepreneurs and
their representatives at Kongowea Market who hawellsand medium enterprises. Mugenda and
Mugenda, (2003), explain that the target populasbould have some observable characteristics, to

which the researcher intends to generalize thdtsesiithe study.

The population of the study consisted of 2002 essrwomen who have a business permit from the
county government of Mombasa and operating thesinasses in Kongowea market. These women
were working in 5 sectors of SME namely Retail avitblesale shops, Hardware and construction,

Food and beverages, Textile and Services delivery.
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3.4 Sample size and sampling procedure

The sampling technique is the process of seleciirgpecific number of respondents for a study
(Ngulube, 2003. A sample is a group in a reseatetlyson which information is obtained. In this
study, the researcher desires a 95% confidencé keeording to Faraday (2006), the acceptablererro
is generally set at 0.05 /5% probability that angigance difference occur by chance. Kothari (2004
recommends a value estimate of p at 0.5 as tha ganaximum sample value and yield the desired
results.

Mugenda and Mugenda (2003) argue that for a satogde representative enough, it should be at least
10% of the target population. Cooper and Schin@800) state that the sample size is the selected
element or subset of the population that is totbdied. To ensure that the sample accurately reptes
the population, Cooper and Schindler (2000) furteeommend that the researcher must clearly define
the characteristic of the population, determinertgpiired sample size and choose the best method fo
selecting members of the sample from the largeuladipn. Using this as a guide, a sample size 6f 20

respondents was selected.

For selecting these samples of entrepreneursifisiliasampling was used in which the 5 key sectors
that woman entrepreneurs were engaged was takstna#s so as to give equal chance to each of the
sectors. From each sector, 10% of women entrepreime$MEs were selected randomly using lottery
method by taking list of respondents from the Mosgbeounty government office. The following table

summarizes the total population in each sectortl@dorresponding sample taken from each sector.
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Table 3.1 Summary of the population and sample

Strata poptian sample
Retail and wholesale shops 248 24
Hardware and construction 128 12
Food and beverages 1070 110
Textile 132 14
Services delivery 424 42
Total 2002 200

Source Mombasa county financial report (2013)

3.5 Data collection instruments

Data are individual pieces of information. It iset of values of qualitative or quantitative vahs.
The term data refers to the kind of informationesshers obtain on the subject under study.
Researchers use instruments to collect data aigl essential for a researcher to develop correct

instruments since wrong data will led to wrong firgs and conclusions.

3.5.1 Questionnaires

A questionnaire is research instrument consisting eeries of questions and other prompts for the
purpose of gathering information from respondefssa data collecting instrument, it can be struedur
or unstructured. Questionnaires are instrumentaloifecting data. Descriptive data is best collécte
using questionnaires (Gay 1996). This study adbpiath open- ended and closed-ended types of

questionnaires. These questionnaires were adnmedsby the researcher together with his assistants.

3.5.2 Direct observation

Observation is a method of data collection whicholwes listening, reading, smelling and touching.
When used in scientific research, observation ohetuthe full range of monitoring behavioral and-non
behavioral activities and conditions. The researalse=d direct observation in the study to capture

pertinent information regarding the location, sarel organization of the project. The informatiorswa
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guided by structured protocol to ensure gatheringedinent information only. This technique enslre

detailed information was captured.

3.6 Data collection procedure

The researcher sought relevant authorization tecotlata from the University of Nairobi. The main
instrument in this study is structured questiorahich forms the basis for data collection to mbet
objective of the study. The questions were botmegeded and closed-ended. While the closed ended
questions were aimed at collecting quantitativeadhé open ended questions will provide qualitative
data.

Mugenda & Mugenda (2003) notes that questionnaares commonly closed to obtain important
information about a population under study. He ddtlat it was normally easy and convenient to
address each item and develop specific themesedittidy. The questionnaires were distributed ¢o th
selected members of the sample in the overall popunl. They were administered directly to the
respondent to increase the rate of response atideatame time reduce the cost of posting. The
researcher had an opportunity to explain the redguts the study and answer any questions which
may arise. During the exercise the respondents @eseired that strict confidentiality would be

maintained in dealing with the respondents

3.7 Validity and reliability of research instruments

The conclusion made the researcher will be based on the instruments. It is very pivotal to ensure that the
instruments are of high quality. The instruments thus should be reliable and valid

3.7.1 Validity of research instruments

Validity refers to whether the research truly measuhat which was intended to measure or truthful
the research results are (Joppe, 2000). Validitlygsextent to which the instruments will captutdch
they were supposed to measure (Dooley, 2003). Hnsiescientific usefulness of findings arising
thereof Serakan, 2003: Nachmias 1996). It is vglithat ensures accuracy of information gathered.
Validity of instruments is critical in all forms oksearchers and acceptable level is largely demend
on logical reasoning, experience and professiomatisthe researcher.

The researcher conducted a pilot study to meakeredidity of the instruments.
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3.7.2 Reliability of research instrument

Reliability is the degree to which an assessmeolt pooduces stable and consistent results. It is a
measure of the degree to which a research instriuypnelds consistent results after repeated tritihe
tendency towards consistency found in repeated une@&nt is referred to as reliability (carmines &
Zeller, 1979). Accuracy in measurement is of gneaportance. Reliability is about stability and
equivalence of results, they are consistent agpeated tests of the same object with the same
instrument. The researcher indents to improvedity by standardizing the conditions under which
the measurement takes place and using the servitaimed and motivated research assistant. The
research will use Equivalent — form method whereniiegive two different but equivalent forms of

instruments.

3.8 Data analysis

This study sought to study the extent to which itdependent variables influence the dependent
variables. The researcher analyzed data usingigegeranalysis. Descriptive analysis is the stofly
distribution of one variable and it provides theearcher with profiles of the study population sash
their size, composition, efficiency, preferenced aa on (Kothari, 2004).

First the completely filled questionnaires wereattesl for completeness at two levels. Initially tega
collectors verified that the questionnaires are gete before taking them to the researcher where he
did the final verification himself. This helped ritize many anomalies and correct mistakes
immediately before taking the questionnaires fromrespondent.

In this case, data quality control and cleaning m@mced in the field by the researcher ensuringathat
the information on the questionnaires were propeoliected and checked internal consistency.

Data analysis started once all the data has be#nred. Closed- ended questions was analyzed using
nominal scales into mutually exclusive categoried iequencies by employing descriptive statistics
using the statistical package for the social s@ef8PSS). On the other hand open ended questions
were analyzed using conceptual content analysislyArs involved the production and interpretation

of frequencies counts, tables that describe andrarme the data.
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3.9 Ethical Considerations

Ethics has been defined as a branch of philosogtighndeals with one’s conduct and serves as guide
to ones behavior (Mugenda & Mugenda, 1999). In shisly the researcher followed ethical guidelines

to ensure there is no physical or emotional harrthé participants of the research. The researcher
brought in light that the study is made for acadaepuirposes of fulfilling the requirement of the sy

The researcher tried as much as possible to beradecand avoid plagiarism and falsification of

findings while conducting the research
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3.10 Operational definitions of variables

Table 3.2 Types of variables, their indicators andhow they will be measured

Variable Indicator Measurement Scale Data Tools of analysis
collection
Dependent Women in small angd Nominal Questionnaire Qualitative and
variable medium enterprises and document quantitative
analysis methods
Performance of
women
entrepreneurs in
SME
Independent Role models Rate of performanceOrdinal Questionnaire Quantitative
variable of women S method
Membership in entrepreneurs
Business clubs
networking
Independent Professional Rate of performancgeOrdinal Questionnaire Qualitative and
variable training of women S guantitative
entrepreneurs methods
Entrepreneurial | Education levels
training
Financial Financial Rate of performanceNominal Questionnaire Qualitative and
accessibility institutions of women S guantitative
entrepreneurs methods
Family funding
Personal saving
Domestic Division of labor | Rate of performanceOrdinal Questionnaire Quantitative
chores of women S method
House helps entrepreneurs
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CHAPTER FOUR
DATA ANALYSIS, PRESENTATION AND INTERPRETATION

4.2 Introduction

This chapter presents analysis and findings ofsthidy as set out in the research methodology. The
results were presented on factors affecting wonméregreneurs’ performance in the Kongowea market
in Mombasa. The research sought to answer the wwifp research questions; How does
entrepreneurial training affect the performancevomen entrepreneurs in SMEs?; How does business
networking affect the performance of women entrepues in SMEs; What is the contribution of
domestic commitment on the performance of womereprgneurs in SMEs?; What is the role of lack

of financial accessibility on the performance ofraen entrepreneurs in SMEs?

The data was analyzed using the statistical packag®cial science (SPSS). In this analysis every
question addressing each objective has been selyamtalyzed. The information provided was

analyzed in order to form the basis for buildingtienships among categories.
4.2 Rate of response

The study had initially targeted a sample of 200m&a in small and medium enterprises and
particularly from the five sectors but only 185 pesdents were Able to answer the questionnaires.
This indicates a response rate of 92.5%. This respoates were sufficient and representative and
conforms to Mugenda and Mugenda (1999) stipulatiat a response rate of 50% is adequate for
analysis and reporting; a rate of 60% is good amelsponse rate of 70% and over is excellent. This
commendable response rate was due to extra effaatswere made via personal calls and visits to

remind the respondent to fill-in and return thegjiomnaires.

4.4 Demographic Information

The chapter covers the demographic information,taadindings are based on the objectives.

4.3.1: Age category

The study sought to enquire the age of the respusd€&he findings are indicated in the figure below
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Table 4.1 Age category

Age range Frequency Percentage
Under 18 6 3.24

18-25 24 12.97

26-35 35 18.92

36-45 33 17.84

46-55 68 36.76

Above 55 19 10.27

Total 185 100

The table above indicates that 36.75% of the redgais were of an age category 46-55, 18.92% were
aged between 26-35, 10.27% of the respondentsafere age category of 55 and above. 12.97% were
of age category 18-25 and also 36-45, followed Hysé aged below 18 with only 3.24%. These
findings deduce that most of women entrepreneukoimgowea Market are of an age category 46-55
which shows that they have been entrepreneursihgy period of time.

4.3.2 Marital status of the respondents

The table below shows the marital status of th@aedents. Majority of the respondent (75.13%)
indicated that they while married while separatedptes accounted for 4.32% of the total population.

The singles were 15.67% while the remaining 4.8 ewe&ndowed.

Table 4.2 marital status of the respondents

Respondent’s marital status Number of respondents Percentage
Single 29 15.67

Married 139 75.13

Separated 84 32

Windowed 9 4.6

Total 185 100
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From the above analysis it is clear that some @fé&spondent lived under restricted lives and coald
make independent decisions concerning their bus&sesMoreover many married women were
supposed to take care of their husbands and childiech took most of their time hence negatively
affecting their small and medium enterprises.

4.3.3 Family size of the respondents
The table below shows the family size of resporglent

Table 4.3 Family sizes of respondent

Respondents family size No of respondents Rentage
less than 3 44 23.78
4-5 66 35.68
More than 5 75 40.54
TOTAL 185 100

From the table above it is clear that majorityled tespondents 40.54% were coming from families of
more than five members. Many of women in small ameddium enterprises have been negatively
affected by large family size where they spent nodgheir profits to take of the family at the exige

of the enterprises.

4.3.4 Business experience of the respondents

The respondents were requested to indicate the emwmibyears they have engaged in small and

medium enterprises. The findings are shown irtabé& below.
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Table 4.4 Business experience of the respondents

Duration of existence of the enterprise Frequency Percentage
Less than 3 102 55.14
4-5 50 27.02
6-10 22 11.89
More than 10 11 5.96
Total 185 100

A further examination of the length of time the imess has been in existence revealed that 55.14% of
the businesses have existed for 3 years of less.iFlan indication that most of the female opetate
enterprise are still in the formation stage. Thespure of hard economic times could partly haveded
the mushrooming of small and medium enterprisesabpe by women

4.4 Education/ training as a factor of performanceof women entrepreneurs in SMEs

Education and training in entrepreneurship is ohehe factors that would greatly influence the
performance of women entrepreneurs. It was forrrason that the study sought to enquire the lefvel
education of women respondents in Kongowea maddetrespondents agreed to have ever gone to
school. The findings are indicated in the tablebhel

Table 4.5 Distribution for Level of education

Education level No of respondents Percentage
Primary school level 26 14.05
Secondary school 87 47.03
Diploma 44 23.78
Bachelor's Degree 20 10.81
Master’s degree 5 2.70
PHD 3 1.62

TOTAL 185 100




From the findings, majority of the respondents @3%) had secondary education while 23.78% had
Diplomas. 14.05% had primary school education, 1%.&ad bachelor degree and 2.70% had master
degree while only 1.62% had PHD. This is an indicathat most of the women entrepreneurs turn to
business when they fail to continue with educatmm diploma or degree level. Lack of educational
training among women is the reason why many smadl medium enterprises have stagnated as

compared to their male counterparts who perforrtehet

Professional training in entrepreneurship was a fieeyor that would influence the performance of
women entrepreneurs to a great extent. That is thleystudy sought to find out if women in
Kongowea market had been trained in professionagereneurship and the findings were summarized

in the table below.

Table 4.6 Training in professional entrepreneurship

Trained in professional entrepreneurship Number érespondents  Percentage

Yes 56 30.27
No 129 69.73
Total 185 100

On regard to professional training a big percentage no professional training, a limitation in the
success of small and medium enterprises. It dertheedikelihood of the collapse of the enterprises.
Further analysis revealed that many women wer@éebpinion that the curriculum of entrepreneurial
training was very shallow and hence they needegeateteainings to lay a strong foundation for the

success of their small and medium enterprises.

Those who had been trained as professional entrepre the researcher sought to find out the kind of
business training women in small and medium entpiwere being trained on. This was summarized

in the table below.
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Table 4.7 Kind of training received by the respondets

Kind of training Frequency Percentage
None 129 69.73
Sales & marketing 22 11.89
Bookkeeping 14 7.58
Management 7 3.78
Production 9 4.86
Others 4 2.16
Total 185 100

Bookkeeping is an essential entrepreneurial skitl & successful enterprise. The inability to keep

records and difficulties in accounting inhibits the&ccess of businesses. Therefore the study stmught

establish whether or not record keeping was caraetl by small and medium entrepreneurs in

Kongowea market. The results revealed that 93.1 #heorespondent kept records while 3.24% did not

any keep records.

Table 4.8 Who keeps record for the enterprise

Record keeping Number of respondents Percerga
Myself 172 92.97

An employee 4 2.16

A relative 3 1.62

They are not kept 6

Total 185 100
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From the above table it is clear that majority lvé respondents not only keep records but they do so
themselves. Further cross tabulation of record ikgepnd average monthly sales reveals that those
enterprise that high sales volumes have their bkegsby their owners.

4.4.1 Hypothesis testing on entrepreneurial trainig and performance of women in SME

The researcher sought to study the following hypsith

Ho: there is no significant relationship betweetrepreneurial training and performance of women
small and medium enterprises

H1: there is no significant relationship betweetrepreneurial training and performance of women
small and medium enterprises. Chi-Square was us#tistudy in measuring the relationship between
the levels of entrepreneurial training and theganince of women small and medium enterprises.

The table below summarizes the Chi-Square test

Table 4.9 Chi-square test on entrepreneurial traimg and performance of women small and

medium enterprises

Chi Df Asymp. Maoa Cramer’s
Square sig carlo sig \%
value 2 sided 2 it value
Level of skills in management 55.468 30 03.0 0.024 0.250
of SME Projects
Training support of management 25.434 24 0.000 0.005 0.262

skills in business

In both cases the results gave a less than @@% as a result the null hypothesis is rejecte@& Th
researcher therefore computed the Monte Carlostatit the 95% confidence interval in place of the
exact statistic since the data sets were too fangie exact value to be calculated.

The Monte Carlo statistic lends support to the Ghiare results. The researcher therefore concluded
that of all sub variables computed above, levesugport in management skills of SME projects and
training support of management skills on busineedtze indicators that had a significant influeoce

the performance of women in small and medium entag.
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4.5 Business networking as a factor of performance
On business networking the study sought to estalthis type of business networks that women in
small and medium entrepreneurs in Kongowea belotmand the findings were as shown in the table

below.

Table 4.10 business networking

Factor Mean SD

Seminars are helpful in getting potential customers

and keeping up to date with current developments 4.3 0.0321
Timely information networks leads to entreprenestscess 4.1 0.9835
Involvement in women groups enhance networking 2 2.0.0493

Mentors and advisor helps to improve performance of

Business 3.0 0.1297

From the findings, to a “very high extent” Seminare helpful in getting potential customers with a
mean of 4.3 and the cost of obtaining such servares some of the limitations faced by these
entrepreneurs as. However, the respondents werefalle opinion that “to small extent” involvement

in women groups enhances networking as indicatddavmean of 2.2 and Mentors and advisor helps

to improve performance of business as showntgan of 3.0 in the table above.
4.5.1 Women with business mentors and advisors

The respondents were asked whether they had basmestors or not. The table that follows

summarizes the results.
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Table 4.11 Women with business mentors

Women with business mentors  No of respondents  eRentage

Yes 44 23.78
No 141 76.22
Total 185 100

On regard to women with business mentors or advisaly 44 respondents (23.78) had mentors a
setback to the progress of women entrepreneurrdlives. The remaining 76.22 percent did not have a
mentor. The role of a business mentor cannot bdamle=d.

Mentorship programmes were not at disposal of éspandents and most women lacked experienced
entrepreneurs to guide them.

4.5.1 Research Hypothesis Testing on Networking

The relationship between the two variables (depeindad independent) gave a true picture on how

business networking influences the performancearhen in small and medium enterprises.

Ho: Business networking has no significant influeioa the performance of women small and medium
enterprises

H1: Business networking has significant influemeethe performance of women small and medium
enterprises

A chi — square test was used to determine théiop&hip in the two variables. The chi square value
was calculated at a degree of defense of 3 whiokiged the extent to which independent variable
influenced dependent variable. A parallel asympteélue was also used in relation to the strength t
justify the results.

Table 4.12 Testing of research hypothesis on bussgenetworking

Chi square DF Assym sig comment
Women networking  120.021 3 0.0004 significant
Performance of women 21.343 2 0.011 significant

Entrepreneurial ventures
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The above results yield asymptotic relationshipe Thi-square calculated on the influence of busines
networking on the performance of women was 122 #&23Df. In the same level of analysis, the chi-
square value for the performance of women in saral medium enterprises was recorded at 21.345 at
2Df. The computed value of the independent varialde higher than the table value of the dependent

variable in the Chi-Square test.

The conclusion of the analysis of the test was wWmtshould reject the null hypothesis meaning that
business networking had a significant influencettoe performance of women in small and medium

enterprises in Kongowea market.
4.6 Financial accessibility as a factor influencinghe performance of women in SMEs

The researcher wanted to know the effects of fupdimwomen small and medium enterprises in
Kongowea market. Financing is pivotal in businepsgration and no business can do well without
proper financing. From the findings it is clearttifiaancial constraints affected women in small and
medium enterprises. The researcher sought to findte working capital for women in small and

medium enterprises and the findings are summairz#te table below;

Table 4.13 working capital for the respondents

Working capital No of respondent Percentage
Less than 100,000 47 25.41
100,001 -150,000 65 35.14
150,001-250,001 37 20
250,001-400,000 20 10.81
Above 400000 16 8.65
Total 185 100
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From the table above 25.41% indicated a workingtabpf less than 100,000. The majority was
35.14%whose working capital was 150,000 — 250,00dewthe lowest was .65% whose working
capital was above 400,000.

When the question was asked whether the respongentmy financial assistance from any one there

was a diverse response as shown in the table below

Table 4.14 Financial accessibility for women’s enépreneurial ventures

Response No Yes
Financial institutions 65 35.13
Personal savings 80 43.24
Family members 40 26.67
Total 185 100

From the observation in the table above, it isrcteat majority of the respondents relied on peason
savings (43.24%). On the other the other hand33§dt funding from family members while 26.67

were supported by their family members. Personahga is not always enough to run an enterprise.

4.6.1 Hypothesis testing on Financial accessibilitgnd the performance of women small and

medium enterprises.
The study sought to test the following hypothesis

Ho: there is no significant relationship betweearaficial accessibility and performance of women Emal

and medium enterprises.

H1: there is a significant relationship betweeraficial accessibility and the performance of women

small and medium enterprises.

The table below summarizes the Chi-square tesbortss of funding and the performance of women

in small and medium enterprises.
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Table 4.15 chi-square test on sources of funding drperformance of women in small and medium

enterprises
Chi Df Asymp. Made
Square sig ricesig
value 2 sided 2 sided
Average range of enterprise 12.114 4 0.228 0.675
per annum
Alternative funding for their businesses 9.922 4 0.524 0.312
Sources of respondent’s business support 12.972  40.944 0.762

As show in the table above there was a significalationship between sources of funding and the
performance of women in small and medium entergrige this study the chi-square results were
strengthened by Monte Carlo test to give a truaievahat could determine the influence of the
independent variable to the dependent variable.

It was evident that average range of enterprisggreaper month as well as Sources of funding ef th
respondent highly aggravated the performance of @vom small and medium enterprises more than
the alternative business.

This was evidence from the test where the chi-&ualues exceed the cutoff point of 10 for the two
indicators (12.114 and 12.972 respectively) at drele of defense flat. This was supported by the
Monte Carlo value after two sided analysis (0.6ii8 @.762 respectively) tested above 0.5 which was
the average cutoff point on a parallel analysis.

In nutshell the test result gave the research&oag ground to reject the null hypothesis and aote
that there is significant relationship between soeirces of funding and the performance of women
small and medium enterprises.

4.7 Domestic commitment as a factor influencing p&rmance of women SMEs

Balancing women'’s role in the home and businesg@apions is a major challenge to many women
especially in the developing countries. A questi@s asked by the researcher who performs domestic
chores in the family where the respondents comes.fifThe response is summarized in the table

below.
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Table 4.16 Gender division of domestic role

Gender division of domestic role No of respondent Percentage
Women 176 95
Men 0 0
Both men and women 9 5
Total 185 100

A question was posed to the respondents on how mamns per day do they spent in domestic chores

and the response is summarized in the table below.

Table 4.17 Hours spent in domestic chores

Hours spent Number of respondent Percentage
Less than 2 23 12.43

2-4 25 35.14

4-6 72 38.92

6-8 65 13.51

Total 185 100

From the table above, it is clear that majoritytieé respondents 72 spent between 6-8 hours in
domestic chores (38.92%). In addition 25 respotsd€iB.51) spent between 4-6 hours in day doing
domestic chores while 65 respondents spent 6-8shaudomestic chores which is 35.14%. Only 23

women in small and medium enterprises spent 2-4shiawdomestic chores which is only 12%.

The researcher sought to how many women in smdllnaedium enterprises had house helps and the

findings are summarized in the table below;
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Table 4.18 Respondents with house helps

Respondents with house help Number of respondent Percentage
Yes 68 36.76

No 117 63.24
Total 185 100

From the above table it is clear that majority afmmen 117 lacked house helps to help with household
chore representing 63.24 while only 36.76% had édwedps. This means that most of women in small
and medium enterprises have to divide their ensrg@iel cannot concentrate fully in their business.

The present study suggests that women entrepreergpesience a high degree of role overload and
associated with domestic commitments which infleetheir performance.

Long work schedules often leave entrepreneurial @omxhausted mentally as well as physically,
resulting in fatigue. Even though some interviewesortedly experienced a reversing trend of PLIW,
most had experienced WIPL. In general, these mtenices may be explained by the border theory of
Clark (2000), who argues that people cross thedvartiwork and family domains daily as they move
between home and work. Such cross-border movencentd cause various degrees of work and life
interferences. This finding is in accordance witteport that work-life conflict can arise from loiog
socially undesirable working hours, particularlytive evening or on weekends (Bohle & Tilley, 1989;
Spelten, Totterdell, Barton, & Folkard, 1995; BglQriinlan, Kennedy, & Williamson, 2004).

4.7.1Testing of research hypothesis on domestic comtment
The study sought to test the following hypothesis

Ho: there is no significant relationship betweermdstic commitment and performance of women

small and medium enterprises.

H1: there is a significant relationship between dstit commitment and the performance of women

small and medium enterprises.
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The table below summarizes the average time spewbinen entrepreneurs in domestic work.

Table 4.19 Average time spent in domestic chores hours

Hours spent X Freq FX
Less than 2 1 23 23
2-4 3 25 75
4-6 5 72 360
6-8 7 65 455
Total f=185 FX=913

Mean (X) = sum FX / f = 913/15 =4.94 which is fdwurs 56 minutes

The table above summarizes the average time inshspent by women entrepreneurs doing domestic
chores. The average time for women was found tolsehours 56 minutes. This time could have been
used to do business for the enterprises. Fronfitigihg the researcher rejected the null hypothasts
concluded that domestic commitment had significanfteence on the performance of women in small
and medium enterprises.

4.8 Summary Interpretation of Findings

Finance accessibility is a key issue for women egméneurs . Accessing credit, particularly for
startups, is one of the major constraints affectumgnen entrepreneurial ventures. Women often have
less opportunities than men to get access to d@ditarious reasons, including not having coliake
and reluctance to allow household belongings dateoal stereotypes of female entrepreneurs byitcred
officers. In Kenya, women are almost invisible ¢onfial financial institutions they receive less tHi#n

per cent of commercial credits (MahbubulHag, 200@hen women do have access to credit it is often
in small amounts, whether this suits their needsobin poor rural communities with few opportuesi

to borrow money (Starcher, 2008). The women engrgguirs are suffering from inadequate financial
resources and working capital. The women entrepireniack access to external funds due to their
inability to provide tangible security. Very few wen have the tangible property in hand. Women'’s

family obligations also bar them from becoming sssful entrepreneurs in both developed and
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developing nations. "Having primary responsibilftyr children, home and older dependent family
members, few women can devote all their time aretges to their business" (Starcher, 2008,) The
financial institutions discourage women entrepreseun the belief that they can at any time leae# th

business and become housewives again . Differemtdss to credit may of course be a reflection of

differences in the choice of sector, educationaller the amount of loan requested.

The ability to tap into new record innovation matharequires expertise, knowledge and contacts.
Women in Kenya are faced many problems to get atieadlife in business. Sometimes, credit may
be available for women through several schemes thete are bottlenecks and gaps, and the
multiplicity of schemes is often not adequatelyelds nor is there networking among agencies. As a
result, clients approaching one institution are stmes not made aware of the best option for their
requirements. A general lack of experience and sxoalso restricts women from venturing out and

dealing with banking institutions.

The study therefore advocates for women educaltimugh seminars to help them keep proper record
which will be showing proper figures for busineggertion, also to help them assess the business
margins and mark-up to weigh the rate of businessrms. This intern helps in stabilization and

forecasting for the present and future of the @néneeur in an independent mind.

Women in business are a recent phenomenon in K&wand large they had confide themselves to
petty business and tiny cottage industries. Wonrgrepreneurs engaged in business due to push and

pull factors, which encourage women to have anpeddent budgetary occupation and stands.

A sense towards independent budget decision-makinipeir life and career is the motivational factor
behind this urge. Saddled with household chores dordestic responsibilities women want to get
independence .Under the influence of these fadk@rsvomen entrepreneurs choose a profession as a

challenge and as an urge to do something new. Stadtion is described as pull factors
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CHAPTER FIVE

SUMMARY OF FINDINGS, DISCUSSION, CONCLUSION AND REOMMENDATIONS

5.1 Introductions

The major findings in this research are summarizsdiclusions drawn based on the finding and
recommendations made alongside recommendatiorfartber studies following the limitations of the

study.
5.2 Summary of the findings

This study was designed to assess the factoreimting the performance women of small and medium
enterprises. In the process of answering the lpagstions a questionnaire that includes demographic
profiles, factors affecting the performance of womsmall and medium scale entrepreneurs was
designed. The data gotten was analyzed and presasieg descriptive method and relies most on

tables.

The major economic factors affecting women smalll amedium enterprises are limited financial
access, as a result of high interest rates on lasmgll as personal savings was not adequateppmsu
women small and medium enterprises. Accessingédditchas limited the expansion of business for

women entrepreneurs.

Cultural factors affecting the small and mediunteeprises in Kongowea market Mombasa includes
negative religious views, conflicting gender rolsscial acceptability and views of women in the

society, where they are seen as more of housewvihisss changing with time.

Educational training is seen as key factor as tlowganization run by women with limited education
were on the verge of collapsing. Technology suppiimaincial skills training and also marketing
training are key areas which women small and medintrepreneurs need to be well conversant with if

they are to excel in their business.

Domestic commitment was a major challenge where evoon average spent more than five hours in
household chores only at the expense of their basgs. Many women lacked house helps to assist at

home and only few women had supportive spousesowtildl assist at home.
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The contextual factors that affect women entrepresieperformance in the Kongowea Market are
highly supported by the major factors in relationFinancial Accessibility, cultural factors, domest
commitment and entrepreneurial training. From timelihgs most of women entrepreneurs in the
Kongowea are of youthful ages between 26-35 whsctheé most productive and energetic age group.
In the same age brackets is when most of the wan#epreneurs start businesses. At this point they
have raised some capital from other sources.

In other cases most of the women entrepreneurgdusasiness after pursuing the secondary education
certificates. Here they have some basics on howmtoa business. According to the research, an
indication that there are many challenges facinghva entrepreneurship that needs to be addressed.
Accessing to credit, particularly for starting amtegprise, is one of the major constraints affegtin
women entrepreneurs and Provision of soft loanghes major factor that hinders the women
entrepreneurs in running the businesses effectivighgy are either illiterate on how to access this
financial aid, or the process is cumbersome orliresa lot of paper work and then the process takes
too long before it goes through. Also lack of tdohgisecurity is another major blow to the women
entrepreneurs in order to have access to any fimlaaid by the financial institutions who also opar
high interest rates hence repayment and runningubmess at the same time becomes hard.

The research finds out that Lack of experience embsure also restricts women from venturing out
and dealing with banking institutions or exposweéaper work is a great drawback for women who
would like to run and keep records for the busindssst of the women entrepreneurs depend on a
second party to get things done especially in menrgeand sales departments. The study therefore
advocates for women education through seminarglmthem keep proper record which shows proper
well business operation, also to help them as$eskusiness margins and mark-up to weigh the fate o
business returns on their own. This intern willdsethem in stabilization and forecasting for thesent
and future of the entrepreneur in an independentmi

The study shows that the high cost of running th&epreneurs is a big threat to the women
development due to lack of adequate capital. Orother hand lack of information on how to access

funds to boost the business also is a major factor.
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5.3 Discussion of the findings

There is a lot of work to be done to ensure theessg of women entrepreneurial ventures which will
include participation of all key stakeholders andhealthy business environment with strong

networking. The ability to tap into new market reega expertise, knowledge and contacts. Women
lack access to training and experience on how tticgzte in the market place and are therefore
unable to take on both the production and markedintheir goods and services. They are not often
been exposed much to international market, thusingatheir male counterparts dominate such a
market creating no or limited space for women tteerirhe high cost of developing a new business
contacts and relationships, in particular womenwnexr enterprises has been a big barrier to the
performance of women small and medium enterpridéstworking will create market for these

entrepreneurs hence better performance.

Majority of women small and medium enterprises iongowea market are from lower middle class.
The maximum education level majority of these worhawe is secondary education. The reason of not
achieving their studies is partially because oklatadequate funds to run their enterprises.djtare
managed fairly without that much professional tireggrand support from financial institutions, thea w
arrive to the conclusion that they have been atwptir men in medium enterprises success, given the
resources and support required.

The fact that women are still highly dependentoan culture that man is the head of the family and
that they are just housewives has negatively ateavomen small and medium enterprises in
Kongowea market and other parts of the world. Sevoenen may be afraid of facing prejudice,
discrimination or sexual harassment. Other may dsricted in their capacity to travel to make
contacts. The notion that getting more educati@an ttheir husbands has been misconceived, hence
affecting the performance of women in small and ion&d enterprises. With regard to cultural
conditions, conflicting gender roles, lack of sb@aceptability and networking with outsiders are
several factors that affect the performance of wometerprises in Kongowea market. In relation to
marital status it was found that women have bedjested to performing home chores limiting their
time which they can engage in business. Regardiessw much they try, majority of them have not
been in a position to perform that well in theirslmess as they have a divided attention unlike men

who fully concentrate on their business with aobfreedom as they live home chores to their wives.
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It is discussed from the finding that women smaitl anedium entrepreneurs have low educational
background and have little experience in busindg$ss can led to the conclusion that personal
characteristics of those entrepreneurs can comgritautheir performance in addition to their cudtiur

economic and educational factors.

The findings of this study go in line as to thetfams affecting small and medium enterprises. The
performance of small and medium enterprises in i¢orea market is highly affected by socio-cultural
factors such as religion, economic factors sucimasequate sources of funding, lack of or inadegjuat
professional training. The impact of economic emmment, cultural and lack of training are major

factor affecting the performance of women entrepues.
5.4 Conclusion of the study

A close review of various literature reveal thaerth are a number of variables undermining the
progress of women small and medium enterprisesoingiiwea market and other parts of developing
economies. It is crystal clear that governmentgsttpcould not be ignored as it marked creation of
healthy environment to conduct business for wonmaallsand medium entrepreneurs to ensure their

Success.

There is a thin line between women participatiosnmall and medium enterprises and the government
strategies in implementation business policies esihoth of them had similar characteristics and

involved much muscled effort in sustaining sucéesgsomen small and medium enterprises projects.

In order to achieve sustainable small and mediutarprises projects implemented within the central
business, there has to be a correlation and a dfatonnectivity of various aspects and indicators.
This study rules out that women participation irerand medium enterprise, government strategies in
implementing policies set to maneuver small andiomedenterprises projects, communities’ role in

supporting women’s success in business world ceirgply be interlinked to ensure that there was

sustainability of women small and medium entergriséhin Kongowea market.

The study confirmed that the women have fewer mssirtontacts, less knowledge on how to deal with
sustain and expand their business through innavatith of which limit further growth. Since most
women small and medium entrepreneurs are not menabgrofessional organizations or part of other

network, they often find it difficult to access ammation. Most existing networks are male dominated
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and difficult for women to access. From the findinghe poor networking among women was as a

result of poor feasibility studies and also low fid@nce among them.
5.5 Recommendations
Based in the findings of this study, the researchene up the following recommendations;

There is an pressing need to boost technical acatiemal training institutes for women to ensureréh
is effective admission of entrepreneurial trainirkgom the finding of the study majority of the wem
entrepreneurs in Kongowea lacked the requisiteeprgneurial education which influenced their
performance. The curriculum should be strengthdoeprovide a holistic education which provides

women entrepreneurs with skills in management, yothion, sales and marketing among others

Increased access to financial services for womeallssnd medium enterprises could be critical for

economic empowerment. This could include improvengls of savings, access to credit and insurance
services of small and medium enterprises owneddiypen. There was also need to link up the women
entrepreneurs with successful micro-finance instins that provide small loans for women to start a

business on their own.

There was need for women to increase businessatsntald more knowledge of how to deal with the
governmental bureaucracy and less bargaining pawerder to increase growth and performance.
Since most women enterprises operate on a smédl, soal are generally not members of professional

organization or part of other networks, they offied it difficult to access information.

There is a need to integrate women in the existietgvork which is currently dominated by men.
Women networks where a woman could should entdr satwork, gain confidence and move further.
Increased networks also give women a chance ofesgas and exposure to good role models. Strong
networking will grow women small and medium entexpeurs socially mentally and economically

hence success and sustainability.

There was a need to tap new markets required éspekihowledge and contacts. Women often lack
access to training, and experience on how to peate in the market place and are therefore urtable
market goods and services strategically. There avaeed to advocate for women engagement in

marketing of their entrepreneurship products teetak both the production and marketing of their
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goods and services. In addition they should be seghdo the international markets and therefore gain
knowledge about what is international acceptabieyTshould be exposed to the outside world in order

to beat the fear or face prejudice that may redteir ability to travel to make contacts.

Women small and medium enterprises in general nedok sensitized to understand the need for
project planning, monitoring and implementationalitlevels. An involvement of all stakeholders in
small and medium enterprises simply meant a roailiteess to women small and medium enterprises
simply meant a road to success to women small aadium entrepreneurs. In an effort to sustainably
implement small and medium enterprises beyond tlimelines, there seem to be need for a
comprehensive strategy that will incorporate atbecin development. This could therefore mean that
all the implementing agencies, government bodiesafe sector and community are all involved at

once right from the beginning to the end.
5.6 Suggested areas for further research

The researcher recommends further research thefdézhnical and vocational education training in
enhancing the performance of women small and mediwdnmedium enterprises in Kongowea market

and other towns.

There is also a need for a further study in the aflgovernment and financial institutions in eisgyr

the success of women enterprises.

The researcher also recommends more researchdonigetargeting women entrepreneurs operating in

the CBDs of major towns.
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APPENDICES

APPENDIX 1: LETTER OF TRANSMITTAL

Anthony Mwania
P.O BOX 96056- 80100

Mombasa

Dear Sir/Madam,

RE: REQUEST FOR YOUR PARTICIPATION

| am a student at the University of Nairobi purguiMaster’'s Degree in Project Planning and
Management. As part of my coursework, | am requicecarry out and submit a research project report
on factors affecting women entrepreneurs’ perforeean Kongowea market.

To achieve this objective, | kindly request for yoassistance in completing the attached copy
guestionnaire. With your honest answers, the istedestakeholders will have the right information t
plan the way forward. You are hereby guaranteed ttteainformation you give will be treated with
utter confidentiality a copy would be availableta University of Nairobi Library.

Yours faithfully,

Anthony Mwania
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APPENDIX 2: WOMEN ENTREPRENEURS QUESTIONAIRE

This set of questions is intended to get the fadatadtuencing the performance of women entrepremeur
in Kongowea . With your honest answers, the intecestakeholders will have the right information to
plan the way forward. You are hereby guaranteed ttteainformation you give will be treated with

utter confidentiality.

SECTION A: PROFILE OF THE RESPONDENTS

1. What is the name of your business (optional?)
2. What is your Age Category?
a) Below 18 [ ]
b) 18-25
c) 26-35
d) 36-45
e) 46-55
f) 55 and above [1]

3. what is your current marital status

a) Single [ ]

b) Separated [ 1]
c) Married [ ]
d) Widowed [ ]

4. What is your family size?
a) Lessthan 3 [1]
b) 4-5 [1]
c) Morethan5 [ ]
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5. For how long have you been in small and mediumnass

a) Lessthan 3 [ ]
b) 4-5 [ ]
c) 6-10 [ ]
d) More than 10 [ ]

Section B: Entrepreneurial Training
Have you been facing any challenges in your busthes

Yes|[ ] No|[ ]
1. Have you ever gone to school
a. Yes []
b. No []
2. Educational level
Primary []
Secondary []
Diploma []
Degree []
Masters [1]
PHD []

3. Do you have any professional training on Small eredlium enterprises?

-~ 0 o o0 T @

a. Yes|[ ]
b. No []

4. What was the duration of your training

a. 3 months []
b. 6months []
c. 9 months [ ]
d.

More than a year
5. In your opinion what would have liked to learn abe@mtrepreneurship which was not in the

curriculum-

60



6. Do keep records for your business

a. Yes [ ]
b. No [ ]
7.  What type of records do you keep
a. Financial records [ ]
b. Stock records [ ]

c. Others specify

Section C Effects on business networking

1. Do you belong to any of the following networks (ycan tick more than one)
a) Merry go rounds [ ]

b) Women groups [ ]

c) Workshops and seminars [ ]

d) Business clubs [ ]

e) Other specify

2. Do you have a business mentor

a) Yes [ ]

b) No [ ]

3. With the help of Likert 1-5 scale, with 1 being ho extent at all’, 2 being ‘to a small extent’ 3
being ‘to some extent’, 4 being ‘to a high exteartd 5 being ‘to a very high extent’, to what
extent were the following factors affecting womenrtrepreneurial ventures tick’j all as

appropriate
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Factor under consideration 1 2 3

Seminars are helpful in getting potential custonaers

keeping up to date with current developments

Timely information networks leads to entrepreneur’s

Success

Involvement in women groups enhance networking

Mentors and advisor helps to improve performance of

business

Section D: Effects of sources of funding

What is the working capital for the business penth®

a. Lessthan 100,000 [ ]

b. 100,000 — 150,000 [ ]

c. 150,000 — 250000 [ ]

d. 250,000 -500,000 T[]

e. Above 500,000 []

1. Do you fund your business or you have an altereaource of funding
a. Yes

b. No

If yes, indicate where you get your funding

A personal savings [ ]
B bank loan [ ]
C from family members [ ]
D others [ ]
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Do you have any difficulties in funding your busss@

a. Yes |[]
b. No []
If yes explain

Section E : Domestic commitments

1. In the family where you came from who performs detize chores like cooking,

washing and looking after the old and the youngsone

) Women []
1) Men []
[I1) Both men and women [1]
2. How much time on average in a day to you commitrgelfi in performing domestic
chores

Less than 2 hours [1]
Between 2-4 hours [ ]
4-6 hours []
6- 8 hours []

More than 8 hours [ ]

3. Do you have a house help
YES[ ]
NO[ ]
4. Does domestic commitment affect your business nedg?

Yes[] NoJ[ ]

Explain
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