CHINESE PRINT MEDIA'S PORTRAYAL OF CHINA IN AFRICA:
A CASE OF CHINA DAILY AFRICA

BY CLIFFORD OCHIENG' MBOYA
REG: K50/69595/2013

A RESEARCH REPORT SUBMITTED IN PARTIAL FULFILMENT
OF THE REQUIREMENTS FOR THE DEGREE OF MASTER OF
COMMUNICATION STUDIES AT THE UNIVERSITY OF NAIROBI

NOVEMBER 2015



DECLARATION

| hereby declare that this project is my own orajiwork. It has not been published or
presented in any other institution. All the matedatained herein from other sources is

dully acknowledged.
Signature.............cooeeenen.

Date......ooo v

SUPERVISOR:..........cceviniis

| hereby declare that this project has been pteddor examination with my approval as

appointed instructor.
Signature.............coceeenne.
Date......ccovovvviiiiiiie,

Supervisor's Name...Dr. Samuel Siringi.



DEDICATION

| dedicate my project work to my family and friendbo have stood by me through the
whole process. | wish to express my gratitude tolawng parents Jacob and Alice
Mboya whose words of encouragement and unendingosugontinues to push me
forward. My Sister Anne and Brother Brian who hasteod by my side in every

situation; my success is your success.

| also dedicate this project to my colleagues whuehhad to stand in for me at work,
provide encouragement and offer valuable adviceci@pthanks to my boss, Mr. Mao
Yizong for introducing me t&€hina Daily AfricaDirector, Mr. Songxin Xie and assuring

me of unlimited support during the course of mydgtu

Finally, | would like to dedicate this project toet faculty and comrades at the University
of Nairobi, Master of Arts in Communications stugli@nd class of 2015. Our class
discussions, group research and presentations atedadtions have enriched my
understanding of the subject and ability to condhist research study. You have all been

my heroes!



ACKNOWLEDGEMENTS

During the period that | wrote this project, margople knowingly or not, contributed to
the maturing of ideas presented here. Although @eladging each and every person
who has contributed to its success is impossiblash to express my sincere thanks to
my family, friends and lecturers who have stoodabgl guided me through my course.
They have been my primary source of encouragenmehtretivation not only during the

hard times but also during moments of joy.

Secondly, | acknowledge the works of scholars ekesa B., Brautigam D., D’
Hooghe, and Entman for their ideas and works whave been informative and helpful

during my research.

Finally 1 would like to thank in a special way, DBamuel Siringi, for giving me

appropriate guidance to go through my course wodkvarite up my project.



TABLE OF CONTENTS

DECLARATION ..ttt ettt et eene e s e e e nnnee e i
DEDICATION ...ttt ettt e e et iii
ACKNOWLEDGEMENTS ...t iv
LIST OF TABLES AND FIGURES.........ooi ittt viii
OPERATIONAL DEFINITIONS.. ... .ottt iX
ABSTRACT ettt e X
CHAPTER ONE: BACKGROUND TO THE STUDY ...cooiiiiiiiieeeeeee e 1
1.0 OVEIVIEW. ...ttt b bbbkt eae ettt b et 1
1.2 INEFOTUCTION. ...ttt bbb bbbttt 1
1.2 Problem SatemMEINT...........cooiiiiiiiiiie e e 4
(R o1 g IO o] [=Tox 1Y RSO PRPRP 5
1.3.1 SPECIfIC OODJECHIVES.......oiiieiiiccie et enee s 5
1.4 ReSearch QUESLIONS........cc.ueiiiiee ettt ettt eaee e e enneas 5
1.5 JUSHICALION ...ttt 6
1.6 Significance of the StUAY...........cooiiiiiice e 6.
1.7 TheoretiCal FrameWOrK.............ccooiiiiiiiiic e 7
1.8 Scope and LIMItatiOnS........coiuiiiieeiieeiie et e e saee e sree e e eeeneas 8
1.9 CONCIUSION ..ttt mmmmm ettt e e e e e e e e e e e e s mnn e e e e e e e e e e e e e e e e e e e aaans 9



CHAPTER TWO: LITERATURE REVIEW ... 10

2.0 OVEIVIBW. ...ttt ettt h bbbt et h e e bt e bt et e naease e beenbeebeenee s 10
2.1 Historical background.............cooiiiioie e e 10
2.2 Key players in framing of China in AfriCa..........ccooov e 14
2.3 Chinese Media’s agenda iN AfTICA .........ooviiiriiee e 16
2.4 KEY AIQUIMEINTS. ... .eiiieeiiiiiie ettt e ettt e e e ee e e et e e e st e e e e snb b e e e e ansbeeeeeannseeeenseeeeeannees 21
2.5 Characteristics of Chinese Media in AffiCa..........cccooviiiiiiiiii e 24
CHAPTER THREE: METHODOLOGY ...t 28
3.0 OVEBIVIBW. ...ttt bbbttt b bbb 28
3.1 Philosophical Paradigm...........c..cooiiiiieiie et 28
G300 0 R @ o1 (o] (o To )PP OPRSURROTRRPRN 28
3.1.2 EPISIEMOIOQY....eiiiiiiieeeiie ettt ettt e e e aa e 29
3.2 RESEAICH APPIOACK.......ciiiii et 30
3. 3 ReESEArch Method..........cciiiiiii e 30
G T R = 11T 10 Y ST 30
3.4 Population and SampPling.........ccceeeiiiiieiiecee e 31
3.5 Sample Selection @and SIZE..........ccccveiiiiii e s 32
3.6 DAta COIECHIOMN ...ttt 33
3.7 CoNteNt ANAIYSIS.....ccviiiiiecie et 33
3.8 Frame ANAIYSIS......cc.ooiiieiieecie et ettt e aa e aa e 34
3.9 Interview with Key INfOrmMantS...........cccooiiiiiiicii et 35
3.10 Coding Procedure and Framing DEVICES.........cccccovveiieeiee i eeeeeee e 36

Vi



311 ETNICAI ISSUES. ... .ottt e e e e e e e e 36

312 RETIEXIVITY...c ettt et e et e ene et e enee e neeenees 37
3.13 Data Reliability and Validity...........ccoooieiireie e 37
I B T v W o (=TT =T 0] = 11 o T 38

CHAPTER FOUR: DATA ANALYSIS, PRESENTATION AND

INTERPRETATION ... e e e e e e e e e e e s 39
4.0 OVEIVIEW. ...ttt ettt bkttt b et b bt b e emeeae bttt nenne e 39
4.1 DescCription Of SAMPIE.........cciiiieie e e 39
4.2 Frame ANAIYSIS.......cciiiiieiie ittt et ettt e st et e st e e e e e e aaeanraeanean 39
4.3 SOUICE ABNAIYSIS......ccuiieiieiie ettt et e s ae e ene e e s taeenaeesnae e s e eeaneeseee e 47
4.4 TONE ANAIYSIS....ciii ettt ettt et et e e s ae e saeeesteeaneeeneateesnnaen 54
4.5 Results from INterview ANAIYSIS.........ccoveiiiiiieiiic e 57
4.6 CONCIUSION ....iiiiiiiieee ettt mmmmee et e e e e e e e e e e e e en e e e e e s e nnn e e e e e e 59

CHAPTER FIVE: SUMMARY OF FINDINGS, CONCLUSION AND

RECOMENDATIONS ..t ee e e e e e et e e e e st e e e e e e e ennnes 60
5.0 OVEBIVIBW......eiiieeeie ettt ettt et e e aee et e et e e et e et e ant e e eseeeseeaneeesneannneanseeaneeenseeanneens 60
5.1 SumMMary oOf FINAINGS. .....c.ooiiiiieie e sree e eneas 60
5.3 RECOMMENAALIONS. ... .coiiiiiiiiiee ettt e e ee e s e nre e e e eneenees 62
REFERENGCES . ... ..ottt e e e e e e e e sre e e e nsnae e e e annnneeas 64
APPENDICES. ... .ottt et e e e e e e e et e e e e e st e e anannaaeeennnreaeean 70
Appendix A:Interview questions fo€hina Daily Africa bureau corresponent .............. 70
Appendix B: Content Analysis Coding SNEet. . o vveeeiiiiiiiiiieiieee s 77

Vii



LIST OF TABLES AND FIGURES

Table 1: Frequency of Dominant Frame£imna Daily Africa...........ccccceevveiiiieeecinee, 41
Table 2: Frequency of Chinese Sources vs. non-gShisources i@hina Daily Africad8
Table 3: Frequency of Chinese Sources affiliate@hiima Dailyvs. Chinese Sources not
affiliated to China Daily AffICa we..oiieeeee e 49
Table 4: Frequency of Non-Chinese sources affdia&eChina Daily Africavs. Non-

Chinese Sources not affiliatehina Daily Africa............cceeeeevvevs . 51

Table 3A: A table showing the Tone of reportingri&®e covered irfChina Daily Africa5

Table 3B: A Pie Chart showing the tone of reporsimyies covered i€hina Daily

Figure 1: Frequency of Dominant Frame<imna Daily AffiCa......cceceveeververnercernnenne 42
Figure 2: Frequency of Chinese Sources vs. noméd3ki Sources iGhina Daily Africais
Figure 3: Frequency of Chinese Sources affiliate@hina Dailyvs. Chinese Sources not
affiliated to China Daily AffiCa...........cooiiiiiii e 50
Figure 4: Figure showing the frequency of Non-Ch@eources affiliated witGhina

Daily vs. Non-Chinese sourcesafbtiated with China Dally................... 52

viii



OPERATIONAL DEFINITIONS

Frames: Frames were measured according to Entman’s (1@8&ria and were

determined via qualitative frame analysis.

Tone: Tone was measured according to Breuer and Nap(Ro@3) criteria that tone
refers to the writer’s attitude or emotion towatldsir subject matter or audience.

Sources: These are the contributors of news items and opipieces in China Daily

Africa.

Portrayal: This refers to how an issues or an item is presem terms of value or

description.

Page lead story:This refers to the story of major importance paaticular page.

Diplomatic ties: These are stories that dwell on the bilateral anttilsteral relationship
between China and African states and focus ondlations and how China conducts its

affairs in Africa.

Economic ties: These stories dwell on the economic consequencesClona’s
engagement with Africa and focus on matters relédetiade, investment, and economic

development.

Cultural ties: These stories dwell on human and cultural intepacbetween Chinese
nationals and African nationals and focus in issigtgted to Tourism, Volunteerism,

education, Art and Gallery etc.



ABSTRACT

The entry of Chinese media organisations in Afties drawn interest from scholars,
journalists and policy makers worldwide. In DecemB612, China Daily Africawas
inaugurated in Africa to cover the Sino-Africanatgbns with an aim of improving
communication and cooperation between China andcafrThis study seeks to
investigate Chinese print media’s portrayal of @hin Africa, with China Daily Africa

as the case study. The study was based on the fmatiag theory. Qualitative approach
was utilized in this study while content analysisnewspapers was used as the research
method. Primary data interviews were conducted watyrinformants while thematic and
frame analyses were used to analyse the data.vizetgresented using tabulations and
narrative method. A sample 106 page lead storieR?irditions ofChina Daily Africa
were examined. A population of 106 page lead doaed a sampling frame of 12
editions ofChina Daily Africawere used in the study. The derived samples vimitet

to a period between October 31, 2014 and Febry#29®. The study revealed that three
key frames dominated the coverage of China&Chmna Daily Africa diplomatic ties,
economic ties and cultural ties. Majority of thewsesources for the themes were Chinese
nationals and thus they presented a Chinese pérspetthe relationship between China
and Africa. It emerged thahina Daily Africaframes the China-Africa relationship in
positive light to portray a positive image of theuatry in Africa. The study concludes
that China Daily Africais a central agent of Chinese diplomacy and prapdg and its
coverage of China in Africa is meant to improve r@2's image and standing in Africa.
The researcher recommended the adoption of a nad@@ded narrative of China-Africa
relations by having more African sources and tledusion of an African perspective of
the relationship since the audience is the Afriaadience.



CHAPTER ONE

BACKGROUND TO THE STUDY

1.0 Overview

This chapter gives background information to thelgtand a description of the problem

statement to highlight the need for this studyal$o outlines the objectives of the study
and the research questions. It provides justificaéind significance of the study to affirm

the research purpose. The theoretical framewogkrdbearch scope and limitations have

been highlighted.

1.1 Introduction

China’s resurgence in Africa is one of the moskistg developments in recent times. As
China engages more with the African continent toagce cooperation and build stronger
ties, the media has been utilized as an importasitfor public diplomacy and cultural
and people to people exchanges. For this reasoime§h media organisations with a
global presence have set off their operations iricAf Most often, China and Africa
learnt about each other in the media from a thiagtyp which was western media.
International opinions have always been and stdl lad by western media. Chinese,
African and other regions’ voices have been retdyiweak. However, the entrance of
Chinese media and the close exchanges and coltalyorvath African media is intended
to balance the situation. China now has a platfaommunicate with Africa more

effectively, build mutual trust and eliminate misienstanding (Guangyuan 2013).



China Daily Group, with 16 print publications, isdely considered as a reliable source
of information, analysis, commentary and entert@nmfor global readers with an
interest in China. In December™2012, the Chinese state run media outlet inaugdrat
the China Daily Africg a publication meant to cover the Sino-Africanatieins and
significantly improve communication and cooperatibetween China and Africa
(Rotberg 2013). It offers 32 pages of Sino-Afriams and information each week and
circulation covers countries such as Kenya, Sodtlt# Nigeria, Ethiopia, Tanzania and
Ghana. It circulates among government offices, ipubstitutions, diplomatic personnel,
businesses and leading companies, think tanks, ersiives, and international

organizations across Africa (China Daily website).

“China daily, often referred to as “Voice of Chinahd “Window to China”, is not only
one of the most authoritative and influential Eslglmedia outlets in China, but also the
only national English-Language newspaper that sénasly and abundant information
on Chinese politics, economy, society and cultwrerdaders all over the world. Its
commitment to helping the world know more aboutr@hand the country’s integration
with the international community is critical for @a’s image and interests in Africa”

(Guangyuan 2013).

Prior to the establishment &@hina Daily Africatogether with other Chinese media
outlets in Africa, Africans and the Chinese peadpended on western media for news
and information about each other. However, Westeedia’'s reporting did not represent

the voice of China in Africa and vice versa: Mosttlee reporting was done from a
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western perspective which often framed China iratieg light (D’hooghe, 2015). China
has for a long time perceived a negative bias w tiee western media reports it. It has
historically accused them of casting a negativegenaf China’s engagement with Africa.
It saw these media outlets as “extensions of wegjevernment’s policies that aimed at
“containing” China abroad and derived content fromtdated “neo-colonialist attitudes”

(Hanauer and Morris, 2014).

There was therefore a need for the establishme@haiese media outlets in Africa to
represent the Chinese voice and Chinese intenesédrica. The huge investment and
expansion of Chinese media outlets in Africa waezdfore driven by China’s frustration
about western media’s dominance and the west'satgrical reporting of China and its

policies (D’hooghe 2015).

China’s media drive began in January 2009 whencémral government of China
announced plans to allocate 45 billion Yuan (6l6doi USD) to fund the expansion of
state media across the globe. They are; Xinhua Mayesicy, China Central Television
(CCTV), China Daily and China Radio Internation&R({). Although China Radio
International and Xinhua News Agency had alreadpl#ished operations in Africa,
Xinhua News Agency expanded its bureaus to mora @& African countries in
2009.Soon after; CNC world began broadcasting newAfrican audiences via satellite
and cable in early 2011. In January 2012, stateedw@hina Central Television

established CCTV Africa with its headquarters inrblai, Kenya. In December 2012, the



latest of several Chinese media initiatives in édrivas established in the form of China

Daily Africa (Hanauer and Morris 2014).

1.2 Problem Statement

The entry of Chinese media organisations in Affiges attracted significant attention
from scholars, journalists and policy makers worltey China has rapidly become an
important player in Africa’s media space. Criticglabservers have questioned its media
agenda in Africa while others have shown appremmatfor its media entry and
engagement with Africa. China’s increasing medigagement in Africa is emerging as
an important area of study that can offer a cilitfeatry point” to understanding the
broader socio -political implications of Sino-Afaicrelations. Is it a strategy simply
aimed at improving its image abroad, or is it afténg to support discourses alternative

to the west (Gagliardone 2010)?

To date, the story of China’'s engagement with Afrltas been mostly narrated by
western media. Often, it is framed in the contextand-grabbing, resource-snatching,
neo-colonialism, and invasion. Whizhina Daily Africahas already been utilised to give
the Chinese side of the story; one of solidarityl aooperation, it is of academic
importance to study how the paper specifically ®anChina in Africa (Green 2012).
While many studies conducted on Chinese media tiegan Africa dwell on spheres of
influence that China and other big powers competerf Africa, none or very few of

them have attempted to critically analyze the ofl€hinese media from a purely African



perspective. This paper seeks to fill this knowkedgp by analyzing howhina Daily

Africa portrays China in Africa in the context of Medrarhing theory.

1.3 Main Objective

The main objective of this study is to identify tkey frames that dominate the coverage

of China’s engagement in Africa as presente@hima Daily Africa

1.3.1 Specific Oobjectives
1. To find out the key frames presenteddhina Daily Africaand how they relate to
the general image of China in Africa.
2. To establish the key figures and sources of newghenexisting relationship
between China and Africa in ti@hina Daily Africa
3. To determine the tone in the stories about Chinafrica in the China Daily
Africa.
1.4 Research Questions
1. How are issues about China framedimna Daily Afric&
2. Who are the key sources of information on Chinacafrelationship as portrayed
by China Daily Afric&?
3. What is the frequency of what could be consideresitiye reporting inChina

Daily Africavis a vis negative reporting of issues regardingpSifrica relations.



1.5 Justification

Having learnt from the field of communication steslthat the media educate and inform
the public, and also have the ability to influepegceptions depending on how issues are
covered and framed, it is critical that the entng ampact of Chinese media outlets in
Africa be thoroughly examined and understood in ¢betext of Sino-Africa relations
and what it means for the African audience. Thention of this research is to provide a
comprehensive analysis of ha@hina Daily Africaframes China in Africa and how that
affects how its audience perceives China as wellsasnpact on the information arena

with regards to China and Africa relations.

The outcome of this research has hopefully demgdtibind eventually resolved the
mystery surrounding the huge Chinese investmerdgpagsence in Africa. It is likely to
influence audiences and those enthusiastic aboat-Africa relations in the way they
consume news and reports about China in Africaearable them interrogate these from

an informed position.

1.6 Significance of the Study

This study has been undertaken at a time when thexeggrowing interests and appetite
for China’s engagement in Africa; especially it®ta expansion in Africa. The study is
very relevant because as yet, there is no othelystn the how Chinese media frame
China in Africa. It is therefore a pioneering effam this emerging intellectual area of

study.



This study is important because it highlights th&icacies of media involvement in
promoting foreign policy and state interest abrdaavill show that in one way or the
other, that the media willfully or otherwise promaatertain aspects and prefer certain
contexts in their reporting of state relations egdly when it comes to state owned
media. The study highlights the critical role tiiae media can play in influencing
perceptions and building relationships betweenigmrit draws a nexus between media
framing theory, public communication and developtheommunication. It hopefully

also helps explain the case of Chinese media dred gtobal media outlets in Africa.

1.7 Theoretical Framework

The research was grounded on media framing thedhy development communication
in mind. The major premise of framing theory isttha issue can be viewed from a
variety of perspectives and construed as havindicatmpns for multiple outcomes.
Media framing is the process by which an issueoi$rayed in the news media as salient
and provide boundaries around the news story #iatichines what is newsworthy or not.
(Gamson and Modigliani in (D’angelo and Kuypers1@Qdefine Media framing as a
central organizing idea or story line that providesaning to an unfolding strip of events.
Etman in D’angelo and Kuypers (2010) explain tloaframe is to select some aspects of
a perceived reality in such a way that it promatesarticular problem definition, causal

interpretation, moral evaluation and treatment /anadecommendation.

The way a situation is explained or framed hagectimpact on how audiences perceive

it. These choices create persistent patterns oérege that may influence the way
7



audiences perceive events (Sellnow and Seeger .20b8)nalists often consciously
choose images and words that have power to infeidraw audiences interpret and

evaluate issues and policies Tewksbury and ScheuféBryant and Oliver 2009).

In framing research, there are two accepted apphesato frame identification; Deductive
and Inductive methods (De Vreese 2005). The indecépproach involves analyzing
media content with an aim of identifying possiblanies and is suitable for small
samples. A deductive approach on the other handlves operationalizing of frames
prior to analysis of media content to verify théet to which they occur in the news and
is suited for larger samples.The key objective gfresearch is to identify to identify the
key frames that dominate the coverage of Chinagagement in Africa as presented in
China Daily Africa To answer my research questions, the theoratizdérpinnings of
framing theory elaborated above are suitable ferahalysis of contestations on Chinese
media presence and their agenda in Africa. Theryhedl help me uncover the basic
strategies of selection, emphasis and exclusioredddd in “complex and contradictory”

media artefacts (Lenz 1991).

1.8 Scope and Limitations

This research seeks to establish how Chinese rfradne their reports in the coverage of
Sino-Africa relations. The study targefsiina Daily Africg recently launched in Africa
and a subsidiary of China Daily group, China’s &stgEnglish-language newspaper with
a global presence. The research was carried otinvé period of 180 days from

February 11, 2015 to August 15, 2015 due to timestains. Time constraints and
8



availability of China Daily Africalimited the number of copies and media texts ctdie

for analysis to 12 copies covering a three montiiodewhich provides a small sample
size for a valid generalization. The units of gsa consists of total of one hundred and
six articles and news stories consisting of onlgepkeads appearing in the sample of 12
copies ofChina Daily Africabetween October 31, 2014 and February 5, 2015 Thi
research had limitations associated with qualiéatmethodology employed in data
collection and analysis. There are concerns al@uvalidity and reliability as well as the

generalizability of qualitative research (Sullivamd Spilka, 2011).

1.9 Conclusion

This chapter has presented the background infoomati the study and a description of
the problem statement. It has also outlined theatiyes of the study and the research
guestions. It has provided justification and siguaiice of the study, the theoretical
framework; the research scope and limitations. Tieet Chapter will discuss the
historical background, the key players in framifi@tina in Africa, the Chinese media’s
agenda in Africa, the key scholarly arguments amaracteristics of Chinese media in

Africa.



CHAPTER TWO

LITERATURE REVIEW

2.0 Overview

This chapter presents a review of existing literatinat supports this study.
It provided a brief historical background on Chsxahgagement with Africa

with a focuson its media engagement and entry into Africa. Thapter provides a

brief discussion of the key players in framing Ghim Africa, the characteristics of

Chinese media in Africa and the key argumentsrayiiom previous studies.

2.1 Historical background

Much of China’s previous history tells a story ohation that is remote, xenophobic and
self contained. Of course, all this has changedkifdo its economic miracle coupled
with spectacular growth and modernization. China heevitably integrated into the

global economy and become a major player in inteonal trade and politics increasing
its sphere of influence. This dramatic rise hasnbggnificantly abetted by the media
(Scotton and Hatchen 2010). Recently, China embladte a robust articulation and
implementation of the “going out” policy which léd a grand scale internationalization
of Chinese media, language and culture. There wpansion of Chinese state media
across the globe since 2009. Xinhua News AgencynaC@entral Television (CCTV),

China Daily and China Radio International (CRI) edtablished bureaus outside China;

10



including Africa (Hanauer and Morris 2014).The scahd speed at which Chinese media
expanded is increasing their footprint across titeeeworld (Sun and Sinclair 2015).
Pelnens in (Taylor, Kopinski and Polus 2014) avkas the media is an important tool by
which a country conveys its messages to promoteuitsire and values and explain its
foreign policy to audiences across its borders. ggawients conduct their public
diplomacy through the media by influencing the eotof information and the form of
communication directed towards foreign audienc€aylor, Kopinski and Polus (2014)
support this notion by claiming that the Chinesevegoment is devoted to sending

positive messages to a wider audience as longsasviés its foreign policy well.

According to Sun and Sinclair (2015), following @ais success in hosting the Beijing
Olympics and the disappointing failure to transkdte same into a impressive image and
the dominant negative publicity associated with haonmights issues related to Tibet,
China realizes three things; One; there is an isistency between China’s status as an
economic power and its lack of influence througlft'power”. Two; for China to
contest the west’'s hegemonic representation of &hGhina must be able to gain a
footing in the global media and communication arenbe able to tell the world its own
story and let the world know and understand Chiomnfthe Chinese perspective. Three;

The media and communications sector forms the lod€i$ina’s soft power project.

Nye (2014) describes the ability to get what yountwwdnrough attraction rather than
coercion as “soft power”. He explains that it asiskom the attractiveness of the

country’s culture, political ideals and policies.the early 2000s, China launched its soft

11



power diplomacy with a view to rebranding its imgge@irlantzick 2007) According to

Lai and Yiyi (2012), Chinese soft power has beemiyananifested in two aspects. One
is China’s foreign policy and international behayioharacterized by multilateralism,
economic diplomacy and a good neighbor policy. dtieer is the external influence of

the Chinese model on the developing world.

According to Wang in Sun and Sinclair (2015) th&# power project dubbed “going out”
or “going global” is primarily aimed at graduallyhanging China’s image in the
international arena from negative, to neutral teifpee. Sun and Sinclair (2015) add that
to be specific, China wants to engage in soft paxercises through its media to achieve
four key objectives. First is to encourage a wialed global understanding of its policies
which are based on the principal of a “harmoniaugety” and “scientific development.”
Second is to be seen as a stable, reliable andnsifyle economic partner that does not
pose any threat to the international communityrdis to be seen as a trustworthy and
reliable nation that is actively contributing to meb peace and fourth, is to be

acknowledged and respected for its contributioculture and civilization.

In efforts to achieve its soft power goals, Chimal &#s media organizations have been
caught in a mix of nationalism and internationaligm globalism. The strategy of
“peaceful evolution” through “global integrationak led China to embrace capitalism as
it seeks to elevate its international status aaddihg. Its eagerness to join the World
Trade Organization and host and sponsor the Olyrgaioes reflects a nation that is
yearning to join the “elite power club” in the imbational system (Chin-Chuan 2003).

12



However, according to Chang (2001) in (Chin-Chu@63), the Chinese media have in
actual fact mixed state-indoctrinated nationalisnthwpopulist reactive nationalism,
effectively blurring the boundaries between natzom state. This in fact, could be the
reason why Chinese media’s are also the weakéstrlinomparison with China’s other
initiatives in other domains such as the Confuanssitutes that have been established to
promote language and culture in educational irtgiitg throughout the world (Sun and

Sinclair 2015).

According to Chin-Chuan (2003), Chinese media aaking extraordinary profits largely
courtesy of state protection rather than free ntax@mpetition and they are controlled by
the propaganda departments. Zhou (2000) in Chira@KR003), says that China media
have basically been transformed from a brainwashiatg apparatus to what he refers to
a “Party publicity Inc”, whose task is to promotea@sitive image of the party state. In
their engagements with Africa, there have been tams especially from the African
audiences that Chinese media have a bias towartiveposews and pro-government
reporting. However, western media also have a ted® overstate and distort the scale
of popular African discontent. They often cite Gése workers taking over African jobs
and the common reference of low quality Chinesedgand infrastructure as sources of

African resentment (Thrall 2015).

Kurlantzick (2007: 56) argues that in their engageta with Africa, Chinese officials
promote China as an economic model of success.l&@shsuch as Brautigam (2009)

have documented China’'s economic progress and Grthat it is good for Africa’s

13



development. Li and Ronning (2013) reveal thatesib@90's, Chinese soft power shifted
from “opening up’ to “going out”. The media goingtovas a key strategy in achieving
the soft power aspects. Moreover, Chinese commtimicacholars have since confirmed
that indeed an outbound Chinese media strategygoiny out” has been in place,
however, they are quick to add that it is glob#hea than directed at Africa as has been

cast by many news reports (Wekesa and Zhang 2014).

Taylor, Kopinski and Polus (2014) affirm that Conmuation is a key element for

making sources of soft power work. They suppor$ #mgument by explaining that the
media is a key instrument of soft power by virtddeing used as channels for conveying
messages meant to explain foreign policy and prenaotountry’s culture and values.
However, according to Hoffman (2010), whether coltitrg communication channels

and having a voice is enough “to win friends arftlance people” remains to be seen. If
“soft power” is about whose story wins, rather thahose army wins, then the way
China is rewriting the narrative about itself fbetworld through its media becomes an

important subject matter (Sun and Sinclair 2015).

2.2 Key players in framing of China in Africa

In 2010, China’s state news agency, Xinhua newa@geommenced news coverage on
mobile phones in Africa; Soon after, CNC world bedaoadcasting news to African
audiences via satellite and cable in early 201fhin same year 2011, China central

Television (CCTV) established CCTV Africa with itdrican broadcast hub in Nairobi,
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Kenya;, and in December 2012 Xinhuanet, an onleteice of the Xinhua news agency,
launched its African edition (Umejei 2013).

China Dailylaunched its African editiorfGhina Daily Africa in an attempt to
communicate the relationship between China andcafrtomprehensively to the general
public. Zhu Ling,China Daily’s publisher and editor in Chief said “the relatioipsh
between the two parties is growing “complex andala@ys understood -not just by
those in other parts of the world but Africans &fdnese, t00.”

“We hope to set that straight,” he added (AdegdkE2}.

The expansion of Chinese media to a global readheapecially to Africa has elicited
heightened scholarly and journalistic attention. @djor interest has been their media
content. China’s shift towards soft power recogsittee need to influence the hearts and
minds of the people in Africa, and to facilitatebatter understanding of Africa in
mainland China (Li and Funeka 2013). Shi Anbin @Oteiterates that China’s media
activities are a “charm offensive” to win heartsdaninds of the African people. This
development has already elicited an unprecedentddligattention and reaction. There is
mounting apprehension behind China’s media drigspeeially in Africa as manifested in
the African media industries, government agencpmsicy think-tanks, the business
community and the public in general (Sun and Sin2@15). China desires to change the
negative perceptions of Africa in a bid to promit¢erelations with Africa. It also seeks
to address the imbalances regarding internatioealsncoverage and combat cultural
invasion and infiltration to safeguard the sovemgygand dignity of China and African

countries (Li and Funeka 2013). This has not goognd well with its political
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competitors in Africa who view China as a threatheir influence and interests in Africa.
U.S secretary of state, Hillary Clinton remarkedttfwe are engaged in an information

war, and we are losing that war” (Rotberg 2013).

China has been a victim of the west's dominatioglobal media that has undermined its
efforts in Africa. Brautigam (2009) notes that tih@mes that have been propagated by
the west have often depicted China negatively. Atiog to Gonzalez (2013), western
media is awash with shallow propaganda regardingnah presence, motives and
cultural and economic activities in Africa. He adid&t most of their reporting and
analyses border on what he terms as “robotizednp&aadepicting China as a country

that is only interested in resource rich nationAfinca.

China’s officials became cognizant of the fact thatdlisparity exists between China’s
growing economic strength and its media’s relayiwekeak influence in Africa. They

have long felt aggrieved by the unfair treatmenthef western press with regards to their
policies and engagement with Africa. As these coregrew, so did the government’s

support for the expansion of state owned mediatu(Shin and Eisenman 2012).

2.3 Chinese Media’s agenda in Africa

In a bid to raise China’s voice in the world stagewell as compete with western media,
China launched an ambitious “going abroad/out” gebproviding a reported 8.7 billion
USD mainly to the four leading state run media etstl These are Xinhua News Agency,

China Central Television (CCTV), China Radio Intgranal (CRI), and China Daily
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(Mingxun and Robertson 2013). It is through thisb#raus project that saw the four
media outlets expand their activities in the Afngaedia space as some of them already

had operations in the continent.

Part of the overall strategy was to make China’'sliméess propagandistic and laying
emphasis on serious and competent journalism cdupin a more diverse coverage of
global issues. This was initiated in 2009 whenGinese government handpicked post-
graduate students and assigned them to Xinhua Reescy, CCTV and China Daily.
These were the first in a wave of students whoivedespecialized multi-disciplinary

training aimed at extending China’s reach abroashgdun and Robertson 2013).

Since the media push in 2009, China’s state ownedianbegan making in-roads and
asserting themselves in Africa. Although China Rabhiternational and Xinhua News
Agency had already set up base in Africa, Xinhuavdldgency expanded its bureaus to
more than 20 African countries in the same yearednly 2011, CNC world began
broadcasting news to African audiences via satedind cable. In January 2012, state
owned China Central Television established “CCTV\i&” with its headquarters in
Nairobi, Kenya. In December 2012hina Daily Africawas officially launched in Africa

(Hanauer and Morris 2014).

China put in huge investments in the African medace to deflate the west's
demonization of its motives and good name (Gonza@k3). According to Shin and

Eisenman (2012), China’s state controlled mediatarbest bet for this mission and the
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most effective channels for information distribution Africa. Gonzalez (2013) affirms
that China’s major state controlled media are aggively taking over the media space in
Africa effectively challenging the voice of Ameri¢g¢ OA) and British Broadcasting

Corporation (BBC) as the new kids on the block.

Through its media presence in Africa, China intetmlssncourage a multi-level and
comprehensive exchange and cooperation with ABicatedia to facilitate mutual
understanding and enable objective and balancedantederage (George 2014). Shi
(2013) asserts that its media activities in Afraca less of a calculated strategy to extend
the power of the rising Chinese nation state biltera a response to existing stereotypes
propagated by western media. “A greatly expandechban of Chinese-owned news
outlets operating in Africa are a means of presgnt “Chinese face” in a media
environment historically dominated by the west” fidaer and Morris, 2014:74).
D’hooghe (2015) argues that western media’s donoman the African space and their
stereotypical reporting of China and its policiesAifrica is the main motivation behind
China’s recent huge investments and dramatic expais its media presence in Africa.
He adds that the aim is to provide the African publith Chinese perspectives on its

activities in Africa.

While China’s media engagement with Africa becanmgaraggressive and focused after
the media push in 2009, the engagement and medtagy begun way back. As early as
1963, political scientist June Teufel Dreyer idBetl “disseminating Chinese

propaganda” and “aiding African leaders sympathttithe Chinese cause” as China’s
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two main policy objectives in Africa. As early a86ll, Xinhua news agency already had
operational offices in various parts of Africa. Jhmaintained offices in Accra Ghana;
Dakar, Senegal; Conakry, Guinea; Dar es Salaangarsey and Rabat, Morocco. Their
reporting focused on these five major themes: Africepression under colonialism; the
anti-colonial struggle in Africa; China’s suppodrfAfrican people’s liberation struggle
against colonialism; China as a model for oppressdtbns; and peaceful and friendly

relations between China and African countries (Simd Eisenman 2012).

During China’s reform and opening up period, therere considerable amounts of
propaganda materials that were translated intoigordanguages, distributed and
broadcasted to a worldwide audience by state rumu@ news agency. At the time, the
head of Renmin University’s school of Journalisnplaied that the reason for the
expanded foreign content is that “foreigners diffem Chinese in both languages and
ways of thinking”. He added” let foreigners undarst thoughts, behaviors and values of
Chinese people. “Both the language and culture ldhioa translated”; to mean telling
Chinese stories should be told to the outside wirlthnguages and manners that are
understandable and acceptable to foreign audie(®ie®m and Eisenman 2012). This
argument posits that China’s media activities weneant to facilitate a better

understanding of Chinese people and their culture.

McQuail (2003) attributes the move towards a gloteddia culture to the increased
capacity to transmit sounds and images at low @osiss borders around the world thus

overcoming the limits of space and time. In terrhsadt power aspects and the interest
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of the Chinese government, McCombs and Ghanem J200@Reese, Gandy Jr. and
Grant (2001) argue that public opinion is “shaped anfluenced’ as the media
deliberately choose and sift certain elements ofspevhich makes the targeted audience
think along a certain pattern. They are supportetMalter Lippman in (Little John and
Foss 2008) in his agenda setting theory where dngedrthat “the public responds not to

the actual events in the environment but the péstum our heads.

However, Wekesa (2013) points out that media engage between China and Africa
needs to be analyzed from a broader historicalpgetsre. He traces China’s media re-
emergence to the'3Ministerial meeting of the Forum on China Africao@peration
(FOCAC Ill) in 2006 where Chinese and African leadagreed on modalities to improve
their engagement with each other. In 2000, Chivch Africa established the Forum on
China Africa cooperation (FOCAC); a consultativerufm to improve trade, aid,
development cooperation and bilateral relationgvbeh China and Africa. However, it is
its 3¢ edition, officially referred to as thé®linisterial session of FOCAC in 2006 that
China proclaimed Africa a mutual partner in its sjuer further development and growth

by also declaring it “Africa’s Year (FOCAC 2006).

China will unswervingly carry forward the traditioof China-Africa friendship, and,
proceeding from the fundamental interests of bl €hinese and African peoples,
establish and develop a new type of strategic pestip with Africa, featuring political
equality and mutual trust, economic win-win coopieraand cultural exchange (FOCAC

2006).
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Despite the presence of a consultative mechaniserermtihina and Africa negotiate their
engagement and plans of action, western media bamgnuously sought to portray
China’s soft power initiatives as and media expamsn Africa as media and cultural
imperialism. They have accused China of exportirfigren of journalism that resembles

their own less free and independent media (Fardhiveosher 2010).

Chinese media in Africa are supported by Chinalstreé government to enhance their
media influence abroad (Xin Xin 2012) and westerdia have used their links to the
state as a basis to present them as less credibleg-Thomas (2012) cites former BBC
Africa editor, Martin Plaut challenging the indepgence of Chinese media institutions at
a conference. “He pointed out the BBC’s extensiogecage of damage wrought by
Western companies, and the lack of a Chinese deguiyaasking, “How do you cover

those stories where there is a critical Chineselirament, where it is a difficult one for

you? That is the critical test of credibility.”

2.4 Key arguments

China’s engagement with Africa is dominated by fleeceptions that China is a good
partner or a dangerous predator in Africa (Le P&@7). Whether China’s engagement
with Africa is beneficial or detrimental to Afria@mains hotly debated. China’s quest to
improve its image abroad has received a lot of i@ the last decade through “soft
power” diplomacy through the media. The “going osfi‘ategy and unprecedented media
expansion especially in Africa has received mixedctions and even stereotypes in

Africa. The Chinese government claims that it aimenhance and further strengthen the
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existing relationship between China and Africa bgvér alternative and authentic
storytellers of this relationship. Therefore, irgteof just countering the negative press
from western media’s overly critical and biasedorpg of China —Africa relations,
Chinese media organizations offers a platform ftin& to tell its own story to the
African continent (Zhang 2014). Franks and Rib&0@ are of the opinion that existing
western studies about China’s media engagement ficaAdo not exhaustively
investigate the local networks of these media itrtkss and instead are focused on

“propaganda” or “ideology” deployed as a conceptribque China’s media in Africa.

Whereas many western opinions of China’'s media ggmgeant with Africa are awash
with negative criticism, there are a number of wastscholars who have attempted to
view this engagement with a measure of balance @mndctiveness. Gagliardone,
Repnikova and Stremlan (2010) in their paper “ChmaAfrica: A new approach to
media development” seek to demonstrate the posidspects of Chinese media
engagement in Africa. Kapchanga (2013) observesth®fact that China’'s media is
state owned has led many to believe that they averdby the motive to defend the
interest of the Chinese government and its alleAfrica. He asserts that in actual fact,
Chinese state owned media adhere to China’s forpalicy of non-interference and
therefore in their reporting, stories on Sino-Adrifriendship and partnership are given
more priority. According to Shubo and Ronning (20X3hinese state media are caught
up in a complicated mix where they strive to beid and diverse while at the same time
perform their role as instruments of Chinese “Sefiwer”. They refer to this as a

“Libertarian model” verses the Soviet Communist elod
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Despite support from some scholars regarding Chimesdia’s independence from the
state, Shin and Eisenman (2012) argue that foamest Xinhua news agency is facing
difficulties reconciling its role as a loyal moutbpe of the Communist Party of China

and a trusted source of news and information thallirounded and objective.

Xin Xin (2012) argues that the government sponsdgaing abroad/out” project was
meant to project China’s image to the rest of tlweldvand therefore the state owned
media organizations are expected pursue thesergoeet interests abroad. He adds that
“they are required to respond to any “negativeorépabout China’s presence in Africa ,

particularly those which appear in western andcainilocal media (Xin Xin2012:123).

With the help of its own media presence in AfriCajna is able to fight off international
suspicions of its political and media intentionsAifnica (D’hooghe 2015). For instance,
as a means to counter the “China as a threat” theertom the western press, Xinhua
adopted some news tactics. Journalists were ermgedirdo cover news stories
highlighting China’s as a peace loving country thapports unity of states and stability
while and stands for equality amongst states asticpi in the international system.
Xinhua also attempted to address suspicions asedcovath the “China model” which
was and still is of interests to many African caigs. Their emphasis on China’s status
as a developing country is meant to ease westatrAfiican concerns over the “China

threat” narrative.
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Li and Funeka (2013) posit that there is some amityl between Chinese media’s
reporting and western media’s reporting of Afriddey point that Chinese media just
like western media tend to adopt a one-sided appraa problems by giving more
coverage to war, diseases, poverty and corruptiah lass coverage to development
issues. However, Moeller (1999) refutes this clayrinsisting that while western media
report issues from the extreme negative perspecthat fits into the media’s watchdog
role, China’s media have adopted an approach difteirom the watchdog role ( Farah
and Mosher 2010). Shek (Al Jazeera 2013) captimesktsentiments by quoting Plaut, a
research fellow at Institute of Commonwealth stadidio said “The western media tend
to be too concerned with the bad news while then€de tend to be rather too concerned
with the good news”.There is not much in-depth kleolge on whether or how
successful China’s media “going out” or “going gibproject has been so far, what
strategies are in place and what obstacles andenbak lie ahead (Sun and Sinclair

2015).

2.5 Characteristics of Chinese Media in Africa

Hanauer and Morris (2014) maintain that in recesaryg, China has begun to disseminate
a positive narrative to Africans through its mediaey state that despite criticism and
doubts by western media and some African medianizgtons that follow the “negative
reporting approach”, Chinese media have insisted dasire to use “positive reporting”
in telling the African story as well as Sino-Africalations and therefore, controversial
political stories regarding the two are likely te ignored by the Chinese media who are

keen to build a relationship (Yick 2012).
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Gagliardone (2013) describes “positive reporting”aanarrative that emphasizes on the
collective achievements of China and Africa ratian divisive issues that dominate the
western media reports. He concedes that this kingburnalism may have positive
outcomes for Africa in the long run. D’hooghe (2D18tates that Chinese media pay
more attention to positive stories about developgmesues in Africa than the west do.
Moreover, they provide a platform for Africans toesk their view. Salim Amin of A24
Media; one of CCTV Africa’s partners explains thabsitive reporting” constitutes
“focusing on African leaders, African heroes, A#fiic entrepreneurs, positive stories
about business and sports, and music and thehargrnvironment, health.....to tell very
different stories of Africa that other internatibmaedia houses are not doing at the

moment” (Al Jazeera, December 2012).

This argument is supported by Ma Shukun from XiniNews Agency who stated;
‘Xinhua Africa regional bureau is endeavoring tegent not only the challenges the
Africa is facing but also its positive developmer@hinese media platforms have made
inroads into the African media space and are tecligiable to reach a large number of
audiences, including inhabitants in small villagesAfrica. These people have limited
choice in terms of channels in their native langagagnd may often appreciate China’s
positive reporting and the positive tone of theparts (D’hooghe 2015). It has indeed
been noted that Chinese media have access to sandnsightful information because of
their close relations with African political leadeas well as its avoidance of narratives

that would disappoint African leaders (Xiaoling 301
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Li and Funeka (2013) suggest that China and Afsttauld maintain some elements of
Sino-Africa media exchange cooperation as the ugesinlikely to change its media
practices on its own. They conclude that it iskadi that the west will ever pay attention
to South-South cooperation or have a positive oitlon this relationship. It is against
this background that Zhang and Matingwina (2014pppse that “constructive
journalism” should be considered as a new paradigoh concept to examine China’s

media in Africa.

According to Zhang and Matingwina (2014), the u$ecanstructive journalism is a
demonstration by Chinese media that they are cowmaid showcase the fact that Africa,
just like other parts of the world has numeroudlehges but at the same time, Africans
are actively involved in shaping their destiny dmdling solutions to their challenges.
According to Xiaoling (2013) who studied CCTV irs iearly days in Africa, observed
that it is determined to create a new discoursesiiaghe a new way of thinking through
its reporting that will drive global discussion wfedia norms and values and challenge

the existing status quo.

However, some Chinese media scholars criticizech€d® media for overwhelmingly
focusing their coverage on their country’s econombievements (Xin xin2012). For
example CCTV’s Talk Africa shows are dominated bgremic frames that more than
often set to link China’s economic prosperity tattlof Africa. When issues are not
framed economically, it is the general good imafj€laina that include China’s role in

peacekeeping in places such Sudan, Liberia andD#maocratic Republic of Congo
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(Wekesa 2014). “Soft power items are ingeniousbkéal and weaved into stories and
run as secondary items. Just as soft power is egokeooyly, so is criticism of the west

(Wekesa and Zhang 2014).

Wekesa and Zhang (2014), confirm these assertignminting a vivid example of one
such talk show where despite there being no dpeaitses of China, the former U.S
secretary of State, Hillary Clinton was heavilyticrzed for taking a jab at China while
on tour in Senegal. They argue that; this is tHemmwver dimension of CCTV Africa. In
his content analysis of Talk Africa shows, Weke&a1@) notes that it is common to find
China inserted into topics and episodes that arexyressly related to China. He argues
that this could perhaps be an indication that CGbJld be deliberately or not doing

public diplomacy on behalf of China through a raisted strategy.

Nonetheless, other analyses of CCTV Africa and mspbave contradicted earlier
suppositions that Chinese media would majorly sexveropaganda role for Chinese
interests in Africa or overly project positive sew of China and Africa. Instead,
commentators have concluded that their reportiaréeen on burnishing a superlative
image of China in Africa than was initially suppdg®Vekesa and Zhang 2014).

Shubo and Ronning (2013) in their research findingse found that solidarity with

Africans is a key theme in Chinese media coverdg®imo-Africa relations. They are

supported by Xiaoling (2008) who points out thampared to western media; that is
CNN and BBC, Chinese media generally report pasiginabout China and Africa more

often framing China and Africa as allies.
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CHAPTER THREE

METHODOLOGY

3.0 Overview

This chapter presents the research methodologyogexblin the study. It discusses the
methodological approaches to this study, and thppropriateness to the aims and
objectives of this study. The chapter provides iafldiscussion of the research design,
with emphasis on epistemological underpinningsu#li¢ative research paradigm. There
is a discussion of the sampling procedures impléeterfollowed by data gathering
techniques applied in the study, including: popatat sample size and selection and
frame analysis. In conclusion, the researcher dsesithe coding techniques for frame

analysis employed in this study.

3.1 Philosophical Paradigm

3.1.10ntology

As a qualitative researcher, the relativist appnoaas adopted ontologically to address
the question, what is the nature of reality? Qatlie researchers assume multiple and
dynamic realities that are context dependent ae@t tintology denies the existence of
external reality. Therefore, there is no objectiwality but multiple realities socially from
one’s own contextual interpretations (Klenke 200Bjis research was based on the
subjective understanding of the reality with thdéidiehat individuals undergo different
experiences that shape their understanding and basumptions of issues. It takes into

account that individuals think and act differendliyd therefore context has to be taken
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into consideration. The ontological presumptiort tieality exists independent of human
consciousness and experience influenced how résehservations were made through a
comparison between subjective experience and dgeobservation and reasoning to

attempt to determine the truth.

3.1.2 Epistemology

The process of scientific inquiry is not lineareté are different approaches that rely on
certain epistemological positions. The researctawpted an interpretivist approach
epistemologically to address the question. How #odw what | know (Klenke 2008)?
This is because interpretive research is concemegdmeaning and seeks to understand
meanings in context. This is basically what thisegrch paper is about; identifying
frames and interpreting their meanings. Interpeetasearch assumes that knowledge and
meaning are individual interpretations, thus thereno objective knowledge outside
individual interpretations. Intepretivist perspges are focused on subjective meanings
on how individuals apprehend, understand and makeses of events and settings

(Swanson (2005).

This epistemological presumption that knowledgdfiliered through personal biases
influenced the research in a way that personalreeqpee and individual reflections and
observations were considered in determining thettitr This allowed for independent
subjective interpretation with the full understarglthat an external reality may exist and

another researcher may interpret the same phenodiésr@ntly.
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3.2 Research Approach

The qualitative approach is that approach whidess formalized and the scope is more
likely to be undefined with a more philosophicaldemf operation adopted (Mouton and
Marais 1988). Qualitative research design is furetaally concerned with “exploring
the ways that people make sense of their socialdwaand how they express these
understandings through language, sound, imagemgopal style and social rituals”
(Deacon et al. 2007: 5). In this tradition, the tfasadamental characteristic is its express
commitment to viewing events, actions, norms andes“from the perspective of the

people who are being studied” (Bryman 1988: 61).

In the qualitative tradition, analytical meanings always evolving and never complete
(Deacon et al. 2010. Moreover, qualitative resednchvitably generates a wealth of
gualitative materials from interrogating media egmntations (Deacon et al. 2007).
Qualitative analysis is therefore appropriate te study of the agenda behind China’s
media engagement in Africa its interests and thatsosources and contributors. It will
allow me to make independent interpretations wigicimot necessarily have to conform

to any pre-determined conclusions and allow forl@wan of analytical meanings.

3. 3 Research Method

3.3.1 Case Study
The study will use a case study because the mathadves a careful and complete
observation of a social unit (Innes, 2006: 212)enables us to understand fully the

behavior pattern of the concerned unit. Althougbkecstudies research sometimes focus
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on individual representation of a group, more ofteaddresses a phenomenon e.g. a
particular event, situation, program or activityisl useful when the focus of the study is
to answer “how” and “why” questions (Hancock andy@dzine 2006). Case study will
help this research in answering “how” Chinese prirgdia portray China in Africa.
Using a case study is beneficial because it exanithe contemporary on-going
phenomena that are not divorced from real-life ern{Yin 2003). It would have been
impossible to have a true picture of framing ortgayral of China in Africa without the

context with which it occurred.

3.4 Population and Sampling

In research, the term ‘population’ does not neagdgsmean people; it can be texts,
institutions, or anything else under investigatidrpopulation of interest is dependent on
what the researcher is investigating (Deacon et2@07: 43).Generally, qualitative
research design does not generate data that cgeregalized to a greater population.
Therefore, the selected sample of analysis is fagpopulation deemed to be suitable to
address my research objectives. The researchbwifbocusing on key frames that are
portrayed inChina Daily Africanewspaper and the frequency at which they appéar.
target population therefore linked to this studybasically 106 page lead articles and
news stories about China and Africa appearing enlth editions ofChina Daily Africa
published between October 31, 2014 and FebruaB055. Access and availability of
copies ofChina Daily Africalimited the sample population as they were notiiga

available in the market.
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3.5 Sample selection and size

My sampling frame consists of a total of 12 copw#sChina Daily Africa between
October 31, 2014 and February 5, 2015.

A sample of one hundred and six page lead artanhelsnews stories about China Africa
appearing the 12 copies of China Daily between t@1, 2014 and February 5, 2015
were considered. In media discourse, “news andapigre examined together as part of

a complex whole to the construction of public disse” (Tucker 1998: 146).

The sample for this study was done purposivelycivigualifies my sampling technique
as non-random. In random sampling “every unit @oaulation has an equal chance of
being selected, while in non-random, it cannot h&argnteed that every unit of
population has an equal chance of being select2daqon et al. 2007: 44). The sample
was drawn fromChina Daily newspapeover a period of three months between October
31, 2014 and February 5, 2015. This sample pesodonsidered appropriate for the
present study because it covers a variety of mealdent that spans a wide area with
sufficient content of China’s engagement in Afriggeach copy ofChina Daily Africa
offers 32 pages of Sino-Africa news and informateach week and circulation covers
countries such as Kenya, South Africa, Nigeriajdgtia, Tanzania and Ghana. Editorials,
news, and features articles will be the units cdlysis because frame analysis favors

whole articles as the main discourse unit (Mar2@39).
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3.6 Data Collection

For this study, the researcher examined newspapeauntents. More specifically, the
researcher examined print-edition stories publishgdChina Daily Africa newspaper
from October 31, 2014 and February 5, 2015. Thearher chose a sample frame of 12
editions ofChina Daily Africabetween October 31, 2014 and February 5, 201 %t
unavailability of ready copies in the market. Tlpies were requested froGhina Daily
Africa headquarters in Nairobi. A population of all padggd stories about China-Africa
in the sample frame was considered to conformeadisearch questions and validate the
study. A coding sheet was used to identify pagd let@ries relevant to the research
guestion and research objectives. A purposive samfgchnique consisting of page lead
stories about China-Africa in the sample framedgel a total sample of one hundred and
seven articles and news stories. The sample was tostor analysis to determine the

hypothesis and derive findings in this research.

3.7 Content Analysis

Content analysis is defined as a research metheelapeed for the specific purpose of
investigating a problem in which the content of conmication is the basis of inference
(Holsti 1969). Content analysis may be qualitatvequantitative and may be applied in
an inductive or a deductive way depending on thgpgse of the study (Elo & Kyngas

2008). Qualitative content analysis is concerneth wainalyzing themes and issues in
media content (Berelson 1952). This study emplayaitative content analysis because

it is interested in analyzing themes and issueséddia content.
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Through content analysis, the researcher examirguels, sources and tones in the
coverage of China Africa relations. More specifigathe research was concerned with
the portrayal of China i€hina Daily Africanewspaper which were established through

frame analysis, source and tone analysis.

3.8 Frame Analysis

The primary method of analysis employed in thiglgtis frame analysis. Frame analysis
is used to analyze how an issue is representedeiméwspaper, on television or on a
website (Kitzinger 2007: 138).The study will invgste how Chinese media have
covered Sino-Africa relations since their estallisht in Africa usingChina Daily
Africa as a case study. It will analyse the Chinese mearting of Sino-Kenya with

Media framing in mind.

This study employs qualitative frame analysis beeatiis interested in how themes and
issues are presented @hina Daily Africa Frame analysis has become an important
method which can be used to analyze how an issuepigesented in the newspaper,
television or online (Kitzinger 2007). There areotlwroad approached to frame analysis:

deductive and inductive methods.

3.8.1 Deductive method
A deductive approach is when frames that have lkleerloped prior to the analysis of
texts are operationalised to verify the extent kacl they occur in the news and suited to

large samples (De Vreese 2005).
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The deductive method on the other hand derivesdsditineoretically from the literature
and code them in standard content analysis” How¢kermost fundamental limitation of
the deductive approach is that “frames are knowiorbehand and they suit the topic

currently under investigation” (Marthes & Kohrin§@8: 262).

3.8.2 Inductive method

The inductive approach involves analyzing mediat@anwith an open view to identify

possible frames. This approach is well-suited t@lssamples (De Vreese 2005). In
inductive method, “frames are described in-deptith wletailed quotes, but without

guantification” (Matthes 2009: 351). This study dayed an inductive approach to study
how Chinese media portray China in Africa by idmig frames in a relatively small

sample of articles in China Daily newspaper.

3.9 Interview with Key Informants

Interviews are some of the common data collectiethads in qualitative research. It is a
powerful way to gain insight into educational arttev social issues through individuals
whose lives reflect those issues (Seidman 2013nEkough other qualitative methods
have been used, they do not reveal the participauwsryday world” (Kvale 1996). This

study involved conducting an interview with Bure@hief and a reporter to gain an
insight into how or if they participate in framirthina-Africa issues as well as how they

place these stories in the in the China Daily Afmewspaper.
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3.10 Coding Procedure and Framing Devices

The articles were coded in a cohesive narrativearalyzed against the media framing
theory using available frames as manifestedChina Daily Africa newspaper. In a
gualitative approach to frame analysis, framingicey were used to identify and
measure frames in the media content (Tankard 200dnkard proposes: “headlines;
subheads; photos; photo captions; leads; sourtestisa; quote selection; pull quotes;
logos; statistics and charts; and concluding stat#sn and paragraphs” as framing
devices (Tankard 2001: 101). In particular, thiglg examined page leads stories about
China-Africa and analyzed keywords, sentences, pheta, catch-phrases, exemplars
and depictions in headlines, subheads. It alsoyaedlsources selection and used tone
analysis to identify the sources tone in the cayeraf China’s media engagement in
Africa by China Daily Africa newspaper (De Vreese 2005) and (Entman 1993). A
purposive sample of 106 Articles and news storieseveoded using the variable “China-
Africa”. These are stories about the relationshgbween China and Africa in the 12

editions ofChina Daily Africanewspaper.

3.11 Ethical Issues

During the course of this study, ethics were givkre consideration. According to
Walliman (2006) ethics are the rules of conductresearch. All qualitative research
materials should be based on authentic and acawsgarch; there should be fabrications
or fraudulent materials (Christian in Brennen 20112)e paper was submitted to a panel
at the University of Nairobi for review as well atakeholders includin@hina Daily

Africa Bureau Chief Mr. Songxin Xie and Chief of Infornost and Public Affairs at the
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Chinese Embassy. The research proposal was deféma@epanel and the final copy was
defended before another panel before appro@ina Daily Africa also granted

permission to conduct this research. Honesty imgeof ownership and plagiarism;
Supporting ideas have been cited and acknowledgeor@dingly and data analysis and

interpretation has not been influenced by any pesbeliefs and preferences.

3.12 Reflexivity

Reflexivity has become an increasingly significir@me in contemporary social research.
It involves the use of “self” as a powerful toolresearch by using personal experience as
a legitimate source; It is the capacity of the aesker to acknowledge how their own
experiences and contexts to inform the processaaicomes of inquiry (Etherington
2004). This enhances the trustworthiness of thdirfgs and outcomes of research.
Reflexivity in this case is applicable because ata#f working in the information and
press section of the Embassy, The researcher wabokgly with China Daily Africa
reporters, serving the same purpose of informing) @porting about China in Africa.
The researcher has a familiarity and a better wtaeding of some aspects witl@ina
Daily Africa that may influence the process and analysis ofares; however, the
researcher has contextualized himself so thatdhder could recognize potential biases

and how previous knowledge and experience woularimnfthe study (Etherington 2004).

3.13 Data Reliability and Validity
This research has limitations which are associatéd the qualitative methodology

employed in data collection and analysis. Theséud& document observation and
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interview analysis. There are concerns about thieliyaand reliability as well as the
ability to generalize a sample in qualitative reskaQualitative research might not be
generalizable because the number of samples invadveften small (Green, 2005). The
researcher chose a sample frame of 12 editior@shofa Daily Africabetween October
31, 2014 and February 5, 2015 due to the unavhilabf ready copies in the market.
The copies were requested fr@hina Daily Africaheadquarters in Nairobi. While this is
considered a reasonable sample for the intende@dnas objectives, it may not capture
trends over time or changes in policy etc. Foransé data collected from the interview
analysis may be contradicted by an outsider orraityeaway from China Daily setting

and the context may change over time.

3.14 Data Presentation

After collection of the data, results were countbecked against objectives, research
guestion and hypotheses to ascertain relativiteséhwere then be used to describe the
research findings, draw conclusions and come up possible policy implications of the
study. In addition, the results will be used towlgaps in research still existing in order
to recommend further research.

Data was presented in a qualitative narrative faromsisting of illustrative descriptions
of key aspects of the case representing the whopeilgtion. Tables and figures have

been used to highlight and summarize the key folin
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CHAPTER FOUR

DATA ANALYSIS, PRESENTATION AND INTERPRETATION

4.0 Overview

The previous chapter presented the research preedunployed in this study. This
Chapter analyses the data to enable interpretafidine results. The findings of the 106
news stories in the 12 editions Ghina Daily Africawill be used to make conclusions

and recommendations for this study.

4.1 Description of Sample

The sample consists of 106 articles, consistintpafie lead Articles”, hard news, feature,
commentary and opinion pieces about China-Afridaese articles were selected from
China Daily Africanewspaper between October 31, 2014 and Febru&@15, In media

discourse, “news and opinion are examined togedkguart of a complex whole to the

construction of public discourse” (Tucker 1998: 146

4.2 Frame Analysis

As discussed in the previous chapter, frame argligsiused to examine the ways in
which China Daily Africaframes China’s engagement with Africa. It has besed to
identify identify the key frames that dominate ttmverage of China’s engagement in

Africa as presented i@hina Daily Africa.This was the main objective of this study.
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Frame analysis involves examining keywords, semgnenetaphors, catch-phrases,
exemplars and depictions in headlines, leads, ssuselection, quotes selection and
concluding paragraphs in the text (De Vreese 2@06Hman 1993). This study employs
gualitative frame analysis because it is interestedhow themes and issues are
represented in the newspaper. A general analyslsecsamples reveals three dominant

frames about China in Africa as portrayedCyina Daily Africa

4.2.1 Diplomatic Ties

These are stories that dwell on the bilateral amdtilateral relationship between China
and African states and focus on the relations awvd @hina conducts its affairs in Africa.
For example the storyChina steps up its military cooperatiordoded 31/10/03/D/2,
falls under this category and talks about how Ckeieahanced military cooperation with

Cameroon is helping the African nation cope witiaesm.

4.2.2 Economic Ties

These stories dwell on the economic consequenc&hioia’'s engagement with Africa
and focus on matters related to trade, investmamnd, economic development. For
example the storyForum opens doors to African investmertided 31/10/23/E/2, falls
under this category and talks about how China'ssstors are taking up economic

opportunities in the African continent.
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4.2.3 Cultural Ties

These stories dwell on human and cultural intesacbetween Chinese nationals and
African nationals and focus in issues related tarigm, Volunteerism, education, Art
and Gallery etc. For example the stoBatk to school is the lessorgbded 31/10/28/C/1,
falls under this category and encourages Africangdrn more about China’s culture to

help solidify China-Africa relations.

Table 1: Frequency of Dominant Frames irChina Daily Africa

DOMINANT Sub frames Frequency Percentage
FRAMES
Bilateral/Multilateral
cooperation
DIPLOMATIC Consultative meetings 30 28
TIES Political Ally/Friend

Aid/Philanthropy
Role model
Win-win cooperation

Investment partner

Infrastructure provider
Trade partner 52 49
Economic role model
Development Partner
Employment provider
Industrial experience

ECONOMIC TIES

History

Cultural exchanges

Art & Gallery

Education

Scholarships

Schools

Exchange programs
Tourism

Volunteerism

People to people exchanges

CULTURAL TIES 24 23

AN NN N N N N N VN N N N N N Y Y N N N N NN

Total 100

Source: Researcher 2015.
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Figure 1: Frequency of Dominant Frames irChina Daily Africa

Frequency of Dominant frames in a Sample of 107
page lead articles about China Africa in China Daily
Africa Newspaper

0 -
023% | — 0 28%
O Diplomatic Ties
B Economic Ties
O Cultural Ties
B 49%

From table 1jt is evident thathree dominant frames manifest in the analysissdraple
of 106 news stories appearing@hina Daily Africa Among the three major dominant
frames, Framing of economic ties between Chinassdnda take almost half the number
of Articles sampled. A total of 52 news stories ofithe total 106 fall in this category
representing 49% of total coverage. Examples irmgluth step with expansion in
Africa” Coded 21/11/15/E/18 which explains how developnientl has stepped in to
finance some of China’s largest investments in oafrand“Opportunities knock far
away” Coded 28/11/22/E/28 which states that there isemorAfrica than just natural

beauty in terms of Business opportunities.

Framing of diplomatic ties also received considerapace taking a total of 30 News
stories out of the total 106 representing 28% tdltooverage. Cultural ties make up the
remaining space consisting of 24 news stories bthe total 106 representing 23% of

total coverage. An example is the stdiyhe fruits of model bilateral ties"Coded
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5/12/11/D/19 which explains how China and Ethiop&ve forged a sincere friendship

and working together for common development.

Under these dominant frames, there are sub-franasonstitute of themes that make up
the dominant frames in each category. The threeanfiegnes represent the multiple
aspects that are prevalent in the coverage of Ghereyagement with Africa. Under the
Diplomatic ties frame, there are sub-frames thelugte; China as a political ally, China
as a good friend, China as a role model, Chinases/@r and China as having good and
enduring relations with Africa etc. For instancethe news articléAid Takes Back
Seat” by Li Lianxing coded 31/10/01/D/1, China is poyed as a good friend of Africa;
one that is bringing transformation to the Africaontinent. An Official of the New
Partnership for Africa’s Development, Symerre Gdeymnson is quoted in the Article
promoting this frame by sayintChina-Africa relations need to focus more on the

continental level to push forward the transformatagenda’

In another story by the same authtifow China is making a difference’toded
/31/01/08/D/3; China is portrayed as an importaattrer that stands with Africa in
difficult times. The Executive Secretary of the téwli Nations Economic Commission for
Africa, Carlos Lopez is quoted affirming this fraing saying‘China sees opportunities
because it has a long term vision but others dondu have a lot of investors in London
who have liquidity and are looking for opportungiéor investment, but when you talk
about Ebola, they do not invest anymore. This & difference between China and

others”
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Under Economic ties frame, sub-frames include; €laig an investment source, China as
a provider of Africa’s much needed infrastructudjna as a development partner, China
as an economic role model etc. For instance imtwes story‘Forum opens doors to
African investment’by Chen Yingun, coded 31/10/23/E/5, China is pyed as an
important investment source for African countriébe secretary of the China —Africa
Business Council is quoted sayifiQingdao has become one of the most important
private forces of investment in Africa, and manyrepreneurs are keen to know more

about Africa”.

In another story under economic ti¢§lowdown comes at ‘bad timeby Andrew
Moody coded 31/01/14/E/1; China is portrayed aga impact on the African economy.
The sub-heading saysgvhat China’s slowing economy means to Africa ahd test of
the world.The Author begins the story by stating that Chanslowing and this could be
bad for Africa. He adds that weaker demand fromn&Hhnas already hit the Africa
resources sector. In this article, China is alam&d as a model of economic success that
Africa should emulate for the revival of their ecomes. Under the Cultural ties theme,
sub-themes include; the history of China and Afsa@ngagement, Cultural similarities
and differences, cultural exchange, education, lacstups, tourism, art and gallery
among others. For instance in the news artiB&eck to school is the lessortiy Loraine
Tulleken coded 31/10/28/C/la scholar urges South Africans to learn more about

China’s culture, market and politics to help sdiydnation’s relationship.
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In another article under Cultural tiedt takes a village” by Abduel Elinaza coded
7/11/26/C/2; the sub-heading reads Chinese expert on African Art and his wife, long
time residents of Tanzania, fulfill their dreamagfening a showcase for the continent’s
culture in Beijing”. The Article emphasizes the importance of cultdirgts between
China and Africa. Mr. Li, the owner of African Vage in Beijing is quoted sayirfg is

not our personal property but a belonging of Chiwd,future generations devoted to
promoting African culture and art and China-Afrie@ndship”.

The study has provided evidence to support clamasthe mass media can frame issues
to help shape the audience perceptions of the ssme. This study analyzed hd@hina

Daily Africa used frames to report on China-Africa relationship

Findings answer the question posed by (Gagliard@ii®) as to whetheChina Daily
Africa is simply aimed at improving its image abroad,i®nt attempting to support
discourses alternative to the west? It has emefgadhina Daily Africais playing both
roles albeit not exclusively as the African imagpel @iscourse has also been taken into
account. (Guangyuan 2013) acknowledged thhaina Daily Africa sends timely and
abundant information on Chinese politics, econosogiety and culture to readers all
over the world and added that its commitment t@ihel the world know more about
China and the country’s integration with the intgranal community is critical for

China’s image and interests in Africa.

The findings of the study revealed three dominaatgs in the analysis of a sample of

106 news stories appearing@hina Daily Africa Among the three major mega frames,
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Framing of economic ties between China and Afraketalmost half the number of
Articles sampled. A total of 52 Articles and Newserges out of the total 106 fall in this
category representing 49% of total coverage. Tlas be interpreted to mean that
Economic ties come first in terms of priority @hina Daily Africa’sportrayal of China
in Africa. This finding is supported by the inteew by China Daily Africa’s Bureau
Chief who acknowledged in the interview that ecommomlations get priority, followed

by Diplomatic and Cultural ties respectively.

Frame analysis suggests that the dominance of edonfvtame can be attributed to
China’s economic power and this power is beingbaetitely projected i€hina Daily

Africa as beneficial to Africa. This is a valid interprigda as majority of stories under
the economic frame suggest that Africa has a Igaio from economic cooperation with
China and that China offers an economic model fioicA to emulate. For instance in the
story“How China is making a differenceCoded /31/01/08/D/3; by Li Lianxing, the head
of a giant pan-African economic institution, Mr. @& Lopez is quoted sayirf@\frica

should welcome Chinese investment because curyéitlga is the No 1 trading partner

for Australia, Brazil, Columbia, Italy, Peru andetJnited States. Why not us?”

Framing of diplomatic ties also received considEradpace taking a total of 30 News
stories out of the total 106 representing 28% tdltooverage. This can be interpreted to
mean that there is complimentary relationship betwdiplomacy and economics and is
further proof thaChina Daily Africais entirely keen to promote Chinese economic and

diplomatic interests in Africa. The sub themes enésd under the diplomatic ties
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dominant frame include win-win cooperation betwe@nina and Africa, China as a

political ally and friend, China’s aid and philardpy among others.

Cultural ties make up the remaining space congjstin24 news stories out of the total
106 representing 23% of total coverage. Cultues aare used to promote the need for
mutual understanding between Chinese people anitaffrpeople and this in turn
promotes the other aspects of economy and diplom#dyile Culture receives a
marginal representation in coverage of China-Aftiektions, it remains an important

aspect in improving China’s image in Africa ande/nersa.

4.3 Source Aanalysis

Source analysis is used to analyze the sourceedjuiotthe 106 sample of Articles and
news stories about China’s engagement with Afrf@aurce analysis is used to identify
sources of information in order to “acknowledge #wdence which pluralist accounts
provide competition and contestation within the s@mcoding process” (Manning 2001:

41).

Source analysis was used to determine the origiheohews sources and relating them to
the frames presented and underlying contestingoverging interest. There was a total

of 120 sources quoted in the stories sampled withessources appearing more than once
and others appearing in one story. This was andlyzeerms of Chinese sources and non

— Chinese sources.
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Table 2: Frequency of Chinese Sources vs. non- Cleise Sources ilChina Daily

Africa

SOURCES Frequency Percentage
Chinese sources 79 66
Non-Chinese sources 41 34

Total 100

x= of sample
n= total sample
Frequency = x*100/106

Figure 2: Frequency of Chinese Sources vs. non- Glase Sources ilChina Daily

Africa
Frequency of Chinese Sources vs Non-chinese Sources in China
Daily Africa
M 349
O Chinese Sources
B Non-Chinese Sources
- 66%

In this category, Chinese sources comprise a nigajtaking up a total of 52 out of 120
sources quoted, accounting for 66%. They range fedvima Daily reporters, to Chinese
investors narrating their experiences, to expausg their advice and ordinary Chinese

sharing their stories and opinions on China’s eagant with Africa.
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Under the Chinese sources category, 75 out of dgces are affiliated t€hina Daily
making up 95% of sources in this category. Onlyud af 79 of the sources are not
reporters or contributors d@hina Daily Africamaking up only 5% of sources in this

category.

Table 3: Frequency of Chinese Sources affiliated tGhina Daily vs. Chinese Sources

not affiliated to China Daily Africa

Sources Frequency percentage
China Daily contributors 75 95
Non-China Daily| 4 5
contributors

Total 100

x= of sample
n= total sample
Frequency = x*100/106

49



Figure 3: Frequency of Chinese Sources affiliatedtChina Daily vs. Chinese
Sources not affiliated toChina Daily Africa

W 5%

O China Daily
Affiliated

B Non-China Daily
Affiliated

095%

The Chinese sources that are @bina Daily reporters or not affiliated t€hina Daily
Africa include a politician, two experts on matters dssmd in the story and an

independent contributor sharing person experiemcAfrica.

Non-Chinese sources comprise a considerable patdking up 41 out of 120 sources
guoted, accounting for 34% of total quoted sourtém-Chinese sources comprise of
China Daily reporters, experts on China-Africa relationshipygrnment officials who

have interacted with China and its nationals, thrary Africans sharing their stories and

opinions on China’s engagement with Africa.

In this category, the number of non Chinese souafdgated to China Daily and those
that are not reporters or affiliated to China i@t equal. There are 21 non Chinese
sources affiliated witfChina Daily while 20 Non-Chinese sources are not affiliated to
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China Daily Africa. Out of those not affiliated t©hina, there are two politicians or
government officials, 12 experts in the area cavare the story and 8 independent
reporters sharing their personal opinions and eapees. Those affiliated withina

Daily are African reporters working fo€China Daily and non-Chinese experts who

regularly contribute o&hina Daily Africa

Table 4: Frequency of Non-Chinese sources affiliatieto China Daily Africa vs. Non-

Chinese Sources not affiliated t&€China Daily Africa

Non-Chinese Sources Frequency percentage
China DailyReporters 21 51
Non-China DailyReporters| 20 49

x= of sample
n= total sample

Frequency = x*100/106
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Figure 4: Figure showing the frequency of Non-Chinge sources affiliated with

China Daily vs. Non-Chinese sources not affiliated witiChina Daily

O China Daily
Reporters

O 51%
? B Non-China Daily
Reporters

W 49%

From table 3, it is clear that majority of Chinessurces inChina Daily Africa are
actually reporters and writers affiliated to Chia&ing up 95% and leaving only 5% to

Chinese sources who are neither reporters noensribr China Daily Africa.

However, for the Non-Chinese sources, table 4 shbasthe number of Non-Chinese
sources affiliated taChina Daily Africaand those that are non- affiliated with China
Daily Africa is almost equal. Under the non-Chin&murces, 21 out of 41 sources are
China Daily reporters, taking up 51% while 20 out of 41 nonr€ke sources are non-

China Dailyreporters or non-affiliated wit€hina Daily, taking up 49% of the total.

The findings of the study also revealed that gdhgmaajority of Sources ifChina Daily

Africa are Chinese sources taking up a total of 66% ofces (See Table 2). The fact
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that majority of sources are Chinese is testimtay the stories and ideas presented are
particularly from a Chinese perspective. Moreo®&gbs of the Chinese sources are either
reporters or regular writers dbhina Daily Africa This shows thaChina Daily Africa
has a direct influence on the frames reported &ad the reporters are deliberately
promoting the frames that manifested in the papke Dominance of Chinese sources

could explain the dominant frames and the tonesmdrting in China Daily Africa.

The same is the case for Non-Chinese sourceShina Daily Africa Non-Chinese
sources includé€hina Daily Africareporters, African government officials, academics
experts in the subjects and ordinary citizens slatheir person experiences and
opinions on the relationship between China andcafrb5% of Non-Chinese sources are
either reporters or regular writers of China DaMfyica (See Figure 3) leaving only 5%
to Non-Chinese sources who are neither China-Dapprters nor regular contributors to
China Daily Africa This further confirms the influence of the pagmer what which

frames are portrayed by the reporters and reguiéens.

The dominance of these three key frames can bepreted to mean that there is a
deliberate strategy to promote thenGhina Daily Africaand that the sources used in the
reporting of China-Africa relations are either agvaf this strategy or are selected on this
basis. It can also be interpreted that there i®resensus among the sourcesCdiina
Daily Africa that China’s engagement with Africa is beneficighod and needs no

criticism.
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Source analysis depicts that there is a consemaoagboth Chinese sources and Non-
Chinese sources on the issues of salience on Claig-Africa in terms of frames
projected and the tone of reporting. Moreover, ¢ixelusion of dissenting voices and
critics of China’s engagement with Africa provesttithere is an understanding among
the sources and what content is acceptabl€tona Daily Africa The exclusion of these
voices points to a systemic bias of alternativelissenting views and opinions @hina
Daily Africa. It can also be interpreted that the dominanc€lahese sources i@hina
Daily Africa is a deliberate agenda to promote a positive treeraf China-Africa

relations.

4.4 Tone Analysis

“Tone” refers to the way sources express themsglvhat they decide to say and how
they say it. Mc Combs, Holbert, Kiousis, and Waf#@11), assert that tone is a major
part of framing. They state that “News stories langh denotative messages conveying
tone and emotion. (2011: 110). According to Kon@@08), tone refers to “the way you
express yourself. What you decide to say and how say it. It involves selection of
words that have a pleasant and optimistic viewuBreand Napthine (2008) assert that

tone refers to the writer’s attitude or emotion &o@s their subject matter or audience.

Therefore, in this case, a story is consideredaiela positive tone when it focuses on
the good aspects of China Africa relationship, wherses pleasant words and generally

portrays an optimistic view of the relationship. iegative tone would be the exact
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opposite and may include use of harsh words, alitiew and focus on the unpleasant

aspects.

Tone analysis was used to determine whether threestabout China-Africa irfChina

Daily Africawere covered positively or negatively.

Table 3A: A table showing the Tone of reporting Stoes covered inChina Daily

Africa

TONE OF STORIES | Frequency Percentage
Positive Stories 106 100%
Negative Stories 0 0%

Table 3B: A Pie Chart showing the tone of reportingstories covered inChina Daily

Africa

Tone of reporting in China Daily Africa

W 0%

O Positive

B Negative

M annos
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In this category, all the 106 Articles about Chsahgagement with Africa are framed
positively. All articles irrespective of the topportrayed China in a positive light. The
stories fir perfectly with the dominant frames itigded portraying China as a viable

partner, a model of economic success and a trugtyvally.

Despite having stories that would generally be whiared negative in nature, China still
ends up being framed in a positive way. For insathe Article“Slowdown comes at
‘bad time” by Andrew Moody coded 31/01/14/E/1; despite the flaat China’s economy
is slowing down, the story is framed positivelystiaggest that this is not just a concern
for China but for Africa and the rest of the gloddée deputy director and professor of
finance at the Shanghai Advanced Institute of Feeam quoted sayintChina is now so
integrated into the global system, that whatevepdems to its economy is headlines
everywhere, and that Africa is unlikely to escapge#é adds“China accounts for a
quarter of global growth. We have reached a stagerey you cannot fully understand

the global economy without understanding the Clarese”.

Another story that would generally be consideregatige in nature, manages to portray
China in positive light and apportion blame and tiegative aspects to a second party.
The Article “Businesses cite biggest barriers in Africaby Li Lianxing coded
5/12/09/E/32 begins the first paragraph by sayi@fjinese investors and potential
investors have long regarded a good China-Africatationship as a solid basis on
which they can build success. But often when th@tiated finally step onto the African

soil they realize how simplistic the term “Chinaréé relationship” really is.It goes on
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to report thatFifty-three percent of the 75 Chinese companm@snsled out in the survey
said corruption is “a very significant obstacle” tdoing business in Kenya, and 15
percent said it is “a significant obstacle”. Sixtigree percent of respondents said crime,

theft, disorder and personal safety were signiftaanvery significant obstacles.

The general tone of reporting is positive in 100%tlee Articles and news stories
sampled and those that appear negative in natone@eniently spare China the negative
tone in the reporting. These findings suggestfilaabes not only carry specific views but
also influence how the audience perceives a matteow they can be oriented towards

an issue.

Table 3A shows that there is consistencimna Daily Africathat every story and every
contributor portrays an optimistic view of Chinarish relationship. 100% of all the

sources and stores in China Daily Africa focuslmedood aspects of the relationship.

The findings reveal that China is generally pomhyin a positive tone the source
notwithstanding. It can therefore be interpreteat there is a deliberate strategy to shape
the perceptions ofChina Daily Africareaders and influence their attitudes towards

China’s engagement in Africa by presenting a pesitiarrative and impression.

4.5 Results from Interview Analysis

The researcher conducted two qualitative interviewts the Director ofChina Daily

Africa Mr. Songxin Xie and a Non-Chinese reporter whoksdor China Daily Africa
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Ms. Lucy Morangi. The interviews were based on thgearch questions and general
objectives as well as preliminary findings of tlesearch. The purpose of the interview
was to give context to content analysis data araskoparticipants to give their views on

China Daily Africa’sportrayal of China in Africa based on experience.

The China Daily Africabureau chief acknowledged that coverage of Cmnafiica has
significantly improved since the launch Ghina Daily Africaand that the newspapers
presence in Africa has opened up access to None€aisources and reporters in the
news stories. He said China Daily Africa’s sourees multi-sources but mostly from
China and Africa. They includ€hina Daily Africareporters; both Chinese and non-
Chinese, government officials, politicians, bussh@gople and scholars. However, the
number of Chinese reporters and contributors lisvstiy high. He said

“Our main sources are our reporters, both in Chiaad Africa but we

welcome expert opinions and personal experiencem fgovernment

officials, politicians, academics and ordinary Cage and Africans to

share their stories on China Daily Africa.”(Songxiie, September 11,

2015)
The Bureau Chief also explained the dominance ohewic ties frame in China Daily
Africa by stating that the paper has a business. biaey focus on investment, trade,
economy and employment etc, followed by state ielatwho fall under the diplomatic
theme and cultural theme respectively. He sg@ do all kinds of relevant stories but

we have a bias for business, investment, tradeyaoyg, employment etc.”
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On the tone of reporting, the bureau chief saidated the notion th&hina Daily Africa
is a propaganda publication but acknowledged tiafprominence of positive reporting
is a deliberate long term and permanent strateggnime® bring the best of China and
Africa. When asked what is the tone of reportingn@hn Africa in China Daily Africa
newspaper? Positive, Negative or Neutral? He said

“Our stories are balanced. We do not exaggeratéome down issues but

focus on the good relations between China and &friele addedThis is

a long term and permanent strategy as our goab iet Africans and their

Chinese counterparts know more and learn about eztbler’(Songxin

Xie, September 11, 2015)
This is further supported by the Non-Chinese Clidady Africa reporter, Lucy Morangi
who said China Daily focuses on the positive going-ons betw&hina and Africa. This
therefore highlights the positive stories that otiiee go unreported in the local and

other international media.”

4.6 Conclusion

This chapter has presented both findings and dssmuof this study. This Chapter has
reached three important conclusions that responthéoresearch questions and the
objectives of the study. Three dominant frames tmeen identified, the sources and their
frequency have been established and the tone oftmregp China’s engagement has been
established. The next Chapter will discuss thesdirfgs and draw conclusions and

recommendations.
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CHAPTER FIVE
SUMMARY OF FINDINGS, CONCLUSION AND

RECOMENDATIONS

5.0 Overview

The previous Chapter presented the data analysigoasentation of this study which
showed the key frames that dominate the coveragehofa Daily Africa This chapter
presents a summary of the findings conclusions @edmmendations based on the

findings in Chapter four.

5.1 Summary of Findings

Based on the data and analysis conducted, theviollphypotheses were identified.
5.1.1 Key frames inChina Daily Africa

The key frames portrayed liyhina Daily Africaare diplomatic, economic and cultural
frames. This finding is not strange as previougaiesh has suggested ti@tina Daily
Africa is the “voice of China” and seeks to present dtpesnarrative of China-Africa

relations to improve communication and cooperatietween China and Africa.

5.1.2 Key sources of news

The key sources of news {Dhina Daily Africaare Chinese nationals and majority of
them are either reporters are regular contributotse newspaper. The few non-Chinese
contributors are also dominated Gitina Daily Africareporters based here in Africa with

a few non-Chinese contributors sourced from acackengovernment officials and
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ordinary Africans telling personal stories and apns on their view on China-Africa

relations.

5.1.3 Tone of reporting

The tone of reporting iNChina Daily Africa is positive with not a single story
highlighting the negative aspects of China-Afriedationship. This finding may be
connected to the reasons behind the establishrhéttina Daily Africaand its agenda in
Africa where the focus is on promoting good relasi@nd presenting a positive image of

China in Africa.

It has been established that the sourceShima Daily Africahave generally adopted a
positive attitude or emotion towards China and gbbject matters in their news items
and stories. The finding that China Daily Africgpoets on a positive tone is based on
Koneru’s (2008) assertion that positive tone ineslthe selection of words that have a

pleasant and optimistic view.

5.2 Conclusion

A key conclusion is thahina Daily Africais a diplomatic vehicle and a propaganda tool
that seeks to project China’s interests in Afriemhance understanding and boost
cooperation between China and Africa. The sourcesl tbbyChina Daily Africa are
aware of the role they are playing in promoting thierests of China in Africa. This

conclusion supports Gagliardone, Repnikova andn8are (2010) in their paper “China
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in Africa: A new approach to media development”wrghat Chinese media seek to
demonstrate the positive aspects of Chinese med@gement in Africa.

The outcome of this research has demystified arehteally solved the mystery
surrounding the huge Chinese investments and pres@nAfrica. It is clear that the
government sponsored media expansion into Africa maant to project China’s image
to the rest of the world and therefore the stateemivmedia organizations are expected

pursue these government interests abroad.

5.3 Recommendations

The dominance of the three framesUhina Daily Africais a limitation on the broader
issues and content that can be tapped for the ibeh€thina-Africa relations. Apart from
economic, diplomatic and cultural frames in the evage of Sino-African relations in
China Daily Africa it is recommended that diverse other areas tloaidvbe of interest
to the African audience and that respond to thmimediate concerns are adopted. For
instance, instead of highlighting only the positigmployer and employee relations
between a Chinese company and local employeesputdwbe of much significance to
highlight what stakeholders are doing to improve broader challenges and negative
perception associated with poor employer and engaloselations between Chinese

investors, companies and their African employees.

The focus on the positive aspects of China-Afrielatrons is another challenge on the
credibility of China Daily Africanewspaper. It is recommended that the paper pgs\ad

balance between positive reporting and negativertieyg to shed the ‘propaganda tag”
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that many associate it with and win the heartstofAfrican audience. A critical voice
would benefit the credibility of the paper a@tiina Daily Africawould be a great source
of information for all stakeholders on the challesadaced in this relationship and how to
improve areas strained or the negative aspectbeofdlationship between China and

Africa.

This study recommends th@hina Daily Africaadopt a suitable journalistic approach by
including a better narrative of Africa by having rastories by African sources and from
an African perspective. The domination of Chinemérses projects a Chinese dominated
perception of China Africa relationshighina Daily Africashould consider having more
African contributors as well as Non-Chinese andioain sources to present a balanced
view of the relationship. The fact that the audeeme majorly composed of Africans
based in Africa, it is imperative that they hearensom one of their own to balance the

perspective and add the African voicedhina Daily Africa.

Further research on the subject is recommendedcptaia some of the findings and
explore further aspects of the role and impactGifina Daily Africa” especially on the
African audience. Future research should alsodrgdiicit the opinions of China Daily
Africa’s Audience on how they perceive its repagtiof China-Africa relations and if it

conforms to their perceptions.
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APPENDICES

APPENDIX A

INTERVIEW QUESTIONS FOR CHINA DAILY AFRICA BUREAU
CORRESPONENT

INTERVIEW SCHEDULE
SONGXIN XIE, DIRECTOR CHINA DAILY AFRICA

Introduction and purpose
My name is Cliff Mboya, a graduate student in comioation Studies at the University
of Nairobi. I am currently working on my thesis whiexamines how Chinese print

Media portray China in Africa.

Will you please assist in this study by completihg attached questionnaire?

Instructions
This gquestionnaire includes items that seek yowvspaper’'s content, themes, sources
and tone of reporting. However, your general knolgk about the topic and additional

information that may enrich this research is weledm

It is estimated that this questionnaire can be detag in 15 minutes.

| seek your voluntary participation in this stud§ou may skip questions or items to

which you may feel uncomfortable responding.

Contact Information
For further information, please contact Cliff Mboygaduate student, in communication
Studies at the University of Nairobi. Tel: +254 4Z4772

E-mail: cliffmboya@gmail.com

Confidentiality: Your responses will be kept confidential and no ownts will be
attributed to any individual in any report that niayproduced from this study. However,
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we do ask you to provide your name and e-mail addse we can monitor our responses

and findings and share the final report to you ymak organization.

QUESTIONS

1)

2)

3)

4)

5)

What is your background and how long have you hbeeolved in China Daily
Africa?

| have worked at China Daily newspapers for 30 yea: | Started as a
Business editor, then worked as News editor for Cha Daily US edition,
followed by Europe Edition and now Director of Africa edition; China Daily

Africa.

What is the main goal of China Daily Africa?
The main goal is to expand all over the world and & a bridge between China

and the rest of the world.

Has coverage of China in Africa improved sinceltheach of China Daily Africa?
In what way?

Yes: Sources were limited before the launch and wesed to rely on y-copies
but now we are on the ground and getting stories &m the horse’s mouth.
We are now publishing original conversations betwaeChina and Africa.

What kind of stories does your paper publish? Vénatthe main themes?
We do all kinds of relevant stories but we have a iks for Business,

investment, trade, economy, employment etc.

Who are the sources of your news reports, feaamdor opinion stories?
Our main sources are our reporters, both in China ad Africa but we

welcome expert opinions and personal experiencesoin government officials,
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politicians, academics and ordinary Chinese and Afcans to share their

stories on China Daily Africa.

6) What kind of stories between news, features andiapireceive most coverage?
We do not give preference to either news, featurem opinions. Our stories
are based on major events/happenings and trends #te time that dictate

what is published or not.

7) What is the tone of reporting China in Africa ini@d Daily Africa newspaper?
Positive, Negative, Neutral.
Our stories are balanced. We do not exaggerate ooie down issues but focus

on the good relations between China and Africa.

8) Has the African audience influenced coverage im&l@aily Africa?
Yes: Our concept is we must understand what the stp means for the

African audience.

9) Is the prominence of positive reporting a tempoteend or a permanent strategy
to help bring the best of China and Africa?
This is a long term and permanent strategy as ouragl is to let Africans and

their Chinese counterparts know more and learn aboueach other.

The following are statements people make about &Zbiaily Africa. To what extent do

you agree with these statements?

China Daily seeks to bring a better understandetgvéen China and Africa through a

positive narrative.
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Strongly Agree
Agree

Strongly Disagree
Disagree

China Daily published propaganda from China.
Strongly Agree

Agree

Strongly Disagree

Disagree

Thank you very much for participating in this Inter view.
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INTERVIEW SCHEDULE

LUCY MORANGI, REPORTER CHINA DAILY AERICA

Introduction and purpose

My name is CIiff Mboya, a graduate student in comioation Studies at the University
of Nairobi. | am currently working on my thesis whiexamines how Chinese print

Media portray China in Africa.
Will you please assist in this study by completihg attached questionnaire?
Instructions

This questionnaire includes items that seek yowvspaper’'s content, themes, sources
and tone of reporting. However, your general knolgk about the topic and additional

information that may enrich this research is weledm
It is estimated that this questionnaire can be deteg in 15 minutes.

| seek your voluntary participation in this stud§ou may skip questions or items to

which you may feel uncomfortable responding.
Contact Information

For further information, please contact Cliff Mboygaduate student, in communication
Studies at the University of Nairobi. Tel: +254 4Z4772

E-mail: cliffmboya@gmail.com

Confidentiality: Your responses will be kept confidential and nonoeents will be
attributed to any individual in any report that niaeyproduced from this study. However,
we do ask you to provide your name and e-mail asdse we can monitor our responses

and findings and share the final report to you ymak organization.
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QUESTIONS

1. What is your background and how long have you beeolved in China Daily

Africa?

| have worked as a journalist for the last twelve years specializing on business news.

2. Does the Chinese government influence your repgtin
Yes. Policies such as " one road, one belt movement initiative,” influence the kind of

stories we focus on.

3. Has coverage of China in Africa improved sincelthench of China Daily Africa?
In what way?
Yes. China Daily focuses on the positive going-ons between China and Africa. This
therefore highlights the positive stories that otherwise go unreported in the local and

other international media.

4. What kind of stories does your paper publish? Vénatthe main themes?
We give emphasize on human interest stories. We work under themes such as people-

to-people exchange, culture, education, sports and arts.

5. Who are the sources of your news reports, feammdor opinion stories?

Sourcesinclude high level government officials and scholars

6. Why these sources?

We lean on their credibility

7. What kind of stories between news, features andi@pireceive most coverage?
Why?
Features. Because we believe that there is more to a story besides the headline.

8. What is the tone of reporting China in Africa ini@d Daily Africa newspaper?

Positive, Negative, Neutral.
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Positive

9. Has the African audience influenced coverage im&laily Africa?

Yes

10.1s the prominence of positive reporting a delibenaodlicy by China Daily Africa
or to help bring the best of China and Africa?

Yes

The following are statements people make about Zbiaily Africa. To what extent do
you agree with these statements?

China Daily seeks to bring a better understandietyvben China and Africa through a

positive narrative.

Strongly Agree

Agree

Strongly Disagree

Disagree

China Daily published propaganda from China.
Strongly Agree

Agree

Strongly Disagree

Disagree

Thank you very much for participating in this Inter view.
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APPENDIX B

CONTENT ANALYSIS CODING SHEET

Themes Item Code
Date/Month/Page 31% October, Page 3 31/10/03
Frames Diplomatic ties
Aid takes back seat 31/10/03 D/1
China steps up its military cooperation with 31/10/03/D/2
Cameroon
Sources Chinese Sources
Non-Chinese Sources
Tones analysis Positive Tone
Negative Tone
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